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Writer  Sees  It  as  Definite  Threat  to  Local  Adver¬ 
tising  Revenues,  Says  Newspapers  Should 
"Take  It  Into  Camp"  . . .  License  Status  Told 
By  DAVID  S.  SPECTOR 


APRIL  at  a  meeting  of  the  Na- 
Newspaper  Promotion  Asso- 
held  in  New  York,  considera- 
ns  given  to  the  problem  of  the 
of  the  newspaper  in  national 
ing  schedules.  It  appears  that 
advertising  in  newspapers  in 
jm  1938  was  14.7%  greater  than 
BC,  whereas  national  magazines 
an  increase  of  34.3%  and  radio 
of  127.6%.  The  figures  for 
eontinued  to  express  a  trend  away 
the  use  of  the  newspaper  by  the 
advertiser  and.  very  proper- 
’  gent  newspaper  officials  are 
bly  disturbed. 

casting  as  National  Medium 

broadcasting,  as  an  advertis- 
un ,  is  about  16  years  old.  In 
tine,  it  has  built  up  an  annual 
of  somewhat  over  $125,000,- 
It  would  not  be  true,  of  course, 
^t  this  entire  sum  of  $125,- 
represents  a  loss  to  newspapers 
«ly.  Nevertheless,  it  is  rea- 
to  conclude  that  a  very  sub¬ 
part  of  this  annual  radio 
bill  paid  by  advertisers 
nave  been  expended  for  news¬ 
advertising,  had  not  radio  be- 
10  important  an  advertising  me- 

backward  over  the  devel- 
of  the  past  16  years,  it  is 
fcat  the  newspaper  would  have 
**11  advised  to  embrace  radio 
"•sting  and  to  take  a  prominent 
dominant  position  in  the  own- 
and  operation  of  broadcasting 


accepted  theoretical  limit  of  reception 
is  the  horizon  line,  which  is  essential¬ 
ly  a  function  of  the  height  of  the  tele¬ 
vision  transmitting  antenna  and  of  its 
power  output.  Peculiarities  within 
the  television  area,  of  which  25-35 
miles  is  the  radius,  make  for  varying 
degrees  of  reception  quality,  and  it  is 
not  possible  to  state  exactly  and  in  ad¬ 
vance  of  a  detailed  survey  what  will 
be  the  quality  of  all  television  recep¬ 
tion  in  a  given  area. 

Despite  this  possible  variation  of 


merchants  is  limited  only  by  the  imag¬ 
ination  of  the  individual  contemplat¬ 
ing  it.  Many  reasons  can  be  given  for 
this,  but  they  are  hardly  necessary  to 
the  discussion.  One  very  important 
one,  however,  may  be  mentioned:  the 
non-competitive  nature  of  television 
reception.  This  means  that  a  tele¬ 
vision  audience,  whether  it  comprises 
one  or  a  number,  must  concentrate  on 
the  program  received  and  the  adver¬ 
tising  message  transmitted  by  tele¬ 
vision  must  receive  the  close  and  un¬ 


The  writer  of  this  article,  and  the  succeeding  article  to  be  published  next  week, 
is  the  general  sales  manager  of  the  Andrea  Sales  Corporation,  New  York,  makers 
of  the  Andrea  radios  and  television  equipment.  He  formerly  was  general  man¬ 
ager  in  charge  of  merchandising  for  Kohlster  Radio,  Inc.,  and  general  sales- 
manager  of  Houbigaot,  Inc.  He  is  considered  an  authority  on  national  market¬ 
ing.  Mr.  Spector  will  be  glad  to  answer  questions  on  television. 


comes  television.  Unquestion- 
bdiooves  the  newspaper  to  ap- 
®ost  carefully  the  probable 
of  development  of  television  as 
^ertising  medium  and  the  ef- 
fiiis  development  on  the  very 
tion  of  new.spaper  income — that 
comes  from  essentially  local 
'in:- 

qua  non  of  such  an  appraisal 
r  understanding  of  one  im- 
aspect  of  television.  Those 
*ve  this  understanding  have 
ubt  that  television  must  in- 
develop  into  an  additional 
^  medium  directly  competi- 
®e  newspaper,  and  one  w'hich 
“*11010  a  definite  threat  to  the 
r  of  much  greater  signifi- 
radio  broadcasting  as  we 
®  today, 

^•^wrtant  aspect  of  television 
^  effective  reception  range  is 
j  ^  miles  from  the  location  of 
^•jaon  transmitter,  in  all  di- 
fhat  transmitter.  This 
^,"■35  miles  is  conditioned 
toentific  as  well  as  purely 
rations.  The  currently 


1 


reception  quality  within  rather  narrow 
limits,  the  most  significant  fact  in  tele¬ 
vision  is  that  its  reception  area  cor¬ 
responds  almost  exactly  with  the  nor¬ 
mal  circulation  area  of  the  large  city 
newspaper.  Because  of  this,  tele¬ 
vision  is  destined  to  become  an  even 
more  direct  competitor  of  the  news¬ 
paper  for  local  advertising  than  radio. 
Also  because  of  this,  television  must 
appeal  principally  to  the  local  adver¬ 
tiser,  who  contributes  so  large  a  part 
of  the  total  advertising  income  of  the 
newspaper.  The  possibility  of  chain 
broadcasting  of  television  programs 
cannot  be  completely  ruled  out.  Some 
day  we  shall  see  that  accomplished. 

Difficulties  Explained 

Technical  difficulties  are  great  and 
economic  problems  are  many.  Never¬ 
theless,  they  are  not  beyond  the 
capacity  or  capabilities  of  American 
science  and  busine.ss  to  overcome. 
However,  it  may  very  well  be  that  for 
several  years  to  come  television  will 
be  limited  in  its  activity  largely  to  a 
'ocal  area  of  which  the  figure  of  25- 
35  miles  from  the  location  of  the 
transmitter  represents  the  radius. 

Television  broadcasting  was  started 
April  30  in  New  York  and  no  one  will 
deny  that  to  date  it  has  been  quite 
meager  both  from  a  quantity  and  qual¬ 
ity  standpoint.  Nevertheless,  it  does 
not  require  the  imagination  of  a  Jules 
Verne  to  fore.see  tremendous  local  ad¬ 
vertising  possibilities  in  this  television 
activity. 

The  appeal  of  television  to  the  pub¬ 
lic  may  begin  as  a  result  of  simple 
curiosity  about  a  very  intriguing 
scientific  fact,  but  this  appeal  cannot 
be  dismissed  as  being  just  a  novelty 
soon  to  wear  off.  The  advertising 
possibilities  of  television  to  the  de¬ 
partment  store  with  its  heavy  adver¬ 
tising  expenditures  or  to  other  retail 


divided  attention  of  the  viewer. 
While  the  television  message  is  being 
received,  the  attention  cannot  wander, 
nor  will  it,  as  has  been  amply  demon¬ 
strated  by  the  motion  picture.  In  this 
respect,  television  is  decidedly  dif¬ 
ferent  from  radio  broadcasting. 

Comes  Closest  to  Actual  Life 

Television  advertising  can  come 
closer  to  actual,  vital  life  than  any 
other  existing  form  of  advertising,  in¬ 
cluding  radio  broadcasting.  Sight  and 
sound  together,  as  in  television,  can 
do  an  infinitely  more  effective  adver¬ 
tising  job  than  either  sound  alone,  as 
in  radio  broadcasting,  or  sight  alone, 
as  in  the  newspaper  or  magazine.  This 
greater  inherent  effectiveness  will  in¬ 
evitably  find  newer  and  more  power¬ 
ful  methods  of  advertising  expression 
than  is  possible  today.  The  advertis¬ 
ing  appeal  will  become  more  vital  and 
dramatic.  It  will  be  much  closer  to  a 
theoretical  ideal  of  sales  effectiveness. 

The  new.spaper  cannot  reasonably 
do  otherwise  than  carefully  appraise 
the  potentialities  of  television  as  the 
most  direct  threat  to  its  advertising 
rev'enues  which  has  yet  arisen  in  the 
history  of  the  newspaper  as  a  C!)m- 
niercial  enterprise.  All  the  facts  with 
respect  to  television  have  obviously 
not  yet  been  developed  nor  even 
stated.  There  are  no  completely  par¬ 
allel  developments  anywhere  in  the 
world  which  can  be  directly  used  to 
determine  future  television  prob¬ 
abilities  in  this  regard.  London  has 
had  television  for  several  years  and 
the  rate  of  acceptance  by  the  public  is 
increasing  tremendously  after  an 
initial  18  months  or  so  of  hesitation. 

It  is  an  established  principle  that 
the  best  way  to  control  what  might  be 
otherwise  an  imcontrollable  factor  is 
to  take  it  into  one’s  own  camp.  This 
may  be  the  best  solution  for  the 


newspaper  in  regard  to  television. 
The  question  is  primarily  one  of  eco¬ 
nomics.  How  much  will  it  cost  to  es¬ 
tablish  and  conduct  such  an  activity; 
what  are  the  technical  requirements 
and  can  they  be  met  by  the  newspa¬ 
per;  and  what  are  the  profit  probabil¬ 
ities? 

These  questions  are  capable  of  ra¬ 
tional  resolution  and  the  art  of  tele¬ 
vision  is  already  sufficiently  advanced 
to  permit  it.  The  assumption,  of 
course,  is  that  a  newspaper  can  se¬ 
cure  the  required  FCC  license,  either 
in  its  own  name  or  in  the  name  of  a 
wholly  or  partially-owned  subsidiary. 
There  seems  to  be  nothing  in  the  law 
or  FCC  regulations  which  prohibits  it. 
So  far,  television  broadcasting  is  cen¬ 
tered  almost  exclusively  in  New  York 
City.  Here  we  have  the  NBC  tele¬ 
vision  station  in  the  Empire  State 
Building. 

Television  Licenses  Listed 

It  is  operating  on  a  meager  sched¬ 
ule,  but  there  is  no  doubt  that  this 
fall  will  see  very  greatly  improved 
broadcasting,  both  as  to  number  of 
hours  and  quality  of  program.  Co¬ 
lumbia  is  rapidly  completing  its  sta¬ 
tion  in  the  Chrysler  Building  which 
should  be  on  the  air  early  this  fall. 
There  are  about  12  other  centers  which 
have  television  stations  either  almost 
ready  to  operate  or  in  course  of  erec¬ 
tion,  or  where  application  has  been 
made  to  the  FCC  for  a  construction 
permit  to  erect  and  operate  a  station. 
These  centers  are  Bridgeport,  Conn. 
(Permit);  Schenectady  (station), 
both  by  the  General  Electric  Com¬ 
pany;  Avon,  Conn.  (Permit  Applica¬ 
tion),  by  an  individual  broadcasting 
company;  Auburn,  N.  Y.  (Permit  Ap¬ 
plication)  ,  by  a  radio  merchant;  Cam¬ 
den,  N.  J.  (station)  by  Radio  Corpora¬ 
tion  of  America;  Philadelphia  (sta¬ 
tion),  by  Philco  Radio  and  Television 
Co.,  and  (station)  by  Farnsworth 
Radio  and  Television  Co.;  Chicago 
(station),  by  Zenith  Radio  Corp.;  Mil¬ 
waukee  (Permit  Application),  by  the 
Milwmikee  Journal;  Cincinnati  (sta¬ 
tion),  by  The  Crosley  Corp.;  Kansas 
City  (station),  by  First  National  Tele¬ 
vision,  Inc.  (an  independent  broad- 
ca.ster) ;  San  Francisco  (Permit  Ap¬ 
plication),  by  Don  Lee  Broadcasting 
System;  Los  Angeles  (station),  by 
Don  Lee  Broadcasting  System;  Earle 
C.  Anthony,  Inc.  (Permit  Applica¬ 
tion),  (an  independent  boradca.ster) ; 
The  May  Department  Stores  Co.  (Per¬ 
mit  Application);  LeRoy’s,  Inc.  (Per¬ 
mit  Application),  a  large  credit  jew'- 
clry  firm.  This  data  is  based  upon 
public  relea.se  by  the  FCC  and  is  be¬ 
lieved  to  be  correct  as  of  July  10. 

One  difficulty  in  this  television  ac¬ 
tivity  must  be  admitted,  and  unfor¬ 
tunately.  it  is  not  one  wliich  can  be 
met  with  definite  facts;  reasonable 
probabilities  only  must  be  depended 
upon.  This  difficulty  concerns  the  an- 
sv'cr  to  a  question  of  fundamental  im¬ 
portance  which  the  newspaper  will 
ask — What  is  the  use  of  conducting  a 
television  broadcasting  activity  unless 
there  are.  or  will  be,  television  receiv¬ 
ing  sets  in  enough  homes  to  assure  to 
the  potential  advertiser  a  sufficiently 
large  audience,  or  in  newspaper  lan¬ 
guage,  unless  there  is  a  large  enough 
circulation?  The  only  answer  which 
can  be  given  at  this  time  must  be 
based  upon  the  reasonable  probabili- 
{Continued  on  page  29) 
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Two  New  Dailies 
Replace  Tribune 
In  Minneapolis 


ANA  TO  MEET 

The  30th  annual  meeting  of  the 
Association  of  National  Advertisers, 
Inc.,  will  be  held  at  the  Homestead, 
Hot  Springs,  Va.,  Oct.  25,  26,  27,  and 
28,  according  to  an  announcement  by 
H.  M.  Warren,  National  Carbon  Com¬ 
pany,  Inc.,  chairman  of  the  program 
committee. 


Murphy  Meets  Competition  pany,  Inc.,  chairman  of  the 
Of  Star-Journal  Merger  committee. 

With  Complete  New  Set-up  180  Ex-Journal 

Minneapolis.  Aug.  10 — Establish-  — _  .  la¬ 

ment  of  two  complete  and  different  timplOVOS 
daily  papers  to  take  the  place  of  the  * 

combined  morning  and  evening  Min-  Stor-Toiimfll 

iieapolis  Tribune  was  announced  here  fcj IVAl  “J  WlAI IIVaI 

'ifnder  the  new  set-up.  the  Tribune,  Merged  Minneapolis  Paper 
ajn.,  will  be  the  Minneapolis  Morning  Names  New  Mechanical 
Tribune,  while  the  evening  paper  wUl  chief.  Sunday  Editor 
become  the  Minneapolis  Times-Tn- 

l»unc.  The  Sunday  paper  will  remain  Minneapolis,  Aug.  8— More 
the  Tribune.  ^  adult  employes  of  the  forme: 

Dillon  Editor,  Adams  M.  E.  anolis  Journal  have  ioined  th 


EDITOR  &  PUBUSHER 
CALENDAR 

Aiigu^^i  17-19  —  Theta  Sigma 
Phi  national  convention.  North¬ 
western  University,  Evanston, 

ni. 

August  1 9-26  —  International 
Typographical  Union,  83d  an¬ 
nual  convention.  Fort  Worth, 
Texas. 

Augu»ii  23  —  Georgia  Press 
Ass’n,  annual  meeting,  Calhoun. 

Auguiit  31 -September  5  — 
Sigma  Delta  Chi  convention,  San 
Francisco,  Palo  Alta,  Los  An¬ 
geles. 

September  11-12 — SNPA  Me¬ 
chanical  Conference  for  the 
Eastern  Division.  Chattanooga 
Hotel  Patten. 

September  11-14  —  Financial 
Advertisers  Ass’n  of  America, 
annual  convention,  Toronto. 


bune.  Ihe  Sunday  paper  will  remain  Minneapolis,  Aug.  8— More  than  180  Advertisers  Ass’n  of  America 

the  Tribune  adult  employes  of  the  former  Minne-  annual  convention,  Toronto. 

Dillon  tditor,  Adams  M.  E.  apolis  Journal  have  joined  the  Minne-  _ 

George  Adams,  managing  editor  of  apolis  Star-Journal  since  consolida-  .  , 

the  Minneapolis  Journal  which  last  tion  of  the  Star  and  the  Journal  a  week  advertising  mal^up  man,  is  among  ad- 
week  was  acquired  by  the  Minne-  ago.  The  figure,  announced  by  John  department  employes  who 

apolis  Star,  will  become  managing  Thompson,  publisher,  does  not  in-  jomed  the  consolidated  newspa- 

editor  of  the  Minneapolis  Times-  elude  carriers,  mechanical  substitutes  Benson,  dispatch  manager, 

Tribune  while  Dowsley  Clark,  assis-  or  truck  drivers.  been  named  to  that  position  at  the 

tant  managing  editor  of  the  combined  Herbert  L.  Foster,  mechanical  super-  m  n 

morning  and  evening  Tribune,  will  intendent  of  the  Journal,  has  been  Disp^ch  -  ^rieer  Press 


has  been  named  to  that  position  at  the 
Star-Journal. 

St.  Paul  Dispatch  -  Pioneer  Press 


be  managing  editor  of  the  a.m.  paper,  named  to  the  same  position  with  The  reported  about  half  a  dozen 

Thomas  Dillon,  veteran  managing  Star-Journal.  A  large  number  of  circitiation  department  em- 

editor  of  the  combined  paper,  will  mechanical  department  employes  is  have  joined  their  newspapers, 

take  the  title  of  editor-in-chief  of  included  in  the  group  taken  over  by  q  H  yv  'i*"  Cf 
both  new  papers.  The  change  is  an-  the  Star-Journal.  oUlQll  JJQlllGS  oGGIl 


nounced  to  become  effective  Aug.  14. 

Mr.  Adams  will  take  with  him  a 
number  of  editorial  staff  members  of 
the  Journal.  These  include  Leif  Gil- 
stad,  widely-known  political  writer, 
and  Merle  Potter,  former  Journal  mo¬ 


tion  picture  critic  who  has  become  McCrady.  Journal  woman’s  pap  edi 
nationally  known  for  his  annual  Mo- 


mechanical  department  employes  is  newspapers. 

included  in  the  group  taken  over  by  o _ 11  T\  C» 

the  Star-Journal.  Small  DoillGS  SgGII 

McFadden  Sunday  Editor  Dominant  in  FuturG 

In  the  editorial  department,  Manus  The  time  is  not  far  off  when  the 
McFadden.  assistant  managing  editor  small  town  daily  or  country  weekly 
of  The  Journal,  is  now  Sunday  editor  will  hold  a  more  powerful  position 
of  the  Star-Journal.  Marjorie  Ellis  than  the  large  metropolitan  newspia- 
McCrady,  Journal  woman’s  page  edi-  pers,  Herschel  Brickell,  for  20  years 


tion  Picture  Critics  Poll  of  America 
in  which  critics  picked  the  actor 
and  actress  they  felt  gave  the  best 
performance  of  the  year. 

Separate  Staffs 

According  to  Mr.  Dillon,  each  new 
paper  will  operate  with  a  different 
st^  and  will  have  an  entirely  dif¬ 
ferent  make-up  and  feature  set-up. 


tor,  holds  the  same  position  at  the  con-  a  staff  member  and  literary  editor  of 
solidated  publication.  Harry  Poague,  the  New  York  Post,  prophesies, 
chief  Journal  photographer,  has  been  At  the  University  of  New  Hamp- 
added  to  the  Star- Journal  photo  de-  shire,  where  he  is  a  staff  member  of 


partment. 


Conference, 


Others  from  the  Journal  who  have  stated  that  metropolitan  papers  are 
been  added  to  the  Star-Journal  edi-  rapidly  declining  in  num^r  due  to 


torial  department  are; 


added  costs  of  production  and  reduc- 


Halsey  Hall,  Joe  Hendrickson  and  tion  of  advertising,  which  means,  he 
Bill  Hengen,  sports;  Willis  M.  Kim-  said,  that  in  a  large  city  the  policies 


,,  j  *  ,  t  ,  u-  u  former  rewrite,  now  on  local  of  the  press  are  dictated  bv  but  one 

Under  present  plans,  features  which  Lo^^  Le^  Chase,  society;  Elliott  or  ^o  inen  “Th  s  is  an  Lhealthv 

formerly  were  m  the  morning  paper  barbell  and  Ralph  Raymond,  former  situation  ip  our  demiSr^Jy ’^Sell 
will  appear  exclusively  in  the  eve-  now  in  Sunday  and  on 

W  k°"  ““t 

ynnrnino  nanor  Tn  faot  manv  nf  tba  marxeis.  the  Small  paper  makes  friends  with 

new  feltSres,  he  said,  ’already  have  hal'ioi^erthe  disk  community  and  has  gained  in 

been  contracted  for  joined  the  picture  desk.  popularity  by  including  many  home- 

All  contracts  are  being  entered  into  ^ow  City  Editor  town  names  in  its  columns.  “It  is 

on  a  three-month  basis  to  give  the  Star  editorial  department  shifts  and  more  of  a  democratic  idea  and  folks 
new  set-up  an  opportunity  for  ad-  additions  during  a  period  shortly  be-  g^'o  more  confidence  in  the  paper.” 
justment.  fore  the  consolidation  include:  Her-  " 

Tribune  officials  made  no  secret  of  bert  Paul,  rewrite,  to  city  editor;  OKLA.  DAILY  SUSPENDS 

the  fact  that  the  new  policy  is  the  Franke  Dosse,  formerly  of  United  The  Holdenville  (Okla.)  Morning 
means  of  meeting  the  deal  of  last  Press,  Minneapolis,  to  rewrite;  Don  Tribune  has  suspended  publication, 
week  in  which  the  Journal  became  Braman,  copy  desk,  to  society  copy  leaving  the  Holdenville  Daily  News, 
the  property  of  the  Minneapolis  Star,  desk;  Cliff  Simack,  formerly  of  long-established  afternoon  paper,  the 


...  1  «  «  •  .1  Acaiucii  ctiiu  xvdiuii  xvdyiiiuiiu,  iUiJiid 

will  appear  exclusively  in  the  eve- 

ning  paper  and  new  features  and  respectively;  John  Nocton, 

comics  will  be  purchased  for  the  markets 

mornmg  paper.  In  fact,  many  of  the  ^ic  Wagner,  Journal  picture  editor, 
new  features  he  said,  already  have 

been  contracted  for.  ■  •  m  #»•*  ej** 

All  contracts  are  being  entered  into  Paul  Now  City  Editor 

on  a  three-month  basis  to  give  the  SUr  editorial  department  shifts  and 
new  set-up  an  opportunity  for  ad-  additions  during  a  period  shortly  be- 
justment.  fore  the  consolidation  include:  Her- 

Tribune  officials  made  no  secret  of  bert  Paul,  rewrite,  to  city  editor; 
the  fact  that  the  new  policy  is  the  Franke  Dosse,  formerly  of  United 


On  the  other  hand,  he  pointed  out, 
the  small  paper  makes  friends  with 
the  community  and  has  gained  in 
popularity  by  including  many  home¬ 
town  names  in  its  columns.  “It  is 
more  of  a  democratic  idea  and  folks 
gain  more  confidence  in  the  paper.” 


the  property  of  the  Minneapolis  Star. 
To  complete  in  the  afternoon  field,  the 
Tribune  now  will  offer  a  papier  en¬ 
tirely  new  to  Minneapolis  and  North¬ 
west  readers. 

The  general  policy  of  the  new  pa¬ 
pers  will  be  independent  Republican, 
the  same  as  the  present  Tribune,  Mr. 
Dillon  said. 

The  Tribune  has  published  both  a 
morning  and  evening  paper  in  Min¬ 
neapolis  since  1893.  'Hie  paper  was 
established  in  1867.  Frederick  E. 
Murphy  is  publisher  of  the  two  new 
papers,  while  George  B.  Bickelhaupt 
is  vice-president  and  general  man¬ 
ager. 

MARKS  50th  YEAR 

The  Martinsville  (Va.)  Daily  Bulle¬ 
tin  in  celebration  of  its  50th  annivers¬ 
ary  July  31  issued  an  120-page  paper 
in  12  sections  containing  more  than 
400  pictures.  The  paper  was  founded 
as  the  Henry  Bulletin,  a  weekly,  in 
July,  1889,  by  J.  B.  C.  Ambrose.  Wil¬ 
liam  C.  Barnes  is  the  present  editor 
and  publisher. 


desk;  Cliff  Simack,  formerly  o.  long-established  afternoon  paper,  the 
Brainerd  (Minn.)  Disfuitch,  to  copy  only  newspaper  in  Holdenville.  The 
desk.  Tribune,  established  as  a  weekly  in 

Richard  Schulte,  of  Journal  promo-  1901,  and  as  a  daily  in  1935,  was  pub- 
tion,  has  joined  the  Star-Journal’s  pro-  lished  by  W.  R.,  L.  L.  and  D.  E.  Claw- 
motion  department.  E.  B.  McFaul,  son. 
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lournal-Americoi] 
Loses  Plea 
For  Trade-Mark 

Patent  Office  Affirms 
U.  S.  Contention  Title  of 
DoRy  k  Nonregisterable 

Washington,  D.  C.,  Aug.  9— Asaa 
ant  Commissioner  Leslie  Frazer,  U. 
Patent  Office,  has  affirmed  the  refj 
of  the  examiner  of  trade-marts 
register  “New  York  Journal  e 
American”  under  the  act  of  Feb. ; 
1905,  as  a  trade-mark  for  a  dai 
newspaper,  on  the  ground  that  ; 
terms  “New  York”  and  'Araei 
can”  are  geographical  and  the  wo 
“Journal”  is  descriptive  of  the  ente 
prise. 

Examiner's  Rulinq  Not  Dispsttd 

After  noting  that  the  applicant  : 
not  dispute  the  ruling  of  the  examio 
that  the  trade-mark  sought  to  be  re 
istered  is  merely  a  combination  of  nc 
registerable  words,  which  combir 
tions,  under  the  well-established  pn 
tice,  are  not  registerable,  but  u.^ 
that  the  application  should  be  grar.i 
because  the  designations  “New  Yc 
Evening  Journal”  and  “New  Yo 
American”  have  previously  been  reg 
tered  to  applicant,  he  said; 

“In  support  of  this  argument  con 
sel  cites  several  old  Patent  Office  d 
cisions  to  the  general  effect  that  ail 
a  mark  has  once  been  registered 
owner  is  entitled  to  the  benefit  of  a 
reasonable  doubt  as  to  the  registerab 
ity  of  the  same  or  a  closely  simi 
mark  upon  a  subsequent  applicaii 
to  register.  I  think  that  is  a  so'j 
rule,  but  I  am  unable  to  apply 
here  because  I  can  find  no  room  I 
doubt.  To  my  mind  applicant's  ma 
as  presented  is  clearly  and  unquesto 
ably  nonregisterable.” 

■ 

British  N.  U.  J.  Defeat: 
T.  U.  C.  Affiliation 

The  National  Union  of  Joumali 
of  Great  Britain  in  a  recent  refere 
dum  vote  defeated  a  proposal  by  t 
national  executive  council  that^ : 
N.U.J.  affiliate  with  the  Trade  I’rd 
Congress.  The  proposal  receiv 
2,050  votes  in  favor  and  1.376  agab 
but  did  not  get  the  three-fifths  neci 
sary  for  approval. 

Simultaneously,  another  referer.d. 
defeated  an  executive  council  proP® 
to  increase  contributions  of  full  -■(' 
bers  about  60  cents  (2s.  6d.)  and  ? 
bationer  members  30  cents  (Is-  ^ 
the  proceeds  to  be  used  “for 
union  purposes.” 

The  membership  of  the  N.U.J 
about  7,400. 

■ 

OFFERS  CASH  PRIZES 

Portuguese  officials  have  asked  ■ 

‘  U.  S.  State  Department  to  anr.ourAi 
competition  for  the  best 
articles  on  the  significance  of  the  *; 
celebration  of  the  Centenary  o  j 
Foundation  and  Restoration  of 
gal.  Articles  published  in  nev^P-'r 
outside  Portugal  will  compete  for 
prizes.  Entries  are  to  be  sent  3“ 
to  the  Secretary  of  National  "r '■ 
ganda,  Lisbon. 

■ 

SEEKS  F.  D.  R.  REPLY 

Seeking  to  pierce  the  RH 
third  term  secrecy,  the  ^ 
News  in  a  front  page  editorial  • 
entitled  “You.  Mr.  Roosevelt, 
Key  to  Recovery”  asked  that 
dent  Roosevelt  announce  i"  ®  ^ 
tive  statement”  that  he  would 
president  after  1940. 
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puild  Re-elects  Broun,  Gives 
£B  Full  Powers  in  Contracts 


All  Officers  Except  Eddy  and  Gore  Renamed 
Political  and  Labor  Resolutions  Reaffirm 
ANG  Policies  .  .  .  Auxiliary  Formed 


7 — Re-elec-  tained  the  executive  vice-presidency  ert  T.  Camozzi,  Seattle  and  Roger 
over  Mr.  Eddy  in  a  three-cornered  Irwin,  Toronto.  Vice-presidents  at 
race  in  which  the  incumbent  ran  large  chosen  in  addition  to  Mr.  Kly- 
third.  Mr.  Kaufman  received  68  votes,  man  and  Mr.  Kenen  were  Morris  Wat- 
of  these  policies  aimed  at  Julius  Klyman  of  St.  Louis  55  and  Mr.  .son.  New  York;  William  J.  Farson, 

lening  their  organization  and  Eddy  6  votes.  Philadelphia  and  Philip  M.  Connelly, 

1  of  a  series  of  resolutions  of  Victor  Pasche  retained  the  secre-  Los  Angeles. 

nee  both  politically  and  to  the  tary-treasurership  with  83  votes  to  Despite  the  tenseness  of  some  of 

ovement  highlighted  the  action  46  for  Max  Ways  of  Philadelphia,  the  election  contests,  all  of  the  elec- 


FRANCISCO,  Aug. 
of  all  national  officers  but  two, 
rn^^atiDii  of  previously  -  adopted 
es  and  emphasis  on  certain 


?  within  the  10  days  following  the 
K  ?;  of  the  final  draft  of  a  contract, 

:  lEB  shall  make  a  finding  and 
r.<  the  local  that  the  draft  con- 
deviations  from  the  collective 
ii.riing  program  sufficiently  seri- 

-  a  withhold  signature,  the  local 
not  sign  the  contract  until  the 

E  gives  specific  permission.” 
jier  developments  included  the 
■To'.ion  of  an  auxiliary  designed  Irvine,  executive-secretary  of  the  San 
•id  the  guild  in  any  way  desirable  Francisco-Oakland  Newspaper  Guild, 
i^with  the  promotion  of  relations  withdrew  shortly  before  a  nominating 

-  auxiliaries  of  other  unions,  in-  committee  report  which  was  to  have 

AFL  newspaper  unions,  as  an  borne  his  name  was  to  be  presented  to 
:ram  objective;  strengthening  of  the  convention.  When  that  announce- 
*aedianism  for  labor  contract  ne-  ment  was  made  at  Thursday  after- 
-..jns;  advocacy  of  adoption  of  noon’s  session,  the  opposition  to  Mr. 
:ve-day  35-hour  week  as  the  best  Pasche  hastily  entered  a  resolution 
d  of  combatting  unemployment,  that  the  report  of  the  nominating  com- 
'  regional  job  clearing  houses  to  mittee  should  not  be  heard  until  the 
Sablished  as  an  aid  in  increasing  following  day.  Mr.  Broun’s  request 
'  for  members  and  also  the  advo-  that  the  motion  be  revised  to  permit 
of  state  unemployment  insur-  the  start  on  the  nominations,  with  ad- 
■  ditions  permissible  Friday, 

t  advisory  code  for  collective  bar-  nied.  The  convention  then  deferred 


Executive  Board  of  the  American  Newspaper  Guild  elected  at  the  sixth  annual  con-  at  the  convention. 

vention  m  San  Francisco.  Left  to  right,  sitting:  Julius  H.  Klyman,  St  Louis;  I.  L.  Mrs.  Katherine  McGrath  of  Chicago 

Kenen,  Cleveland;  Victory  Pasche.  secretary-treasurer;  Uonal  M.  Sullivan,  Boston*  _ _ -j  a.  ^  au  -t 

President  Heywood  Broun;  Milton  Kaufman,  executive  Vice  President;  Robert  L  ^as  ^ected  president  of  the  aux, hap 
Camozii.  Seattle.  Standing,  left  to  right:  William  J.  Farson.  Philadelphia;  Morris  Mrs.  Mariori  Camozzi.  Seattle 

Watson.  New  York;  Harry  D.  Wohl.  Chicago;  Philip  Connelly.  Los  Angeles:  Roger  spr^ary.  Elected  first,  second  and 
Irwin,  Toronto;  Harry  Martin,  Memphis.  Vice-presidents  were  Mrs. 

Graham  Dolon,  Chicago;  Mrs.  William 

The  move  to  unseat  Mr.  Pasche  re-  tions  were  endorsed  unanimously  by  Farson.  Philadelphia  and  Mrs.  Eric 
ceived  its  major  setback  when  C.  A.  the  convention.  Erick.son,  San  Francisco.  One  of  its 

-  -  -  Severance  Pay  to  Eddy  purposes  was  defined  as  “to  foster 

w  ...  X.  .  ,,  tullest  co-operation  of  all  trade  unions 

In  recognition  of  his  services,  Mr.  ..  ..  i-  •  •  u  j* 

X  J  u  Ai.  other  auxiliaries,  union  bodies 

Eddy  was  voted  severance  pay  by  the  •  .  ..  „ 

.  .  ^  ..  1  ,  J  ...  •  f  1  progressive  organizations, 

international  board  at  its  session  fol-  ^  j 

,  .  I  .  e  .,  ..  Among  resolutions  oassed  was  one 

lowing  conclusion  of  the  convention.  ^  j  auxiliary  efforts  to  bring  about 
This  action,  establishing  a  precedent  ^  movement, 

for  the  organization  in  keeping  with  r™  -u 

its  bargaining  policy,  providtxl  the  past  guild  convention  adopted  a  re- 

executive  vice-president  with  10  Purt  on  associate  membership  which 
weeks’  pay,  which  was  based  on  one  recommended  associate  membership 
week  for  every  six  months’  employ-  representation  on  every  committee  of 

the  local  possible;  a  national  commit- 
As  a  result  of  adoption  of  conven-  co-ordination  and  organization 

tion  reports,  the  international  board  and  selection  of  a  national  councillor 
will  consider  at  its  next  meeting  a  committee, 

proposal  for  return  of  the  union’s  Forum  Idea  Pushed 

nominations  until  the  uext  session,  newspaper,  the  Guild  Reporter,  to  a  Attention  was  called  to  the  success- 
This  was  by  a  57  to  11  vote,  wi  weekly  basis.  It  also  will  consider  ful  operation  of  the  New  York,  Cleve- 

many  abstaining  from  balloting.  addition  of  two  international  repre-  land  and  San  Diego  forums  with  the 

Also  Defeated  sentatives  to  its  national  staff.  Mor-  suggestion  that  study  of  the  San  Diego 

Quentin  P.  Gore,  of  Signal  Moun-  gan  Hull  and  H.  Richard  Seller  are  Institute  “would  prove  valuable  to 
lun,  re-elected  presi-  tain,  Tenn.,  was  the  only  other  in-  at  present  the  only  two  representa-  other  locals”  even  though  the  com- 
d  by  acclamation,  de-  cumbent  not  re-elected.  Opposed  by  tives.  The  board  meeting  was  set  for  mittee  was  “not  prepared  to  recom- 
ition  as  without  major  Mr.  Klyman,  who  ran  second  in  the  Sept.  31-Oct.  1,  at  either  New  York  mend  forums  sponsored  jointly  by  the 
plained  that  previous  executive  vice-presidential  race,  Mr.  or  Chicago.  guild  and  publishers  to  all  locals.” 

i  as  outstanding  issues  Gore  lost  in  the  contest  for  one  of  Constitutional  changes  adopted  in  A  supplementary  report  on  the  San 
as  CIO  affiliation,  the  the  five  vice-presidents  at  large  by  a  addition  to  the  one  extending  con-  Diego  forum  described  Arthur  Robb, 
jn-editorial  groups,  a  count  of  65^2  to  63*4.  Mr.  Kaufm,an’s  tract  juri.sdiction  included  provision  editor.  Editor  &  Publisher,  as  “speaker 
lining  policy  and  sim-  regional  vice-presidency  was  filled  for  an  annual  audit  by  a  professional  at  the  largest  and  liveliest  meeting 
s.  by  Harry  Wohl  of  Chicago,  whose  accountant,  except  that  locals  with  the  institute  had.” 

convention  was  with-  election  made  him  the  only  new  mem-  memberships  of  less  than  100  may  Significant  stands  in  various  re- 

loments.  Highlighting  ber  to  the  group  of  10  vice-presidents,  have  the  audit  performed  by  an  audit-  p^^ts  which  received  convention  en- 

officers  was  the  defeat  Closest  election  of  the  convention  ing  committee;  provision  that  no  dorsement  included- 

!ddy,  executive  vice-  saw  Katherine  Lynch  of  Detroit  lose  b/an^h  of  the  ANG  shall  have  author-  Recommendation'  that  discussions 

shortly  after  the  na-  to  I.  L.  Kenen,  of  Shaker  HeigMs,  »ty  to  initiate  a  suit  under  with  the  International  Typographical 

ition  was  foiled  m  Ohio,  an  meumbent  65  to  64.  The  eral  Fair  Later  Standards  Act  or  any  continue,  declaring  the  ANG 

as  nip  and  tuck  m  two  original  vote  was  67  to  62,  but  a  other  Federal  act  or  initiate  a  matter  ,  nr>orato  witb  tbo  TTTT  in  tte 

vice-<presidencies,  one  changed  vote  resulted  in  the  one-  before  the  National  Labor  Relations  ,  .  ,  -vomico  nf  its  traditinnal 

ling  by  the  margin  of  ballot  margin.  Regional  vice-presi-  Board  without  consultation  with  and  ;  •  j;  .•  .u  -nmnnsinp  mom 

and  a  second  obtaining  dents  elected  in  addition  to  Mr  Wohl  approval  of  the  international  boards  take  consLctive 

I  votes.  were  Donal  Sullivan,  Cambridge,  provision  that  disciplinary  actions  •  j 

nan  of  New  York  ob-  Mass.;  Harry  Martin,  Memphis;  Rob-  against  any  officer,  member  or  branch  (Continued  on  page  27) 
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EDITOR  6,  PUBLISHE 


U.  S.  Jury  Indicts 
Gov.  Leche  on 
"Hot  Oil"  Charge 


Times-Picayune,  States 
Continue  Crusade  with 
Publication  ol  Payrolls 


New  Orleans,  Aug.  8 — The  federal 
grand  jury  indictment  of  former  Gov- 
emer  Richard  W.  Leche  on  “hot  oil” 
charges  highlighted  this  week’s  de¬ 
velopments  of  the  crusade  of  the  New 
Orleans  States  and  the  Times- 
Picayune  against  corrupt  state  gov¬ 
ernment  in  Louisiana. 

Leche's  name  was  first  injected  into 
the  far-flung  federal  and  state  in¬ 
vestigations  June  9  by  the  States  with 
publication  of  pictures  and  a  news 
story  reporting  use  of  Louisiana  State 
University  equipment  and  materials 
at  a  home  building  project  of  one  of 
his  friends.  James  McLachlan  of 
Metairie  Ridge. 

Publishing  Payroll  Lists 
This  week  the  Times-Picayune 
Publishing  Company  newspapers  be¬ 
gan  the  publication  of  lists  of  all  state 
employes  and  their  salaries,  starting 
wiA  the  state  conservation  depart¬ 
ment,  which  has  been  under  editorial 
fire  for  some  time.  McLachlan’s  name 
was  revealed  on  the  payroll  as  a  $250 
a  month  "investigator.” 

The  payrolls  of  other  state  depart¬ 
ments  will  be  published  just  as  soon 
as  they  can  be  compiled.  The  news¬ 
papers  are  continuing  their  vigorous 
campaign  and  are  calling  upon  readers 
to  check  the  payroll  publications  in 
order  that  all  “deadheads”  may  be 
exposed. 

A  reporter’s  investigation  of  records 
of  the  state  bond  and  tax  board  in 
Baton  Rouge  has  resulted  in  bringing 
to  light  of  a  telegram  to  Leche  from 
a  New  Orleans  resident  named  “Abe” 
concerning  pvayment  of  a  mysterious 
$496,000  bond  refunding  fee  paid  two 
years  ago  by  the  Orleans  Levee 
Board  to  Newman.  Harris  &  Co.,  brok¬ 
erage  firm. 

The  Times-Picayune  and  the  States 
promptly  added  this  question  to  their 
daily  front  page  “Pertinent  Ques¬ 
tions”: 

“Will  Abraham  L.  Shushan  (former 
president  of  the  Levee  Board  and  in¬ 
timate  of  Leche)  deny  that  he  got 
more  than  $200,000  of  the  $496,000 
fee?” 

Shushan  has  remained  silent, 
neither  denying  the  implied  charge 
nor  admitting  it. 

Long  Decries  "Linen  Washing" 
Governor  Earl  K.  Long  announced 
in  a  si)eech  that  The  Progress,  state 
administration  political  newspaper, 
will  continue  in  operation,  and  reit¬ 
erated  that  shakedown  advertising 
and  subscriptions  will  be  eliminated. 

Criticizing  the  Louisiana  press  for 
outside  publication  of  the  financial 
scandals  that  have  rocked  the  totter¬ 
ing  old  Huey  Long  machine.  Governor 
Long  said: 

“The  Louisiana  newspapers  should 
let  Louisiana  wash  its  own  dirty  linen 
in  the  state  and  not  publish  it  to  the 
outside  world.” 

Recent  developments  have  brought 
the  total  of  those  indicted  or  arrested 
to  21. 

Despite  the  strict  censorship  im¬ 
posed  on  proceedings  of  the  federal 
grand  jury,  all  Louisiana  knows  that 
many  high  state  political  figures  have 
appeared  before  the  jurors  because 
the  news  has  been  carried  verbally 
and  by  political  grapevine.  The  New 
Orleans  newspapers  are  continuing  to 
cooperate  with  federal  authorities  by 


publishing  only  names  of  witnesses 
authorized  by  U.  S.  Attorney  Rene 
Viosca. 

Assistant  Attorney  General  O.  John 
Rogge,  who  is  in  charge  of  all  federal 
investigations  in  the  state,  will  leave 
next  week  for  Chicago  to  take  charge 
of  the  M.  L.  Annenberg  income  tax 
case.  Rogge  will  return  to  New  Or¬ 
leans  for  the  trials  of  Leche,  Seymour 
Weiss  and  other  former  political  big¬ 
wigs  in  early  September. 


Cochrane  Sees 
Need  for  Women 
Sports  Writers 


Hearst  Chief  Says  At 
Least  One  is  Needed  for 
Well-Balanced  Staff 


M.  W.  Childs  Suel  jO! 
Senator  Guffey,  1 
Alleging  Slander 


With  women’s  interest  in  sports  in¬ 
creasing  by  leaps  and  bounds,  there 
is  need  for  women  sports  writers,  in 
the  opinion  of  Edward  W.  Cochrane, 
Chicago  Evening  American  sports  edi¬ 
tor  and  supervising  sports  editor  of 
Hearst  newspapers.  Such  writers 
should  not  only  be  able  to  cover  the 
“women’s  angle”  of  major  sports 
events,  but  they  should  also  be  com¬ 
petent  reporters  of  women’s  sports, 
declared  Mr.  Cochrane. 

23%  of  King  Spectators  Are  Women 

Evidence  of  increased  interest  on 
the  part  of  the  “weaker  sex”  in  sports 
was  cited  by  Mr.  Cochrane,  who  told 
Editor  &  Publisher  that  only  two 
women  saw  the  Jack  Johnson -Jim 
Jefferies  world’s  heavyweight  cham¬ 
pionship  fight  in  1910.  These  women 
were  the  white  wife  of  Jack  Johnson 
and  one  other  woman  who  wore  a 
heavy  veil  was  unidentified.  In  con¬ 
trast,  Mike  Jacobs,  New  York  fight 
promoter,  estimates  that  23%  of  at¬ 
tendance  at  championship  bouts  today 
is  composed  of  women  spectators. 

Hearst  newspapers  are  beginning  to 
employ  girl  sports  reporters,  Mr. 
Cochrane  stated.  He  believes  there 
is  need  for  one  girl  sports  writer  on 
every  good-sized  sports  staff.  In  Chi¬ 
cago,  Edith  Ecker  is  a  member  of  the 
American’s  sports  staff  and  has  been 
writing  a  series  of  sports  page  fea¬ 
tures  on  “Baseball  Wives.”  Like¬ 
wise,  the  American  employs  a  lady 
handicapper  (“Lady  in  the  Mask”)  at 
the  race  tracks.  Incidentally,  the  Chi¬ 
cago  Times  also  has  a  woman  handi¬ 
capper,  Ann  Joy,  who  is  the  wife  of 
Marvin  McCarthy,  Times  sports  edi¬ 
tor.  Mrs.  Cochrane  also  writes,  oc¬ 
casionally,  for  the  American,  giving 
the  woman’s  touch  to  big  sport#^ 
events. 

Citei  Atlanta  Reporter. 

The  Atlanta  Georgian-American  has 
the  type  of  girl  sports  reporter  that 
Mr.  Cochrane  believes  is  essential  to 
a  well-balanced  sports  staff.  She  is 
Evangeline  McLennan,  23  years  old. 
Miss  McLennan  knows  what  she  is 
writing  about,  having  become  number 
one  tennis  player  in  the  south,  a  low 
handicap  golfer,  a  champion  swimmer 
end  an  accomplished  basketball  play¬ 
er,  before  starting  to  write  about 
sports. 

Since  joining  the  Georgian-Amer¬ 
ican,  she  has  become  an  ace  duckpin 
bowler  and  taught  500  women  in  At¬ 
lanta  to  bowl  this  spring  in  a  Geor¬ 
gian-sponsored  school.  She  inter¬ 
viewed  major  league  players  during 
the  spring  exhibition  season. 


NOT  A  MAN  FROM  MARS 

Walter  M.  Harrison  ,  managing  editor, 
Oklahoma  City  Oklahoman  and  Times, 
shown  in  the  "meat  can"  or  nose  turret 
of  a  Martin  D-IO  Army  bomber,  at  Post 
Field,  Fort  Sill,  Okla.,  where  Oklahoma 
newspapermen  were  the  army's  guests  Aug. 
2.  C.  J.  Kaho,  Oklahoman  and  Times 
photographer,  made  this  unusual  picture. 


Coast  Papers  Forming 
Statistical  Bureau 


Plans  were  laid  for  a  statistical 
bureau  under  sponsorship  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion  at  a  meeting  of  publishers  held  in 
San  Francisco.  Aug.  3.  Conferees  pre¬ 
pared  for  submission  to  the  CNPA 
executive  committee  a  call  for  a  self- 
supporting  bureau,  the  employment 
of  a  bureau  director  and  establish¬ 
ment  of  offices  adjoining  the  CNPA 
offices  in  San  Francisco. 

Hugh  Walls,  Sacramento  Bee,  was 
elected  chairman  with  George  Morell, 
president.  Peninsula  Newspapers,  Inc., 
vice-chairman.  Others  elected  were 
Frank  Baker.  San  Jose  Mercury- 
Herald:  Paul  Leake,  Woodland  Demo¬ 
crat,  and  Roy  Brown,  San  Rafael  In¬ 
dependent.  Present  at  the  session 
were  members  of  both  Intermetropol¬ 
itan  Newspapers  and  the  Allied  Dai¬ 
lies  of  California. 

It  was  decided  that  the  bureau  would 
be  for  the  compilation  and  prepara¬ 
tion  of  labor  statistics  only,  with  the 
bureau  manager  forbidden  to  give  his 
time  to  private  negotiations  to  any 
publisher  except  in  case  of  an  emer¬ 
gency  and  then  only  with  approval  of 
the  committee  in  charge. 


P-D  Writer  Asks  $100,000, 
Charging  Allegation  He 
Was  “Paid"  for  Article 


Washington,  D.  C..  Aug.  S-Mi-i 
W.  Childs,  Washington  corresp.  rii 
for  the  St.  Louis  Po.sl-Dispatch,  M 
filed  a  $100,000  slander  suit  in  j 
District  Court  against  Senator  Jose 
F.  Guffey,  Democrat,  of  Per.r.s 
vania. 
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Said  Guffey  Aided  Oil  Barter 

Childs  charged  in  the  complaint  'jJ 
Senator  Guffey  on  two  occasions  staj 
in  the  presence  of  others  that  fl 
newspaperman  had  been  “paid”  fotl 
news  story  he  wrote.  The  story, 
related,  was  published  in  the  Po^ciiai 
Dispatch,  June  15,  1939,  and  said  J 
part: 

“W.  R.  Davis,  the  free-lance 
operator  who  put  over  barter  da 
with  Germany  for  oil  from  expropi 
ated  American  wells  now  held  by  I 
Mexican  government,  had  the  aid  i 
advice  of  powerful  figures 
Washington  scene,  including  Sena^ 
Joseph  F.  Guffey,  a  member  of  I 
Senate  Foreign  Relations  Commit: 
the  Post-Dispatch  has  learned.” 

The  correspondent  charged  that 
July  28  Senator  Guffey  had  said 
another  newspaper  correspondent, 
know  that  he  got  paid  for  that,"  a 
again  the  following  day,  “he  was  pf 
for  writing  that  article.” 

Stataments  Not  Privileged 

The  alleged  statements,  Childs  sd 
were  made  while  Guffey  was  not  d 
on  the  floor  of  the  U.  S.  Senate,  a 
not  at  a  place  where  “he  was  privilea| 
to  utter  the  same  without  legal 
sponsibility  therefor.” 

Childs  contended  that  the  scr.a;:^ 
statements  implied  that  the  new 
had  received  compensation  "from 
source  other  than  his  employer 
secretly  and  contrary  to  the  etlj 
and  standards  of  the  newspaper  pr 
fession  and  contrary  to  the  rules  ^ 
regulations  governing  members 
both  the  House  and  Senate  press 
leries.” 

The  suit  made  each  statement 
Guffey's  one  count  in  the  damage 
and  asked  $50,000  on  each  count. 


Heating  Firm  Expands 
Newspaper  Ads  30% 


SENDS  PEACHES 

S.  S.  Wallace,  Jr.,  publisher  of  the 
Spartanburg  (S.  C.)  Herald -Journal, 
recently  has  distributed  bushel  bask¬ 
ets  of  local-grown  peaches  to  many  of 
his  publisher  and  advertising  friends. 


Termed  one  of  the  largest  newspaper 
advertising  campaigns  ever  conducted 
in  the  heating  field,  the  fall  program 
of  the  Iron  Fireman  Manufacturing 
Co.  was  announced  in  New  York 
August  7. 

Addressing  one  of  an  international 
series  of  regional  sales  meetings,  Vice- 
President  E.  C.  Sammons  reported 
that  approximately  350  newspapers 
are  on  the  autumn  schedule.  This 
compares  with  a  list  of  210  newspa¬ 
pers  used  last  year.  The  newspaper 
advertising  budget  is  approximately 
30%  greater  than  in  1938. 

The  aggressive  newspaper  campaign 
is  designed  “to  take  full  advantage  of 
the  general  economic  improvement” 
and  to  implement  dealers’  sales  efforts 
during  the  fall  months.  Sammons  ex¬ 
plained.  The  greater  proportion  of 
the  year's  sales  is  made  in  this  period. 
Newspapers  are  selected  for  their 
ability  to  perform  a  “big  push,”  he 
explained. 

Agency  in  charge  of  the  Iron  Fire¬ 
man  program  is  the  Joseph  R.  Gerber 
Co.,  Portland.  Ore. 


National  Press  Club 
To  See  World's  Fair 

Washington,  D.  C.,  Aug. 
Whalen  and  his  New  York  Worl 


Fair  will  play  host  to  active  mem. 
of  the  National  Press  Club,  Saturd 


Aug.  12.  .  . 

Arthur  Hachten,  club  president  ^ 
member  of  the  Washington  burea- 
International  News  Service,  w  • 
a  special  tour  from  Washington 
Fair  grounds.  Plans  ® 

tion  upon  arrival,  luncheon,  ^  F 
the  main  attractions,  dinner  at  on  i 
the  high  spots.  The  party  wdl  ‘ 
to  the  Capital  on  a  special  tram 
same  day.  , 

Leo  Casey,  director  of  public 
tions  for  the  Fair,  and  former  ^ 
chief  for  the  Republican  Wa^ 
Committee  here,  will  be  m  ch  i 
the  details  in  New  York. 


-  S. 


INDUSTRIAL  GUpE  , 

A  convenient  50-page  ^  g-Jcom,, 
ness,  professional  ® "hearty  citJ  ^ 
to  Spartanburg  and  ‘^e  near^ 
Gaffney  has  been  issued  by  I 

tanburg  (S.  C.)  Herald-Jon^ 
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OSS  Leaders  Called 
Wasteful  Advertising 


Consumer  Habitually  Expects  Goods 
At  Below  Cost . .  .  Recent  Decisions  on 
Price  Fixing  Laws 
By  BENIAMIN  WERNE 

EDITOR,  ANNUAL  SURVEY  OF  ECONOMIC  LEGISLATION 


at  one  level  throughout  the  state.  In  Bamberger  Co.)  on  the  ground  that 
the  case  of  sales  by  manufacturers  “although  the  statute  might  help  a 
and  wholesale  distributors  there  will  few  selfish  interests,  it  would  be  de- 
be  variations  in  price  due  to  trans-  trimental  to  the  public  as  a  whole  on 

portation  charges  and  quantity  dis-  the  theory  that  the  buying  public 

counts  where  the  latter  are  permitted,  would  be  forced  to  purchase  articles 
But  the  multiple  store  retailer  operat-  at  higher  prices,”  thereby  “increas¬ 
ing  throughout  the  state  will  not  even  ing  the  cost  of  living.”  That  court 
be  permitted  these  variations,  for  he  felt  that  it  could  not  sustain  the  law 

is  not  allowed  to  pass  on  to  the  as  “designed  to  put  a  floor  under 

customers  of  each  particular  unit  the  price,”  for  “the  right  to  fix  one’s  own 
savings  in  overhead  which  that  unit  prices  cannot  be  infringed  or  denied, 
may  achieve.  In  those  states,  there-  except  in  certain  cases  falling  in  well 
fore,  which  only  require  proof  of  in-  defined  limits,  none  of  which  are 
jurious  effect  upon  competition  rather  present  here.”  The  court  pointed  out 
than  intent  to  injure  plus  the  injury,  that  the  attempt  was  made  to  en- 
retailers  will  hardly  risk  selling  an  force  the  law  against  a  corporation 


T  CT7/-TTT  A-TTz-kiv’  c  i  j  i  t  u  1  '  1  *•  Retti  for  Icss  in  one  store  than  in  an-  which  advertised  loss  leaders  to  at- 

:;VERNMENTAL  regulation  of  or  mva  idity  of  .such  legislation  the  customers  in  order  to  sell,  in 

•Jie  competitive  market  has  been  test  will  be  whether  the  Act  is  rea-  ^ight  show  that  the  varia-  addition  to  loss  leaders,  other  mer¬ 
ged  on  several  fronts.  Activity  of  scnably  demgned  to  accomplish  a  valid  were  warranted.  Thus  chains  chandise,  priced  at  a  normal  profit 

■iness  groups  and  consumer  organi-  purpo^.  -^e  California  Court  recog-  ^-hich  operate  sunermarkets  in  urban  ratio.  Such  practice  is  not  “a  per- 
T.ovs  promise  even  more  activity  in  nized  that  there  is  a  wide  difference  of  _  _ nl-  _ : _ _  ”  u  i _ _ 


ps  promise  eve  u.at  u.exe  xs  ,,  vv.ue  umeiei.ee  ui  Smaller  Service  Stores  in  nicious  fraud,”  it  held,  “as  long  as 

•j  fertile  field  of  legislation  experi-  opinion  as  to  the  probable  effect  of  outlying  communities  are  forbidden  the  goods  are  advertised  and  sold  at 
-,-tation.  States  have  passed  resale  prohibiting  ^les  below  cost,  and  fol-  the  customer  the  savings  the  prices  stated.” 

-  e  maintenance  laws  which  Ae  lowed  the  rule  that  where  the  question  overhead  which  come  from  the  The  Low,’  Uncertainties 

rpre  uniformly  upholding,  -^e  is  fairly  debatable  the  opinion  of  the  supermarkets.  This  may  lead  chain  The  vulnerable  spot  in  this  whole 
"C  has  been  vigorously  enforcing  the  legislature  must  be  accepted.  Since  .  .  abandon  manv  small  stores  i  spot  in  tnis  wnole 

■  -  -«n  Patman  Act  and  in  both  its  similar  acts  are  now  beine  tested  in  ®  ^9  aoanaon  many  small  stores  legislation  is  the  uncertainty  and  in- 

.up-Fatman  Act,  ana  in  lu  similar  acts  are  now  oeing  tested  in  ^.^ere  the  overhead  is  fairly  high  and  definiteness  of  its  provisions  narticu- 

icial  encounters  with  industry’,  the  many  jurisdictions  the  problem  will  concentrate  upon  strategically  lo-  farW  i^  the  determSon 


bmson-Patman  Act,  and  in  both  its  similar  acts  are  now  being  tested  in 
i  cial  encounters  with  industry’,  the  many  jurisdictions,  the  problem  will 


:r.m!Ssion  has  prevailed.  A  more  probably  receive  the  attention  of  the  cated  supermarkets  which  can  be 
■rre’.t  phase  of  control  is  the  banning  U.  S.  Supreme  Court.  operated  at  uniformly  low  overhead. 

::  unfair  practices,  not  by  economic  The  real  purpose  of  the  sales-be-  Recent  Decisions 

irapons,  but  by  law.  New  York  re-  low-cost  act  is  to  prevent  the  ruinous  .  •  1  . 

andy  sought  such  an  act.  Assem-  use  of  loss  leaders.  The  rapid  rise  of  those  states  which  have  tested 


■here  the  overhead  is  tairiy  high  ana  definiteness  of  its  provisions,  particu- 
)  concentrate  upon  strategically  lo-  in  the  determination  of  how 

uted  supermarkets  which  can  be  general  overhead  costs  are  to  be  allo- 
perated  at  uniformly  low  overhead,  cated  to  particular  articles.  The 
Recent  Decisions  usual  provision  does  not  indicate 

In  those  states  which  have  tested  whether  this  is  to  be  done  merely  on 
le  constitutionality  of  this  type  of  the  basis  of  the  average  cost  of  han- 


;  and  Senate  passed  it;  Governor  chain  stores  and  their  merchandising  constitutionality  of  this  type  of  the  basis  of  the  average  cost  of  han- 

Idunan  vetoed  it  as  impossible  of  en-  advantages  together  with  general  legislation,  courts  have  left  little  room  a  mg  all  articles  sold,  or  on  the  basis 

^^ment.  [See  Editor  and  Pub-  sharpening  of  competitive  practices  for  doubt  as  to  their  economic  con-  otmdividualizedcostofhandlingpar- 

l-Hn,  July  22.  p.  30.]  under  pressure  of  the  depression  victions.  Among  the  more  recent  de-  hcular  articles.  The  pnncipa  ob- 

0ri9i«  of  Los.  Leader  Legislation  stimulated  the  enactment  of  such  ™s  are^those  of  the  Supreme 

I  Other  states  have  been  more  sue 


measures.  To  curb  the  strong  bar-  Court  of  Montana  (Associated  Mer- 
gaining  power  of  those  who  can  force  chants  of  Montana  v.Ormesher),Ten- 


appears  to  center  upon  what  system 
of  accounting  shall  be  used.  To  some 


issful.  California,  since  1913,  had  a  01  r.essee  (Rust  v.  Griggs  172  Tenn.  565),  extent,  this  indefiniteness  may  be 

iwwhich  became  typical  of  the  anti-  ®  and  Wyoming  (State  v.  Langley  84  P.  cured  by  judicial  interpretation. 

™ation  statutes  in  many  stat^^^  er^who  knowLg^y  induce  or  receive  <2d)  767).  Additional  support  for  The  problems  relating  to  the  ascer- 

kaon  1  of  that  law  prohibits  selling  ^r.  wno  knowingly  1^^  legislation  was  given  by  the  tainment  of  cost  are  manifold.  Many 

rdierent  rates  in  different  commu-  Tn  mJ^Jt  S  federal  court  for  the  district  of  Min-  of  the  almost  insurmountable  diffi- 

o'!  rSariv  esSblXI  in  g”de,  quality  and  Tm  ''‘‘“fa'''  i"dividual 

--.petition  of  a  regularly  established  .  .  rtnoH.;  Ouan  Company  v.  Erwin  23  Red.  Supp.  70)  overhead  cost  to  each  item  sold  can 

a!er  or  of  potential  competitors.  ar/lufli  in  which  Minnesota’s  Unfair  Practices  be  avoided  if  the  courts  should  in- 

KUon  7  of  that  law  in  force  since  ”'y  ^  ^ums  are^^^^  enacted  to  accomplish  the  same  terpret  the  nhrase  “cost  of  doing  busi- 

a  prohibits  giving  secret  rebates  out  I'^e  the  Robinson-Patman  Act,  purposes  as  that  of  other  states  was  ne.ss”  to  mean  average  cost.  But  even 

:  unearned  discounts,  not  extended  ‘^ley  omit  any  provision  for  functional  within  the  scooe  of  the  state’s  the  use  of  “average  cost’”  is  open  to 

-ill  purchasers  where  the  result  is  although  it  was  held  practical  objection  since  it  is  not  an 

“.injure  a  competitor  and  destroy  ®*ooe  me  legislation  is  aiiectea  unconstitutional  by  reason  of  certain  accurate  reflection  of  actual  costs, 
^petition.  The  third  and  most  far-  armtrary  discriminations  provisions  prescribing  the  means  of  H  the  courts  should  decide  that  the 


:  unearned  discounts,  not  extended 
:  ill  purchasers  where  the  result  is 
:  injure  a  competitor  and  destroy 
^petition.  The  third  and  most  far- 


>Kiing  part  of  the  California  Act  is  which  have  no  basis  in  differences  in  accomplishing  the  purpose. 
» provision  forbidding  sales  below  costs,  courts  will  probably  permit  lower  courts  of  two  s 

at  price  variations  based  upon  actual  expressed  a  contrary  vi^ 

Tith  a  few  amendments  in  1937  the  differences  in  cost  to  the  seller.  Pennsvlvania  statute  prov 


accomplishing  the  purpose.  overhead  charge  to  be  added  to  in- 

The  lower  courts  of  two  states  have  voice  is  the  individual  cost  of  handling 
expressed  a  contrary  view.  The  each  item,  any  attempt  to  apply  the 
Pennsylvania  statute  provided  that  statute  to  all  sales  below  cost  would 


J!)?e  of  the  law’s  application  was  When  does  one  injure  his  competi-  gdiing  below  cost  is  unlawful  when  be  futile. 

Kstly  enlarged.  A  clause  was  added  ®  penalized  -with-  5^,  destruction  of  competition  or  when  Price  Variation*  Limited 

:  express  terms  forbidding  the  prac-  C'Ut  a  showing  of  intent  to  discriminate  fosters  monopoly  or  facilitates  „  ,  *1  f  a 

'■‘X  of  using  loss  leaders,  which  term  unfairly .  Every  business  man  in  a  fraud.  The  Pennsylvania  Court  of  ^  if  °  price 

^defined  as  articles  sold  at  less  than  competitive  econoi^  to  some  injures  Quarter  Sessions  (Pennsylvania  v.  ®  pro^cu  ion  e  sure  1 

St  to  induce  the  purchase  of  other  competitors.  When  he  advertises  ^asloff)  stated  that  the  statute  “is  ^  ° 

srehandise  or  which  may  tend  to  whether  below  cost  or  other-  gjjent  as  to  the  purposes  of  the  Act.  j  assnniatinn®  ^ ha5o 

-iead  or  deceive  purchasers,  or  wis®>  ^e  does  so  with  the  intent  of  jj  ignores  a  distinction  between  guilt  ^  j  -  j’  _  u  ~orkiinc  as  tba  basic  nf 

diidi  divert  trade  from  or  otherwise  ^ffracting  customers,  and  he  must  ob-  innocence,  aoplying  irresnective  ^  f  -r  1 

;;ure  comnpfitnrs  Tb,.  aet  nf  splIinP  viously  know  that  to  the  extent  that  __  destructive  eomneti-  cperation— investigating  any  sales  be- 


-lure  competitors.  The  act  of  selling  ,  .  -  ,  ,  ,.  .  .,,01  me  nauu  ui  uesuueuve  euiuHcti-  ,  _ ^ _ * 

:  giving  away  below  cost  or  at  dis-  is  successful  his  competitors  will  ^^d  forbids  selling  below  cost  tn  nreve 

■“rnim  A  •  1  At  •a.\-  t  be  iniiirpd  t_  t_  *1  ix  *.  ii  tempting  to  prove  violstion  in  tne  cftse 

-«ry  prices  together  with  proof  the  Laws  of  sales  above  it.  While  complete 

‘the  injurious  effect  of  such  acts.  IS  tnect  of  tne  Laws  as  where  they  are  present.  In  an-  tb. 


‘the  injurious  effect  of  such  acts,  is  .  ,  wneie  Hicscm.  x.i  a.*-  n-_t„„4.ion  is  not  viven  the  ranve  of 

resumptive  evidence  of  the  violation  The  state  acts  permit  several  lines  other  case  (Pennsylvania  v.  Hodin)  P  .  .  ® ®  ®  ^ 

•the  Act  (the  burden  of  disproving  of  defense:  as  by  providing  that  price  the  Pennsylvania  lower  court,  declar-  P  .  .  ,  ,  ,  ^  « 

’lation  is  on  the  defense).  may  be  reduced  in  one  locality  to  ing  the  Pennsylvania  Act  of  1937  un-  ?  .  .  .  .  •  „  abolishins  the  worst 

^eAct  covers  producers,  distrib-  competition,  or  price  discrimi-  constitutional,  said:  “Price-cutting  ^  the  preS^y  prac^^^^^^^^^ 

•ots  and  retaUers  of  all  kinds  of  prod-  for  the  purpose  of  movmg  an  has  never  been  deemed  unfair  corn-  P  ^  P 

In  sustaining  the  constitution-  old  line  of  goods,  introduction  of  a  new  ^tition  and  no  common  law  right  ^  S’  m^^^ 

lity  of  the  ralifrxmia  Apt  tbe  Pali-  ^me,  and  particularly,  in  the  case  of  has  been  more  firmly  established  or  seuing  a  noor  migm  oe  lo  lower  me 

imia  Supreme  Court  1  Wholesale  To-  retailers,  the  stimulation  of  the  pur-  more  treasured  than  the  right  of  the  many  items,  for  since  ha- 

*«>  V.  National  Pandv  and  Tobacco  ohase  of  items  which  customers  would  individual  to  sell  his  goods  or  his  bdual  price-cutters  cannot  take  few 

^-11  Cal  K-ta  89  P  iPdt  81  <;aid  Otherwise  have  bought  from  any  services  at  whatever  price  he  and  the  Prices  far  down,  they  may  well  lower 
iatfl  *  634  82  P.  (2d)  3|  said  ,  ®  nurchaser  mieht  aeree  unon  ”  the  price  of  many  goods  part  way. 

■at  the  Act  is  not  m  its  true  sense  a  j-  •  •  x-  •  •  purenaser  mignt  agree  upo  .  strength  of  this  claim  however 

t^w-fixine  stafnfe  at  all  because  “It  The  anti-discrimmation  provisions  A  New  Jersey  District  Court  like-  sirengtn  or  mis  claim,  nowever. 


Effect  of  the  Laws 


of  the  fraud  or  destructive  competi-  uc- 

jrv-j  11  -  UI  A  low  the  markup  base,  and  not  at- 

tion  and  forbids  selling  below  cos  ^ing  to  prove  violaUon  in  the  case 

where  such  evils  are  absent  as  well  ^  ^  ^  complete 


The  state  acts  permit  several  lines  other  case  (Pennsylvania  v.  Hodin) 


•the  Act  (the  burden  of  disproving  of  defense:  as  by  providing  that  price  the  Pennsylvania  lower  court,  declar- 
’lation  is  on  the  defense).  may  be  reduced  in  one  locality  to  ing  the  Pennsylvania  Act  of  1937  un- 


old  line  of  goods,  introduction  of  a  new  petition  and  no  common  law  right 
line,  and  particularly,  in  the  case  of  has  been  more  firmly  established  or 


iicib  iievtri  uctrii  utrcriiLcu  LAiixaii  tx1_i_  •  j  t_  t  t* 

petition  and  no  common  law  right  been  said  that  the  effect  of 

has  been  more  firmly  established  or  setting  a  floor  might  be  to  lower  the 
more  treasured  than  the  right  of  the  Prices  on  many  items,  for  since  ha- 


5>tthe  Act  is  not  in  its  true  sense  a  ...... 

?>»-fixing  statute  at  all  because  “It  ^he  anti-discnmmation  provisions 


The  strength  of  this  claim,  however, 
is  weakened  by  the  fact  that  the 


-»«ly  fixes  a  level  below  which  the  of  the  law  have  the  effect  of  crystaliz-  wise  held  that  state’s  Act  unconsti-  drawfnTJower  of  Tfew  deeS  cut 
Mwr  or  distributor  may  no.  -ell  mg  the  pr.ces  of  a  gtv.n  commodity  Mlonal  (New  Jersey  v.  Packard  greatertharS^^^ 


^  intent  to  injure  a  competitor,” 
that  “In  all  other  respects  price  is 


TEXAS  NEWSPRINT  MILL  NEARING  COMPLETION 


^  result  of  untrammelled  discre-  WITH  construction  work  on  the  $6,000,000  Southlands  Paper  Mills  at  Lufkin, 


Tex.,  far  ahead  of  schedule,  present  indications  are  that  production  will 
^fobUiB  May  Go  to  Supreme  Court  .=tart  soon  after  Dec.  1.  Actual  construction  began  in  February.  The  last 
^Since  Nebbia  v  New  York  (291  rif  the  steel  framework  on  the  mill  which  occupies  a  200-acre  site  was  put 


■  S.  502)  and  U.  S.  v.  Rock  Royal  m  place  this  week.  The  brick  work  is  about  70V(  completed  and  machinery 
June  5,  1939)  the  U.  S.  Supreme  being  installed.  An  operating  personnel  between  800  and  1.000  will  be 
made  it  fairly  definite  that  price  required  to  man  the  mill.  Its  initial  output,  according  to  Ernest  L.  Kurth, 
^  by  legislative  enactment  may  president,  will  be  1,500  feet  of  paper  per  minute.  Within  five  years,  he  pre- 
be  regarded  as  inherently  in-  diets,  the  plant  will  have  increased  its  capacity  threefold  and  will  be  exporting 
that  in  determining  the  validity  newsprint  to  South  America. 


leaders  is  much  greater  than  slightly 
lower  prices  on  more  goods. 

Despite  the  difficulties  of  enforce¬ 
ment,  the  indefiniteness  of  the  law  and 
the  claim  that  it  is  a  legitimate  ad¬ 
vertising  expen.se,  experience  has 
taught  that  loss  leaders  are  wasteful 
advertising,  an  expense  borne  by  con¬ 
sumer  through  increased  prices  on 
other  items,  and  ultimately  must  dis¬ 
tort  the  customer’s  sense  of  value  so 
that  he  habitually  expects  goods  at 
below  cost. 
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AMA  Journal  Sees 
Passing  of 
Ad  "Folklore" 

Wheeler-Lea  Act  Working.  It 
Says.  Discussing  FTC  Curbs 
On  Listerine.  Alka-Seltzer 

Citing  the  Federal  Trade  Commis¬ 
sion's  recent  action  against  Lambert 
Pharmacal  Company,  manufacturer 
of  “Listerine,"  and  Miles  Laboratories, 
Inc.,  makers  of  “Alka-Seltzer,"  the 
American  Medical  Association  Jour¬ 
nal  for  Aug.  12  declares  “some  of  the 
most  interesting  folklore  in  the  de¬ 
velopment  of  American  advertising 
is  about  to  pass  into  the  limbo  of  for¬ 
gotten  things."  The  Journal  adds: 
“The  Wheeler-Lea  legislation  seems 
to  be  functioning." 

The  Journal  referred  to  the  FTC 
order  against  the  Lambert  company 
to  desist  from  representing  that  List¬ 
erine  either  cures  or  permanently  re¬ 
lieves  dandruff,  commenting  as  fol¬ 
lows: 

“The  so-called  re.search  on  which 
the  claims  of  the  manufacturer  for 
this  alleged  virtue  of  Listerine  were 
based  had  never  been  accepted  by 
competent  deiTnatologists  as  authori¬ 
tative;  certainly  there  was  not  the 
slightest  controlled  evidence  to  indi¬ 
cate  that  Listerine  or  any  similar  com¬ 
bination  could  have  such  virtue  in 
controlling  dandruff.  Thus  this  prod¬ 
uct,  which  is  essentially  a  formula 
like  the  liquor  antisepticus  of  the 
National  Formulary,  will  return  to  its 
original  claims  in  relation  to  overcom¬ 
ing  halitosis. 

“The  history  of  the  advertising  of 
Listerine  as  a  preventive  of  halitosis 
has  been  told  on  many  occasions.  It 
laid  the  basis  for  many  a  vast  adver¬ 
tising  campaign  associated  with 
diseases  discovered  by  advertising 
geniuses  who  thumbed  the  medical 
dictionaries.  Out  of  the  announce¬ 
ments  of  halitosis  came  such  empha¬ 
sis  as  has  been  placed  on  acidosis, 
athlete’s  foot,  dyskinesia  and  similar 
conditions.  The  halitosis  campaign 
reached  its  ap>otheosis  with  the  ad¬ 
vertisement  which  announced  that 
'She  Built  Her  Bridge  Table  Two  Feet 
Wider.’  Obviously  her  breath  could 
be  detected  two  feet  away  but  not 
four  feet  from  her.  Then  she  tried 
Listerine  and  didn’t  have  to  stretch 
any  more  for  the  cards  in  the  dummy.” 

Taking  up  the  FTC  decision  regard¬ 
ing  Alka-^ltzer,  the  Journal  quoted 
the  stipulation  which  greatly  restricts 
claims  that  have  been  made  for  the 
product,  adding: 

“It  will  be  interesting  to  see  what 
the  Miles  Laboratories,  Inc.,  find  to 
talk  about  now  that  the  government 
has  told  them  what  they  cannot  say. 
Perhaps  they  will  decide  to  tell  the 
people  that  what  they  are  offering  is 
essentially  an  effervescent  tablet  of 
aspirin.” 

JULY  TRADING  SURVEY 

July  business  activity  improved  in 
many  areas,  according  to  the  monthly 
survey  of  147  trading  centers  of  the 
U.  S.  conducted  by  the  Business  Sur¬ 
vey  department  of  Brooke,  Smith. 
French  &  Dorrance,  Inc.,  New  York 
and  Detroit  agency  concern.  “Busi¬ 
ness  conditions  rose  higher  in  51  areas 
during  July  and  in  26  others  they 
held  to  the  level  of  the  previous 
month.  In  the  remaining  70  areas  de¬ 
creases  were  registered,”  the  report 
states,  “although  in  many  cases  the 
declines  were  nominal.” 


N.  Y.  Fair  Food  Rumors 
Hit  in  Chicago  Ad 

D.  L.  Toffenetti.  head  of  the  Triangle 
restaurant  chain  in  Chicago  as  well 
as  proprietor  of  a  restaurant  at  the 
New  York  World’s  Fair,  took  a  half¬ 
page  advertisement  in  the  Chicago 
Tribune  this  week  to  refute  the  “$1.50 
sandwich  rumor”  concerning  food 
prices  at  the  exposition. 

"Now,  of  course,  you  may  be  think¬ 
ing  of  expenses,”  the  ad  says.  “There 
are  lots  of  stories  out  to  help  you 
think  the  cost  is  terrible.  .  .  .  But  here 
are  a  few  facts — and  you  can  bank 
on  these — facts  gathered  by  a  multi¬ 
tude  of  critical  eye  witnesses.’’ 

The  copy  then  deals  with  food,  hotel, 
transportation  and  general  admission 
costs,  citing,  in  particular,  prices  at 
Toffenetti’s.  “These  established  Tof¬ 
fenetti  prices  are  typical  of  those  you'll 
find  in  most  of  the  fine  restaurants  at 
the  fair,"  the  ad  gratuitously  states. 

Bill  Asks  $96,000,000 
U.  S.  Fund  for  Ads 

Washington,  D.  C.,  Aug.  7 — Repre¬ 
sentative  Will  Rogers  of  Oklahoma, 
introduced  a  bill  in  the  closing  hours 
of  Congress  to  provide  an  appropria¬ 
tion  of  $96,000,000  for  what  is  de¬ 
scribed  as  “the  largest  world-wide 
advertising  campaign  ever  under¬ 
taken." 

The  Rogers  bill  proposes  to  put 
into  operation  an  idea  developed  by 
W.  B.  Shafer,  Jr.,  Norfolk,  Va.,  in¬ 
vestment  broker.  The  plan  con¬ 
templates  a  grant  of  $2,000,000  to  each 
state  to  advertise  its  products,  with 
the  stipulation  that  each  state  will 
spend  not  less  than  $500,000  to  pro¬ 
mote  export  trade. 

FIRST  HERSHEY  ADS 

Harrisburg,  Pa.,  Aug.  8  —  Henshey 
Estates,  operators  of  the  Hershey 
Chocolate,  may  soon  advertise  their 
chocolate  products  in  daily  newspa¬ 
pers,  it  was  indicated  here,  with  the 
appearance  of  ads  for  Hershey ’s  Cocoa 
Butter  Toilet  Soap,  manufactured  by 
another  subsidiary  of  Hershey  Estates, 
in  several  Pennsylvania  newspap>ers. 
John  W’eidenhamer,  of  John  Weiden- 
hamer  and  Associates,  Harrisburg  ad¬ 
vertising  agency  handling  the  Hershey 
accounts,  said  his  agency  had  sub¬ 
mitted  several  newspaper  advertisin;; 
proposals  to  the  manufacturers  of 
Hershey  chocolate.  The  Hershey 
chocolate  company  has  traditionally 
shunned  newspaper  advertising,  using 
billboards  to  some  extent,  and  placing 
some  copy  in  national  trade  journals. 
■ 

SNPA  AD  COMMITTEE 

George  C.  Biggers,  advertising  man¬ 
ager,  Atlanta  Journal  has  been  ap¬ 
pointed  chairman  of  the  Southern 
Newspaper  Publishers’  Assn.,  adver¬ 
tising  committee  by  Adolph  Shelby 
Ochs,  general  manager  of  Chattanooga 
Times,  president  of  the  group.  Other 
members  are: 

Alal)nma,  Harry  B.  Bradley. 

Xcivs  a9td  A<ie-Hrrald :  Arkansas.  VV.  D.  Bran¬ 
ham,  Little  Rock  Democrat ;  Florida.  Truman 
(irren  Tampa  Tribune;  Georgia.  P.  T.  Ander¬ 
son,  Jr.,  Macon  Telegraph  and  Se^vs:  Ken¬ 
tucky,  Henry  McClaskey,  Louisville  Courier‘ 
Journal  and  Times;  Louisiana.  John  F.  Tims. 
Jr.,  AVa,'  Orleans  Times-Pieayune  and  States: 
Mississippi,  R.  M.  Hederman,  Jr..  Jackson 
Clarion-Ledger ;  North  Carolina,  P.  T.  Hines, 
(ireensboro  Xcu's-Record;  Oklahoma.  Dave 
Vandivier,  Chickasha  lixpress;  South  Caro¬ 
lina,  Charlie  Peace,  Greenville  Kexvs  and  Pied- 
mont :  Tennessee,  C.  C.  Bower,  Chattanooga 
Times;  Texas.  Albert  Swinsky,  Dallas  Times- 
Herald;  Virginia,  William  Elly.son,  Jr.,  Rich¬ 
mond  Xe7is  Leader,  and  West  Virginia.  Robert 
L.  Smith.  Charleston  Gasette. 


Campaigns  and  Accounts 

THE  BUENOS  AIRES  office  of  Mc- 

Cann-Erickson,  Inc.,  has  been  ap¬ 
pointed  by  Glenz  &  CiA.  of  that  city 
to  handle  the  Argentine  advertising 
of  Odol  toothpaste,  effective  Oct.  1. 
The  agency  has  for  some  time  been 
handling  the  Glenz  company’s  cos¬ 
metic  advertising.  McCann-Erickson’s 
New  York  office  has  been  appointed 
by  the  Axton-Fisher  Tobacco  Co., 
Louisvile,  to  handle  the  advertising  in 
Venezuela  of  the  Spud  cigarette.  Mc- 
Cann-Erickson  is  already  handling  the 
domestic  advertising  of  the  company’s 
Twenty  Grand  cigarettes,  and  the  ad¬ 
vertising  of  its  Roy  cigarettes  in  Cuba 
and  the  Bahamas.  'The  Venezuela 
Spud  advertising  wil  be  confined  to 
newspapers,  and  is  already  appearing. 

Kops  Brothers.  Inc.,  makers  of 
Nemo  foundation  garments,  will 
shortly  release  an  augmented  fall 
advertising  schedule  in  61  key  news¬ 
papers  from  coast  to  coast,  which  will 
run  exclusively  in  black  and  white. 
Total  number  of  insertions  will  repre¬ 
sent  a  62''r  increase  over  the  fall  of 
1938.  In  addition.  Nemo  will  continue 
a  consistent  program  of  co-operative 
newspaper  advertising  with  dealers. 
E.  T.  Howard  Co.,  Inc.,  New  York,  is 
the  agency. 

Hirshon -Garfield,  Inc.,  has  been  ap¬ 
pointed  to  direct  the  advertising  ac¬ 
count  of  Kitty  Kelly  Shoe  Corp. 
Samuel  B.  Harrison  is  account  execu¬ 
tive. 

Benton  &  Bowles,  Inc.,  New  York, 
has  been  named  for  Cue.  a  new  liquid 
dentifrice  being  manufactured  by  the 
Colgate-Palmolive-Peet  Co. 

Sherman  K.  Ellis  &  Co.,  Inc.,  Chi¬ 
cago  office,  is  releasing  order  to  an 
extensive  list  of  newspapers  for  two 
color  comic  strip  insertions  on  Aunt 
Jemima  Pancake  Flour  during  Sep¬ 
tember  and  October.  The  list  includes 
newspaper  groups  and  supplementary 
Sunday  papers  from  coast  to  coast. 

The  E.  H.  Brown  Agency,  Chicago, 
has  been  appointed  advertising  coun¬ 
sel  for  Allstate  Insurance  Co.,  Chi¬ 
cago.  tb^  automobile  insurance  com¬ 
pany  organized  by  Sears,  Roebuck  & 
Co. 

The  following  companies  are  plan¬ 
ning  August  newspaper  campaigns: 
Pepsi-Cola  Co.,  New  York,  Metropol¬ 
itan  Agency,  New  York,  and  Oldtyme 
Distillers  Inc.,  Newark,  N.  J.,  Peck 
Agency.  New  York. 

Gulf  Oil  Corp.,  is  placing  advertise¬ 
ments  in  New  York.  Connecticut  and 
New  Jersey  through  Young  &  Rubi- 
cam,  Inc.,  New  York. 

The  fall  and  winter  newspaper  cam¬ 
paign  of  the  Jewel  Incandescent  Lamp 
Co.,  Blast  Newark,  N.  J.,  is  being 
handled  by  the  Scheck  Agency,  New¬ 
ark.  N.  J. 

Universal  Oil  Products  Co.,  Chi¬ 
cago,  has  appointed  Almon  Brooks 
Wilder  Agency,  Chicago,  to  handle  its 
account,  it  was  announced  this  week 
by  Paul  Truesdell,  advertising  man¬ 
ager. 

G.  E.  HEATING  ADS 

An  extensive  advertising  campaign 
in  newspapers  and  magazines  was  in¬ 
augurated  this  week  by  the  General 
Electric  Company  for  its  heating  and 
air-conditioning,  Glen  Gundell,  ad¬ 
vertising  manager,  announced  Aug.  9 
at  a  distributor  and  dealer  meeting  at 
the  Hotel  Roosevelt,  New  York.  News¬ 
papers  in  key  cities  and  about  fifteen 
magazines  are  scheduled. 


Listerine  to  Continue 
Dandruff  Theme  in  Ads 

“The  company’s  newspaper  and 
other  advertising  will  continue  to  i- 
rect  attention  to  the  benefits  of 
Listerine  Antiseptic  for  dandruff.’’  a 
statement  released  to  the  press  tks 
week  by  the  Lambert  Pharmacal  Coe. 
pany,  St.  Louis,  manufacturer  of  the 
product,  stated.  Last  week  the  com¬ 
pany  entered  into  a  stipulation  wij 
the  Federal  Trade  Commission  to 
cease  and  desist  from  representing  is 
product  by  certain  statements  (See 
E.  &  P.  Aug.  5). 

John  L.  Johnson,  president  of  the 
company,  commenting  on  the  agree¬ 
ment,  said  the  Lambert  company  has 
conducted  extensive  research  to  de¬ 
termine  the  fundamental  facts  abou; 
dandruff,  and  that  “it  is  now  recog¬ 
nized,  as  pointed  out  in  the  stipula¬ 
tion,  that  dandruff  is  sometimes  caused 
bj'  a  germ.” 

“The  stipulation  refers  to  the  con¬ 
fusion  which  has  surrounded  thi: 
prevalent  scalp  disorder  and  should 
be  further  helpful  in  clarifying  the 
subject,”  he  continued.  “Listerine 
Antiseptic  gives  relief  from  infectious 
dandruff  by  killing  the  germs.” 

■ 

Alka-Seltzer  Signs 
FTC  Ad  Stipulation 

Miles  Laboratories,  Inc.,  Elkhart. 
Ind.,  entered  into  a  stipulation  with  th'' 
F’ederal  Trade  Commission,  this  ween. 
to  discontinue  misleading  representa¬ 
tions  in  the  sale  and  distribution  of 
Alka-Seltzer,  according  to  announce¬ 
ment  by  the  commission. 

The  company  agreed  to  cease  the 
use  of  advertising  matter  implying  that 
colds,  neuralgia,  distress  after  meals 
and  “common  everyday  ailments”  re¬ 
sult  from  excess  acidity  of  the  blood, 
an  acid  condition  of  the  blood,  or  de¬ 
ficient  alkaline  reserve  of  the  blood, 
and  that  the  alkalinizing  effect  of 
Alka-Seltzer,  by  correcting  such  acid 
condition  or  restoring  the  alkaline  re¬ 
serve,  will  be  a  proper  treatment  for 
the  ailments  mentioned. 

The  respondent  further  agreed  to 
discontinue  such  representations  ex¬ 
cept  when  the  ailments  mentioned 
may  be  shown  by  competent  scientific 
evidence  to  be  directly  associated  with 
such  conditions  of  the  blood,  and  sub¬ 
ject  to  this  exception,  to  cease  making 
representations  implying  that  the  tak¬ 
ing  of  Alka-Seltzer,  by  correcting  the 
acid  condition  of  the  blood  or  restor¬ 
ing  its  alkaline  reserve,  will  be  a 
proper  treatment  for  such  ailments. 

TO  STUDY  15  POINTS 

Los  Angeles,  Aug.  7— Justus  F 
Craemer,  co-publisher.  Orange  (CaU 
Daily  News,  has  been  appointed 
man  of  a  special  committee  of  w 
California  Newspaper  Publishers  As¬ 
sociation  to  study  the  15  points  advo¬ 
cated  by  Frederic  R.  Gable,  AAAA 
executive  secretary,  for  the  adv^tt' 
ment  of  newspaper  advertising.  Omer 
members  appointed  to  the  committee 
of  nine  by  William  S.  Kellogg,  pt^' 
dent  of  the  CNPA,  are  Morley  » 
Maddox,  Visalia  Times-Delta;  K 
Burkheimer,  Alhambra 
cate;  Fred  W.  McKetchnie,  Red 
Daily  News;  George  F.  Morell, 
sula  Newspapers,  Inc.:  Don 
Eureka  Humboldt  Standard; 
Bernsten,  manager  of  the  Pacific  C 
division  of  the  Bureau  of  Adve 
ing,  ANPA;  D.  D.  Durr,  chmrma^ 
Los  Angeles  Newspaper  mlisn^ 
Association,  and  M.  F.  Small, 
Feather  River  Bulletin. 
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Dailies  Share 
5300,000  for 
Coast  Wine  Ads 

Newspapers  in  72  Markets 
To  Be  Used  in  Fall 
Drive  of  Advisory  Board 

Newspapers  in  72  markets  will  be 
i<ed  in  this  fall’s  advertising  releases 
of  the  three-year  Wine-for-America 
rive  of  the  Wine  Advisory  Board. 

The  newspaper  releases  will  be  part 
of  a  $300,000  phase  of  the  Board’s  $2,- 
100.000  campaign  on  behalf  of  the  in- 
aiistry  of  California  which  produces 
•’ine-tenths  of  all  American  wine  sold. 
.Announcement  of  the  fall  campaign 
was  made  this  week  by  J.  Walter 
Thompson  Co. 

That  organization’s  San  Francisco 
effice.  which  is  under  the  direction  of 
.Arthur  C.  Farlow,  vice-president  and 
Pacific  coast  manager,  is  handling 
•he  campaign.  Anderson  F.  Hewitt  is 
•ccount  executive. 

Newspaper  space  expenditure  for 
he  three-month  period  will  total 
ilOO.OOO.  and  be  placed  in  95  news- 
■jopers,  the  Pacific  Coast  Division  of 
ie  ANPA  Bureau  of  Advertising  es- 
'jnated. 

Copy  ranging  from  150  to  750  lines 
2  size  will  be  used  throughout  the 
fall  in  newspapers.  National  maga- 
2ies  will  share  with  newspapers  the 
calk  of  the  appropriation.  Full  scope 
if  the  campaign’s  coverage  will  be  at- 
iined  by  the  Christmas  holidays. 

Adi  Scaled  to  Consumption 
.Newspaper  advertising  will  be  scaled 
according  to  a  careful  analysis  of 
present  per  capita  wine  consumption, 
a  well  as  potential  markets,  it  was 
tinounced.  Subject  to  change  to  meet 
seal  conditions,  the  newspaper  sched- 
•ie  anticipates  the  use  of  the  following 
■arkets: 

'fw  Vork.  HiitTal,,.  .Sj  racii>-f.  .\ll,aiiy.  .\<  « 
■i.  (imden.  Truitnii.  Chicaxo.  I’liilaili-ll'iiia. 
'"sburjh.  New  OrUaiis,  Detroit,  (irtind 
‘aijitls.  Lansing.  I-os  -Angele-i.  San  Krtincisct'. 
litlaiHi.  .San  Diego.  Sacramento.  San  .lo^e. 
tMiu.  Stocktoti,  San  Itern.trdino.  BakerslieUi. 
'.m  Cruz.  .McHlesto,  <  tntario.  Santa  l<o>a. 
'■  lldena.  Napa,  l-,Kli.  t'levelainl.  CoUinilms. 
Wo.  Cincinnati,  .\kron.  Dayton.  ^  onngf- 
‘0.  Canton.  St.  I-oiii«,  Kansa^  City.  Haiti- 
'n.  Boston,  Milwaukee,  Madison,  Washing- 
Minneapolis.  St.  I’atil,  Utiltith.  Denver. 
Inmngltant,  I’ortland,  Seattle.  Spotine. 
•coaia.  Providence.  Boise,  Ueno,  Dallas,  Fi,rt 
'itk.  Houston,  San  .Xiitoiiio,  l-ouisville. 

Cltarlotte.  ( IreensNtro.  Kielimtmd.  Miami, 
-k«lville.  N'ew  Haven.  Uartf(,rd.  Memphis 
^  Honolulu. 

Substantial  further  increases  in  wine 
tisumption  already  are  in  evidence 
is  a  result  of  the  first  phase  of  the 
sspaign.  which  was  offered  earlier 
iis  summer,  according  to  H.  A.  Cad- 
.“*1  secretary-manager  of  the  Wine 
-■stitute.  American  wine  consump- 
has  more  than  doubled  since  1934, 
^  first  full  post-repeal  year,  and  has 
-creased  every  year  since.  Mr.  Cad- 
advised. 

National  u-se  of  wine  last  year  was 
^■5%  greater  than  the  pre-prohibitio;t 
^rd  consumption  during  the  fiscal 
®  of  1914-15,  Mr.  Caddow  reported, 
rican  wines  last  year  achieved  an 
high  in  popular  favor  and 
‘l^i^  wine  consumption  was  barely 
^  the  U.  S.  total,  he  added. 

^  fall  campaign  will  continue  the 
c  theme  of  the  Board’s  drive  and 
that  guests  be  given  a  choice  of 
-rages  “because  so  many  now 
Wine — the  beverage  of  modera- 


The  ADVERTISING  SURVEY  Among  Advertising  Folk 


By  WARREN  L.  BASSETT 


Agency  Buys  Space 
WE  HAVE  OFTEN  commented  on  the 
fact  that  few  advertising  agencies 
take  the  medicine  they  sell  and  buy 
.space  to  advertise  their  business. 

A  recent  outstanding  exception  to 
the  rule  was  Snow,  Bates  &  Orme,  Inc.. 
Springfield,  Mass.,  agency,  which  took 
large  space  in  eight  New  England 
dailies  to  tell  an  advertising  success 
story.  Titled  “Tow  Advertising  Licked 
a  Sales  Slump,”  the  copy  related  how 
declining  sales  of  the  Hampden  Brew¬ 
ing  Company  were  reversed  in  less 
than  60  days,  and  total  sales  were  in¬ 
creased  12.45  per  cent  when  all  New 
England  brewery  sales  were  off  5.98 
per  cent.  “These  results,”  the  adver¬ 
tisement  stated,  “were  obtained  by 
the  company  without  extension  of  its 
territory,  and  without  change  in  price 
structure  or  policy. 

“We  are  ready  to  accept  a  challenge 
from  other  New  England  concerns — 
to  produce  results  with  advertising,” 
the  agency  declared. 

Discussing  his  firm’s  decision  to  buy 
space,  Galen  Snow,  president,  said: 

“We  in  the  advertising  agency  busi¬ 
ness  have  often  been  accused  of  gag- 


cTng  over  our  own  medicine.  They  say 
we  hesitate  to  advertise  in  the  public 
press  what  we  say  in  private  about 
successful  advertising.  True — because 
the  exact  part  advertising  plays  in  a 
client’s  successful  operation  is  often 
difficult  to  define  accurately. 

“But  when  a  clear-cut  case  of  ad¬ 
vertising  effectiveness  arises  we  can 
scarcely  restrain  a  pardonable  desire 
to  tell  the  world  about  it — particularly 
when  the  client  permits  us  to  shoot  the 
works  for  advertising. 

“Such  was  the  case — and  such  we  did 
— when  the  returns  were  in  for  the 
first  year  of  this  agency’s  service  fc.'r 
the  Hampden  Brewing  Company. 

“Chalk  it  up  in  your  memory  book 
as  one  more  bit  of  evidence  that'agen- 
cies  take  their  own  medicine,  some- 
time.s— when  circumstances  let  them 
do  so  fairly.  We  are  right  happy,  and 
a  little  proud,  to  be  able  to  publish  this 
boost  for  advertising.” 

Funeral  Director  Series 

ONE  OF  THE  most  difficult  accounts 

to  handle,  from  a  copy  standpoint, 
is  that  of  the  funeral  director.  Most 
progressive  undertakers  want  to  ad¬ 
vertise  but  find  it  difficult  to  get  away 
from  stereotyped  appeals.  An  inter- 


’W’E’W’EATHEHED 
THE  BLIZZAED 
OF  ’88  . 


We  had  served  Brooklytt  families 
for  24  winters  when  the  icy  blasts 
of  the  blizzard  of  1888  had  the  en¬ 
tire  East  hugging  the  fireside. 

Since  1864,  through  all  kinds  of 
weather  and  conditions  the  firm  of 
WilUam  Dunigan  and  Son  has  served 
the  community  faithfully  and  well. 

Today,  alter  75  years,  we  still 
oiler  an  efficient,  considerate,  sym¬ 
pathetic  service. 

We  cordially  invite  you  to  visit  or 
call  either  dfice  for  a  discussion  of  your 
particular  problem  at  no  obligation. 

Wm.  Dunigan  &  Son 

FUNERAL  DIRECTORS 


Chapal  and  Show  Rooma:  Rogora  Ava.  at 
Montgomary  St.-  Main  Oiiiea:  201  PatkAv. 
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esting  series  of  13  60-line  ads  now 
appearing  in  all  New  York  and  Brook¬ 
lyn  newspapers  marking  the  75th  an¬ 
niversary  of  Wm.  Dunigan  &  Son 
seems  to  have  solved  the  problem. 

Prepared  by  Frank  Kiernan  &  Co., 
41  Maiden  Lane,  New  York,  the  cam¬ 
paign  has  an  historical  and  pictorial 
appeal  tying  up  the  history  of  Brook¬ 
lyn  and  outstanding  world  events  with 
the  growth  of  the  Dunigan  firm  in  the 
past  75  years.  The  typography  is  va¬ 
ried  in  each  ad.  with  type  faces  select¬ 
ed  to  give  the  impression  of  age.  An 
example  of  the  copy  is  shown  above. 

A  typical  ad.  illustrated  with  a 
head  of  Lincoln,  says:  “  'The  world 
will  little  note,  nor  long  remember  . . .’ 

“'ITie  year  Lincoln  spoke  these  im¬ 
mortal  words  at  Gettysburg,  a  modest 
firm — bearing  the  name  of  William 
Dunigan — was  founded  in  Brooklyn. 

“From  a  modest  beginning  through 
cycles  of  prosperity  and  economic 
stress,  the  firm  grew  and  prospered 
with  the  community  it  served. 

“Today,  75  years  later,  William 
Dunigan  &  Son  provides  Brooklyn  and 
its  suburbs  with  the  same  honest 
efficiency  plus  the  use  of  the  most 
modern  equipment.  Air  conditioned 
chapels  are  available  without  charge 
from  which  funerals  may  be  con¬ 
ducted  privately  or  publicly. 

“For  an  impartial  consideration  of 
your  particular  problem  we  invite  yoti 
to  call  or  write  at  any  time.” 

Some  of  the  caption  lines  on  other 
of  the  advertisements  are:  “When 
Brooklyn  Was  a  Baby”;  “When  Horse 
Cars  Were  in  Fashion”;  “Battleship 
Maine  Destroyed”;  “At  the  End  of  the 
Victorian  Era.” 

The  series  was  prepared  by  Stuart 
Arnold,  copy  chief;  Henrik  Hoyer,  art 
director,  and  George  Butterly,  account 
executive  of  the  Kiernan  agency. 


APPOINTS  GRAY 

Naylee  Chemical  Co.,  Philadelphia, 
manufacturers  of  Rainbow  Bleach,  has 
rppointed  Jerome  B.  Gray  &  Co.,  Phil¬ 
adelphia.  as  advertising  counsel. 


W.  W.  WACHTEL,  president  of  Cal¬ 
vert  Distillers  Corp.,  was  honored 
Aug.  7  on  his  third  anniversary  as 
president,  when  15  dinners  were  held 
simultaneously  in  leading  cities 
throughout  the  country.  The  dinners 
marked  the  culmination  of  “W.  W. 
Wachtel  Month”  which  was  observed 
by  the  Calvert  organization  during 
July. 

Frank  R.  Pierce,  former  manager  of 
the  household  sales  division  of  Gen¬ 
eral  Motors  Frigidaire,  has  been  named 
general  sales  manager  of  the  Kelvina- 
tor  Division  of  Nash-Kelvinator  Cor¬ 
poration,  Detroit,  George  W.  Mason, 
president  of  Nash-Kelvinator  an¬ 
nounced  Aug.  7.  Mr.  Pierce  succeed.^ 
Henry  W.  Burritt,  who  resigned  re¬ 
cently  to  become  president  of  Eureka 
Vacuum  Cleaner  Co.,  Detroit. 

James  E.  Weber,  who  has  been  as¬ 
sistant  advertising  manager  of  Armour 
&  Co.,  Chicago,  has  been  appointed 
Armour  advertising  manager,  suc¬ 
ceeding  William  R.  Hemrich,  who  has 
resigned  to  join  the  Chicago  office  of 
Sherman  K.  Ellis  &  Co.,  Inc.  Mr. 
Weber  has  been  with  the  Armour 
company  during  the  last  five  years. 

Irvinx;  V.  Koch  of  Irving  V.  Koch 
Co.,  Chicago  has  been  appointed  Mid¬ 
dle  West  advertising  representative 
and  Robert  R.  Johnston  and  Duncan 
MacPherson,  Philadelphia,  eastern 
representatives  for  the  Bulletin  issued 
by  the  National  Automobile  Dealers 
Assn.,  Detroit. 

Robert  McBratney,  Jr.,  vice-pres¬ 
ident  of  the  Robert  McBratney  Co.,  has 
been  appointed  chairman  of  the  public 
speaking  course  of  the  Advertising 
Club  of  New  York. 

Tom  J.  Montgomery,  who  recently 
resigned  as  advertising  manager  of 
the  Stevens  Hotel,  Chicago,  has  joined 
the  Byrne  Agency,  Chicago,  as  ac¬ 
count  executive. 

The  Hawaiian  Pineapple  Co.,  Ltd , 
has  appointed  C.  Bruce  Fuck,  former¬ 
ly  a.ssistant  treasurer,  as  advertising 
manager  with  the  promotion  of  Ken- 
.NETH  F.  Boucher  to  merchandising 
service  manager.  Darwin  Teilhet, 
engaged  to  assist  in  the  reorganization 
of  the  department  of  advertising  and 
to  establish  a  system  of  measurement 
and  advertising  auditing  methods,  will 
be  retained  as  technical  consultant. 

Edmund  Jacobson,  New  York,  Amer¬ 
ican  representative  for  several  British 
publications,  has  appointed  J.  W.  Con- 
row  &  Co.,  San  Francisco  and  Los 
Angeles,  as  representatives  for  the  11 
Mountain  and  Pacific  States  and  for 
British  Columbia  and  Hawaii. 

Blaine-Thomptson  Co.,  Inc.,  kas  an¬ 
nounce  the  appointment  of  Marlo  L. 
Bloom  to  the  executive  staff.  Mr. 
Bloom  recently  resigned  from  the  sales 
staff  of  WABC  to  take  over  the  direc¬ 
tion  of  all  radio  activities,  in  addition 
to  his  duties  as  account  executive. 

James  Remington  McCarthy,  author 
and  former  screen  writer  for  Para¬ 
mount,  MGM  and  Walter  Wanger,  ha.s 
joined  the  New  York  staff  of  N.  W. 
Ayer  &  Son,  Inc.  Before  going  with 
Ayer,  Mr.  McCarthy  was  an  associate 
editor  of  King  Features  Syndicate. 
Inc.  Formerly  a  member  of  the  New 
York  Morning  World,  he  is  the  author 
of  three  books,  “Peacock  Alley,”  “The 
New  Pioneers”  and  “Special  Agent.” 

Lois  F.  Ullman  has  been  appointed 
publicity  director  and  copywriter, 
with  the  Sterling  Agency.  New  York. 
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Executives  of 
Nonpareil  Buy 
D.  W.  Norris  Stock 

Control  of  Council  Bluffs 
Daily  Acquired  by  Group 
Headed  by  R.  R.  O'Brien 

Sale  of  the  controlling  interest  in 
the  Council  Bluffs  (la.)  Nonpareil. 
held  by  D.  W.  Norris,  to  a  group  of  the 
older  employes  of  the  newspaper,  was 
announced  Aug.  6.  The  group  mak¬ 
ing  the  purchase  is  headed  by  R.  R. 
O’Brien,  a  minority  stockholder  for 
many  years  and  for  the  past  two  years 
general  manager  of  the  paper.  His 
associates  will  be  LeRoy  A.  Wallace, 
managing  editor;  Ora  Taylor,  office 
manager  and  auditor;  John  O'Brien, 
circulation  manager;  Harry  Mauck, 
Jr.,  city  editor;  and  George  R.  Fouts, 
mechanical  superintendent. 

The  transfer  is  effective  immedi¬ 
ately.  The  announcement  did  not  state 
the  consideration  involved.  No  change 
in  editorial  policy,  business  or  news 
management  is  planned. 

Hughe*  in  Advisory  Capacity 
W.  P.  Hughes,  who  retired  as  gen¬ 
eral  manager  two  years  ago,  retains 
his  preferred  stock  interest  and  a 
nominal  amount  of  voting  stock  in 
the  newspaper  and  will  again  become 
a  member  of  the  board  of  directors, 
his  connection  with  the  production  of 
the  paper  being  in  an  advisory  capa¬ 
city  and  not  as  an  active  employe. 

“The  change  in  ownership  and  con¬ 
trol  is  in  pursuance  of  a  plan  pro¬ 
posed  by  Messrs.  Norris  and  Hughes 
some  ten  years  ago,  which  was  to 
enable  key  men  in  the  organization 
to  acquire  financial  interest  as  they 
acquired  responsibility  and  for  the 
further  purpose  of  keeping  manage¬ 
ment  and  production  of  the  paper  in 
the  hands  of  men  who  have  acquired 
mature  judgment,  but  who  are  still 
young  in  years,  alert  in  mind  and  ac¬ 
tive  physically,  all  essentials  in  the 
conduct  of  a  successful  newspaper,” 
the  published  announcement  stated. 

“The  plan,  too,  contemplated  even¬ 
tual  sale  of  the  Norris  and  Hughes  in¬ 
terests  to  their  associates.  In  order 
to  bring  this  about  Mr.  O’Brien  and 
some  of  those  associated  with  him 
acquired  common  stock  from  time  to 
time,  and  about  three  years  ago  took 
over  the  greater  part  of  Mr.  Hughes’ 
interest  and  that  of  W.  R.  Orchard, 
editor  of  the  paper  for  more  than 
twenty  years,  since  the  latter’s  death 
two  years  ago. 

“It  has  been  the  wish  of  both  Mr. 
Norris  and  Mr.  Hughes  that  when  the 
time  came  for  them  to  retire  from 
active  participation  in  publishing  the 
Nonp>areil,  their  interests  might  be 
acquired  by  those  with  whom  they 
have  been  associated  and  who  have 
done  so  much  to  make  The  Nonpareil 
a  successful  business  enterprise.  In 
consonance  with  this  idea,  the 
Hughes  and  Orchard  interests  have 
been  taken  over  very  largely  by  em¬ 
ployes  in  the  organization. 

Mortgage  Aids  Financing 
‘"The  group  which  is  now  to  take 
over  the  controlling  interest  will  have 
a  finely  equipped  plant,  an  old  and 
established  clientele  and  all  entirely 
free  of  debt,  except  for  the  mortgage 
which  is  a  part  of  the  financing  of  the 
new  owners,  and  for  every  dollar  of 
that  an  equal  amount  of  stock  is  to  be 
retired.” 

The  present  company,  the  New  Non¬ 
pareil  Co.,  publishers  of  the  Nonpareil, 
bought  the  newspaper  from  Victor 
Bender  in  1909. 

R.  R.  O'Brien  came  to  the  Nonpareil 
20  years  ago.  with  experience  in  news- 


papering  acquired  on  some  of  the  lar¬ 
ger  dailies  and  in  the  national  adver¬ 
tising  field.  He  was  for  several  years 
president  of  the  Iowa  Daily  Press  as¬ 
sociation  and  three  years  ago  was 
president  of  the  Inland  Daily  Press 
association. 

Mr.  Wallace  began  his  newspaper 
work  on  the  Nonpareil  20  years  ago 
and  has  worked  in  all  departments. 
Mr.  Taylor  has  also  been  with  the 
newspaper  for  21  years  as  accountant 
and  office  manager.  John  O’Brien, 
circulation  manager,  has  been  with  the 
Nonpareil  19  years.  He  is  a  brother 
of  R.  R.  O’Brien.  Mr.  Mauck  joined 
the  Nonpareil  12  years  ago.  Mr.  Fouts 
has  been  in  its  employ  about  nine 
years. 

■ 

BRITONS  BAN  TIME 

W.  H.  Smith  &  Son.  Great  Britain’s 
largest  retail  magazine  distributors 
and  English  agents  for  Time  maga¬ 
zine,  this  week  announced  that  notice 
had  been  received  by  them  from  the 
Wholesale  News  Agents’  Federation 
that  “it  has  been  agreed”  the  federa¬ 
tion  would  not  handle  the  publication 
after  the  July  31  issue.  The  magazine 
was  threatened  with  suppression  dur¬ 
ing  the  British  abdication  crisis  in 
1936.  At  Time’s  office  in  New  York, 
Perry  Prentiss,  vice-president  in 
charge  of  circulation,  told  Editor  & 
Publisher  that  the  2,000  copies  of  the 
magazine  shipped  to  London  each 
week  for  newsstand  sales  are  being 
held  up  but  other  thousands  of  sub¬ 
scribed  copies  are  being  sent  abroad 
as  usual. 

USED  FULL  PAGE  ADS 

Full  page  newspaper  advertising 
was  used  by  the  Matson  Line  to  pro¬ 
mote  Matson  Day  at  the  Golden  Gate 
Exposition  Aug.  9.  Copy,  which  ap¬ 
peared  in  San  Francisco  Bay  area 
newspapers,  was  placed  by  Bowman, 
Deute,  Cummings.  The  advertising 
featured  a  pageant  of  the  Matson  ports 
staged  in  the  Outdoor  Theatre  on 
Treasure  Island,  distribution  of  leis,  a 
chance  to  win  two  free  round  trip 
tickets  to  Hawaii  and  announced  the 
program  as  being  in  honor  of  the 
American  Merchant  Marine. 

HEADS  U.  S.  PROIECT 

Washington.  D.  C..  Aug.  9  —  Ap¬ 
pointment  of  John  D.  Newsom,  of 
Detroit,  as  director  of  the  Federal 
Writers’  Program  of  the  Work  Proj¬ 
ects  Administration,  to  succeed  Henry 
G.  Alsberg,  was  announced  today,  ef¬ 
fective  immediately,  by  Colonel  F.  C. 
Harrington,  commissioner.  He  was 
formerly  director  of  the  Federal 
Writers’  Project  in  Michigan  and  at 
one  time  was  on  the  staff  of  the  Phila¬ 
delphia  North  American,  and  later 
with  Butterick  Publications,  Inc. 

■ 

CARRIER  CORP.  ADS 

The  Carrier  Corp.,  in  introducing 
its  new  Winter  air-conditioner  will  use 
newspapers  exclusively  in  its  fall  cam¬ 
paign.  The  co-operative  campaign 
with  dealers  will  start  at  the  end  of 
August  and  will  involve  approximately 
$100,000.  Dealers  in  approximately 
250  cities  will  join  the  campaign.  Na¬ 
tional  magazines  will  be  used  in  the 
Spring.  The  Charles  Reach  Agency, 
Newark,  N.  J.,  handles  the  account. 

N.  W.  AYER  HISTORY  DUE 

The  Harvard  University  Press  in  the 
fall  will  publish  “The  History  of  an 
Advertising  Agency — N.  W.  Ayer  & 
Son  at  Work.”  Other  agencies  are 
also  mentioned  in  the  book  by  the 
author,  Ralph  M.  Hower,  who  teaches 
marketing  and  business  history  at  the 
Harvard  Graduate  School  of  Business 
Administration. 


E  D 

New  Editorial  Page 
A  Hit  on  Houston  Post 

Since  the  July  27  issue,  the  Houston 
(Tex.)  Post’s  editorial  page  has  been 
streamlined  and  readers  approve  of 
the  change,  Oveta  Culp  Hobby,  wife 


Above,  quarter-page  reproduction  of  new 
editorial  page  contrasted  with  former 
page,  below. 


l-'i .  i-p.r  • _ TK>  ^ 


of  the  Post’s  president -publisher,  Wil¬ 
liam  P.  Hobby,  informs  Editor  &  Pub¬ 
lisher. 

The  paper’s  masthead  has  been  re¬ 
moved  from  its  traditional  top  left- 
hand  comer  position,  a  spot  it  has 
held  since  April,  1885,  to  the  center 
bottom  two-column  space,  and  edi¬ 
torials  now  lead  off  under  a  two-deck 
newshead,  set  2-columns  lO-point, 
with  second,  third,  and  fourth  edi¬ 
torials  appearing  2-columns  in  reg¬ 
ular  two-line  heads. 

“Letters  From  The  People,”  long 
an  editorial  page  feature,  was  trans¬ 
ferred  from  the  page  to  another  sec¬ 
tion  of  the  paper,  and  various  syndi¬ 
cated  features  have  been  shifted 
around  and  trimmed  to  fit  in  with  thj 
page’s  new  appearance. 

The  cartoon  by  Bill  Saylor,  Post 
cartoonist,  however,  retained  its 
position  in  the  top  center  of  the 
page. 

For  contrast,  the  editors  also  added 
two-column,  bold-italic  paragraphs  to 
catch  the  eye  and  hold  interest. 

Of  the  public’s  reaction  to  the  edi¬ 
torial  page  changes  Mrs.  Hobby  wrote: 

“The  new  face  is  receiving  much 
favorable  comment,  with  many  who 
formerly  paid  little  or  no  attention  to 
the  Patient  (the  page),  stopping  at 
sight  of  him  each  morning  to  profit 
by  his  words  of  wisdom.” 


TOR  &  PUBLISHER 

Journal  Signs 
With  Guild 
In  Kansas  City 

First  Union  Contract 
By  a  K.  C.  Newspaper 
With  Editorial  Groups 

The  Kansas  City  Journal,  Aug  7 
signed  a  contract  with  the  Kansai 
City  Newspaper  Guild  in  behalf  of 
Journal  editorial  employes.  It  wai 
the  first  union  contract  ever  nego- 
tiated  by  any  Kansas  City  newspapa 
with  its  editorial  employes. 

Orville  S.  McPherson,  publisher,  J. 
West,  managing  editor  and  B.  P. 
Campbell,  Sunday  and  feature  editor, 
represented  the  Journal  managanent 
The  guild  was  represented  by  a  ne¬ 
gotiating  committee  composed  of  Ken¬ 
neth  Clark  and  A1  Dopking,  editorial 
employes  of  the  Associated  Press  and 
Clif  Langsdale,  Kansas  City  attorney. 
Kenneth  P.  Middleton,  president,  and 
Paul  V.  Beckley,  secretary,  signed  for 
the  Journal  unit  of  the  guild. 
40-Hour  Wook  Starting  1940 
The  one-year  contract,  effective  as 
of  August  15,  1939,  has  a  severance 
pay  schedule  with  a  maximum  of  13 
months’  severance  pay.  After  em¬ 
ployment  between  six  months  and  (me 
year,  the  contract  provides  for  one 
week’s  notice  or  pay;  after  one  year 
employes  are  to  get  two  weeks’  pay 
plus  a  week’s  pay  for  each  18  months 
of  service. 

The  contract  also  calls  for  a  5-day, 
40-hour  week  to  become  effective  Aug. 
1,  1940.  The  work  week  shall  be  six 
days,  44  hours  until  the  Labor  Stand¬ 
ards  Act  change  Oct.  29,  1939,  when 
it  drops  to  42  hours  a  week.  The 
sports,  city,  and  woman’s  page  edi¬ 
tors.  while  enjoying  all  other  pro¬ 
tection  of  the  contract  are  to  be  ex¬ 
empted  from  the  hour  classification 
insofar  as  such  exemptions  are  not 
forbidden  by  the  Labor  Standards  Act. 

The  contract  virtually  establishes 
a  guild  shop.  The  publisher  shall 
require  employes  at  time  of  employ¬ 
ment  to  be  members  of  the  guild  or 
to  come  into  the  membership  within 
30  days  after  being  employed.  Any 
present  employe  not  a  member  shall 
not  be  required  to  join.  Guild  of¬ 
ficials  .said  that  not  more  than  two 
now  employed  were  not  members. 

The  contracts  also  provides  sever¬ 
ance  benefits  for  16  employes  who 
were  cut  off  the  pay  roll  Sept.  17, 19^ 
but  most  of  whom  have  been  rehred 
since  in  keeping  with  a  promise  made 
by  Mr.  McPherson.  In  event  of  sev¬ 
erance,  those  employes’  service  is  to 
be  computed  as  uninterrupted;  except 
that  there  will  be  deducted  from  their 
severance  total  added  pay  that  was 
given  them  at  the  time  they  were  let 
out. 

Overtime  is  to  be  compensated  for 
at  time  and  a  half  in  cash  or  in  time 
off.  Time  off  will  be  in  units  of  not 
less  than  8  hours. 

The  wage  minimums  agreed 
provide  salary  increases  for  a  number 
of  members  of  the  staff,  the  manage¬ 
ment  said.  The  scale  was  not  made 
public. 

Chicago  Conferences 

LITTLE  PROGRESS  was  reported  this 
week  in  the  negotiations  betw^n 
the  Hearst  management  of  the  C  i- 
cago  Newspaper  Guild  in  an  effort 
settle  the  strike  against  the  Cnicag^ 
Evening  American  and  Chicago  Her 
aid  &  E.vaminer.  Conferences  were 
resumed  earlier  this  week.  foUowim 
return  of  Chicago  guild  leaders  uo  ■ 
the  ANG  convention  at  San  , 

but  were  later  recessed.  Meanw'  i* 
the  strike  entered  its  ninth  month. 


i 
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his  Cleveland  2-f or-l  Market 
Looks  Good  to  Me— 

Extra  Sales  at  Mo  Extra  Cost” 


Men  who  arc  charged  with  sales  and  ad¬ 
vertising  responsibilities  appreciate  the 
advantages  offered  in  this  unique  Cleve¬ 
land  2-for-l  market. 

Here  is  a  closely-knit  area,  rich  in  sales 
potential,  diversified  in  its  industrial  net¬ 
work  of  142  cities  and  towns  with  Greater 
Cleveland  heading  the  list. 

This  2-for-l  market — Greater  Cleveland 
PLUS  the  26  neighboring  counties,  ac¬ 
counts  for  more  than  one-third  of  Ohio’s 
total  retail  sales  (36.2%).  Akron,  Canton  and 

i  oungstoiL'n  arr  not  included. 

No  other  market  can  offer  more  low-cost 
sales  per  dollar  expended  than  this  Cleve¬ 
land  2-for-l  market,  because  the  Plain 
Dealer  sells'  it  at  a  single  low  cost. 

Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-for-l  market — Cleveland  and  the 
26-neighboring-county  area.  Then  ask 
your  advertising  agency  how  the  Plain 
Dealer  covers  this  2-for-l  market  at  ONE 
low  cost. 


AREA 


Cuyaheqo  County  ...  lCI«v*loBd)  $27^,348.1( 
yy  Countios  (Adjoctnt  to  Clo-eland) .  184,236,0! 

Hamilton  Countw.  ,..  (Cincinnati  I  138,411,9' 

Franklin  County . (Columbutl  95.044,9 

Lucas  County . (Tolodo)  82.240,51 

yy  Summit  County .  (Akron I .  73,521,6' 

Montqomory  County  (Dayton)  .  .  69,855,7: 

yy  MahBnin9  County ....  (Younqttown)  50,596,4: 

yy  Stark  County . (Canton)  ...  49,297,81 

Total  for  abovo  9  markets. .  .SI, 022, 553, 3( 

Grand  tatal  for  stoto .  1,283,778,11 

Ar**\  •*  COMfCCT  CLtVlLAMO  M4SKCr 


GREATER 

CLEVELAND 


AOJAOENT 

COUNTIES 


STARK 

COUNTY 


TMI  compact  CLEVISAN0  MAKKIT  IS)7.00S.OtS.3t..-4t*.  OHIO'S  «TAH.  SAIIS - 

In  the  above  chart,  Greater  Qeveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars.  • 


National  representatives,  John  B.  Woodward,  Inc, 
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EDITOR  &  PUBLISHeIoR 


Noted  Editors 
To  Attend 
Army  Maneuvers 

100  Correspondents, 

40  Photogs  in  Biggest 
Press  Contingent  Since  War 

A  number  of  well-known  editors 
and  writers  are  among  the  more  than 
100  correspondents  who  will  attend 
the  two-week  maneuvers  of  the  First 
Army  in  the  vicinity  of  Plattsburg, 

N.  Y.,  beginning  early  next  week.  The 
mock  war  between  the  blue  defenders 
and  the  black  invaders  striking  at 
New  York  City  also  will  attract  40 
photographers,  all  the  newsreel  com¬ 
panies,  and  NBC  and  CBS.  The  Army 
has  arranged  the  most  thorough  press 
coverage  since  the  World  War,  since 
the  event  will  be  the  largest  peace¬ 
time  concentration  of  U.  S.  armies. 

The  newspapermen  will  have  all 
facilities  for  covering  the  maneuvers; 
they  will  be  allowed  to  go  to  all  points 
of  vantage,  they  will  have  frequent 
press  conferences  with  the  proper 
officers  and  they  will  even  take  air¬ 
plane  flights  over  the  maneuver  ter¬ 
ritory. 

Many  of  the  correspondents  are  men 
of  military  experience,  expert  in  mili¬ 
tary  affairs.  Chief  among  these  are 
Hanson  Baldwin,  naval  and  military 
correspondent  for  the  New  York 
Times,  and  Walter  Millis,  editorial 
writer,  Neu>  York  Herald  Tributie. 
Mr.  Baldwin  is  a  graduate  of  the 
United  States  Naval  Academy,  and 
Mr.  Millis,  author  of  “The  Road  to 
War”  and  “The  Martial  Spirit,”  was 
a  second  lieutenant  of  Field  Artillery 
during  the  World  War.  David  Stearns 
of  the  Herald  Tribune  city  staff,  will 
cover  the  maneuvers. 

Many  editors  and  managing  editors 
will  attend.  Among  these  are  Colonel 
Robert  McCormick,  publisher  of  the 
Chicago  Tribune;  Joseph  V.  Connolly, 
president  of  King  Features  Syndicate 
and  general  manager  of  the  Hearst 
newspapers;  Harvey  Deuell,  manag¬ 
ing  editor.  New  York  Daily  News; 
Frank  M.  O'Brien,  editor.  New  York 
Sun;  J.  H.  Sorrells,  editor,  Memphis 
Commercial  Appeal;  B.  M.  McKelway, 
managing  editor,  Washington  Star, 
Alfred  H.  Kirchhofer,  managing  edi¬ 
tor,  Buffalo  News,  Col.  Julius  Ochs 
Adler,  vice-president  and  general 
manager.  New  York  Times. 

The  Army’s  Public  Relations  Divi¬ 
sion  will  be  in  charge  of  Colonel  Joe 
N.  Dalton,  of  the  Adjutant  General’s 
Department.  The  Press  Bureau  will  be 
a  sub-division  of  the  Public  Relations 
Division,  in  charge  of  Major  William 
C.  De  Ware.  The  Press  Bureau  will 
be  divided  into  four  sections;  (1)  the 
press  section;  (2)  the  photograph  sec¬ 
tion;  (3)  the  radio  section,  and  (4) 
the  tactical  section. 

Major  Ray  C.  Montgomery  will  be 
in  charge  of  the  press  section,  and  he 
will  be  assisted  by  First  Lieutenants 
John  R.  Reitemeyer  and  Anthony  H. 
Leviero,  of  the  Military  Intelligence 
Reserve.  In  civilian  life,  Lt.  Reite 


f'tifti'y:  I’lHfik  Mallt-n.  tMliitu-  ainl  puMisber, 
Tiickahtu'  (\.  V.)  Ncntrti :  CdllnTt  A.  Hen- 
nett.  etlitor  an<l  publisher.  }*o*sdam  (X.  Y.) 
Courier  and  Freeman:  F.  (I.  Davis.  Glen  Ccn'c 
(J-.  1.)  Ileho:  Keetl  Alvonl,  Hamilton  (X.  Y.) 
Fepuhlican :  Georjfc  T.,  See^^e.  etlitor.  yjiddle^ 
town  (X.  Y.)  TinxeS’Jlerald :  J^isepb  \V.  (Gau¬ 
thier.  \i\)rcesfer  (Mass.)  TelcgramCa‘:etie : 
Melvin  LaRride.  Xerv  Bedford  (Mass.  1  Stand¬ 
ard  Tiiro's  and  Mercury :  llarohl 

Carey.  Joliet  (Til.)  Uerold-Xervs :  Tiarry  Faris. 
International  Xews  Service:  \V.  T.  Antlerstm. 
editnr.  Marnn  ((’i.'i.)  Teleoraf'h  :  W .  R.  Mueller. 

Molinr  dll.')  Di.^hiteh 

Pill  F.  CraM».  nnna'Miui  e'li»<»r.  Sprinn- 
Held  (Mass.)  (’i.ittn:  William  Kay.  of  the 
Bergen  Herald.  F.ast  T\'iters«m.  X.  T. ;  Captain 
Frank  Bloomer.  Buffalo  .Wrer;  T'rilz  S.  C)'- 
dike,  city  editor.  Rome  (X.  Y.)  Sentinel: 
n.  Gonlon.  Movietone  N^ews;  1st  I.t,  .Tohn  C. 
()*Xeil.  Ouartermaster  Reserve,  of  the  F.asf 
Boston  (Mass.)  Free  Press;  A.  J.  I..  F-.n!. 
Dorchester  (Mass.)  Beacon:  fiennaro  A.  Rea. 
of  .Vr?{’  York  II  Progresso :  ('olonel  Royl  F. 
^^un}^er.  Chicago  Daily  Xe^es:  Harry  I-ea'ler. 
Vfiea  (X.  Y.)  Frees;  P.  M.  Stnuj;ht(Ui.  Adi¬ 
rondack  (X.  Y.)  Record:  11.  T.  Seely,  editor 
of  the  IParerly  (X.  Y.)  Sun  Recorder:  Harry 
S.  Moi'Ran.  editor.  Johnson  City  (X.  Y.) 

Journal:  James  I..  Holton.  Brooklyn  Fugle: 
William  G.  Hetheriupton.  .V<*nv7r(*  (X.  T.) 
I'.renina  Xe^cs:  Sidnev  J.  Wain.  edit<»r.  Red 
Bank  (X.  J.)  Standard:  Ernest  E.  T^yan.  edi¬ 
tor.  Rouses  Point  (X.  Y.)  Xorth  Countryman : 
Carl  F.  Peterson,  editnr.  Fsser  County  Repub¬ 
lican.  Keesville,  X.  Y. :  J.  A.  Aspinwall.  .X^so- 
ciate<I  Press;  Major  A.  E.  Rrundage.  Field 
Artillery  Reserve.  Xcu'burgb-Bcacon  (X.  Y.) 
Xezes:  Burrows  Matthews,  editor.  Buffalo 
Courier-Fxpress;  William  E.  Fealey.  Irish 
Advocate^  Xew  York;  Rex  Smith,  manapinif 
editor  of  Xcu'stvcck;  J.  Tracy  Garrett.  e<litor 
of  the  Burlington  (la.)  IIa:vk-Fyc  Ga::ette: 
.Tohn  E.  Kelley,  of  the  County  Press.  Dunellen. 
X.  J. :  Georffe  .\.  Yaeper.  editor  of  the  Liberty 
(X  Y.)  Reg\*er 


Weather  Report 
No  Bugbear  to 
W  orld-T  elegram 

Comic  Relief  Provided 
by  Daily  Brings 
Favorable  Comment 


rooms  throughout  the  country  and  ji 
Scripps-Howard  central  office  3 
urged  its  papers  to  adopt  the  idea.^ 

Those  assigned  are  eager  to  ir,;- 
wits  with  others  on  the  staff 
McAnney  believes  an  interest' 
comical  weather  story  will  be  a7dm 
received  by  readers  in  all  size  c 
munities. 

The  city  editor  said  that  his  paJ 
would  emphatically  continue 
weather  bits  “as  long  as  the  staff  t: 
out  good  stuff.  But  we  won’t 
course,  sacrifice  additional  weather 
formation  when  conditions  wars] 
it.” 


“The  daily  weather  yam  need  not 
be  a  bugbear  to  the  city  room  staff. 

And  its  reader  interest  is  bounded 
only  by  the  writing  versatility  of  those 
handling  it.”  ■ 

Nine  months  ago  this  week.  City  THbun©  VictOIV  in 
Editor  B.  O.  McAnney  of  the  New  «-||.  •  n  j  T>"ii 

York  World  -  Telegram,  raised  an  illlllOlS  nOQCl  Dill 


Editor  Warns  Writers 
Against  Bias  in  Stories 

Philadelphta.  Aue.  7 — With  a  bitter 
foueht  primary  scheduled  in  Philadel¬ 
phia  for  Sent.  12  and  a  .still  more  bitter 
election  forthcoming  in  November, 
Stanley  Walker,  editor  of  the  Phila¬ 
delphia  Evening  Ledger,  last  week 
cautioned  his  staff  against  bias  or 
preference  in  political  stories.  His 
bulletin  board  announcement  said: 

“To  avoid  any  possible  misunder¬ 
standing,  I  am  taking  this  way  of  re¬ 
iterating  that  in  the  writing  and  han¬ 
dling  of  political  news  (as  in  the 
handling  of  all  other  news),  the  Eve¬ 
ning  Public  Ledger  is  to  be  as  nearly 
free  of  any  bias  as  humanly  possible. 
If  there  is  any  preference  for  any 
candidate  or  any  party,  that  prefer¬ 
ence  will  be  expressed  in  due  time  on 
the  editorial  page.  We  should  be 
alert  and  cover  all  the  news,  but  at 
the  same  time  scrupulous  about  giv¬ 
ing  all  sides  a  fair  break.” 

The  Evening  Public  Ledger  is  an 
independent  Republican  newspaper. 

■ 

Ala.  Governor  Thanks 
Editors  for  Support 

In  a  letter  recently  to  editors  of  the 
daily  and  weekly  newspapers  of  Ala¬ 
bama,  thanking  them  for  their  sup¬ 
port  of  five  constitutional  amendments 
offered  the  state’s  electorate.  Gover¬ 
nor  Frank  Dixon  said  “as  governor, 
I  am  deeply  conscious  of  the  obliga¬ 
tion  that  good  government  owes  to  the 
members  of  the  press.” 

The  five  amendments,  designed  to 
modernize  the  state’s  government,  all 
carried  overwhelmingly.  One,  legal- 
meyer  is  city^effitTr  oT  the^HarTford  ^he  use  of  voting  machines,  was 

(Conn.)  Courant  and  Lt.  Leviero  is  especially  strong  support  by  the 

a  New  York  Times  reporter. 

A  partial  list  of  those  making  reser¬ 
vations  follows: 

Wytlif  Williams.  tslitoT.  GrffiiU'icU  (Conn.) 

Tinu':  Stephtn  W.  H  rnett.  etlitor  of  the 
I'lalt.’shurg  Daily  Kct'«hlicaii :  William  J.  Clew. 

Hartf.inl  (',)iirai:t;  William  K.  Tefft.  editor. 

7iani,l<r,i,ia  (S.  Y.)  .Y.idiiti-/;  George  H. 

llul>.an.  Drinlf  (Mas-.)  SpcsGacittr :  .Sam 
Don.  assiKriate  editor.  A*i*7e  \  ork  Daily 
It’orkcr;  Franklin  U.  Little,  editor,  and 
Charles  S.  Cantwell,  managing  editor.  Ogdens- 
huifi  (X.  Y.)  Journal:  W.  W.  Rohinson, 
editor  aitd  pnhlisher,  Seaford  (Del.)  Leader: 

].  .Max  Beers.  Ch'iuing  Valley  (N.  Y.)  He- 


newspapers  in  Birmingham  and  Mo 
bile,  which  were  crusading  for  use 
of  the  devices  as  a  means  of  cleaning 
up  bad  election  conditions. 

TAKES  BALLOT 

An  effort  to  sound  out  public  opin¬ 
ion  regarding  the  installation  of  park¬ 
ing  meters  in  Vincennes,  Ind.,  was 
launched  by  the  Sun-Commercial  re¬ 
cently,  with  a  page  one  ballot  in  the 
form  of  a  business  reply  card,  postage 
paid  by  the  newspaper.  The  ballot 
calls  for  a  simple  “yes”  or  “no”  vote. 


amused  eyebrow  at  a  single  line 
weather  “story”  pitched  over  by  the 
desk.  It  read:  “This  is  a  swell  day.” 
He  cleared  it.  It  caused  a  chuckle  in 
the  composing  room.  Before  the  first 
edition  was  off,  the  city  room  staff  of 
150  wondered  at  its  reaction. 

More  Experimentation 
But  the  mystery  faded  in  quick 
order.  The  World-Telegram  found 
that  frenzied  New  Yorkers  liked  a 
short-cut  to  the  one  weather  fact 
uppermost  in  their  minds,  the  pre¬ 
diction. 

Then  followed  further  experimenta¬ 
tion.  The  battery  of  10  rewrite  men 
outdid  each  other  in  weather  briefs 
sprayed  with  logic,  philosophy,  his¬ 
tory,  science  and  flowery  prose.  Mr. 
McAnney,  pleased  at  letters  and  phone 
calls,  laid  down  three  rules:  (1)  fac¬ 
tual  copy  based  on  actual  government 
predictions;  (2)  terse,  pithy  phrasing, 
and  (3)  expert  comedy. 

“Floyd  Taylor  wrote  some  of  the 
best  early  ones,”  Mr.  McAnney  re¬ 
called  this  week,  “and  H.  Allen  Smith 
(rewrite)  and  Elmer  Roessner  (desk) 
followed  them  up.  Two  of  Joe  Mitch¬ 
ell’s  yams  received  heavy  response. 
Afterwards  we  assigned  the  story  to 
anyone  on  rewrite  with  quip.” 

On  days  when  weather  conditions 
caused  widespread  misery  the  comical 
element  in  the  front  page  story  was 
deleted.  On  the  whole,  however, 
World-Telegram  writers  treated  the 
subject  lightly,  admonished  blase 
New  Yorkers  to  “watch  for  milk  stick¬ 
ing  out  of  the  bottle”  and  to  “detect 
the  chill  by  exposing  your  epidermis 
to  it.” 

Examples 

Typical  examples  of  the  color  in  this 
type  weather  reporting  follow: 

Feb.  27.  “A  balmy  day?  But 
please  don't  telephone  us  for  base¬ 
ball  scores.  The  temperature  is  53.” 

Mar.  27.  “A  nice  day  for  the  doc¬ 
tors.  Continued  cold.” 

April  12.  “Rain  is  exceedingly 
beneficial  to  crops  but  deleterious 
when  it  rolls  down  the  necks  of  New 
Yorkers  which  it  will  do  all  day.” 

April  20.  “Among  Galileo’s  pupils 
was  one  named  Evangelista  Torricelli, 
inventor  of  the  Torricellian  tube, 
which  had  its  name  changed  to  barom¬ 
eter,  which  tells  people  that  it  will 
be  fair  today.” 

Mr.  McAnney  said  the  story  which 
caused  the  most  chuckles  was  this 
one  dealing  with  the  invention  of  the 
bed-spring:  “One  fine  day  in  Spring 
of  1850,  a  gent  by  the  name  of  James 
Liddy,  of  Watertown,  N.  Y.,  went  to 
the  county  fair  in  his  surrey.  It  was 
a  lousy  fair  so  he  curled  up  in  his 
surrey  and  went  to  sleep.  It  refreshed 
him.  So  he  went  home  and  invented 
the  first  bed-spring.  There  won’t  be 
enough  sunshine  today  for  you  to  go 
to  the  Fair,  so  stay  home  and  com¬ 
mune  with  Mr.  Liddy’s  lovely  inven¬ 
tion.” 

Today,  five  men  on  the  rewrite  desk 
get  weather  assignments.  Success  of 
the  yarns  have  spread  to  other  city 


When  Gov.  Henry  Hcimer  :■ 
mitted  the  third  and  final  m.,. 
authorizing  Chicago’s  60  million  ; 
lar  superhighway  to  become 
without  his  signature  recently,  • 
action  marked  a  victory  for  the  C 
cago  Tribune’s  No.  2  plank  for  1 
nois  and  Chicago:  “Build  Deathp: 
Highways.” 

Enactment  of  the  program  was 
score  in  the  Tribune’s  favor, 
newspaper  having  advocated  be: 
motoring  facilities  since  publica; 
of  an  article  on  April  7,  1900, 
titled  “Good  Roads  Bulletin  No. 

A  year  later,  a  Tribune  editorial 
headed:  “Twenty  miles  an  hour 
soon  be  practical.  Build  roads 
once.  Automobiles  are  the  tran.'^p:^ 
tation  of  the  future.” 

In  1928  it  began  advocating  e.ev 
highways.  The  Tribune  continued  i 
hammer  on  the  subject.  Last  Febrj 
ary,  the  Tribune  pidolished  results; 
an  independent  survey  of  lUin:! 
road  policies  from  economic  and 
cident  standpoints.  As  a  result  stiij 
legislators  were  influenced  by  r 
Tribune’s  reports  and  passed  the  $f‘ 
000,000  superhighway  bills  for  : 
Chicago  area. 


Daily's  Contest  to 
Aid  Tourist  Trade 

To  test  the  knowledge  of  Penns;! 
vanians  and  to  promote  tourist  i.nterJ 
in  the  state,  the  Pittsburgh  Pom  j 
Gazette  recently  launched  its  "Kncf 
Pennsylvania”  contest  in  which  cojj 
testants  are  required  to  identify 
photographs  of  historic  shrines 
famous  buildings  in  the  state. 

The  photographs  will  appear 
until  Sept.  2  and  accompanying 
will  be  a  short  statement  to  aid  ] 
ipants.  A  requirement  is  that  ei^ 
entry  must  be  accompanied 
original  slogan  not  to  exceed  10  wo^ 
which  can  be  used  to  promote  tou 
interest. 

The  daily  will  award  68  cash  pr:4 
totaling  $1,000  for  68  complete  setti 
36  photographs  containing  the  hi^^ 
number  of  correct  solutions. 

Members  of  ParliameiK 
Praise  U.  S.  Press 

The  United  States  press 
recently  by  two  members  of 
ment,  in  London,  during  debate  on 
British  government’s  proposed  depa 
ment  of  publicity. 

George  Russell  Strauss,  Labor; 
said  English  affairs  were  “extraor 
narily  well  reported  in  the 
press,  and  if  there  is  any  lack  ot  s>t 
pathy  on  the  part  of  the 
people  it  is  not  due  to  lack  of  kn  - 
ledge  but  to  lack  of  sympathy 
the  policy  of  the  government. 

Brendan  Bracken. 
managing  director  of  the  Econo^' 
and  editor  of  the  Banker,  "oa 
publieations,  said  “the  American  ^ 
publishes  far  more  news  aMU 


land  than  English 
about  America.” 


papers 


the  news  is  making  or  give  him  the  inside  trace 
when  it’s  close  to  breaking. 

Business  men  notice  how  Runner,  in  compara¬ 
tively  brief  daily  space,  covers  a  tremendous 
amount  of  business  ground.  That  means 
Washington,  Cincinnati,  Chicago,  Binghamton 
and  way  stations,  as  well  as  Seventh  and  Fifth 
Avenues. 


Like  a  lot  of  people  w  ho  handle  big  jobs  quietly, 
the  New  York  Herald  Tribune’s  daily  Business 
News  page  goes  to  work  on  sixty  odd  lines  of 
business  and  industry— manufacturing,  whole¬ 
saling,  jobbing,  retailing,  advertising — and  dis¬ 
tills  the  news  out  of  them  into  a  page  of  items 
that  mean  business  news  to  business  men.  Trade 
blurbs  are  out.  E.xclusives  (in  a  recent  record 
month  there  were  81  of  them)  are  in. 


The  Herald  Tribune  is  a  headquarters  paper  for 
business  and  advertising  men.  Thousands  read 
it  for  its  complete  new's  coverage,  use  its  busi¬ 
ness  new's  in  their  own  business  lives. 


Editor  of  the  Herald  Tribune  "Realm  of  Busi¬ 
ness”  page  is  Harvey  E.  Runner— a  reporting 
editor  whose  well-laid  lines  put  him  where 
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S49,910,16S  APPETITE 

The  Worcester  (Mass.)  Market  spends  $49,910,165 
annually  on  its  appetite.  Its  per  capita  food  expendi¬ 
tures  average  S127  annually — 64..3^f  more  than  the 
U.  S.  average. 

Located  in  the  heart  of  iiiduistrial  Now  En¬ 
gland.  the  Worcester  Market  is  typical  of  New 
England’s  interest  in  good  food,  good  homes 
and  good  living.  More  than  433,000  live  in 
Worcester  and  its  average  18-niile  retail 
trading  area. 

This  rich  market  is  covered  through  the  Telegram-Gazette 
alone.  No  other  daily  paper  is  published  in  Vi  orccster. 
Average  net  paid  daily  circulation  more  than  100,000  for 
over  eleven  years. 

NOW  MORE  THAN  125,000 

THE  TELEGRAM-GAZETTE 

George  F.  Booth,  Publisher 

I*.\l  I,  Itl.OCK  AND  Assort  AXES.  NATIONAE  REPRESENTATnES 


The  story  oi  Rockford  is  much  like 
that  of  any  large  metropolis,  statisti¬ 
cally  speaking.  A  market  popula¬ 
tion  of  353,521 . . .  retail  sales  volume 
of  more  than  54,000,000  monthly . . . 
high  spendable  income  and  other 
important  buying  factors  tell  a  par¬ 
tial  story.  The  other  and  more  im¬ 
portant  chapter  is  to  be  found  in  the 
Rockford  newspapers.  Here,  an 
editorial  policy  steeped  in  the  hu¬ 
manities  makes  newspapers  glow 
with  the  tales  of  people-alert,  active 
persons  who  want  just  such  appeal¬ 
ing  newspapers.  Such  readers  are 
equally  as  quick  in  responding  to 
advertising  appeals. 


Skoti  “T&kai 


THE  FOLLOWING  AD  was  published 
in  the  Portsmoiith  (O.)  Times  July 
18: 

THEFT  REPORTED 
Party  who  stole  my  suit  out  of  store 
may  have  extra  trousers.  Call  and 
get  them  at  store.  No  questions  asked. 
E.  S.  Farver,  manager,  630  Second. 

"SINCE  THIS  INCIDENT,  I  have  de¬ 
cided  to  stick  to  ‘engaged’  even  if 
variety  must  be  sacrificed  to  repeti¬ 
tion,”  writes  Evelyn  Smith,  society 
editor  of  the  Cicero  (Ill.)  Life: 

•  LILLIAN  PIVO  ENGAGED 
“With  their  brothal  still  new  enough 
to  give  them  that  delightfully  dazed 
look,  Lillian  Pivo  and  Laurence 
Becker  were  the  perfect  guests  of 
honor  for  the  suprise  party  held  for 
them  recently.” 

■ 

WHEN  Miss  Lyda  Burger  and  John 
M.  Ham,  both  of  High  Falls,  N.  Y., 
were  married  recently,  the  item  in  the 
Kingston  Daily  Freeman  social  col¬ 
umn  was  correctly  headed:  HAM¬ 
BURGER. 

■ 

MAYBE  there’s  some  foundation  in 
fact  for  the  charges  of  a  certain 
well-known  labor  leader  that  a  cer¬ 
tain  well-known  Texan  is  an  old 
whisky  drinker. 

This  AP  story  from  the  Oklahoma 
City  Daily  Oklahoman  of  Aug.  6  would 
indicate  as  much: 

“(In  addition  to  Vice-President 
Garner,  Lasser’s  reference  was  to 
Representative  Woodrum  (D.,  Va.) 
and  Representative  Taber  (R.,  N.  Y.), 
both  members  of  the  souse  appropria¬ 
tions  committee.)” 


GIVING  the  readers  the  news  while 
it  is  news  has  always  been  the  aim 
of  the  Carlisle  Evening  Sentinel,  and 
a  few  years  ago  a  card  received  at  the 
publication  office  really  testified  to 
that  fact.  From  a  gentleman  in  a 
nearby  city  a  notice  was  received 
which  read  as  follows:  “Gentlemen: 
I  am  told  you  published  my  death. 
Will  you  please  mail  me  a  copy  and 
let  me  know  your  author.” 

■ 

THE  BISTEEMED  Arkansas  Gazette, 
Little  Rock,  in  reporting  a  revival 
let  the  public  have  this  one: 

“About  600  persons  attended  each 
night.  ’The  Rev.  Leland  Clegg  .  .  . 
conducted  the  meeting,  assisted  in  the 
sining  by  the  Rev. - .” 


Editor  &  Pvblishkr  will  pay  $2  for  each 
“Short  Take*’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


$55,000  DAMAGE  SUIT 

A  $55,000  damage  suit  has  been 
started  in  the  Hudson  Circuit  of  the 
Supreme  Court  by  Mrs.  Ida  Weiss 
and  her  husband,  of  Union  City,  N.  J., 
against  the  RKO  Capitol  Theater, 
Union  City,  and  the  Union  City  (N.  J.) 
Hudson  Dispatch,  in  the  alternative. 
Mrs.  Weiss  avers  that  she  was  injured 
May  6,  1938.  when  she  fell  while 
descending  a  balcony  stairway  at  the 
Capitol  Theater  where  she  was  at¬ 
tending  a  session  of  the  daily’s  cook¬ 
ing  school. 

■ 

"THIS  WEEK"  GAINS 

The  month  of  July  was  the  biggest 
July  in  the  history  of  This  Week 
Magazine  officials  have  announced. 
This  Week  sold  $319,999.35  worth  of 
advertising  space,  a  gain  of  78.4% 
over  July,  1938. 


North  Carolina  Press 
Group  Elects  Horner 

W.  E.  Horner,  publisher,  Sanford 
(N.  C.)  Herald  was  elected  president 
of  the  North  Carolina  Press  Assn., 
succeeding  Talbot  Patrick,  publisher 
of  Goldsboro  News-Argus,  at  its  67th 
annual  convention  Aug.  3-5  at  the 
Ocean  Terrace  Hotel.  Wrightsvillc 
Beach,  N.  C. 

Other  officers  named  were:  Dr. 
Julian  Miller,  editor,  Charlotte  Ob¬ 
server,  vice-president;  Miss  Beatrice 
Cobb,  editor  and  publisher,  Morgan¬ 
town  News-Herald,  secretary-treas¬ 
urer,  and  R.  E.  Price,  editor  and  pub¬ 
lisher,  Rutherford  County  News,  his¬ 
torian. 

Dr.  Miller,  addressing  the  annual 
banquet  on  newspaper  editorial  pages, 
said,  ‘‘it  may  be  true  the  editorial  page 
of  the  newspaper  is  dying  out,  but  the 
art  of  informed,  characterful,  and 
truthful  editorial  writing  is  not  a  dying 
art.  The  technique  of  entertainment 
has  been  wrested  from  the  newspapers 
by  the  screen.  The  technique  of  speed 
in  getting  the  news  to  the  public  has 
been  forfeited  to  the  radio,  but  in  the 
field  of  interpretation  the  newspaper 
of  today  is  not  even  threatened  with 
competition." 

■ 

TEXANS  TO  MEET 

The  fall  convention  of  the  Texas 
Newspaper  Publishers’  Assn.,  will  be 
held  Sept.  22-23  at  the  Angelina  Hotel, 
Lufkin,  Tex. 


L.  A.  SPORTS  PAPER 

Los  Angeles,  Aug.  7— Articles  ofj 
corporation  for  a  new  sports  psi 
Sports  Weekly,  have  been  filedr,! 
initial  issue  scheduled  for  Aug 
Staffed  largely  by  writers  and  coki 
ists  who  were  released  by  the  di 
papers  following  last  spring’s  legij 
tive  investigation  which  turned 
asserted  pay-offs  by  promoters, 
sports  writers,  the  new  paper  w:;i 
a  16-page  tabloid,  printed  on  gn 
newsprint.  Directors  listed  in  the  ( 
tides  of  incorporation  are  Sid  Ziff,  i| 
mer  sports  editor  of  the  Los  Angj 
Herald  &  Express,  who  will  be  edii 
John  J.  Connolly,  former  Exandi 
sports  editor,  who  is  business  manag 
and  Alice  M.  Connolly.  Azii 
writers  on  the  staff  are  Mark  Kd 
Jack  James,  Claude  Newman,  Ed 
Krauch  and  Ziff  and  Connolly, 
formerly  on  the  Herald  and  Exp: 
Examiner,  and  Hollywood  Ciii: 
News  staffs.  Arrangements  have 
made  with  Sunset  News  to  distrii 
the  paper  through  2,800  newss 
Connolly  said.  Single  copy  price 
be  10  cents. 

N.  Y.  EDITORS  SEE  F 

Thirty-six  publishers  and  ed; 
representing  54  Nassau  and  S; 
County,  New  York,  newspapers,  c 
brated  their  day  at  the  New  Y 
World’s  Fair  on  August  7.  Inspec: 
of  various  exhibits,  a  luncheon  at 
Ford  Exposition,  and  a  buffet  jup 
at  the  electrified  farm  comprised 
rctivity. 
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TOLEDO  BUSINESS  GAINS 

Greater  than  any  other  city  in  the  country 
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TOLEDO  BLADE 

ADVERTISING  GAINS 
Greater  than  any  other  paper  in  the  country 


April  . 908,347  lines 

May . 981,149  lines 

June . 932,166  lines 


Gain  . 143,932  lines 

Gain  . 237,070  lines 

Gain  . 256,831  lines^ 


Toledo  City  Proper  Has  82,000  *  In  Toledo  and  Suburbs  *  Including  Country  Cir- 

Homes.  The  Blade* s  Circu-  *  The  Blade* s  Circulation  *  dilation  It  Is  154,000  Net 

lation  in  the  City  is  92,000.  *  Is  14  0,000  Daily.  *  Paid  Average  Daily. 


Few  newspapers  in  the  country  cover  their 
city  and  trading  zone  as  does  The  Blade. 

TOLEDO  BLADE 

One  of  America  s  Great  Newspapers 

*  Largest  except  jor  one  newspaper 
which  did  not  publish  for  nine 
days  in  June,  1938. 
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EDITOR  6>  PUBLISHEP" 


U.  S.  Padlocks  Weekly; 
Editor  Fights  Back 

Agents  of  the  Federal  Bureau  of 
Internal  Revenue  padlocked  on  Aug.  3 
the  office  of  the  Greenville  Home 
Neivs,  Jersey  City,  N.  J.,  weekly  news¬ 
paper,  for  alleged  failure  to  pay  social 
security  taxes  amounting  to  $227,  but 
Henry  F.  Auger,  editor  and  half¬ 
owner  of  the  paper,  charged  the  pad¬ 
lock  proceedings  were  politically  in¬ 
spired. 

He  alleged  that  Thomas  J.  Arm¬ 
strong,  assistant  coi-poration  counsel 
of  Jersey  City,  had  threatened  to  sup¬ 
press  the  publication  unless  two  news 
stories  were  killed.  He  also  said  that 
Mr.  Armstrong  w’as  half-owner  of  the 
paper  but  the  ^lssistant  corporation 
counsel  said  that  he  merely  repre¬ 
sented  the  owners  of  the  half  interest. 

To  tell  his  side  of  the  story  to  the 
public.  Mr.  Auger  hastily  published  a 
four-page  tabloid  paper  at  the  plant 
of  the  Hashronck  Heights  (N.  J.)  Ob¬ 
server  that  same  day.  His  tabloid, 
which  was  being  sold  on  the  streets 
that  night,  carried  the  name.  The 
Home  News  of  Jersey  City,  and  a 
banner  line  reading.  "Politicians  Close 
Greenville  Paper.” 

Federal  agents  said  the  paper  would 
be  put  up  for  auction  on  Aug.  14  so 
the  government  might  collect  the  un¬ 
paid  taxes.  Offers  to  aid  Mr.  Auger 
bid  in  when  it  is  auctioned  by  the 
Federal  government  to  realize  the 
money  owing  social  security  taxes 
have  been  made.  Editor  &  Publisher 
learned. 

NEWSMEN  ASSAULTED 

Two  Detroit  newspapermen,  John 
Treen  of  the  Times,  and  Jack  Weeks 
of  the  Free  Press,  were  assaulted  Aug. 
6,  when  they  attempted  to  question 
John  Hall,  husband  of  the  landlady 
of  the  late  Mrs.  Janet  MacDonald, 
whose  suicide  notes  led  to  an  investi¬ 
gation  of  charges  that  police  officials 
accepted  bribes  to  “protect”  policy 
rackets.  Treen  was  taken  to  the  Har¬ 
per  Hospital  with  a  broken  nose.  The 
reporters  said  that  Hall,  who  was  ar¬ 
rested  after  the  attack,  hit  Treen 
with  a  chair. 

MUNSON  APPOINTED 

Alfred  Henry  Munson  has  been  ap¬ 
pointed  executive  secretary  of  Wash¬ 
ington  Publishers’  Association  which 
comprises  managements  of  the  na¬ 
tional  capital’s  four  dailies.  He  took 
office  August  1.  Mr.  Munson  will 
handle  problems  of  common  concern 
to  the  four  newspapers  and  negotiate 
in  their  common  interest.  The  new 
appointee,  the  first  to  fill  the  position, 
includes  in  his  press  background  serv¬ 
ice  in  the  Chicago  Standing  Commit¬ 
tee’s  office  for  ANPA,  and  more  recent 
work  as  statistical  assistant  to  Harvey 
Kelley  for  Hearst  Newspapers. 


Circulation 
for  July 

300,873 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  July,  1939. 


July  circulation  of  The  Sun¬ 
day  Sun  averaged  190,554  per 
Sunday. 


Eourything  in  Baltimore 
Revolve*  Around 


THE 


SUN 


Montkic  Evening  Sunday 


WHAT  OUR 
READERS  SAY 

'E&P  Doing  Swell  Job 
ForWorkingNewsmen' 

To  Editor  &  Publisher:  I  have  been 
a  reader  of  Editor  &  Publisher  for 
many  years.  I  read  The  Fourth 
Estate  before  Editor  &  Publisher  fell 
in  my  hands. 

As  I  come  up  to  this  lovely  summer 
playground  year  after  year  to  do  some 
hard  loafing  and  a  little  fishing.  Editor 
&  Publisher  comes  along  with  the 
duffle  and  the  tackle  and  follows  me 
back  to  Lexington  and  then  to  Florida 
for  the  winter. 

I  have  just  finished  reading  Ed.  & 
Pub.  for  July  22nd,  your  splendid  edi¬ 
torial  on  the  President’s  denunciation 
of  the  U.P.,  the  good  special  articles, 
the  various  departments.  “Shop  Talk 
at  Thirty,”  and  so  on,  and  I  am 
moved  to  say  to  you  in  this  way  what 
I  have  often  thought,  that  you  are 
doing  a  sivell  job  for  the  working 
newspaper  man. 

Cordially  yours. 

Harry  Giovannoli, 

Secretary  and  General  Manager 
We.st  Palm  Beach  (Fla.)  Post 
and  Times. 

■ 

Polish  Daily  in 
Buffalo  Field 

To  Editor  &  Publisher;  Being  a 
very  avid  reader  of  what  I  consider  to 
be  the  outstanding  trade  publication 
of  America — Editior  &  Publisher — T 
am  taking  this  means  to  seriously  ob¬ 
ject  to  a  very  inaccurate  story  carried 
in  your  Aug.  5  issue  on  Page  4. 

Twice  in  the  article  concerning  the 
Bnffato  Times  suspension,  you  have 


inaccurately  stated  that  “left  the  city  . 
with  one  evening  newspaper  .  .  .”  and 
also  further  on.  "two  remaining  Buf¬ 
falo  newspapers.” 

This  newspaper  for  32  years,  has 
consecutively  published  every  day, 
six  days  a  week.  There  has  never 
been  a  question  in  anybody’s  mind  of 
it  being  a  daily  newspaper.  Its  cir¬ 
culation  today  is  higher  than  it  ha.s 
ever  been  in  its  32-year  history.  Our 
last  Saturday’s  print  order  was  31,800. 
Our  circulation  for  the  12  months  end¬ 
ing  Oct.  1,  1939,  will  show  I  am  sure, 
better  than  a  10%  gain  over  the  pre¬ 
ceding  12  months.  Its  1.269  co-work¬ 
ers,  from  publisher  to  carrier  boy  and 
dealers,  all  feel  very  badly  regarding 
this  inaccurate  reporting  on  your  part. 
The  Polish  Everybody’s  Daily,  as  Buf- 
lopole’s  only  newspaper,  and  serving 
BuHopole,  which  according  to  popu¬ 
lation  is  larger  than  Omaha.  Neb.,  cer¬ 
tainly  deserves  fairer  treatment  than 
that  given  in  your  article. 

Polish  Everybody’s  Daily, 

F.  B.  Rogger,  General  Manager. 

■ 

N.  Y.  TELEVISION  UNIT 

An  application  for  permission  to 
construct  a  television  station  in  New 
York  has  been  submitted  to  the  Fed¬ 
eral  Communications  Commission  at. 
Station  WOR  of  the  Bamberger 
Broadcasting  Service,  Inc.,  it  was  an¬ 
nounced  Aug.  8  by  Alfred  J.  Mc- 
Cosker,  WOR  president.  On  another 
New  York  television  front,  Ira  Hirsch- 
mann,  vice-president  of  Bloomingdale 
Bros..  Inc.,  department  store,  sailed 
on  the  He  de  France,  Aug.  8.  to  study 
the  television  methods  of  the  British 
Broadcasting  Corp.  Last  week  Mr. 
Hirschmann  announced  application 
for  a  television  license  by  a  corpora¬ 
tion  of  which  he  is  an  executive  (see 
E.  &  P..  Aug,  5). 


ROff  s 

-to  c(ou/U{^ 


COVERAGE 


GREATER  MIAMI* 

hen  a  newspaper  reaches  87%  of  the 
people  in  a  coiumunity  .  .  .  that's  cover¬ 
ing  the  town  pretty  thoroughly.  And 
when  those  readers  have  confidence  in 
their  paper  .  .  .  that's  pulling  power  for 
you.  Miami*  is  now  a  year  'round  citv 
of  more  than  200,000,  and  you  may 
reach  them  through  this  one  medium. 

•  Mimmi  00«rh,  CmrtJ  HIoIm/i 

iHiami  MjeralJl 


IMt  MtflALO  S  SUMMER  CUT  CiRCULATKM  TOPS  THE  REITER  CITY  CIRCULATION  Of  MIAMI'S  SECOND  PAPER 


/u  fklf  cast' 
CL  CiREA-T/ 
DEAL/ 


lopcka  is  known  as 
one  of  .Vmericas 
healthiest  communities 
.  .  .  largely  due  to  the 
climate.  In  their  sea¬ 
sons.  floyvers  hlooin  in 
])rodigal  ahimdanee. 
And  Civic  hride  has 
.spread  vast  acn*ag«'s  of 
landscaped  charm  for 
them.  There  are  over 
.342  acres  of  heautifiil 
parks. 


Gage  Park  is  very 
f amous.  Visitors  come 
from  everyyy'here  to 
admire  the  S.'iO.OOO 
Topeka  Reinish  Rose 
and  Rock  Garileii. 


Environment  and 
climate  make  for  a 
happy  people  and 
happy  people  ex|»ress 
their  mood  in  just  such 
city  features  as  these. 
Topeka  has  .sulTirient 
funds  to  do  so  . .  .  home 
gardens  are  delightful. 
National  Advertisers 
find  that  in  eities  of 
I  this  type  there  are  res¬ 
ponsive  markets.  Buy- 
'  ing  Poyver  is  reflected 
in  the  sentimental 
1  phases  of  life,  also. 


®oppka  0ailp  Capital 

TOPEKA  KANSAS 
PbblOh^d  Morning  ond  SonUir 

CAPPER  PUBLICATIONS, 

ArMiu,  Copper,  Preiiden*  ond  P.el.il««' 
OFFICES  .  New  York.  CP 

Konipi  City.  Son  Froncuco 


The  Chicago  Daily  News 

/ 

Becomes  an 


Acme  Telephoto  Client 


Jan.  1,  1940 


Acme  Trans-Ceivers — the  most  efficient  and  economical  equipment  for 
transmitting  pictures  over  ordinary  telephone  lines — are  now  located  at 


New  York 

Chicago 

St.  Louis 

Seattle 

Houston 

Philadelphia 

Atlanta 

Indianapolis 

Portland 

Dallas 

Washington 

St.  Petersburg 

Cleveland 

San  Francisco 

Tyler  (Tex.) 

Kansas  City 

Chattanooga 

Columbus 

Los  Angeles 

Miami 

Pittsburgh 

Memphis 

Cincinnati 

St.  Paul 

Boston 

Knoxville 

Denver 

acme  NEWSPICTURES,  Inc. 


EDITOR  &  PUBLISHEP, 


E  D  I 


GERM  OF  THE  HATCH  LAW 

THE  Washington  Post  gently  correc'ts  Prositk-nt 
Roosevelt’s  assertion  ooncerning  the  origin  of 
the  Hatch  law,  recently  enacted  to  curb  the  ac¬ 
tivity  of  office-holders  in  politics.  The  President 
declared  that  the  legislation  had  its  genesis  in  a 
Presidential  message,  dated  Jan.  5,  19.S9. 

I'he  Post  avers,  and  has  the  corroboration  of 
S<*Jiator  Hatch  in  its  statement,  that  the  law’s 
genesis  was  in  a  Washington  Post  editorial  dated 
.\pril  18,  1938.  The  editorial,  written  by  Merlo 
J.  Pusey  of  the  Post’s  editorial  staff,  commented 
ui>on  the  Kentucky  primary  contest  between  Sen¬ 
ator  Barkley  and  Gov.  Chandler,  in  which  the 
former  had  the  mas.sed  strength  of  people  on  Fed¬ 
eral  payrolls,  while  the  latter  had  the  state  and 
kKal  machines.  While  that  contest  was  at  its 
height,  the  Senate  defeated  a  bill  proposed  by 
S»‘nators  Hatch  and  Steiwer,  designed  to  prohibit 
attendance  of  Federal  emj)loyes  as  delegates  at 
political  conventions.  The  Post  conceded  that 
the  Senate  could  not  Ik*  cxiK'ctcd  to  handicap  one 
of  its  own  members  in  a  current  fight,  but  urged 
the  worthy  juirimse  of  the  legislation  and  the 
broadening  of  the  approach  to  the  subject. 

“Tlie  objective,”  said  the  Post  17  months  ago. 
“should  1)0  to  divorce  government  employes  in  all 
nonj)olicy-nniking  iM)sitions  from  active  participa¬ 
tion  in  all  partisan  i)olities.  .  .  .  By  using  this  ap- 
jnoach  t<,  his  objective  Mr.  Hatch  would  have  an 
o])])ortunity  to  i)ress  his  j)oint  a  second  time — - 
l)erhaps  with  more  success.” 

That  procedure  was  followed  and  the  jiredic- 
tion  came  true.  One  .simple  legislative  measure 
seems  about  to  accom})lish  a  reform  wliich  many 
have  considercfl  ami  di.scarded  as  impracticable. 
The  law  is  on  the  tH)ok.s,  and  whether  it  will  ac¬ 
complish  its  end  will  rest  almost  entirely  with 
those  who  administer  it.  Not  entirely.  So  long 
as  we  have  newspapers  with  editorial  pages  which 
are  read  with  attention  and  response  by  the 
electorate  and  their  repre.sentatives,  the  nation 
«‘an  demand — and  get — as  full  a  measure  of  de¬ 
cency  in  jXjlitics  under  this  law  as  its  coiisciencf 
dictates. 

ANOTHER  FREE  RIDE 

M.\NY  R.\DIO  listeners  are  familiar  with  the 
name  of  Bulova  watches.  Several  times  every 
day,  seven  days  a  week,  36.5  days  in  the  year, 
the  trade-mark  is  mentioned  by  an  announcement 
as  a  guarantee  of  correct  time.  For  that  service 
to  the  public,  the  Bulova  Watch  Company  pays 
the  broadca.sters.  we  take  it  for  granted.  Pays 
them  in  coin  of  the  realm,  too.  If  Bulova  is  now 
a  newspairer  advertiser,  records  do  not  indicate  it. 

This  enterpri.sing  watch-maker  is  not  over- 
l(K)king  newspapers,  however.  Several  hundred 
eclitors  have  received  a  gracious  letter  from  the 
concern  within  the  past  two  weeks,  offering,  free 
for  nothing,  a  daily  .series  of  two-column  mats, 
maybe  even  plates,  of  a  “feature”  headed  “It’s 
Time  You  Knew.”  The  drawing  is  good,  the 
subjects  of  historical,  mythological,  or  biograph¬ 
ical  intcre.st,  but  down  in  the  southeast  corner 
of  each  is  a  cunning  little  story  al)out  Bulova 
watches.  The  watch  firm  will  gladly  pay  the 
I)ostage  on  the  return  reply  card  on  which  editors 
are  asked  to  request  the  free  and  exclusive  use  of 
this  feature  in  their  cities. 

We  don’t  know  how  much  Bulova  is  paying 
for  time  announcements,  but  we'll  l)et  the  price 
of  a  watch  that  it’s  no  trade  deal.  .\nd,  as  al¬ 
ways,  when  an  adverti.ser  in  other  media  makes 
a  .stiff  drive  for  free  newspaiwr  .space,  we  can’t  help 
wondering  whether  his  paid  advertising  is  pro¬ 
ductive. 


1  A  L 


Better  is  u  little  with  righteousness,  than  great  rev¬ 
enues  without  right.  Proverbs,  XVI :8. 


JUSTICE  IN  A  MAD  WORLD 

THREE  .\ND  ONE-H.\LF  years  ago,  Walter 

Liggett  was  .shot  down  before  his  Mintie- 
a|K)lis  home,  presumably  by  gangsters  iti  the  etn- 
ploy  of  the  j)olitieo-underworld  regime  which  he 
was  then  expo.sing  in  his  newspaper.  His  killers 
were  never  brought  to  justice,  thoitgh  the  itolice 
in  a  dozen  cities  cati  name  them.  Shortly  there¬ 
after,  the  Daily  Worker,  the  chameleon-like  organ 
of  the  Communist  Party  in  New  York,  attacked 
the  dead  man  as  an  enemy  of  lalxtr,  posing  as  its 
friend. 

Mrs.  Liggett  brought  suit  for  libel  against  the 
paper  and  its  editors,  won  a  verdict  and  received 
a  judgment. 

When  it  came  time  to  collect  the  money,  tlie 
l)aper*s  assets  had  lu'cn  hipjH'r-dippered  out  of 
reach.  La.st  week,  Mrs.  Liggett  obtained  the 
arrest  of  the  editor,  one  of  the  defendants,  and 
had  him  confined  in  the  BnM)klyn  jail,  as  a  means 
of  getting  what  a  jury  and  judge  had  awarded 
luT. 

.Vs  it  stands  now,  the  editor  is  free  after  a  few 
days  in  jail  on  a  IkuuI  api)roximately  twice  the 
amount  of  the  judgment.  He  must  stay  in  Brook¬ 
lyn  for  .six  months,  editing  his  Manhattan  ])a- 
per  by  telephone,  and  the  judgment  remains 
over  his  head  for,  we  believe,  the  next  twenty 
years. 

^Meanwhile,  he  declares  that  the  whole  thing  is 
a  “Trotskyist  plot”  and  that  neither  he  nor  the 
paper  will  olH*y  the  court’s  order  by  paying  the 
judgment.  One  g(MKl  citizen! 

The  cold  fact  is  that  Walter  Liggett  was  not  a 
Communist.  ^Irs.  Liggett  is  not  a  Communist, 
and  never  has  Ikhmi,  of  the  Trotsky,  Stalin  or  any 
other  species. 

NoIkmIv  as.six  iated  w  ith  her  ca.se  is,  or  has  l)een, 
a  Communist.  No  new.spaper  likes  libel 
suits,  and  adverse  lil)el  judgments  are  always 
a  hea«laehe.  but  we  call  attention  to  one  minor 
feature  of  this  incident.  When  a  “capitalist  .sheet 
loses,  it  pays;  when  a  “Red”  is  caught  he  yells 
“Trot. sky”!  What  a  convenience  that  Mexican 
exile  is. 

OFF  FIRST  BASE 

THIS  P.VGE  wandered  from  the  ])ath  of  absolute 

truth  in  three  details  last  week,  and  sev¬ 
eral  friendly  readers  have  been  quick  with  cor¬ 
rections. 

One:  We  tran.slated,  from  memory.  “.\.  R.  P.” 
as  “Air  Raid  Protection.”  It  should  have  Ik'cu 
“.Vir  Raid  Precautions.” 

Two:  In  congratulating  the  Akron  Beacon- 
Journal  on  its  70th  anniversary,  we  were  guided 
by  what  we  con.sidered  a  reliable  directory.  It 
.seems  tliat  we  subtracted  .30  years  from  the 
recorded  life  of  the  jrajrer,  who.se  masthead  pro¬ 
claims  that  it  was  founded  in  1839. 

Three:  By  the  same  process,  we  took  three 
years  from  the  .service  of  John  H.  Barry,  business 
manager  of  the  Beaeon-.Iournal,  whose  ■28  years 
of  faithful  duty  were  noted  by  Editor  .John  S. 
Knight  in  an  editorial  page  letter  as  a  centenary 
birthday  ob.servation. 

To  the  victims,  .sincere  apologies;  to  our 
critics,  thanks. 


THE  GUILD'S  NEXT  YEAR 

NO  FUND.VMENT.VL  change  in  the  i)olicies  of 

the  .Vmerican  New.spajK'r  Guild  is  foreshad- 
owetl  by  the  acts  of  its  sixth  annual  convention, 
held  last  week  at  San  Francisco.  The  delegate., 
again  showed  their  penchant  for  committing  the 
organization  to  one  side  or  another  of  contro¬ 
versial  affairs  that  are  very  much  in  the  news- 
such  as  the  third  term  for  Roosevelt  and  the  con¬ 
demnation  of  Father  Coughlin  as  a  “fascist  and 
would-be  strike-breaker.” 

The  wi.sdom  of  such  declarations  is  worse  than 
doubtful,  and  their  adoption  will  do  nothing  to 
convinc*e  employers  that  the  guild  shop  is  a  safe 
or  sound  measure.  Newspaper  people  have  the 
rights  of  all  citizens  to  their  private  views,  and 
it  need  not  be  assumed  that  any  intelligent  writer 
or  editor  will  change  his  ideas  to  conform  to  those 
of  his  union.  Nevertheless,  the  presumption 
remains  that  the  official  o])inion  of  the  union 
will  have  weight  with  its  meml)er.ship,  and  that  it 
miglit  influence  a  writer’s  attitude  toward  news 
which  he  is  cxiH'cted  to  report  with  strict  im¬ 
partiality. 

Rejilacement  of  Jonathan  Eddy  hy  Milton 
Kaufman  as  executive  vie-e-presideiit  does  not  in¬ 
dicate  any  marked  change  in  teclini<nie. 

Both  have  Ikhmi  zealots  for  the  guild  cause, 
within  the  organization  and  in  contacts  with 
emplovcrs. 

Mr.  Kaufmann’s  activity  in  the  latter  field  ha> 
been  eon.spicuous.  He  is  known  to  juildi-dicrs  as  a 
realist,  tough  and  .skillful  in  contract  negotia¬ 
tions  with  a  siqjple  mind,  a  gift  of  gab.  and  plenty 
»)f  tenacity.  His  presence  at  head(|uarters  i- 
in  line  with  the  new  policy  giving  the  central 
office  praetie.ally  absolute,  instead  of  limited, 
contrf)!  over  the  contractual  relations  of  sub¬ 
ordinate  guilds  with  publishers.  That  is  a  long 
step  away  from  the  “autonomy”  of  which  Hey- 
wo<k1  Broun  and  Mr.  Eddy  once  boasted,  and  its 
immediate  effect  is  not  likely  to  be  the  easy  and 
peaceable  settlement  of  disputes. 

Two  proposals  before  the  convention  do  not 
.seem  to  have  been  much  emphasized,  despite  their 
|K)tential  importance.  One  was  the  cxpres.sed 
willingness  of  the  International  Executive  Board 
to  consider  possible  agreements  between  the 
guild  and  national,  regional,  or  other  groups  of 
publishers.  The  other  is  the  formation  of  a 
women’s  auxiliary  with  the  mission  of  promoting 
cordial  relations  with  other  labor  groups.  Tho* 
aims  are  not  antagonistic,  if  the  guild  is  to  be 
considered  purely  a  labor  organization,  as  its 
s|K)kesmen  now  contend.  Neither  is  likely  to 
make  great  progress  during  the  next  year,  mt 
the  pressure  of  greater  problems  to  be  immediate 
ly  met. 

We  doubt  strongly  that  the  guild  can  gro"' 
where  it  needs  .strength — in  the  editorial  <e 
partment.s — upon  a  platform  which  commits^' 
torial  people  to  ardent  lalwr  activity,  and  sve 
lieve  th.at  the  next  year  may  confirm  the  sus 
j)icion,  based  on  the  past  year  s  .slow  gro" 
among  editorial  workers,  that  the  guild  as  ^ 
profe.ssional  labor  union  has  about  reached 
limit  of  its  development. 

EARLY  CRIMINOLOGY 

DO  NOT  great  crimes  and  the  .spirit  of 
evil  .spring  out  of  a  fullne.ss  of  nature  i^'"^ 
by  e<liieation  rather  than  from  any 
whereas  weak  natures  are  .scarcely  capable  a  3.. 
very  great  good  or  any  very  great  e\il- 
Plato,  i» 
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personal  BS‘'«dtor'o'J'inr:;'?s.‘^c.rT“S;  FOLKS  WORTH 

MENTION  knowing 

• - Springs  (Conn.)  Press  this  week  was 

COL.  FRANK  KNOX,  Chicago  Daily  named  to  the  police  court  bench  in  ARTHUR  SEARS  HENNING,  head  of 
News  publisher,  was  one  of  the  his  home  community.  the  Chicago  Tribune,  Washington,  D. 


FOLKS  WORTH 
KNOWING 


principal  speakers  on  the  Governor’s 
Day  program  in 


connection  with  In  The  Business  Office 

the  review  of  * - 

7,000  Illinois  Na-  CHARLES  PAYNE,  circulation  man- 
tional  Guards-  ager,  Indianapolis  Star  and  Warren 
men  a  t  Camp  Todd,  of  the  country  circulation  staff. 
Grant,  Aug.  fi.  chaperoned  125  carriers  who  visited 
“If  we  hold  the  the  New  York  World’s  Fair,  this  week, 
western  world---  The  group  traveled  by  train. 

North  and  South  j  j  Meyerson,  promotion  manager, 
"I'  ®  J.  Oklahoma  City  Daily  Oklahoman  and 


North  and  South 
America  — 


against  the  die-  Times,  spoke  Aug.  4  at  a  forum  meet- 


tatorships,  w  e 
will  have  done 
our  full  duty  in 
the  world  today,” 


idiOTsnipb,  w  e  Tulsa  Chamber  of  Com- 

will  have  done  ^jg^ce.  “  . 

Col.  Frank  Knox  SlS^JSdlSy^  Turnbull,  general  manager  A.  S.  Henning  ^ 

declared  Col.  Knox.  Green  Bay  (Wis  )  Press-Gazette,  wa.=  necessary  to  reduce  the  .iaff. 

_  T  T  ui-  u  J  J  *  renamed  recently  to  the  executive  ,,  ,,  •  , 

E.  J.  Lynett  publisher  and  editor,  ^oard  of  the  Green  Bay  Packers.  Inc.,  Mr.  Henning  then  resorted  t 
yanton  (Pa.)  Times,  observed  his  fnnfhall  nroani^atinn  news  items  on  space  and  one  ( 


the  Chicago  Tribune,  Washington,  D.  . 
C.,  bureau,  topped  the  list  of  Tribune 
veterans  in  June, 
with  40  years  of 
service.  The  Trib- 
u  n  e ,  according 
to  Mr.  Henning, 
is  the  only  news¬ 
paper  that  ever  ' 
hired  him  and, ' 
likewise,  the 
only  paper  that ' 
ever  fired  him.  ■ 
He  began  as  a 
reporter  at  $18 
a  week  and  was  i 

.  c  .  later  discharged 

A.  S.  Henning  ,  .  . 

’  when  it  was, 


professional  football  organization. 

83d  birthday  recently.  Mr.  Lynett  is  ^  „  .  ,  ,  . 

the  dean  of  newspapermen  publishers  ^tielow  circulation  manager. 

in  Pennsylvania  and  one  of  the  best  Sheboygan  (Wis.)  Daily  Press,  has 


lard  of  the  Green  Bay  Packers.  Inc.,  Mr.  Henning  then  resorted  to  soiling 
ofessional  football  organization.  "^ws  items  on  space  and  one  day,  up- 

on  entering  the  elevator  m  the  old 
O  to  Stielow  circula  ion  manager.  Tribune  building,  he  encountered  E. 


oneuoyyan  vvyis.;  uany  rress,  iias  g 

known  in  the  coimtry.  Despite  his  been  made  an  honorary  life  member  asgjgtant  editor-in-chief.  Mr.  Beck 
age  Mr.  Lynett  appears  at  his  office  the  Wisconsin  Letter  Carriers  inquired  why  he  was  not  reporting  for 
daily.  On  his  birthday  his  office  was  election  cornes  as  a  resuL  assignments.  Mr.  Henning  told  him 

filled  with  flowers  sent  by  the  various  the  interest  he  has  taken  in  prob-  because  he  had  been  fired. 

departments  of  the  Times.  lems  of  the  rural  letter  carrier,  accord-  ^oh  ”  said  Mr  Beck  “Wellcome 

_  ,  ,  , ,  mg  to  L.  W.  Edwards,  president  of  the  “Cck.  vveii,  come 

Carter  Glass,  Jr.,  editor,  Lynchburg  group  around  every  day  at  one  from  now 

(Va.)  News  and  Advance,  was  de-  “  ^  xt  c-  -j  j  on.” 

feated  in  his  race  for  nomination  for  George  N.  Scheiii  advertising  man-  .<  a  j  t  u  „  Hoins  that  ever- 

the  Virginia  General  Assemblv  in  the  Tarentnm  (Pa.)  Valley  Daily  ,  And  I  have  been  doing  that  ev  er.v 

Vtiml!  Democralc  primary,  Aug.  1.  N«u-a  laft  on  a  vacation  trip  to  Con-  <tay  a, nee,  concluded  M.t  Henning. 

Mr  Glass  received  2  997  votes  to  ^'’^om  Montreal  he  took  an  aii-  A  native  of  Plano,  Ill.,  Mr.  Henning 

his  opponent's  4  218  plane  ride  of  150  miles  into  the  Cana-  attended  the  University  of  Chicago 

„  .  o  J  D  w  ui-  u  dian  woods  for  a  fishing  jaunt.  and  joined  the  Tribune  sports  staff 

.Veu^ort  NeSJ^IVaJ  °Tinms-Her(ffd  Charles  Leoboldti,  formerly  of  Le  uJlT'^embo?*^  th^^n^^^^ 

and  Daily  Press,  has  been  appointed  Canada,  Montreal,  advertising  staff  ^  S 

chairman  of  thp  Viriiinia  inf  jntilo  joined  the  Quebec  Chronicle-Tele^  staff  m  1899.  He  was  transferred  to 
Chairman  ot  the  Virginia  intantilc  J  v  advertisin  '  ^^e  Wa.shington  bureau  in  1909.  where 

paralysis  campaign.  charge  of  local  adiertisin.,  Congre.ss.  Among  his  no- 

Fred  W.  McKechnie,  publisher.  Red  -n  j  •  table  pre-war  scoops  was  the  “Lori- 

Bluff  (Cal.i  News,  saved  on  birthdav  William  P.  Hastings,  advertising  ”  Ho  -umc  nomoit  oViiof 


departments  of  the  Times. 

Carter  Glass,  Jr.,  editor,  Lynchburg 
(Va.)  News  and  Advance,  was  de¬ 
feated  in  his  race  for  nomination  for 


his  opponent's  4,218. 

Major  Raymond  Bottom,  publisher. 
Newport  News  (Va.)  Times-Herald 


inquired  why  he  was  not  reporting  for 
assignments.  Mr.  Henning  told  him  ^ 
it  was  because  he  had  been  fired. 

“Oh.”  said  Mr.  Beck.  “Well,  come 
around  every  day  at  one  from  now 


“And  I  have  been  doing  that  every 


A  native  of  Plano,  Ill.,  Mr.  Henning 
attended  the  University  of  Chicago 
and  joined  the  Tribune  sports  staff 


Fred  W.  McKechnie,  publisher.  Red 
Bluff  (Cal.)  News,  saved  on  birthday 


he  covered  Congre.ss.  Among  his  no¬ 
table  pre-war  scoops  was  the  “Lori- 
mer  Scandal.”  He  was  named  chief  1 


cakes  for  years  to  come  when  his  sec-  Miltoii  (Pa.)  Erening  Smud-  Washington  Bureau  in  1914, 

ond  child,  Robert,  was  born  July  30.  will  join  the  Philco  Radio  &  Tele-  World  War  news  coverage 

Robert’s  sister,  Anne,  was  born  July  vision  Corp.  advertising  staff,  as  a  nation’s  capital. 

30  two  years  ago.  copywriter,  effective  Sept.  1.  Charles  , 


ju  two  years  ago. 

W.  Laurence  Dickey,  formerly  edi- 
tor  of  the  old  Kansas  City  Journal-  ^  V*” 
Post  (now  Kansas  City  Journal),  has  ^ 
been  elected  vice-president  of  the 


Rockwood,  advertising  salesman  of  He  handled  the  Tribune’s  exclusive  ^ 
the  Mifflinburq  (Pa.)  Telegraph,  sue-  ^^ory  on  the  text  of  the  Versailles 
ceeds  him  '  Treaty  and  exposed  secret  concessions 

„  ,,,. ,  r  A  •  .  J  made  by  the  American  delegation  to 

Ben  Wickersham,  of  the  Associated  Japanese  at  the  Lon- 


American  Automatic  Electric  Sales  membership  department.  New  Naval  Limitations  Conference  in 

Co.  and  will  move  to  San  Francisco  York,  and  Mrs.  Wickersham  returned  jggQ 


Co.  and  will  move  to  San  Francisco  York,  and  Mrs.  Wickersham  returned 
Sept.  1.  In  recent  months,  Mr.  Dickey  this  week  from  a  trip  to  Williamsburg, 
has  been  staff  commercial  representa-  Va.,  and  to  the  home  of  Mr.  Wicker- 
tive  of  the  firm  in  Chicago.  sham’s  parents  at  Corning,  N.  Y. 

W.  J.  Conway,  president  and  editor,  Mallinson,  of  the  New  York  Her- 


Mr.  Henning,  married  Lillian  Little, 
sister  of  Richard  Henry  Little.  Tribune 
reporter  and  columnist.  The  Hen- 


.ive  of  the  firm  in  Chicago.  T  „  rJ^^rt^^TnT  cofurnlsr"! 

W.  J.  Conway,  president  and  editor,  ot  the  New  ^ork  Her-  three  daughters. 

Neir  Wilminaton  (Pa.I  Globe  rele-  old  Tribune  s  classified  advertismg  de- 
brated  his  78th  birthday  anniversary  Partment,  h^  been  transferred  to  the  "  . 

on  July  28.  He  has  b^n  editor  for  ^o^al  advertising  staff.  w  rl,T  FaX 

the  past  21  years  and  associated  with  Hubert  Y.  Atherton,  who  for  12  yisit  the  World  s  Fair  before  return- 
the  publication  for  the  past  37  years,  years  prior  to  joining  the  staff  of  the  ome. 

One  son,  George  Conway,  is  editor  of  National  Youth  Administration  in  . 

the  New  Castle  (Pa.)  News.  1935,  was  employed  in  the  business  Jn  The  Editorial  R< 


the  New  Castle  (Pa.)  News.  1935,  was  employed  in  the  business  Jn  The  Editorial  RoomS 

Robert  W.  Burns,  publisher,  Cortna  department  of  Scripps-Howard  news-  - - 

(Cal.)  Argus,  has  been  appointed  Papers-  has  been  appointed  NYA  state  HAROLD  HOTCHKISS,  managing 

State  Administrator  in  California  for  administrator  for  ^  New  Mexico.  He  editor,  Los  Angeles  Times  wrote  a 

the  National  Youth  Administration.  was  formerly  assistant  to  Orren  H.  substitute  column  when  E.  V.  Dur- 

Edward  G.  Penniman,  editor  and  Hull,  resigned.  ling’s  column  from  Italy  failed  to  ar- 

publisher,  Peabody  (Mass.)  Enterprise  G-  Evans  Joseph,  who  has  been  with  rive  for  the  July  30  edition  of  the 
on  Aug.  1  made  a  last  minute  un-  Atlanta  Constitution  advertising  paper.  Mr.  Hotchkiss  rounded  up  the 

successful  appeal  to  Governor  Lever-  years,  has  resigned  highlights  of  Los  Angeles  news  stories 

«tt  Saltonstall  of  Massachusetts  to  become  director  of  advertising  of  since  Durling’s  departure  concluding 

commute  the  death  sentences  to  life  G-  Rhodes  &  Son.  Inc.,  Atlanta,  with  “When’s  he  (Durling)  coming 

imprisonment  for  Wallace  W.  Green'  affiliate  interests.  Prior  to  joining  home?  I  can’t  tell  you  exactly,  but 

21.  and  Walter  St.  Sauveur  19  of  Constitution  he  was  Sunday  editor  I  caught  a  hint  in  a  column  the  other 

Somerville,  Mass.,  for  the  $3.50  hold-  Nashville  Banner.'  day  and  the  editorial  auditor  con- 

up  and  slaying  of  William  Phillips,  55.  David  C.  Morrison,  advertising  man-  firms  my  suspicion.  Did  you  notice 
Somerville  variety  storekeeper.  May  ager.  Little  Neck  (N.  Y.)  Ledger  and  Mr.  Durling  has  begun  to  talk  about 
31.  1938.  Mrs.  Morrison,  are  the  parents  of  a  his  pocketbook?  First  signs  of  faces 

Lynn  W  Bloom  former  niihlicber  daughter,  Gail  Patricia,  bom  Aug.  3  west,  says  the  auditor.  And  the  au- 
«1  th"  L.).  Nr“tho  ‘l-e  Flushing.  N.  Y.,  Hospital.  dlto  is  usually  right-i„  flscal  mat- 

decently  retired  after  33  years  in  the  Anthony  Vanderlinden,  district  man- 

newspaper  business  has  been  re-an-  aser,  Milwaukee  (Wis.)  Post,  and  Mr.^.  J-  Curtis  Lyons,  managing  editor. 
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administrator  for  New  Mexico.  He  editor,  Los  Angeles  Times  wrote  a 
was  forrnerly  assistant  to  Orren  H.  substitute  column  when  E.  V.  Dur- 
Hull,  resigned.  ling’s  column  from  Italy  failed  to  ar- 

C.  Evans  Joseph,  who  has  been  with  rive  for  the  July  30  edition  of  the 
the  Atlanta  Constitution  advertising  paper.  Mr.  Hotchkiss  rounded  up  the 


ditor  is  usually  right — in  fiscal  mat- 


decently  retired  after  33  years  in  the  Anthony  Vanderlinden.  district  man- 

newspaper  business  has  been  re-ap-  ager,  Milwaukee  (Wis.)  Post,  and  Mr. J-  Curtis  Lyons,  managing  editor, 

^inted  postmaster  of  Lakeland.  His  Vanderlinden,  are  the  parents  of  an  Petersburg  (Va.)  Progress  Index,  ac- 

appointment  was  in  1935  Mr  eight-pound  daughter,  Sally  Kay,  companied  by  his  wife  and  daughter 

Bloom  established  the  News  in  1931  born  July  31.  recently  spent  two  weeks  visiting  the 

^d  prior  to  that  had  been  publisher  Frank  Shannon,  advertising  man-  New  York  World  s  Fair. 

“‘  the  Lakeland  Star-Telegram  from  ager,  Terre  Haute  (Ind.)  Tribune,  and  Hudson  Gruenwald.  Sunday  editor 
0  to  1927.  his  daughter,  Mary  Alice,  are  spending  (Continued  on  next  page) 


simply  telling 
what  she  does 
every  day — 


— the  First  Lady  has 
panicked  iheni.” 

Ficilrric  Nelson,  of  tlie  editorial 
stair,  writing  in  THK  B.M.TT- 
MOKK  EVKMNG  SUN  a  few 
ilays  ago  about  Eleanor  Roose¬ 
velt’s  column  MY  DAY.  said— 

■'There  are  jilenty  of  columnists 
who  would  give  anything  to  get 
the  ‘reader  reaction'  produced  by 
.Mrs.  Roosevelt  simply  by  being 
simple,  unalTected,  filled  with  the 
courage  of  her  convictions  and, 
above  everything,  equipped  with 
taste. 

I 

"Aly  view  is  that  Mrs.  Roosevelt 
i  fills  out  the  ^  ashington  picture 
with  deft  skill,  and  does  it  from 
Hyde  Park  more  entertainingly 
than  a  good  many  gossips  can 
manage  from  the  White  House. 

I  "By  simply  telling  what  she  iloes 
every  day,  whom  she  sees  and 
what  the  policeman  said  when  he 
'  found  that  reckless  speeder,  Mrs. 
Roosevelt,  the  First  Lady,  has 
panicked  them,*’ 

W  e  will  be  glad  to  send  samples 
of  M\  DAY. 
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of  the  Washington  Star,  and  his  sister- 
in-law,  Edna  B.  Berry  of  Washington, 
were  injured  Aug.  4  when  their  car 
was  struck  by  a  Pennsylvania  Rail¬ 
road  train  near  Easton.  Md.  Both 
were  unconscious  when  taken  to  the 
Elaston  hospital.  Mr.  Gruenwald. 
whose  general  condition  this  week  is 
reported  satisfactory,  suffered  a  frac¬ 
tured  skull.  His  sister-in-law  was 
not  seriously  injured. 


EDITOR  <S  PUBUSHER 

lizt'ry  Saturday  Since  1884 


Including 

The  Journalist^  merged  1907;  Sf'.vspaperdom,  merged 
1925;  The  Fourth  Estate^  merged  1927. _ 


Titles  Patented,  Registered  Contents  Copyrighted 
The  editor  &  PUBLISHER  COMPANY.  Inc. 
James  Wright  Brown.  President  and  Publisher 
James  Wright  Brown.  Jr.,  Vice  Pretident 
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The  single  column  forty-two  line  rale  maker  card  at 
a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  |IS2  per 
page;  $103  half  page;  $57  quarter  page.  ’*i?uarler, 
eighth  and  sixteenth  pages  must  l>c  on  definite  copy 
schedule. 


Classified  Rates:  90c  per  agate  line  one  lime; 
per  agate  line  four  times.  _ _ 


Situations  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  four  times  (count  five  words  to 
the  line). _ 


Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  per  year; 
Canada.  $4.50;  Foreign,  $5. _ 
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subscription  for  three  years,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub¬ 
scription  for  five  years,  $15;  ten  subscriptions  one  year 
each  or  one  for  ten  years,  $25.  _ 
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Luther  Harrison,  editorial  writer, 
Oklahoma  City  Daily  Oklahoman,  ad¬ 
dressing  the  summer  convocation  of 
the  University  of  Oklahoma  Aug.  1, 
predicted  that  within  five  years  everj’ 
daily  paper  in  Oklahoma  will  be  print¬ 
ing  photographs  received  by  wire. 

Antonio  H.  Escoda,  city  editor  of 
Manila  Bulletin  and  Manila  corres¬ 
pondent  for  the  New  York  Herald 
Tribune,  sailed  on  the  Queen  Mary  on 
Aug.  9  for  Europe.  Mr.  Escoda  ha.s 
been  on  leave  of  absence  for  several 
months,  acting  as  Commissioner  of 
the  Philippine  Exhibit  at  the  Golden 
Gate  International  Exposition  at  San 
Francisco.  He  will  resume  his  duties 
in  Manila  on  Oct.  1. 

Eugene  B.  Moore,  news  editor, 
Dayton  (O.)  Herald,  and  Mrs.  Moore 
are  the  parents  of  a  son,  bom  July 
27  in  the  Good  Samaritan  Hospital, 
Dayton. 

William  S.  Murray  has  been  named 
city  editor.  LoiccU  (Mass.)  Sun,  suc¬ 
ceeding  Arthur  F.  Woodies,  who  held 
that  position  for  .seven  years  and  had 
been  with  the  Sun  for  17  years.  Mr. 
Murray,  formerly  with  the  Fall  River 
(Mass.)  Daily  Globe,  has  covered  the 
police,  city  hall  and  court  beats  on 
the  Sun. 

Keith  Drake,  formerly  of  Chicago 
Daily  News  has  been  named  city  edi¬ 
tor  of  Waukegan  (Ill.)  Evening  Post. 
of  which  Frank  T.  Fowler  is  pub¬ 
lisher. 

Bertram  J.  Perkin.s.  Euroi)ean  direc¬ 
tor  of  Fairchild  Publications.  New 
York,  in  Paris,  and  former  president 
of  Anglo-American  Press  Assn.,  Paris, 
on  Aug.  2  was  honored  by  the  French 
Government  with  a  cross  of  the 
Chevalier  of  the  Legion  of  Honor. 

Ray  Sprigle,  of  the  Pittsburgh  Post 
Gazette  news  staff,  is  spending  his 
vacation  on  a  trip  down  the  Ohio  and 
Mississippi  rivers  on  a  towboat  and  is 
giving  his  impressions  of  the  trip  in  a 
series  of  letters  enroute  for  the  Post 
Gazette. 

Thoburn  H.  (Toby)  Wiant,  with  the 
Indiana  bureau  since  1934,  has  been 
transferred  to  general  headquarters 
of  the  Associated  Press  in  New  York. 
Previously  he  served  on  the  copy  desk 
and  later  on  the  city  staff  of  the  In¬ 
dianapolis  News. 

Paul  Shideler,  Indianapolis  News 
chief  photographer,  has  been  added 
to  the  Indiana  University  journalism 
staff,  as  lecturer  in  photography. 
Others  named  were;  Paul  H.  Wagner, 
formerly  of  Milwaukee  Journal,  as 
instructor  in  journalism,  and  E.  Ross 
Bartley,  former  Washington,  D.  C., 
newspaperman  and  director  of  the 
university’s  news  bureau,  as  lecturer 
in  journalism. 

Waldemar  Kaempffert,  New  York 
Times  science  editor,  addressing  the 
fourth  annual  Library  Institute  at 
University  of  Chicago  Aug.  3  on 
“Popularizing  Science,”  said  news¬ 
papers  have  served  an  extremely  use¬ 
ful  function  in  explaining  the  advance 
of  science  to  the  public. 

Jean  Joyce,  editorial  assistant  of  the 
New  York  Herald  Tribune's  Home 
Institute,  is  co-author  of  a  book,  “Long 
Island  Sea  Food  Cook  Book,”  pub¬ 
lished  Aug.  8. 

Tom  R.  Brislin,  of  the  INS  staff  at 
Harrisburg,  has  resumed  his  duties 
after  spending  his  vacation  with  his 
parents  in  Scranton. 


pension  Aug.  1  after  32  years  of  ser¬ 
vice. 

Ernest  LaBranche,  of  the  Worcester 
(Mass.)  Telegram  copy  desk,  recently 
completed  a  motor  trip  to  the  Gaspe 
peninsula. 

Fred  O.  Seibel,  Richmond  (Va.) 
Times-Dispatch  editorial  page  car¬ 
toonist,  is  on  his  vacation.  Littleton 
Fitzgerald  is  pinch-hitting  for  him. 

Trevor  Wignall.  formerly  of  the 
London  Express  and  later  of  the  Lon¬ 
don  Mail,  declared  his  intention  of 
becoming  a  resident  of  San  Francisco 
on  visiting  that  city  this  week. 


Army  Takes  51 
Newsmen  Aloft 
In  Bombers 


Air  Corps  Anniversary 
Marks  Departure  from 
Rule  on  Military  Planes 

In  an  unprecedented  departure 
from  the  service’s  regulations  barring 


civilians  from  military  planes,  the 
Army  Air  Corps  last  week  placed  at 


Jack  Zalman,  Hartford  bureau  staff  the  di.sposal  of  the  press  15  of  its  huge 
man  of  United  Press,  left  this  week  bombers  as  transportation  to  cover 
for  a  month’s  tour  of  Europe  which  the  Corps’  thirtieth  anniversary  cele- 
will  take  him  to  London,  Paris,  Berlin  bration  in  Dayton,  Ohio. 


and  other  spots  of  interest. 


Wedding  Bells 


JOSEPH  R.  EVANS,  national  adver¬ 
tising  manager,  San  Diego  (Cal.) 
Sun,  to  Dorothy  J.  Dunton.  June  19 
in  San  Diego.  Mr.  Evans  formerly  was 
with  the  Buffalo  Times. 

Victor  E.  McKenty,  sports  editor. 
Kitchener  (Ont.)  Record,  to  Helen 
Bohnert,  July  22. 

Charles  W.  Kellogg,  telegraph  edi¬ 
tor,  Poughkeepsie  (N.  Y.)  Evening 
Star,  to  Miss  Margaret  Louise  Wright, 
also  of  Poughkeepsie,  there  July  3. 

Donald  T.  Shea,  reporter.  Pough¬ 
keepsie  (N.  Y.)  Evening  Star,  to  Miss 
Barbara  Dorothea  Schatz,  also  of 
Poughkeepsie,  at  Peekskill,  N.  Y., 
July  9. 

Jane  Frances  Neylan,  daughter  of 
John  Francis  Neylan,  to  Turner  Mc- 
Baine,  lawyer,  at  Woodside,  Calif., 
Aug.  2. 

Miss  Caroline  Starbuck,  daughter  of 
Frank  M.  Starbuck,  publisher,  Racine 
(Wis.)  Journal-Times,  to  J.  Donald 
McMurray,  Milwaukee,  July  29,  in 
Racine. 

Karl  W.  Milroy,  Jr.,  artist,  Mil¬ 
waukee  Journal,  to  Miss  Evelyn 
Sylvia  Olsen,  in  Madison,  Wis.,  July 
27. 

Gerald  B.  Burtnett,  promotion  man¬ 
ager,  Honolulu  Advertiser,  to  Orine 
M.  Hammond,  July  5  at  Kailua. 
Hawaii. 

Donald  Francis  MaePhee,  i>olitical 
reporter,  Sjrringfield  (Mass.)  Union, 
to  Miss  Jean  Shiverick  Nevin  of  Ed- 
gartown,  Mass.,  recently. 

Everett  S.  Allen,  of  editorial  staff. 
New  Bedford  (Mass.)  Times-Stand- 
ard  and  Morning  Mercury,  to  Miss 
Phyllis  Johnson  of  Portland,  Me.,  at 
Portland  Aug.  II. 

Royal  H.  Cotter,  of  Lowell  (Mass.) 
Sun,  to  Miss  Marion  G.  Carey  of 
Lowell,  in  that  city  July  31. 


Special  Editions 


ST.  AUGUSTINE  (FLA.)  RECORD, 
July  30,  Mid-Summer  Mail-Away 
Edition,  50  pages,  3  sections  including 
a  24-page  tabloid  historical  section. 
The  edition  carried  more  than  4.000 
inches  of  advertising. 

Santa  Barbara  (Cal.)  News-Press, 
July  30,  Old  Spanish  Days  Fiesta,  56 
tabloid  pages,  2  sections  including  a 
24-page  rotogravure  section  with 
cover  page  in  color. 

Taylorville  (Ill.)  Breeze-Courier, 


Fifty-one  reporters,  photographers, 
magazine  writers  and  radio  men  made 
the  trip.  43  from  New  York  and  8 
from  Washington,  D.  C. 

The  guests  from  New  York  were 
flown  in  nine  twin-motored  Douglas 
B-18’s,  those  from  Washington  in  six 
four-engine  Flying  Fortresses.  The 
ships  flew  in  attack  and  panrde  forma¬ 
tions  for  the  first  time  with  civilians 
aboard. 

The  flights  were  authorized  by 
Major  General  H.  H.  Arnold.  Chief 
of  the  Air  Corps.  Press  arrangements 
were  under  the  direction  of  Major 
Arthur  I.  Ennis  for  the  Air  Corps; 
Captain  Demas  T.  Craw  for  the  Gen¬ 
eral  Headquarters  (GHQ)  Air  Force; 
Captain  A.  J.  Kerwin  Malone  and 
Lieutenant  Lauris  Norstad  at  Mitchel 
Field,  L.  I.,  and  Lieutenant  Harold  W. 
Bowman  at  Wright  Field.  Dayton. 

The  formations  took  off  from 
Mitchel  Field  and  Bolling  Field,  Wash¬ 
ington,  on  Aug.  1,  and  returned  to 
their  home  airports  the  following 
night. 

Those  who  made  the  trip  from 
Mitchel  Feld  were: 

Dcvuti  Francis  ami  Jo>cpli  (  incva,  AF: 
Martin  Kane,  U.IV:  An^cl  K.  Tali  ert  ami 
James  Jenkins,  Writ  Herald  Tribune 

Hanson  Baldwin,  Xr:v  York  Times;  Sloan 
Taylor.  Nc7v  A'ctcj;  Sliernian  Altick. 

-Vi’Tr  York  Sun;  John  McGuire,  Rohert  lloste 
and  M.  Allen  Banks.  Brooklyn  P.aglc;  S.  K. 
Kirschhaum.  Xrvvark  Xetvs;  Jack  Schultz. 
Hempstead  (L.  1.)  Sentinel:  Frederick  WeLh. 

Lontj  Island  Daily  Press;  Seymour  Marks. 

.VfljjdM  Daily  Rt't’iegc-Star ;  Jo'^eph  G.  Har¬ 
rison  and  Ilans  Gmenholf,  Christian  Scienct 
Monitor. 

Larry  }*.  Keighley  and  Rohert  Thompson. 
Philadelphia  Inquirer;  E.  R.  Alexander.  J.  H 
Martin  and  Frank  C.  Xorris.  Time;  C.  H. 
Colhy.  Carl  F.  Happel  and  William  J.  W  inlrr. 
.dir  I  rails;  Tra  Wolfert.  .V.  LV.  I;  Charles  H 
Gale.  Sportsman  Pilot;  Cyril  Caldwell. 
Pit/est :  Wsiie  Neville.  Ai  iatum  Matiacim 
(ie<»rg«-  .Mexandervm.  Time'* AN  ide  Uurhl. 
John  A.  Bockhurst.  News  of  the  Pay;  John 
Hatlen  and  Wenilell  MacU.ie.  MacKae 
Sam  Shulman.  International  News  Picnirt-. 
Jose]ih  Biivle,  Acme;  Ktthen  T.  Amierjsn. 
I*aul  GIvnii  and  Sidney  Bergere,  CBS:  J.  **■ 
Hartley  and  G.  .Milne.  NBC;  Clayton 
aviatiun  artist,  and  Irving  Browti 

Those  who  made  the  hop  from 
Bolling  Field  were: 

John  Watkins.  Baltimore  Sun;  Rohert  Nixon. 
INS;  John  Norris.  H  ti.Wrrhf/fea  Post. 

Josei'h  S.  Sagertoii,  li'ashun/ton  Star; 
Whitman.  .-Irniy  and  Savy  .L^urnal; 
Bram'ierg  and  fieorge  Shiiniw.i>.  Anu'riccu 
.hiatioft.  and  Timothy  Elkin".  AlV 


ALL  IN  A  WRITER'S  DAY 


News  men  assigned  to  the 
House  at  Little  Rock  were  providM 
steel  helmets  for  “protection”  at  we 
Aug.  3  session  after  an  angry  member 
the  preceding  day  had  hurled  a  poP 
bottle  at  a  colleague  and  narrow) 
missed  the  press  desks.  Two  memMrs 


July  15,  Taylorville  Centennial  Num- 
Morris  Goodman  of  the  Scranton  her,  100  pages,  7  sections,  with  color  'thereafte*i^obtein^"'^el  helmets  from 
(Pa.)  Scrantonian  has  been  named  used  on  first  page  of  each  section.  Arlrar««.Q  National  Guard  and 

leader  of  the  annual  drive  for  the  (Mich.)  Jourrwl,  Aug.  2,  Spe-  plced  tLm  for  use  of  reporters,  who 

Community  Chest  in  that  city.  cial  Motor  Festival  Edition,  in  con-  wore  them  when  the  day’s  session 

Ben  Cole  has  been  appointed  editor  nection  with  annual  fete  of  motor  in-  opened.  Representative  Dan  Johnson 
.U_  u:i  _r  .u-  ...  dustry  in  Flint,  56  pages.  hurled  the  pop  bottle  at  Represent^ 

u  ir.-oT.ir  Williams  who  assaileo 


of  the  automobile  page  of  the  Terre 

Haute  (Ind.)  Tribune-Star.  Norwich  (N.  Y.)  Sun,  Aug.  7,  Che-  tive  B.  Frank*  Williams,  who 

Robert  Knight,  veteran  AP  traffic  nango  County  Fair  edition,  36  pages,  him  as  “the  big  fathead  from  Jo  o 
man  at  Buffalo,  N.  Y.,  retired  on  a  5  sections.  County.” 


jajiBgg^ 


T(X)  BAD  he  can’t  try  it!  Every  editor  knows 
how  simple  his  job  looks  from  the  outside.  But 
every  editor  and  publisher  knows  that  the  news¬ 
paper,  the  magazine  is  a  middleman  in  the  field 
of  news,  ideas,  and  information.  It  justifies  its  ser¬ 
vices  and  its  cost  in  typical  American  fashion  to 
reader  and  advertiser  alike  by  skill  and  experience  de¬ 
veloped  through  years  of  familiarity  with  its  daily 
problems,  always  different,  yet  always  the  same. 

To  gather,  to  edit,  and  to  print  is  no  job  for  the 
amateur.  But  the  better  the  job,  the  simpler  it  looks 
on  the  completed  page. 

And  because  he  knows  the  value  of  skill  and  ex¬ 
perience  in  his  own  field,  the  editor,  the  publisher, 
the  master  printer — does  not  just  say,  “S50  worth 
of  insurance,  please.  ’  ’  He  asks  for  and  gets  the  advice 
and  full  service  of  an  expert  purchasing  agent  in  the 
complex  insurance  field,  like  himself  an  expert 
middleman.  No  worries  about  uncovered  risks  that 
might  wreck  a  business. 


Because  we  believe  so  thoroughly  in  the  services 
of  an  expert  middleman  whether  editor,  publisher, 
or  master  printer,  insurance  agent  or  broker,  we  re¬ 
fuse  to  accept  business  direct  because  it  is  not  in  the 
interest  of  the  Company  or  the  assured  to  do  so. 
When  you  buy  National  Surety  Fidelity  Bonds, 
Surety  Bonds,  Burglary  or  Forgery  Insurance 
through  your  local  insurance  agent  or  broker,  you 
deal  with  a  customer  and  friend  who  is  a  fellow  mem¬ 
ber  and  supporter  of  the  American  Business  System. 


National  Surety  Corporation 


VIMCENT  CULLEN,  President 


Frequencq  Discounts  On 
Your  Newspoper  Schedules 


Editor  Offers 
Program  for 
Circulators 

John  S.  Knight  Tells 
How  Mutual  Problems 
Con  Be  Solved 
By  SEORGE  A.  BRANDENBURG 


e  on-  n  •  *  me  groups  or  ooys  up  in  one  oi  ineir 

ulation  mana-  Summer  Sellmg  Pomts  ^^bins  and  feed  the  boys  all  they  can 

■  product  from  WE  recently  sent  out  a  query  among  cat  in  the  main  dining  room.  We 
they  expect  in-  key  circulators,  asking  them  to  send  load  five  or  six  boys  and  a  supervisor 
product  to  the  us  their  successful  "summer  selling  in  a  car  and  arrive  at-Turkey  Run  in 
OHN  S.  Knight,  points.  ’  Apparently  August  ‘‘dog  time  for  lunch.  We  spend  all  after- 
Jeacon  Journal,  days”  have  cast  a  spell  over  circula-  noon,  overnight  and  through  lunch  the 
‘oqram  tion  managers.  Replies  to  date  have  next  day,  bringing  them  back  to  their 

ntly  addressing  been  exceedingly  scanty.  However,  respective  towns  the  afternoon  of  the 
lanagers’  Asso-  ^be  “offer”  still  stands  and  we  welcome  second  day. 

ight-point  pro-  contributions  on  this  subject,  which  "In  some  cases,  where  boys  were 

rs  can  help  edi-  may  be  helpful  to  circulators  next  able  to  get  more  subscriptions,  we 
problems.  Mr.  summer.  made  a  three-day  trip.” 

3:  From  Matt  G.  Sullivan,  circulation 

■lid  that  MMt  know  director,  Gannett  Newspapers,  we  re-  Rockford  Boys  to  N.  Y. 
you  are  the  sales  ceived  the  following  Comment:  TWENTY-EIGHT  Rockford  (Ill.) 

'  ^''^ll*''^”l*'*hink  *  The  evening  circulation  in  some  of  Morning  Star  and  Register-Repub- 

iiRhly  Volt r  men  <^ifi®s  naturally  suffers  with  the  lie  carriers  left  Chicago,  Aug.  6,  for 

ad  yoiir  boys  should  exodus  of  people  on  Summer  vacations,  a  week’s  vacation  trip  in  the  East, 

ny  phase  of  it.  But  through  a  development  of  motor  Top  winners  in  a  recent  New  York 

r  for  a  sensation  routes  on  each  newspaper,  we  have  World’s  Fair  contest,  these  boys  spent 
ers  on  the  streets  been  able  to  pick  up  a  great  deal  of  three  days  in  New  York  City  and  on 

t  there.  It  is  an  summer  business  that  heretofore  the  return  journey  stopped  off  for  a 

reason  I  do  no^be-  bad  been  difficult  to  serve.  Through  day  at  Niagara  Falls.  In  addition  to  infantry, 

ss  you  have  some-  these  motor  routes  we  have  developed  the  trip  winners,  25  carriers  won  'mit. 

r  of  one  city  where  excellent  coverage  through  carriers  .  -  .  _ 

ng  out  every  morn-  jjj  small  communities  in  the  retail 
called  the  city  rfi-  trading  Zone.  We  have  been  partic- 

'CCKS  lubCiCfi  cxtr3  i.  ii  . 

ularly  successful  in  suburban  resorts 
,1  to  the  publisher  our  motor  route  men  serve  quite 

ibscriptiotis.  because  economically  the  isolated  areas  in  be- 
s  guts.  That  does  tween  communities  which  are  covered 
interested  in  know-  by  carriers  and  dealers.  So  you  will 
tions.  I  think  you  big  fundamentals  are,  a 

o  come  up  aim  tt-ll  ,  i  i  i  a  -i  v 

iiand.  we  have  cer-  good  newspaper  plus  the  best  possible 
lanagcrs  who,  when  service. 

s.  get  excited  be-  “Carriers  are  urged  to  make  sure 
.are  not  g  ,irg  to  ‘bat  every  possible  prospect  on  their 
■ation.  routes  is  contacted  periodically,  and 

d  to  take  the  man-  each  new  resident  is  vbited  by  the 
iindtiice  wben  you  carrier  immediately  upon  moving  in. 

I  which  he  may  be  believe  in  Small  routes,  with  the 

sample,  an  outlying  i.  .u  .  .u 

citv.  where  witii  a  result  that  there  are  not  a  great  num- 
le  iiiaiiagiiig  editor  bcr  of  homes  on  any  route  that  the 
y  be  worke.l  out  to  carrier  fails  to  serve.  By  concentrat¬ 
ing  on  those  he  has  been  successful  in 
Features  building  up  his  route  and  adding  to 

buying  of  any  fca-  his  weekly  orofits. 

the  opposition  has  Give’ Carriers  Vacation 

Will  enjoy  nettcr 

s  if  it  is  diiTeretit.  Jesse  B.  Birks,  Decatur  (Ill.)  Her- 
here  yon  pick  your  aid  &  Revietv,  reports  a  similar  ex- 
,  perience,  pointing  out  that  carriers 

editorial  department  T  i  I  i.  ?  i. 

big  story  and  then  bear  a  lot  about  vacations  because 
be  reduced  through  people  usually  Stop  their  paper  while 
ly  in  the  circulation  they  are  away. 

ime  wasted  in  the  Consequently,  carriers  become  “va- 
,  .  .  .  cation  conscious  and  it  seems  logical 

circulation  contests.  ^  t  Vi 

i  and  let  them  bene-  them  to  have  a  Vacation  as  well  as 
re  voiir  ptibli  slier  to  their  customers. 


L.  N.  Brocitway 


.\NI)  .  .  .  two  big  result-bringing  newspapers,  that  ttffer  the 
greatest  available  coverage  in  Southwestern  Ohio  ...  at  the 
loirext  poasible  rate, 

OAVTON  AND  SPRINGFIELD,  OHIO,  are  two  alert  and  prof 
perous  industrial  communities  catering  t«»  I  fb.ffOO  lantilies  in 
their  immediate  trading  area.  Annually  these  families  sjiend 


The  Herald  &  R: 


f§vi  tho  paint? 


I  sing  the  romhinalion  publications  of  the  OHK. 
your  message  reaehes  96,394  of  these  familiei 


Now  82  leading  Illinois  and  Iowa 
dailies  hel|)  you  get  results  plus  economy 
with  I  requeney  Discotints  up  to  10%  on 
consistent  national  schedulesl  Simply 
run  ij-26  or  52  week  schedules  in  as 
many  I  &  I  dailies  as  yon  choose.  You 
get  discounts  from  each  paper  used. 
Write  tixlay  for  full  details. 

New  market  iiiformaiioii  booklets  acail- 
ablc  .\ugust  15.  Free.  Ask  for  voiir 
copy. 

Illinois  Daily  Newspaper  Markets 

t01-0:t  la-laiid  Bldg.,  Npringtield,  Illinois 

Iowa  Daily  Press  Association 

lO.T  Shops  Bldg.,  Des  VIoines.  Iowa 


TIE  MYTM  lEWS 

ttan  DUCT  aMiiuTui 

SPMReHELD  NEWS-SBN 

33,MS  BUU  nMVUTNM 


THE  NEW  YORK  SUN'S  circula¬ 
tion  is  95.6^'o  concentrated  within 
the  trading  area  .  .  .  that's  why 
it's  New  York's  great  POINT-OF- 
SALE  newspaper  for  advertisers! 
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Does 

^!UXlk  THE  SAIVIE  ^  ij 

ADVCRTISIRIO'^t/t^^^W 


One*  (»f  the*  gmit  aiitlioiitii's  of  lu-wspapor  advertising  and 
of  the  newspaper  Inisiness.  recently  spoke  with  provocative 
frankness  on  a  subject  that  has  steadily  grown  in  signi¬ 
ficance  .  .  .  campaigns  that  speak  the  language  of  the  sec¬ 
tions  of  the  country  in  which  they  are  run,  as  an  intensely 
practical  approach  to  greater  re.siilt>i.  His  message  was 
addressed  to  newspaper  publishers  in  the  hope  that  they 
'vonld  conrageonsly  encourage  such  campaigns.  He  says: 

“^l.v  a  publisher,  you  have  u'hite  space  to  offer  the 
advertiser,  space  that  is  put  into  the  hands  oj  your 
interested  readers.  The  success  icith  uhich  that  white 
space  is  u,sed  is  the  determining  jactor  of  whether  the 
advertiser  uill  come  bach  to  you  for  mork  of  that 

WHITE  SPACE." 

This  argument  is  obvious — it  is  not  reasonable  to  sni)pose 
that  a  single  campaign  can  hopK*  U)  snccessfnllv  kev-iii'with 
the  manner>.  methods,  habits,  conditions,  of  the  entire 


United  State.'.  Advertising  prepared  with  New  Englaml 
in  mind,  for  instance,  might  not  be  appropriate  for  Florida, 
the  far  West.  Each  section  is  best  reached  by  speaking  its 
own  language. 

'"There  is  a  tendency  when  planning  a  campaign  to 
think  FIRST  in  terms  of  media  and  market  covp:rage 
rather  than  thinking  first  in  terms  of  a  copy  story 
that  will  be  seen  and  read,  and  the  presentation  and 
fretptency  of  insertion  for  that  .story." 

The  trend  is  in  the  direction  of  such  individualized  cam- 
jiaigns.  Newspapers,  telling  THEIR  INDIVIDUALIZEI) 
STORIES,  through  individualized  camjiaigns  of  their  own. 
in  Editor  &  Pcblisher,  make  it  easier  for  the  advertiser 
and  the  planner  of  advertising  to  go  at  their  task  intcl- 
ligentlv — for  thev  look  to  Editor  &  I’i'bi.isher  for  advice. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 
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NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


NNPA  Bulletin 


THE  National  Newspaper  Promotion 

Association  brings  out  its  Bulletin 
this  year  in  a  new  format,  one  that 
promises  to  be  really  useful  to  the 
membership.  In  place  of  the  chatty 
and  informal  illustrated  leaflet  that 
concerned  itself  mainly  with  the  go¬ 
ings  and  comings  of  the  members,  the 
current  Bulletin  is  a  36-page  booklet 
in  offset  that  attempts  by  report  and 
reproduction  to  give  a  cross-section 
of  the  work  NNPA  members  are  do¬ 
ing.  The  aim.  we  gather  from  an  in¬ 
troductory  note,  is  to  provide  “idea 
stimulation.”  It's  a  laudable  project 
and  if  future  issues  show  the  improve¬ 
ment  this  one  promises,  it  may  be 
achieved. 

Most  of  the  work  reproduced  seems 
to  be  house  advertising.  The  notes 
seem  to  cover  every  phase  of  promo¬ 
tion  except  trade  paper  advertising. 
The  suggestion  is  thrown  out  in  this 
issue  that  future  numbers  may  be  de¬ 
voted  to  a  single  phase  of  promotion — 
classified,  trade  paper,  direct  mail, 
etc.  The  thought  is  that  each  issue 
would  then  be  a  little  handbook  cov¬ 
ering  a  single  subject  in  some  detail. 
This  seems  like  a  good  idea.  The 
literature  on  publication  promotion  is 
notoriously  slim  and  the  NNPA  here 
has  an  opportunity  to  contribute  to  it 
a  little  shelf  all  its  own. 


pression  in  i>eople’s  minds.  Such  an 
impression  at  the  heighth  of  the  Sum¬ 
mer  season  threatened  to  work  eco¬ 
nomic  harm  upon  Minneapolis,  which 
is  a  vacation  and  resort  center. 


Credit  for  the  Bulletin  goes  to  a 
committee  which  includes  Irvin  S. 
Taubkin,  New  York  Times,  chairman; 
Mary  Rice  Anderson,  Nashville  Ban¬ 
ner  and  Tennessean;  Harold  B.  Crow, 
Toronto  Globe  &  Mail;  and  Kenneth 
Seibert,  Prorndence  (R.  I.)  Joitmal- 
Bulletin. 


Accordingly.  George  H.  Adams, 
managing  editor  of  the  late  Minne¬ 
apolis  Journal,  sent  a  letter  to  im¬ 
portant  newspai>ers  all  over  the  coun¬ 
try  telling  them  frankly  that  the  head¬ 
lines  in  their  papers  were  creating  an 
impression  in  the  public  mind  of 
much  more  serious  happenings  in 
Minneapolis  than  the  facts  warranted 
And  he  recited  some  of  the  facts. 


The  letter  received  wide  publicity. 
From  it  and  from  the  nation-wide 
response  it  evoked,  the  Journal  was 
able  to  fashion  an  effective  double 
spread.  Reprints  of  this  were  made 
available  to  business  houses  and  civic- 
minded  individuals  for  private  mail¬ 
ings.  Undoubtedly  this  promotion 
did  riiuch  to  offset  the  effect  of  the 
headlines  and  to  profit  Minneapolis 
and  its  papers. 


Pitcures 


The  Truth  About  Minneapolis 

WE  WONDER  if  promotion  people 

ever  consider  the  civic  aspects  of 
their  work?  The  fact  is,  newspaper 
promotion  departments  operate  some¬ 
what  as  subsidiary  chambers  of  com¬ 
merce.  A  good  promotion  for  a  city 
is  a  good  promotion  for  its  newspapers. 
And  vice  versa.  A  fine  example  of 
such  a  two-way  promotion  comes  to 
us  from  Minneapolis.  It  is  a  splendid 
example,  too,  of  how  far  a  little  pro¬ 
motional  thinking  in  the  news  room 
can  go. 

Minneapolis  recently  was  the  scene 
of  some  WPA  disorders  which  made 
headlines  in  newspapers  the  country 
over.  Headlines  about  disturbances 
frequently  ereate  an  exaggerated  im- 


EDITOR 


PUBLISHEF 


blustery  days  ahead.  So  we’ll  tuck 
the  map  neatly  away  against  that 
time.  Then  we  can  look  at  it  and  be 
a  lot  more  specific  about  where  we’d 
rather  be  than  here.  People  don’t 
ordinarily  think  of  Miami  at  this  sea- 
.son  of  the  year.  This  is  a  clever  way 
to  make  them  do  so. 


PICTURES  are  an  increasingly  im¬ 
portant  part  of  the  newspaper’s  job 
of  reporting  the  news.  Yet  too  fre¬ 
quently  promotion  of  the  paper’s  pic¬ 
torial  coverage  is  either  entirely 
neglected  or  made  merely  incidental. 
That’s  why  the  Philadelphia  Record 
deserves  a  hand  for  the  fine  promo¬ 
tion  it  gives  its  picture  coverage.  The 
Record  stages  an  exhibit  showing  the 
best  work  of  its  staff  photographers. 
With  the  exhibit,  which  includes 
forty-five  selected  pictures,  goes  a 
catalogue.  Catalogue  notes  credit  the 
photographer  responsible  for  each 
picture,  offer  a  brief  explanation  about 
the  picture  and  carry  a  plug  for  the 
Record.  This  note  from  Promotion 
Manager  Carl  L.  Biemiller  will  give 
you  an  idea  about  the  value  of  this 
promotion;  “We  have  three  exhibit.s 
rambling  around  the  country  at  pres¬ 
ent.  They  are  sent  to  camera  clubs, 
press  exhibits,  civic  shindigs,  etc. 
Letters  requesting  them  come  pop¬ 
ping  in  every  day.” 


YoNlorday  waK  NWELL!  But  .  . 

I  ho  Wind’^s  C'hanffod! 


But  the  wind  is  still  blowing  and  there  are  dozens  of 
IfKal  linage  contracts  that  can  be  got,  and  kept,  by  you. 
Radio  is  taking  them;  billboards  are  taking  them; 
shopper’s  news  are  taking  them;  handbills  and  doo  dads 
are  taking  them  .  .  .  and  all  these  haven't  a  prayer  com¬ 
parer!  to  what  yon  have  for  the  local  advertiser. 

But  .  .  .  the  agency  and  the  local  advertiser  have 
forgotten,  if  they  ever  knew.  The  contracts  for  space 
that  should  be  yours  lie  dormant,  or  they  sport  in  the 
counting  rooms  of  your  competitors.  What  are  you  doiiui 
about  it?  Why  not  use  the  thing  you  sell?  Why  not  use 
neicspaper  advertising  to  correct  things ;  to  make  local 
merchants  know  how  and  why  they  can  make  more  nu>ney 
usiiiii  your  eoluinns?  Write  for  our  brochure. 


OREN  ARBOGUST 
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ness  men,  merchants  and  other  pros, 
pective  employes. 

The  Birmingham  (Ala.)  Post  has  ji 
different  slant  on  the  carrier  situation' 
It  ran  a  full  i>age  recently  showing  pic 
tures  of  56  employes  who  were  former  f 
Post  carriers  and  who  now  hold  more 
responsible  positions  with  the  paper 


Miami  Map 

THERE'S  something  subtle  about  the 
Miami  Daily  News  sending  out  new 
directory  maps  of  the  city  at  this  sea¬ 
son  of  the  year  when  the  sweltering 
is  just  as  good  in  New  York  as  it  is  in 
Florida.  But  even  while  we  swelter, 
we  know  that  there  are  cold  and 


LUFKIN,  TEXAS,  has  been  much  in 
the  news  lately  as  the  site  of  the 
South's  first  newsprint  paper  mill. 
Taking  advantage  of  the  widespread 
interest  thus  aroused,  and  also  to 
answer  a  lot  of  questions  it  has  been 
asked  recently,  the  Lujkin  Daily  News 
.sends  out  a  neat  little  folder  giving 
the  who.  what,  when  and  where  of 
the  mill  and  of  Lufkin.  It  is  as  in¬ 
teresting  as  it  is  timely.  With  it 
comes  a  little  sheet  showing  the  rec¬ 
ord  of  Texas  building  permits  so  far 
this  year.  Not  counting  the  mill  activ¬ 
ity,  Lufkin  leads  the  State  in  per 
capita  building  permits.  Not  bad  for 
a  town  of  less  than  10,000  population. 


Round-up 

THE  Butte  Montana  Standard  is  run¬ 
ning  a  series  of  house  ads  promot¬ 
ing  nationally  advertised  brands.  Copy 
urges  readers  to  “order  by  brand.” 

The  Alhambra  (Cal.)  Post- Advocate 
provides  merchants  with  a  neat  device 
to  display  their  ads  in  their  store  win¬ 
dows.  It  is  a  simple  bright  red  circle 
carrying  a  picture  of  a  newsboy 
Space  is  left  for  the  merchant's  name, 
and  then  the  copy  reads  “offers  today, 
as  advertised  in  the  Alhambra  Post- 
Advocate.”  The  boy’s  fingers  are  die 
cut  to  permit  the  clipped  ad  being 
slipped  in  under  them  so  that  it  ap¬ 
pears  that  he  is  holding  it  up  for 
attention. 

The  Johnson  City  (Tenn.)  Press- 
Chronicle  sends  out  a  monthly  “exec¬ 
utive’s  edition,”  a  4-page  folder  that 
.‘^eems  to  be  a  combination  house  organ 
and  merchandising  letter.  It  goes  to 
all  local  merchants.  In  the  Fall,  Pub¬ 
lisher  C.  A.  Jones.  Jr.,  tells  us,  several 
issues  will  be  devoted  to  national  ad¬ 
vertisers  and  agencies. 

The  Calgary  (Alta.)  Herald  ran  a 
double  spread  recently  showing  pic¬ 
tures  of  fifty-seven  of  its  carrier- 
salesmen  who  had  just  been  grad¬ 
uated  from  high  school.  Copy  con¬ 
gratulated  them  and  wished  them  suc¬ 
cess.  Reprints  of  the  spread.  Promo¬ 
tion  Manager  C.  A.  Allen  Heeney 
writes,  were  mailed  to  leading  busi- 


Editor  s  Job  "Public 
Utility/'  Spencer  Soys 

Publishers  of  weekly  newspaper; 
must  be  governed  by  an  ever-increas¬ 
ing  social  consciousness  in  their  edit¬ 
ing  work,  which  is  a  “.sort  of  publi: 
utility,”  Dean  M.  Lyle  Spencer 
director  of  the  school  of  Journalisir. 
Syracuse  University,  told  nearly  SO' 
delegates  to  the  20th  Annual  Conven¬ 
tion  of  the  Canadian  Weekly  News¬ 
papers  Assn.,  at  Niagara  Falls,  Aug.  ’ 
Dean  Spencer  deplored  bad  adver¬ 
tising  principles  of  publishers  wk 
filled  vacant  space  in  the  papers  with 
“hurry-up  advertising  about  the  pub¬ 
lisher’s  own  business.” 

H.  T.  Halliwell,  editor  and  publisher 
of  Coleman  (Alta.)  Journal  was 
named  president  to  succeed  Frank  J 
Burns  of  the  Kentville  (N.  S.)  Adver¬ 
tiser.  Awards  were  made  in  various 
classifications  in  the  better-newspaper 
competition  including  the  Mason 
Trophy  for  Best  All-Around  News¬ 
paper  of  2,000  Circulation  or  more, 
which  went  to  the  Penticton  (B.  C.) 
Herald  and,  the  Hugh  Savage  Shield 
for  Best  All-Around  Newspaper  of 
Circulation  over  500  and  under  l.flOO 
awarded  to  the  Wolfville  Acadian. 

Following  the  convention  127  dele¬ 
gates  entrained  for  the  New  York 
World’s  Fair.  They  arrived  Aug.  7 
and  were  greeted  at  the  Canadian 
Pavilion,  where  later  they  were  enter¬ 
tained  at  a  luncheon  at  which  W.  D. 
Euler,  Canadian  Trade  Minister,  wis 
guest  of  honor. 


WAYMACK  RETURNS 


CLINE 

HIGH  SPEED  PASTERS 
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AUTOMATIC  TENSIONS 
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High  Speed  Newspaper  Presses 


W.  W.  Waymack,  editor  of  the  Dcs 
Moines  Register  &  Tribune  editorial 
pages  and  winner  last  year  of  a  $500 
Pulitzer  award  for  editorial  writing 
in  1937,  returned  to  Des  Moines  on 
Aug.  5  from  a  trip  around  the  world. 
He  traveled  approximately  20.000 
miles  on  the  trip  by  air,  including  a 
flight  across  the  Pacific  Ocean.  Ex¬ 
cluding  three  weeks  spent  in  Euro¬ 
pean  capitals  and  a  week  in  China,  he 
circled  the  globe  by  ship  and  plane  in 
25  days. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 
No.  129.  Book  Stores  and  Gift  Shops 


"HOSE  WHO  FOLLOW  this  column 
may  recall  Column  No.  30  on  Book 
fares  which  appeared  two  years  ago. 
Ithat  article,  we  suggested  several 
Methods  that  might  be  employed  to 
rjild  a  continuous  schedule  for  a 
pical  book  store.  Here  are  some 
jeas  for  selling  book  stores. 

During  the  past  six  months  we  have 
ated  many  small  book  stores  in 
afferent  cities,  and  we  found  that  al- 
:ost  without  exception  each  of  these 
r.ores  was  compelled  to  install  other 
-called  “feeder  departments”  in 
.-der  to  survive  as  a  book  store.  In 
tme  instances,  we  found  elaborate 
d shelves  and  counters.  In  one  small 
a  book  store  owner  had  leased 
■Jl  of  his  space  to  a  jeweler.  In  an- 
ier  city  a  drug  store  had,  in  the 
5St  three  years,  taken  over  most  of 
be  popular  priced  book  business — 
;Mb  selling  from  25c  to  $1. 

With  the  exception  of  our  larger 
•ies,  survival  seems  almost  impos- 
d)ie  for  a  book  dealer  who  confines 
.Zof  his  time  to  the  buying  and  sell- 
q  of  books.  We  have  been  told  by 
:any  of  these  small  stores  that  unless 
jeyhad  candy,  jewelry,  gifts,  novel- 
is,  ets.,  etc.,  they  would  literally 
iwe. 

ew  book  publishing  companies  in 
all.  S.  ever  amass  a  fortune.  It  is 
precarious  business. 

’-ost  oi  Books 

X  A  RECENT  ISSUE  of  Time  maga- 
Eoe,  there  appeared  a  breakdown 
fthe  cost  of  a  typical  $2.50  novel. 
■Mrding  to  this  article,  publishers 
^  sell  at  least  2,500  copies  to  break 
The  average  costs  of  such  a 
wk  are  as  follows: 

*Vs  royally  .  $0.32 

‘  wil  to  iKWiksfllcr  .  1.0325 

. 21 

‘“fig.  |>apt*r.  wrapiKr  .31 

^rtiMng  . 1  r 

■'beat!  (office,  etiitors,  etc.)  .  .  . 


.39 

0.6/.5 


^  article  further  states  that  once 
publisher  has  sold  2,500  copies,  the 
^  lines  goes  up  sharply  but  today 
^  half  of  all  the  books  published 
<2  more  than  2,500  copies.  Only  one 
•  <«  selk  above  20,000  copies.  If  a 
^22isher  has  one  “best  seller”  to  each 
shocks  published,  he  is  fortunate. 

from  the  article,  "Thus,  say 
‘““'■hers,  their  business  is  part 
'**pitakes  lottery,  part  humanitari- 
.-jai" 

European  Formula 

^MANY  years  English,  French, 
and  Italian  publishers  have 
'*’*d  their  readers  with  inexpen- 
paper-covered  novels,  histories, 
^™Phies,  and  text  books.  Amer- 
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ican  publishers  have  tried  repeatedly 
to  duplicate  the  success  of  their  Euro¬ 
pean  brothers.  Millions  have  been 
spent  but,  as  yet,  not  one  publisher 
has  succeeded  in  producing  wanted 
books  at  15c  or  25c  a  copy.  It  would 
seem,  therefore,  that  if  a  local  salesman 
decides  to  develop  a  continuous  cam¬ 
paign  for  some  local  book  store,  he  is 
compelled  to  build  this  campaign  on 
standard  book  merchandise  and  if  the 
book  store  is  to  make  a  profit,  the 
merchandise  must  consist  of  items  on 
which  a  normal  profit  may  be  taken. 

Practically  every  book  store  of  any 
size  has  an  enormous  catalogue  in 
which  tens  of  thousands  of  books  are 
listed  with  the  name  of  the  publisher, 
title,  author,  etc.  To  stock  all  of  the 
books  listed  in  this  catalogue  would 
require  a  fortune. 

Customers  who  seek  an  unusual 
book,  a  reprint,  a  first  edition  or  a 
standard  text  book  are  always  willing 
to  wait  a  few  days  until  the  book  has 
been  ordered  and  delivered  to  them  so 
that  the  unusual  sale  is  easily  handled. 

The  average  stock  of  the  average 
small  book  store  is  not  large  and  it 
usually  consists  of  a  few  classifications 
that  fit  the  average  reader’s  require¬ 
ments.  All  of  us  are  familiar  with 
these  classifications  —  novels,  travel, 
history,  biography,  psychology,  eco¬ 
nomics,  poetry,  authors’  sets,  and  text 
books. 

Who  Are  the  Customers? 

OWNERS  of  small  book  stores  tell  us 

that  from  60%  to  90%  of  their  cus¬ 
tomers  are  women.  They  also  tell  us 
that  the  sales  to  these  customers  are 
confined  largely  to  novels,  poetry, 
travel  and  biographies.  Because  of 
the  lack  of  national  book  advertising 
by  publishers,  many  “best  sellers” 
become  best  sellers  because  the  clerk 
in  a  given  store  or  the  owner  of  the 
store  reads  a  book  and,  when  a  cus¬ 
tomer  starts  looking  over  the  new 
titles,  the  clerk  or  the  owner  makes 
a  specific  recommendation.  On  the 
w’ord  of  the  salesman,  the  customer 
takes  the  book  and,  if  he  or  she  likes 
it,  invariably  tells  friends  at  the  next 
bridge  party  or  on  the  golf  course: 
“I  have  just  finished  a  good  book. 
You  ought  to  read  it.”  If  the  book  is 


Fortune 

COVERS  BUSINESS 

the  same  way  a  news' 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


liked  by  the  original  purchaser,  and  is 
liked  by  friends,  the  good  news 
spreads  in  that  community — a  fine 
new  novel,  a  new  biography,  or  a 
book  on  travel  has  finally  been  writ¬ 
ten  that  is  delightful,  interesting  and 
worth  reading. 

All  of  us  can  recall  the  origin  of 
“Gone  With  the  Wind”  and  the  enorm¬ 
ous  sales  of  this  book.  Today  it  is  sold 
in  a  popular  priced  edition  and  even 
though  the  book  has  been  in  circula¬ 
tion  more  than  three  years,  the  trav¬ 
eler  constantly  sees  people  engrossed 
in  this  delightful  novel. 

It  is  our  belief  that  the  mouth-to- 
mouth  advertising  of  this  story  ac¬ 
counts  largely  for  its  success,  not  the 
advertising  that  was  done. 

Formula  lor  Local  Campaign 

BECAUSE  of  their  lack  of  money  and 

their  small  volume,  book  store  own¬ 
ers  can  afford  to  spend  very  little 
money  for  advertising. 

Therefore,  the  schedule  must  be 
modest  but,  in  our  judgment,  it  must 
be  continuous.  The  salesman  who  is 
assigned  to  this  classification  should, 
we  believe,  have  a  genuine  intere.st 
in  books.  Discuss  with  the  book  store 
prospect  about  12  different  books — 
possibly  four  good  novels,  four  biog¬ 
raphies  and  four  travel  books.  Lay 
out  a  12-weeks  campaign — one  inch 
six  times  a  week.  Write  a  telegi'am 
about  a  novel — about  10  words — write 
a  three  or  four  word  headline.  In¬ 
clude  the  price  of  the  book  and  the 
name  and  address  of  the  store.  This 
copy  can  be  set  in  one  inch. 

Run  the  same  copy  on  the  same  book 
for  one  solid  week — six  days  a  week. 
The  second  week,  take  novel  No.  2  or 
a  book  on  travel  or  a  biography.  Use 
the  same  formula.  Assume  that  the 
book  store  pays  $1  an  inch  or  $2  an 
inch.  If  he  pays  $1  an  inch,  the  cost 
of  the  campaign  is  $6.  If  he  sells  6 
books  at  $2.50  each,  we  know,  from  the 
figures  already  shown,  that  he  has  a 
gross  profit  of  $1.03  on  each  book. 
This  pays  for  the  advertising.  If  the 
advertising  sells  six  books,  the  six 
purchasers  of  these  books  will — if  they 
like  the  books — easily  sell  to  their 
friends  10  or  15  more  copies.  The 
book  store  then  has  a  profit — and  a 
very  handsome  profit. 

Small  Success  Stories  an  Asset 
WE  HAVE  FOUND  that  national  ad¬ 
vertisers  are  very  much  interested 
in  “little  success  stories.”  Practically 
every  daily  newspaper  has  an  oppor¬ 
tunity  to  sell  one  of  these  campaigns 
to  one  book  store  in  his  market.  If 
100  of  these  campaigns  were  sold  and 
proved  to  be  successful  and  the  re¬ 
sults  of  these  campaigns  were  dis¬ 
tributed  by  the  Bureau  of  Advertis¬ 
ing  to  their  membership,  a  new  selling 
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wedge  would  be  available  to  hundreds 
of  national  representatives  and  sales¬ 
men  whose  time  is  devoted  to  the  sale 
of  national  contracts.  The  money  in¬ 
volved  in  such  a  campaign  is  small. 
The  gross  revenue  to  the  publisher 
would  have  little  to  do  with  his  net 
profits  but  one  successful  book  ac¬ 
count  will  develop  2,  3,  4  and  5,  de¬ 
pending  upon  the  size  of  the  market. 
September  is  an  ideal  month  to  start 
such  a  campaign. 

■ 

Gannett,  Robb  to  Speak 
At  Propaganda  Study 

Frank  E.  Gannett,  president,  Gan¬ 
nett  Newspapers,  and  Arthur  T.  Robb, 
editor.  Editor  &  Publisher,  will  be 
among  the  outstanding  representa¬ 
tives  of  the  press  who  will  be  present 
at  the  1939  Williamstown  Institute  of 
Human  Relations  to  take  part  with 
representatives  of  radio,  movies,  polit¬ 
ical  science  and  education  in  an  in¬ 
tensive  study  of  propaganda  tech¬ 
nique,  it  was  announced  this  week 
by  Dr.  Everett  R.  Clinchy,  director  of 
the  Institute,  which  will  be  held  on 
the  campus  of  Williams  College,  Wil¬ 
liamstown,  Mass.,  Aug.  27-Sept.  1. 

Under  the  direction  of  Dr.  Clyde 
Miller,  professor  of  education.  Teach¬ 
ers’  College,  Columbia  University,  and 
director  of  the  Institute  of  Propa¬ 
ganda  Analysis,  daily  forums  on 
“Propaganda  —  Good  and  Bad  —  for 
Democracy,”  will  be  held  and  will 
have  a  direct  bearing  on  the  Insti¬ 
tute’s  central  theme,  church  and  state 
relations  in  this  country. 

“Propaganda  and  the  Press”  will  be 
considered  at  Wednesday’s  session 
with  Miss  Freda  Kirchwey,  editor, 
The  Nation;  Mr.  Gannett,  Mr.  Robb 
and  a  number  of  leading  newspaper¬ 
men  as  speakers.  “No  attempt  will 
be  made  to  commit  any  representative 
to  any  specific  viewpoint  or  any  par¬ 
ticular  issue  but  an  attempt  will  be 
made  to  shed  enough  light  on  propa¬ 
ganda  types  and  methods  in  general 
to  provide  a  sound  basis  for  apprais¬ 
ing  propagandas  in  terms  of  their 
meaning  for  democracy,”  Mr.  Clinchy 
said. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  Ihey 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 

IVrite  or  wire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

35  E.  Wockcr  Drive,  Chicane,  III. 

A  nstion-wide  non-profit  sorrieo  sap- 
ported  by  SiKms  Delta  Cki,  Prefsttion- 
sl  Jonrnalistio  Frstsmitr. 
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Pearson  Threatens  Suit 
Against  Chicago  U.  Head 


By  STEPHEN  J.  MONCHAK 


SINCE  1932  when  Drew  Pearson  and 

Robert  S.  Allen,  co-authors  of  “The 
Washington  Merry  -  Go  -  Round,” 
started  writing  their  daily  column  for 
United  Feature  Syndicate,  they  have 
been  stormy  petrels.  Outspoken, 
fearless,  and  no  respecters  of  political 
big-wigs,  they  have  figured  in  a  num¬ 
ber  of  law  suits,  both  as  plaintiffs  and 
defendants. 

Last  week,  however,  Drew  Pearson 
got  one  up  on  his  colleague  and  in¬ 
structed  his  attorney  to  bring  legal 
proceedings  against  Frederick  C. 
■Woodward,  acting  president  of  the 
University  of  Chicago,  for  a  “damag¬ 
ing  statement”  regarding  him  during 
the  weekly  Round  Table  radio  broad¬ 
cast,  sponsored  by  the  University  on 
Aug.  6.  Co-author  Allen  is  not  a 
party  to  the  proceedings. 

Hoover  Charges  "Slander" 

The  columnist  said  that  Mr.  Wood¬ 
ward,  responding  to  a  protest  from 
former  President  Herbert  Hoover, 
apologized  for  a  statement  made  by 
the  columnist  regarding  Mr.  Hoover’s 
alleged  current  campaign  to  enlist  the 
support  of  Southern  Republican  dele¬ 
gations  in  1940. 

The  former  President  termed  this 
assertion  by  the  columnist  as  “vicious 
personal  slander  and  libel  in  which 
there  is  not  the  remotest  possible 
truth.” 


up  Negro  and  poor  white  Republicans 
in  the  Solid  South. 

“I  also  informed  the  University  of 
Chicago  that  I  took  full  responsibility 
for  the  remark  and  that  this  argument 
essentially  was  between  Mr.  Hoover 
and  me,  not  with  the  University  of 
Chicago.  During  all  of  last  week  I 
made  myself  available  to  the  Uni¬ 
versity  of  Chicago  but  heard  nothing 
from  them  until  late  Saturday,  when 
in  reply  to  an  inquiry  from  me  I  re¬ 
ceived  a  telegram  that  ‘some  sort  of 
statement'  would  be  made  at  next 
Sunday's  broadcast.  I  assumed  this 
would  be  along  the  line  previously 
discussed  with  university  officials. 

“Next  day  I  was  astounded  to  hear 
over  the  air  an  abject  and  servile  apol¬ 
ogy  given  on  behalf  of  Acting  Pres¬ 
ident  Frederick  C.  Woodward,  which, 
in  groveling  before  Mr.  Hoover,  went 
to  the  opposite  extreme  and  reflected 
upon  my  professional  integrity  in  a 
most  uncalled  for  manner. 


Berlin  and  Rome  (axis,  you  see!)  so 
Mr.  Shoriki  can  call  it  anti-comintern 
axis  friendship  clock  to  keep  in  good 
grace  of  authorities. 

“A  difference  of  one-hour  in  time 
between  London  and  Rome-Berlin, 
he  said,  makes  no  difference  in  inter¬ 
national  politics.  Anyhow  it’s  up  and 
everyone  happy.  They  are  making  a 
great  fuss  over  it  and  it  is  the  ideal 
present.  The  publisher  is  fully  cog¬ 
nizant  of  the  source  of  the  gift  but 
cagily  avoids  printing  it  on  the  clock’s 
face  while  the  present  international 
problem  is  in  force.  .  . .” 


Aug.  5.  Observing  the  occasion  quietly 
at  his  Summer  home  in  Bethanv 
Beach.  Del.,  he  remarked;  “I  sure  hate 
to  reach  this  age.”  .  .  .  William  UH. 
man,  head  of  the  feature  service  which 
bears  his  name,  is  leaving  his  Wash¬ 
ington  office  shortly  for  a  trip  tha- 
will  take  him  to  New  England,  the 
Middle  West  and  the  South.  En  route 
he  will  attend  several  automobile  pre¬ 
views  in  Detroit  and  will  also  cover 
the  conference  of  motor  vehicle  ad¬ 
ministrators  in  New  York  City  the 
week  of  Aug.  21. 


Catholics  to  Hear  Broun 

HEYWOOD  BROUN,  United  Features 
columnist,  who  was  re-elected  pres¬ 
ident  of  the  American  Newspaper 
Guild  last  week,  has  been  invited  to 
be  the  principal  speaker  at  the  Fourth 
Annual  Catholic  Peace  Conference 
to  be  held  in  Detroit  August  15.  Mr. 
Broun,  who  was  confirmed  in  the 
Roman  Catholic  faith  14  weeks  ago, 
told  this  column  just  before  leaving 
San  Francisco  late  last  week  that  he 
would  accept  the  invitation.  He  said 
he  believed  he  had  been  invited  to 
speak  as  an  exponent  of  trade  union¬ 
ism  and  because  of  his  ANG  leader¬ 
ship. 


“From  information  gathered  from 
various  professors  at  the  University 
of  Chicago,  I  also  learned  that  Wood¬ 
ward  certainly  was  not  representing 
their  opinion,  and  that  he  had  not 
consulted  with  President  Hutchins  be¬ 
fore  damaging  me  and  buttering  up 
Mr.  Hoover.  Under  the  circumstances 
I  have  placed  the  entire  matter  in  the 
hands  of  my  attorney.” 


Mr.  Pearson  appeared  on  the  July 
30  Round  Table  program  in  an  ex¬ 
temporaneous  discussion  with  two 
political  science  professors,  James  Pol¬ 
lock  of  the  University  of  Michigan 
and  Earl  De  Long  of  Northwestern 
University.  During  the  broadcast  he 
stated  that  Mr.  Hoover’s  political 
friends  were  “buying”  up  Southern 
delegates  for  the  1940  Republican 
convention. 


Clock  V  Axis,  Axis  Wins 


The  university’s  apology,  issued  by 
Mr.  Woodward  in  the  absence  of  Pres¬ 
ident  Robert  Maynard  Hutchins,  said, 
in  part:  “We  not  only  wish  to  state 
our  regret,  but  our  full  confidence  that 
Mr.  Hoover’s  public  life  stands  out 
for  high  standards  of  probity,  of  polit¬ 
ical  honesty  and  abhorrence  of  polit¬ 
ical  corruption.” 

Scoring  the  university’s  apology  to 
Mr.  Hoover,  the  columnist  issued  from 
Washington  a  special  statement  to 
Editor  &  Publisher  in  which  he  de¬ 
fended  and  explained  his  reference  to 
the  ex-President.  It  follows,  in  part: 


ANTI-COMINTERN  axis  politics  even 

affect  gift  clocks  in  Tokyo,  Japan. 
Two  years  ago  Kmc  Features  Syndi¬ 
cate  and  International  News  Service 
jointly  presented  a  •'’4-ton  clock  to 
the  management  of  Yomiiiri  Shimbun. 
Tokyo  daily,  then  a  new  client,  as  a 
token  of  good-will  and  it  was  placed 
on  the  outside  of  the  building  only 
recently.  James  R.  Young,  INS-KF3 
Far  Eastern  representative,  explain¬ 
ing  the  belated  event,  wrote  his  office 
the  following  informal  and,  it  appears 
from  the  language,  Japanese  influ¬ 
enced,  note; 

“Finally,  after  two  years  our  clock 
is  on  Yomiuri  building.  Originally, 
the  clock  had  English  lettering  and 
our  company’s  name  and  INS,  etc., 
but  this  was  removed  for  patriotic 
reasons.  The  clock  also  had  time 
showing  Tokyo.  London  and  New 
York.  That  was  two  years  back.  How¬ 
ever,  it  now  shows  Tokyo.  New  York. 


"Strange  As  It  Seems"  on  Air 
"STRANGE  AS  IT  SEEMS,”  daily 
panel  drawn  by  John  Hix  for 
United  Feature  Syndicate,  will  make 
its  national  radio  debut  on  August  17 
with  a  half-hour  weekly  program  over 
the  Columbia  network.  The  program 
will  present  persons  whose  experiences 
make  news,  as  well  as  facts  gathered 
from  obscure  portions  of  American 
history.  Hix,  31,  started  compiling 
his  daily  oddities  for  newspapers  in 
March.  1928.  It  now  appears  daily  in 
200  papers. 


Hearst  Papers  Forming 
A  "Peace  Army" 

Automobiles  in  Eastern  states  were 
being  mobilized  in  rapidly  growin’ 
numbers  this  week  into  a  “peace 
army”  displaying  paper  and  metal 
emblems  demanding  neutrality  for  the 
U.  S.  under  sponsorship  of  the  Nexc 
York  Journal- American,  a  Hearst 
newspaper,  and  other  Hearst  news¬ 
papers  were  falling  into  line. 

Now  in  its  third  week,  the  campaign 
has  drawn  wide  attention  in  the  East¬ 
ern  area  and  more  than  200,000  paper 
stickers  had  been  distributed  as  ItoiroR 
&  Publisher  went  to  press  Thursday. 
Another  100,000  now  are  being  prints 
to  meet  the  demand  which  averages 
from  16,000  to  20,000  daily  by  mail, 
it  was  said  at  the  daily’s  office. 

Another  100,000  metal  emblems, 
which  are  attached  to  the  automo¬ 
bile  license,  also  are  being  manu¬ 
factured. 

Numerous  patriotic  organizations 
and  other  groups  are  requesting  the 
emblems,  distribution  of  which  is  an¬ 
other  development  in  the  neutrality 
campaign  waged  by  the  Hearst  news¬ 
papers  to  keep  America  out  of  war. 


AP  Names  Rookie  All-Stars 

DILLON  GRAHAM.  Associated  Press 
Feature  Service  sports  editor,  named 
his  major  league  all-star  rookie  team 
this  week  and  the  feature  was  pre¬ 
sented  in  the  form  of  a  picture  layout. 
Graham  selected  Atley  Donald.  New 
York  Yankees  to  pitch  and  Warren 
Rosar  of  the  same  club  to  catch;  Glen 
Russell,  Chicago  Cubs,  first  base;  Pete 
Coscorart,  Brooklyn  Dodgers,  second 
base;  Jim  Tabor,  Boston  Red  Sox.  third 
base;  Eddie  Miller,  Boston  Bees,  short¬ 
stop,  and  Ted  Williams,  Boston  Red 
Sox,  Barney  McCorskey,  Detroit  Ti¬ 
gers,  and  (Ilharles  Keller,  New  York 
Yankees  in  the  outfield. 


NEWSMAN  ATTACKED 

Ernest  Fullick.  coal  mine  operator 
near  Waynesburg.  Pa.,  was  fined  S50, 
placed  under  probation  for  two  years 
and  ordered  to  pay  the  medical  bill 
and  salary  of  J.  Lowry  Smith, 
Waynesburg  Democrat  Messenger 
city  editor,  after  he  pleaded  guilty  to 
having  attacked  Smith  on  a  sidewalk 
there.  The  assault  was  made  allegedly 
because  Fullick  objected  to  what  he 
contended  was  an  indirect  reference 
to  him  in  a  chit  chat  column  written 
by  Smith.  Beaten  severely  about  the 
face  and  on  his  arms.  Smith  was 
unable  to  work  for  a  week. 


Personals 

GENERAL  HUGH  S.  JOHNSON. 

United  Feature  Syndicate  columnist 
and  former  NRA  chieftain,  was  57  on 


KNOX  OFFERS  CUP 

Colonel  Frank  Knox,  Chicago  Daily 
Neurs  publisher,  has  donated  a  cup  to 
be  awarded  the  veteran  scoring  the 
highest  average  on  the  rifle  range  at 
Fort  Dix,  N.  J.,  during  the  three-day 
reunion  of  the  Lightning  Division  from 
Aug.  11  to  13. 


“The  Chicago  University  broadcast 
was  completely  extemporaneous.  In 
the  course  of  it  I  paid  tribute  to 
the  increasing  political  strength  of 
Herbert  Hoover  in  regard  to  the  1940 
Republican  convention.  The  remarks 
were  definitely  favorable  to  Mr. 
Hoover  except  for  the  word  ‘buying,’ 
which  was  used  in  reference  to  the 
rounding  up  of  Southern  delegates  by 
his  political  friends,  a  fact  which  has 
been  reported  in  various  papers,  in¬ 
cluding  the  New  York  Times. 

Offered  to  Delete  Word 
“Afterward  I  told  University  of  Chi¬ 
cago  officials  that  I  would  be  delighted 
to  delete  the  word  ‘buying’  from  the 
transcript  of  the  broadcast  and  that  I 
would  be  willing  to  state  at  the  next 
broadcast,  or  have  it  stated  in  my 
behalf,  that  Mr.  Hoover  was  ‘rounding 
up’  rather  than  buying  delegates. 
However,  I  stuck  to  the  essential  fact 
that  Mr.  Hoover’s  political  friends 
were  rounding  up  delegates  in  the 
manner  that  politicians  usually  round 
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BRESSLER 

EDITORIAL  CARTOONS 
America's  first  individualized  cartoon  service 
serving  selective  newspapers  lor  more  than 
a  decade. 

Address,  Times  Bnildinir,  New  Tork,  N.  T. 


“Features  with  a  Future" 
QUEEN  FEATURES.  INC. 
12  So.  12th  Street 
Fhlladelphia,  Pa. 


NEWS 


CABLE.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  all  comers  of  the 
world.  Send  for  samples.  World-Wide  News 
Service,  Newton,  Mass. 


PSYCHOIXKiY.  Dr  Crane’s  “Case  Records.” 
Daily,  illustrated.  “6-in-l”  feature,  covering 
love  and  marriaire  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Smdlcate,  Inc.,  Chicago,  Bell 
Sj’ndicate,  Inc.,  New  Y’ork. 


MEXICAN  NEWS:  “CAVALCADE  OF  MEX¬ 
ICO"  by  “Bill''  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features,  Box  2025,  Hollywood,  Cal, 


OCR  GO-TO-CIHRCH  PAGE  brings  good¬ 
will,  prestige  and  REVENUE  to  your  paper. 
Keliginiis  News  Service,  .'lOO  Fourth  Ave¬ 
nue,  New  York  City, 


INFORMATION  SERVICE — A  Good  Answer 
to  Questions  Department  in  a  newspaper 
serves  a  double  purpose — it  has  reader  in¬ 
terest  and  it  brings  mail.  The  oldest  and 
largest  service  of  this  kind  is  conducted  by 
Fnnlerlr  J.  Haskln,  Washington,  D.  C. 


RKI.IGIOI'S.  “Your  crowd  won  this  election." 
said  a  While  House  ofneial  to  Dr.  Ellis. 
Yet  there  is  no  politics  in  the  Ellis  Lesson- 
only  Bible  principles.  Ellis  Service,  Swarth- 
more,  Penna. 


YOUR  FEATURE.  If  yonr  mature  is  worth 
doing,  it’s  worth  advertising.  .Ask  us  about 
the  low  SYNDIC.ATE  rales. 


REI.IGIOI  S— Ttvelve  timely  weekly  features 
for  church  pages.  One  hundred  newspapers 
have  used  service  during  last  fifteen  years. 
Church  page  plans  for  revenue  free.  Interna¬ 
tional  Religions  Netvs  Service,  18.31  Sheldon 
Road,  East  Cleveland.  Ohio. 
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^HE  GOSS  PRINTING  PRESS  CO. 

'535  S.  PAULINA  STREET,  CHICAGO 


to  the  growth  of  trade  unionism  and  Coast  CIO  director  and  president  of  Sessions  were  protracted  and  intense, 
the  democratic  way  of  life  in  America,  the  International  Longshoremen’s  and  but  there  was  an  extensive  social  pro- 
and  a  bulwark  against  the  immistak-  Warehousemen’s  Union  who  addressed  gram  which  included  the  annual  ban- 
able  fascist  trend  of  the  great  corpo-  a  convention  session,  the  convention  quet  and  ball,  dinner  at  the  San  Fran- 

rate  interests,”  and  resolved  further  stated  that  the  union  leader  was  now  cisco  Press  Club  and  a  day  at  the 

that  the  ANG  “declare  it  its  duty  to  being  subjected  to  persecution  in  the  Exposition, 

do  all  in  its  power,  starting  here  and  form  of  “deportation  proceedings, 

now,  to  see  that  1940  markes  the  based  on  manufactured  evidence, 

opening  of  a  third  term  for  the  New  which  have  as  their  aim  not  only  the 

Deal.”  deportation  of  Bridges  but  the  destruc- 

WPA  Resolution  tion  of  trade  unionism  and  the  defeat 

. . .  Almost  equally  long  was  the  WPA  of  the  New  Deal  policies  on  the  Pacific 

Op^s*ition  to  organization  of  radio  resolution,  which  advocated  willing-  Coast.” 

alien  employes  except  where  a  radio  ness  to  work  and  need  for  work  as  the  AFL  Leaders  Blamed 

alien  is  operated  directly  from  a  sole  requirement  for  a  relief  job;  pro-  The  labor  unity  resolution  adopted 
ewspaper  plant.  vision  for  “socially  useful  and  pro-  attributed  the  CIO-AFL  split  to  “en- 

Selection  of  four  regional  co-ordina-  ductive  products  such  as  writers  trenched  AFL  leaders  who  do  not 
)rs  for  exchange  of  chain  newspaper  guides,  historical  records,  social  thea-  lead  but  rather  are  in  actual  reaction 
iformation  pertaining  to  negotiations.  compilation  of  state  documents,  and  retreat.”  The  split  was  defined 

Advocacy  of  extension  of  vertical  public  housing,  slum  clearance,  flood  as  a  “hindrance  to  all  labor’s  aims. 

Detracts  with  chain  papers.  control,  school  and  hospital  building,  including  specifically  now  the  pre- 

Militant  opposition  to  the  persistent  health,  education,  vocational  training,  servation  of  the  New  Deal  in  1940.” 
emand  of  reactionary  elements  to  ^ue  arts  and  music;”  American  stand-  Confidence  that  unity  would  be 
reaken  the  Wagner  Labor  Relations  ard  of  living  wages,  a  permanent  fine  achieved  was  expressed, 
let'  a  similar  stand  on  the  Fair  Labor  arts  bureau  and  restoration  of  the  Memphis  was  selected  for  the  1940 
itandards  Act.  prevailing  wage  provision  of  the  convention.  San  Francisco  sessions  published  evenings,  was  erroneously 

The  convention  decided  to  authorize  WPA.  .  _  .  Fairmont,  atop  Nob  reported  in  E.  &  P.,  page  6.  July  29, 

as  having  transferred  to  the  morning 
field.  The  paper  is  still  published 
evenings,  the  publisher  of  the  Stand¬ 
ard  reports. 


Guild  Re-elects  Broun 
in  San  Francisco 

continued  from  page  5 


SIGNS  AFL  CONTRACT 

Ralph  L.  Goodman.  Chicago,  presi¬ 
dent  of  the  Adv'ertising  Distributors 
of  America,  announced  this  week  that 
a  new  contract  has  been  signed  with 
the  Newspaper  and  Advertising  Dis¬ 
tributors  Union,  AFL,  on  behalf  of 
1,200  agencies  in  the  advertising  hand¬ 
bill  distribution  field.  Chicago,  ac¬ 
cording  to  Mr.  Goodman,  now  has  the 
highest  carrier  wage  scale  in  the  coun¬ 
try,  paying  a  minimum  of  S3.25  per 
carrier  for  an  eight-hour  day. 


formation  or  the  expansion  of  news¬ 
papers  for  labor. 

Political  Reselutionf 
Resolutions  adopted  were  on  labor, 
endorsements  and  on  politics.  In  ad¬ 
dition  was  one  of  condemnation,  di¬ 
rected  at  Rev.  Charles  E.  Coughlin. 
Labor  resolutions  were  on  the  Chi¬ 
cago  strike,  American  labor  unity  and 
endian  labor  imity.  Strikers  at 
Chicago  were  commended  on  their 
determination  and  courage,  with  the 
convention  urging  “persistent,  con¬ 
tinued  and  intensified  effort”  as  im¬ 
perative  to  a  successful  strike  con¬ 
clusion.  The  convention  declared  its 
belief  that  obstacles  to  labor  unity 
would  be  swept  aside  and  urged  that 
Canadian  labor  fight  for  unity.  Cit¬ 
izenship  grant  to  Harold  Pritchett  was 
zsked. 

The  convention  endorsed  Governor 
Culbert  Olson  of  California,  gave  “un¬ 
qualified  support  of”  Harry  Bridges 
and  urged  the  immediate  pardon  of 
Warren  K.  Billings. 

A  third  term  for  President  Roose- 
'elt,  endorsement  of  the  New  Deal 
platform  and  of  the  LaFollette  Com- 
uuttee  operations  and  expressions 
against  Anti-Semitism  and  Anti- 
Catholicism  were  adopted.  An  appeal 
was  made  for  $800,000,000  for  the  Fed¬ 
eral  Housing  Authority  and  vigorous 
protests  voiced  against  WPA  and  Fed¬ 
eral  Theater  curtailments. 

Longest  convention  resolution  was 
the  New  Deal  resolution,  which  re¬ 
solved  that  the  ANG  “record  itself 
^ly  of  the  view  that  the  preserva¬ 
tion  and  extension  of  the  social  and 
economic  advances  brought  to  the 
people  under  the  New  Deal  are  vital 


The  vital  figure 
that  nobody  knows 

For  every  newspaper,  there  ex¬ 
ists  a  readership  factor  which, 
if  it  could  be  ascertained,  would 
reveal  what  percentage  of  his 
paper  the  average  reader  per¬ 
uses.  Above  total  figures,  this 
factor  determines  the  effective¬ 
ness  and  prosperity  of  a  paper. 
Certified  Mats  contribute  to  a 
high  factor  of  readership. 


For  dtptndabU  stertotyping,  rtly  on 
Ctrtified  Mats^  mada  in  ik,U.S.A. 

CESTIFIED  DRY  MAI  CORPORATIOII 

9  Rockefeller  Plaza,  Dept.  P 
_  New  York,  N.  Y. 
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The  Bell  System  cordially  invites  you  to  visit 
its  exhibits  at  the  New  York  World's  Fair  and 
the  Golden  Gate  International  Exposition. 
San  Francisco 
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Chicago  Tribune  Color 
Studio  Being  Enlarged 


By  JACK  PRICE 


THIS  DEPARTMENT  has.  on  occa¬ 
sion,  described  the  work  being  done 
by  the  color  studio  of  the  Chicago 
Tribune,  but  rather  inadequately  as 
was  disclosed  by  a  recent  inspection 
of  the  amazing  progress  in  this  field 
accomplished  under  the  direction  of 
Edward  Johnson,  manager  of  this 
department. 

The  plant,  although  operating  effi¬ 
ciently,  is  being  enlarged  to  facilitate 
further  developments  in  the  various 
phases  of  this  type  of  photography. 
Studio  space  is  being  increased.  An 
additional  dark-room,  a  carbro  room 
and  an  office  are  included  in  the  ex¬ 
pansion  already  finished.  The  equip¬ 
ment  in  the  printing  room  includes 
several  devices  not  commercially 
available,  among  them  being  an  elec¬ 
trically  operated  machine  employed 
for  imposing  the  dye  tissue  on  the 
bromide  print,  one  of  the  numerous 
stages  in  carbro  printing. 

Developed  by  Staff  Members 
This  device  reflects  the  collective 
genius  of  several  members  of  the 
photo  staff  of  the  Tribune,  this  being 
in  keeping  with  the  co-operative  pol¬ 
icy  of  the  paper  that  gives  careful 
consideration  to  all  suggestions.  The 
refreshing  thing  about  the  develop¬ 
ment  of  all  these  innovatioris  is  the 
willingness  of  the  staff  to  discuss  them 
freely  and  to  demonstrate  their 
operation. 

To  one  familiar  with  the  secrecy 
observed  in  the  average  color  studio 
engaged  in  high-power  illustration 
work  this  lack  of  reticence  is  truly 
amazing.  In  most  of  these  privately- 
owned  plants  the  disposition  is  to  re¬ 
veal  as  little  as  possible  of  the  tech¬ 
nical  operations.  The  impression 
prevails  that  some  highly  mysterious 
problem  has  been  solved  and  that  to 
disclose  it  would  be  a  betrayal  of  some 
valuable  trade  secret. 

Mr.  Johnson  is  worth  visiting  any 
time.  His  natural  cheerfulness  and 
almost  naive  willingness  to  describe 
the  so-called  mysteries  of  color  pho¬ 
tography  are  inspiring.  We  were  in¬ 
formed  that  he  has  developed  a  sched¬ 
ule  of  costs  covering  the  installation 
and  operation  of  a  color  plant  that 
would  astound  any  newspaper  inter¬ 
ested  in  the  work.  “Frankly,”  said 
Mr.  Johnson,  “under  this  schedule  I 
could  install  a  complete  plant,  includ¬ 
ing  a  three-color,  one-shot  camera 
and  all  required  apparatus,  for  ap¬ 
proximately  $3,000.00.  And  this  would 
include  a  small  air-conditioned  unit 
for  the  printing  room.” 

Imporfance  of  Color  Photography 
Asked  how  important  he  thought 
color  photography  was  to  a  modem 
newspaper  Mr.  Johnson  replied: 

“This  much  is  factual:  A  progres¬ 
sive  newspaper  like  the  Chicago 
Tribune  can  definitely  prove  that  color 
substantially  increases  reader  inter¬ 
est,  and  this  if  intelligently  handled 
will  eventually  produce  enough  ad¬ 
ditional  revenue  to  more  than  offset 
the  cost  of  the  initial  investment.  It 
is  also  calculated  to  stand  off  the  losses 
that  might  result  from  the  encroach¬ 
ments  of  radio  broadcasts,  television 
and  other  inroads  upon  the  circula¬ 
tion  and  advertising  of  newspapers.” 

Johnson  cherishes  a  secret  ambition 
to  provide  his  paper  with  spot  news 
pictures  in  color,  producing  them  fast 
enough  to  permit  the  paper  to  run 
them  as  ordinary  assignments  are  nin. 
When  he  hears  of  a  colorful  fire  John¬ 
son,  regardless  of  the  hovir,  rushes  to 
his  office,  gathers  his  bulky  equip¬ 


ment  and  covers  the  blaze.  Almost 
before  the  desk  is  aware  of  the  cov¬ 
erage  he  reports  with  an  enlarged 
carbro  print.  To  appreciate  this  speed 
try  having  one  turned  out  by  some 
concern  specializing  in  this  type  of 
work. 


Chicago  Shop  Talk 

DURING  a  discussion  among  a  group 
of  photographers  in  Chicago  re¬ 
cently  this  correspondent  was  asked: 
“Why  keep  on  talking  about  the  mod¬ 
ernization  of  photographic  depart¬ 
ments?”  A  little  probing  revealed 
that  most  of  the  cameramen  present 
were  working  for  newspapers  whose 
equipment  was  more  or  less  obsolete. 
It  was  also  revealed  that  practically 
all  present  were  in  a  position  to  show 
their  chiefs  how  much  more  could  be 
accomplished  if  they  were  provided 
with  modernized  equipment  and  more 
space  in  which  to  operate. 

It  is  admitted  that  cameramen  who 
know  their  jobs  have  a  positive  genius 
for  getting  along  with  any  equipment, 
regardless  of  its  vintage.  It  also  is 
true  that  these  same  photographers 
will  produce  a  better  quality  of  work 
more  rapidly  if  provide  by  the  busi¬ 
ness  office  with  the  necessary  appa¬ 
ratus  and  other  facilities. 


tion  of  this  department.  All  data  are 
highly  practical  and  are  designed  to 
simplify  the  technical  problems  en¬ 
countered  by  professional  photogra¬ 
phers. 

News  cameramen  are  urged  to  ob¬ 
tain  copies  of  the  set,  which  are  now 
being  distributed  through  dealers  at 
a  nominal  price. 

Although  the  booklets,  quite  nat¬ 
urally,  deal  with  the  products  of  the 
publisher,  they  nevertheless  offer 
much  basic  knowledge  of  a  general 
nature.  The  subject  of  Kodachrome 
is  exhaustively  treated  and  fully  illus¬ 
trated,  describing  in  detail  the  oi>era- 
tions  and  physical  characteristics  of 
the  films  and  filters  employed  in  this 
type  of  color  work. 

While  technical  to  a  degree  the  text 
is  written  in  ea.sily  understandable 
language. 
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Camera  Knights 


JOHN  B.  GASQUET,  staff  photog¬ 
rapher,  Shreveport  (La.)  Times, 
since  1930,  has  already  photographed 
more  important 


How  to  Stop  "Buck  Passing" 

IN  the  engraving  department  of  the 

Cleveland  Plain  Dealer  there  is  a 
bulletin  board  which  serves  as  an  ob¬ 
ject  lesson  to  all  departments  con¬ 
cerned  with  the  better  reproduction 
of  pictures  for  the  paper.  It  displays 
various  current  pictures  and  next  to 
each  is  a  clip  of  the  picture  as  it  ap¬ 
peared  in  print.  Prints  that  required 
art  work  are  also  displayed  to  help 
check  tone  qualities. 

The  purpose  of  the  exhibition, 
which  is  changed  daily,  is,  we  sus¬ 
pect,  to  stop  the  passing  of  the  well- 
known  “buck.”  Here  is  the  print  and 
here  is  the  engraved  reproduction.  No 
chance  for  much  controversy  between 
the  photographic,  the  art  and  the  en¬ 
graving  departments.  This  is  an  in¬ 
telligent  step  in  the  direction  of  effi¬ 
cient  co-ordination. 


John  B.  Gasquet 


people  than  the 
average  man  will 
ever  see  face  to 
face.  Veteran  of 
23  years  in  news 
photo  graphic 
work,  seven 
Presidents  of  the 
U.  S.,  Generals 
Pershing  and 
F  o  c  h ,  Charles 
Lindbergh,  Gene 
Tunney,  Jack 
Dempsey,  the 
late  Will  Rogers 


and  Wiley  Post,  Admiral  Byrd  and 
Gain  Curci  are  only  a  few  of  the 
many  that  have  come  within  range 
of  his  camera. 


After  attending  Louisiana  State  Uni¬ 
versity,  Gasquet  served  with  the  New 
Orleans  States,  U.  S.  Marine  Corps, 
the  old  Miami  (Fla.)  Daily  Tab,  St. 
Petersburg  (Fla.)  Times,  Underwood 
and  Underwood.  N.E.A.,  New  Or¬ 
leans  Item-Tribune,  Kaufman-Fabry, 
and  the  New  Orleans  Times -Picayune 
before  joining  the  Shreveport  Times. 

Mr.  Gasquet  has  a  rating  of  97%  in 
the  U.  S.  Civil  Service  for  principal 
photographer. 


BEAVERBROOK  HERE 


Eastman  Booklets 
THE  Eastman  Kodak  Company  has 
just  published  four  booklets  deal¬ 
ing  with  photographic  papers,  films, 
filters  and  Kodachrome  films.  All  fotir 
are  by  far  the  most  informative  of 
their  kind  ever  to  come  to  the  atten- 


New  G-l  Flash  bulbs 


STOP  ACTION! 


Three  types  of  "peaks”  fit  all 
press  needs  for  better  syn¬ 
chronized  shots: 


1 


A  peak  for  high  speed  shots  (and 
•  all  focal-plane  use)... in  the  new 
G-E  Focal -Plane  No.  51  and  50 
. . .  dttigntd  for  curtain  shutter  use 


2.  G  I 


Synchro-Press  No.  16  and  7. 


1  A  peak  for  extra  covering  power 
...in  G-E  Synchro-Press  No.  21 
and  11. 


. .  .plus  safelj-jaektltd  bulbs  ass4 
uncqssalltd  uniformity  ra  liming. 


GENERAL  ELECTRIC 


MAZDA  PHOTOFLASH  LAMPS 


Here’s  Why  SPEED  GRAPHIC 


Gtv«f  Yow  Better  Pictures 
Through  Perfect  Focus  . . . 


Now! 

FICTORr  CUIBRIKB  PRECISION 
VERNIER  fOOUGE  SCRIES 
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Here’s  How 


Lord  Beaverbrook,  proprietor  of 
London  Daily  Express,  and  Beverley 
Baxter,  former  editor  of  that  paper 
and  internationally  known  newspa¬ 
perman  and  radio  commentator,  ar¬ 
rived  at  Quebec  Aug.  10  on  the  Em¬ 
press  of  Britain.  “I  wouldn’t  be  here 
if  I  thought  there  was  going  to  be  a 
war,”  commented  Beaverbrook. 


HOLE-IN-ONE  TOURNEY 

The  New  York  World -Telegram’s 
eighth  annual  hole-in-one  golf  tour¬ 
nament  got  under  way  Aug.  7  with  a 
record  number  of  “acers,”  (golfers 
who  have  made  a  hole-in-one  during 
the  last  year)  swinging  lustily  at  the 
ball  on  courses  in  New  Jersey,  West¬ 
chester,  N.  Y.,  and  on  Long  Island 
The  competition  will  end  next  week. 
To  the  four  winners  the  Scripps- 
Howard  daily  presents  a  gold  hole-in- 
one  ring  each  and  a  set  of  golf  clubs. 
To  the  10  runners-up  in  each  area  go 
various  other  golfing  equipment 
prizes.  The  tournament  is  under  the 
personal  direction  of  Joe  Val,  World- 
Telegram  sports  editor. 


HAS  ACME  TELEPHOTO 

Richard  Gould,  formerly  in  the 
Cleveland  office  of  Acme  Telephoto 
Service,  has  been  named  manager  of 
the  new  Acme  Telephoto  Bureau  in 
Kansas  City,  located  in  the  Kansas 
City  Journal  building.  Simultaneous¬ 
ly  with  Acme’s  announcement  of  the 
opening  of  the  new  bureau,  the  Jour¬ 
nal  announced  that  it  has  engaged 
the  full  facilities  of  Acme  Telephoto 
Service. 


GOLDEN  GATE  ISSUE 

The  mid-summer  Golden  Gate  Ex¬ 
position  edition  of  the  San  Francisco 
News  appeared  July  31  in  38  pages,  in¬ 
cluding  a  12-page  section  with  color 
cover  devoted  to  the  fair.  Feature 
of  the  editorial  content  was  the  presen¬ 
tation  of  prize-winning  pictures  in 
the  News’  Treasure  Island  contest  for 
camera  fans. 


VACATION  GUIDE 

The  Detroit  Free  Press  is  distribut¬ 
ing  its  free  64-page  vacation  guide. 


perfectly  focused  pictures  are  made  wi^ 
vernier*scale<l  Speed  Graphics.  Illustrsteo 
above,  these  scales  are  another  refinem*"^ 
now  embodied  in  Speed  Graphic  camerw 
Constant  improvement  has  earnw  w 
Graf1ex>made  cameras  top  place  m  tbe 
news  field  ...  a  reputation  for  story* 
telling,  paper«selling  pictures.** 


FOLMER  GRAFLEX  CORPORATION 
ROCHESTER,  N.  Y.,  U.^S.'A. 


1/  you  need 

circulation 
men — 


•  •  Competent  to  take  charge  of 
-  your  entire  department,  « 
^  .’-to  fill  important  poata  in  the 
Y  .  department,  the  Welfare 
Committee  of  the  Interna- 
■  (.tional  Circulation 

.  Aaaociation  can  provide  yon 
‘widi  men  of  capeaty 
'ability. 

Addreae:  Secretary  -Tr«^ 
orer,  c/o  The  Tula*  WorW» 
•  Tul^  Oklahoma. 
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Probable  Effect  Of 
Television  on  Press 

continued  from  page  3 

ties  in  the  situation.  Current  prices 
for  television  receivers,  installed  in 
the  home,  are  from  about  $200  to  $600. 
The  high  cost  is  partly  due  to  its 
greater  complexity  and  greater  in¬ 
trinsic  cost  of  components,  but  it  is 
also  partly  due  to  the  much  smaller 
number  of  receivers  being  produced 
at  this  time.  In  comparison  with  radio 
set  production,  the  number  of  tele- 
\Tsion  sets  currently  being  produced 
s  infinitesimal.  When  the  number  of 
television  stations  increases  to  the 
point  where  a  much  larger  part  of 
the  population  will  be  reached,  then 
the  greatly  increased  market  will, 
naturally,  result  in  a  substantial  low¬ 
ering  of  present  costs,  and  this  will  be 
reflected  in  a  radically  lowered  sell- 
mg  price.  When  there  is  an  atmual 
market  for  television  receivers  which 
can  be  calculated  in  terms  of  a  million 
it  is  not  inconceivable  that  a  tele¬ 
vision  set  using  a  12-inch  picture  tube 
will  sell  for  $150  or  less.  This,  how¬ 
ever,  cannot  be  expected  tomorrow. 

What  Will  Television  Cost 
There  can  be  no  sustained  and  ra¬ 
tional  doubt  that  with  the  beginning 
and  continuance  of  television  broad¬ 
casting  programs  of  good  quality  and 
appeal,  the  public  will  buy  television 
sets. 

A  comprehensive  consideration  of 
the  whole  television  question  by  the 
newspaper  must  bring  up  the  question 
of  cost.  What  will  it  cost  to  take  this 
potential  enemy  into  our  own  camp 
and  control  it?  Definite  figures  can¬ 
not,  of  course,  be  given  in  the  absence 
of  detailed  specifications,  which  are 
determined  to  some  extent  by  local 
conditions.  However,  such  costs  can 
be  approximated  and  an  effort  will 
be  made  to  do  so.  In  this  estimate,  it 
is  assumed  that  a  1  K.W.  sight  and 
sound  station  will  ordinarily  suffice, 
ffld  this  is  true  for  cities  with  a  popu- 
ation  of  about  1,000.000  or  less,  where 
■he  local  conditions  are  not  too  un- 
iavorable,  as  can  be  postulated  for 
he  average  American  city. 

There  seems  to  be  no  doubt  but 
*hat  a  complete  1  K.W.  sight  and 
•cund  television  broadcasting  station, 
■rady  to  operate,  could  be  built  for 
»tween  $100,000  and  $120,000.  De- 
‘■ails  of  this  cost  estimate,  liberally  cal¬ 
culated,  are  given  in  Appendix  A, 
*hieh  will  be  printed  at  the  conclu- 
-Mon  of  the  second  article  next  week. 
The  question  of  operating  costs  can 
be  divided  into  two  parts:  (1)  the  per¬ 
manent  operating  staff,  and  with  it, 
certain  fixed  charges;  and  (2)  talent 
''all  As  shown  in  Appendix  B,  the 
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annual  cost  of  the  operating  staff  and 
of  certain  fixed  charges  and  contin¬ 
gencies  has  been  liberally  estimated  at 
$72,000  for  a  television  broadcasting 
activity  which  is  not  part  of  an  ex-  ] 
isting  radio  (sound)  broadcasting  op¬ 
eration,  in  which  case  it  would  be 
materially  less. 

The  question  of  talent  costs  is  one 
of  very  wide  limits.  Currently,  ex¬ 
cellent  material  is  available,  which  is 
forced  to  depend  upon  governmental 
and  quasi  -  governmental  activities, 
such  as  the  WPA.  There  is  also  an 
abundance  of  young  talent  of  a  high 
order,  especially  in  the  realm  of  mu¬ 
sic,  which  can  be  utilized.  Talent 
agencies  such  as  those  operated  by  the 
National  Broadcasting  Company  and 
Columbia  Broadcasting  System  organ¬ 
izations  have  almost  a  superabun¬ 
dance  of  talent  and  the  current  mar¬ 
ket  price  is  not  very  high. 

To  secure  a  well-rounded  and  com¬ 
plete  pictiu-e  of  a  proposed  television 
broadcasting  activity,  a  further  ques¬ 
tion  arises.  What  are  the  reasonable 
probabilities  of  a  profit  return  to  the 
television  broadcasting  station?  This 
will  depend  upon  a  nvunber  of  factors. 
Some  of  these  can  be  more  or  less 
closely  estimated;  others,  such  as  ef¬ 
ficiency  of  management,  must,  how¬ 
ever,  remain  indeterminate.  (Article 
two  will  appear  next  week.) 

m 

GETS  RADIO  STATION 

Washington,  D.  C.,  Aug.  7 — ^The 
FCC  has  tentatively  granted  the 
application  of  the  Niagara  Falls  Pub¬ 
lishing  Co.,  publishers  of  the  Niagara 
Falls  Gazette,  for  a  new  radio  station 
to  operate  on  a  frequency  of  1260 
kilocycles,  with  power  of  one  kilowatt, 
during  daytime  hoiu^.  Final  grant 
is  subject  to  consideration  of  excep¬ 
tions  which  must  be  filed  within  20 
days. 
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Moral  Re-Armament  Calls  for 
Responsible  and  Creative 
World  Journalism 


(The  following  article  was  written  by  Angus  McLachlan,  Austra¬ 
lian  news  editor,  who  is  one  of  fifteen  newspaper  men  from  nine 
countries  now  taking  part  in  Moral  Re- Armament  activities  on  the 
West  Coast.  Together  tvith  t,SOO  representatives  of  30  nations 
they  attended  a  ten-day  World  Assembly  for  Morai  Re-Armament 
in  Del  Monte,  California,  from  July  21  to  31,  and  participated 
in  **M.  R.  A.  Day**  at  the  San  Francisco  World*s  Fair  on  Aug.  1.) 


Moral  Re-Armament  with  its  program  of  new  men.  new  nations, 
and  a  new  world  calls  for  a  rebirth  of  responsible  journalism — a 
journalism  that  is  p>ositive  and  creative,  a  journalism  based  on  hope. 
It  calls,  too,  for  a  new  type  of  reader — ^a  reader  more  interested  in 
the  better  side  of  human  nature  than  in  the  worse. 

It  has  been  said  that  a  nation  gets  the  Press  it  deserves.  That  is 
part  of  the  truth  only.  The  other  part  is  that  a  nation  is  entitled 
to  the  Press  it  needs.  Readers  with  a  new  vision  and  a  ne-w  con¬ 
viction  of  their  country’s  destiny  can  change  the  Press.  Newspapers 
which  will  awaken  their  readers  to  Moral  Re-Armament’s  standards 
of  absolute  honesty,  unselfishness,  love,  and  purity  can  change  nations. 

How  can  the  Press  play  its  part  in  Moral  Re-Armament’s  pro- 


The  two  main  fields  of  opportunity  for  the  Press  are  the  recording 
of  facts  and  of  day-to-day  events,  and  the  building  of  national  and 
international  opinion  by  editorial  comment. 

We  are  often  inclined  to  think  that  news  is  news,  a  fact  a  fact, 
however  you  like  to  look  at  them.  But  is  that  true?  What  is  the 
effect  of  viewpoint,  of  the  values  and  standards  by  which  men  live? 

The  Press’  point  of  view  determines  the  emphasis  which  it  gives 
to  its  news,  however  truthfully  that  news  may  be  reported.  A 
morally  re-armed  Press  will  approach  news  from  a  positive  point 
of  view.  This  is  no  distant  and  vague  ideal.  Already  journalists 
in  some  countries  are  trying  to  do  this,  and  their  work  is  being 
reflected  in  newspapers  which,  without  glossing  over  the  grimness 
of  much  of  today’s  news,  have  a  tone  of  new  hope  and  new  con¬ 
fidence. 

In  fact,  editors  themselves  have  seen  in  Moral  Re-Armament 
an  opportunity  not  only  to  record  news  but  to  make  it.  Newspaper 
men  in  Denmark,  Norway,  Sweden,  England,  Canada,  and  the 
United  States  have  taken  a  leading  part  in  developing  the  campaign 
for  M.  R.  A.  in  those  countries. 

Frederic  Ramm,  Oslo  editor  who  flew  over  the  North  Pole  with 
Amundsen,  was  known  throughout  the  Scandinavian  countries  for 
his  vitriolic  attacks  on  Denmark  in  the  dispute  over  the  Greenland 
fisheries  rights.  After  meeting  M.  R.  A.  he  took  a  plane  to  Copen¬ 
hagen  and  publicly  apologized  in  the  Danish  Press  for  his  action  n 
stirring  up  antagonism  against  their  country.  As  a  result,  relations 
between  Norway  and  Denmark  have  never  been  more  friendly. 

Moral  Re-Armament  itself  is  news,  and  it  is  going  to  become 
still  bigger  news. 

And  what  is  the  Press  to  do  with  its  opportunities  in  its  editorial 
columns?  Here  is  what  British  journalism  has  to  say  in  a  letter 
reprinted  in  Editor  and  Publi.sher,  June  17:  “Diagnosis  of  present 
ills  must  be  fearless  and  deal  not  with  symptoms  only  but  with 
root  causes  of  national  disunity  and  international  tension  ...  In 
this  diagnosis  we  must  face  facLs  .squarely,  even  if  our  own  nation 
or  party  should  be  at  fault.” 

Read  that  paragraph  again  carefully,  and  then  think  about  it  in 
terms  of  the  international  Press’  comments  on  recent  European 
crises  or  the  comments  of  the  newspapers  in  any  country  on 
political,  industrial,  or  factional  conflict  within  its  own  borders. 

We  are  often  quick  to  deride  the  Press  of  other  nations.  Tno 
standards  of  Moral  Re-Armament  demand  that  if  there  is  to  be 
change,  it  must  begin  with  ourselves. 

(Editor  arid  Publisher  is  giving  this  space  free  in  a  series  of 
weekly  advertisements  for  Moral  Re-Armament,  which  we  believe 
to  be  the  most  constructive  news  of  the  day.) 
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Liggett's  Widow  Sues 
Red  Chiefs  for  Award 

A  new  action  by  Mrs.  Edith  Lig¬ 
gett,  widow  of  Walter  W.  Liggett,  edi¬ 
tor  of  the  Mid-West  American  who 
was  slain  in  Minneapolis  in  1935,  was 
filed  Aug.  9  in  Brooklyn  Supreme 
Court  to  force  payment  of  a  $2,672 
libel  judgment  by  the  New  York  Daily 
Worker,  Communist  newspaper,  after 
its  editor,  Clarence  Hathaway,  who 
was  jailed  on  a  body  attachment  last 
week  for  nonpayment  of  the  judg¬ 
ment,  was  released  Aug.  5  after  four 
days  on  a  $5,000  bond. 

Her  latest  action  is  directed  at  the 
Comprodaily  Publishing  Co.,  the  Daily 
Worker,  the  Daily  Publishing  Co.,  Wil¬ 
liam  Z.  Foster,  chairman  of  the  Com¬ 
munist  l>arty;  Hathaway,  as  editor; 
William  Browder,  Earl  Browder  and 
G.  Hochberg,  as  officers,  directors  and 
stockholders  of  the  Comprodaily  Pub¬ 
lishing  Co.,  and  several  others. 

Mrs.  Liggett  obtained  permission 
from  Justice  Philip  A.  Brennan  to  sue 
as  “a  poor  person”  to  collect  the 
judgment  after  papers  she  filed  al¬ 
leged  that  through  a  series  of  fraudu¬ 
lent  assignments  and  transactions  the 
Comprodaily  Publishing  Co.  ‘‘was 
stripf>ed  of  assets  of  about  $50,000”  to 
evade  payment  of  Mrs.  Liggett’s  ver¬ 
dict.  She  charged  that  the  assign¬ 
ments  of  assets  by  which  she  has  been 
“mulcted  out  of  the  collection  of  her 
judgment”  occurred  between  last 
May  22  and  June  1.  The  judgment 
was  obtained  May  26. 

Judgment,  Costs  Total  $5,000 
The  editor’s  widow  asked  the  court 
to  appoint  a  receiver  and  also  re¬ 
quested  that  the  properties  and  monies 
of  the  defendants  be  turned  over  to 
the  receiver  named  by  the  court.  Re¬ 
straint  of  any  transfer  or  sale  of  per¬ 
sonal  property  also  was  asked. 

The  complaint,  filed  by  Morris  D. 
Forkosch.  her  attorney,  asked  that 
the  defendants  Earl  Browder,  Foster 
and  the  Communist  party  be  required 
to  make  a  full  and  fair  accounting  of 
any  and  all  sums  received  from  the 
defendants  Comprodaily,  Daily  Pub. 
and  Daily  Worker,  and  from  all 
sources  during  the  lifetime  of  said 
defendants,  and  to  turn  over  to  the 
receiver  all  such  sums  received  from 
the  defendants  so  that  the  plaintiff’s 
judgment  be  paid  in  addition  to  in¬ 
terest,  expenses  and  costs.  With  at¬ 
torney’s  fees,  the  amount  asked  is 
about  $5,000. 

Hathaway,  \mder  terms  of  his  re¬ 
lease.  is  prohibited  from  leaving  the 
Brooklyn  jurisdiction.  His  editorial 
copy  is  being  taken  to  Manhattan  by 
messenger. 

UREY  WOODSON 

Urey  Woodson,  who  would  have 
been  80  years  old  on  Aug.  16,  former 
publisher  of  the  Owensboro  (Ky.) 
Messenger,  and  who  resigned  on  July 
24  as  Federal  Alien  Property  Custo¬ 
dian,  died  Aug.  7  at  his  home  in 
Owensboro  of  a  heart  ailment.  He 
had  been  a  Federal  official  since  1933, 
when  ho  was  appointed  by  President 
Roosevelt.  Mr.  Wood.son  was  in  news¬ 
paper  work  from  1877  until  1929  when 
he  sold  the  Messenger.  He  became 
editor  and  publi.sher  of  the  Messenger 
in  1881  and  of  the  Paducah  (Ky.) 
News-Democrat  in  1901.  He  also 
served  as  general  manager  of  the  old 
Louisville  Daily  Dispatch  in  1897. 

■ 

AYER  OmCE  EXPANDS 

Because  of  demands  created  by  an 
expanding  volume  of  business,  N.  W. 
Ayer  &  Son,  Inc.,  has  contracted  for 
additional  space  in  the  RCA  Building, 
Rockefeller  Center,  where  its  New 
York  offices  were  moved  a  little  more 
than  a  month  ago. 


Packard  New  Model 
Ads  Earliest  Ever 

The  earliest  advertising  campaign 
foi'  new  models  in  the  history  of  auto¬ 
mobiles  will  break  on  Aug.  13  when 
Packard  Motor  Car  Company  re- 
releases  the  largest  newspaper  cam¬ 
paign  the  company  has  ever  placed. 
Other  independents,  such  as  Nash, 
Studebaker,  Hudson  and  Willys,  all 
of  which  had  scheduled  previews  this 
week,  will  break  copy  as  soon  as 
possible. 

M.  M.  Gilman,  Packard  president, 
announced  Aug.  8  that  prices  had  been 
lowered  substantially  on  all  models 
and  that  advance  orders  are  the  great¬ 
est  in  the  history  of  the  company. 
The  price  cuts  range  from  $120  on  the 
lower-price  line  to  $400  on  the  super¬ 
eight. 

General  Motors  has  been  forced  to 
delay  announcements  on  its  new  mod¬ 
els  because  of  strikes.  The  Chrysler, 
Do  Soto  and  Plymouth  divisions  will 
be  ready  near  the  end  of  this  month  or 
early  September,  with  advertising 
scheduled  to  break  about  that  period. 
Dodge  has  turned  out  a  few  pilot  cars 
earlier  than  had  been  expected  and 
may  bring  out  new  lines  within  a  few 
weeks. 

#bituarp 


JOSEPH  D.  SCANLAN,  63.  publisher 

of  Miles  City  (Mont.)  Daily  Star 
and  a  former  president  of  the  Mon¬ 
tana  State  Press  Assn.,  died  there, 
Aug.  9.  He  started  his  career  with 
the  Superior  (Wis.)  Evening  Tele¬ 
gram  reportorial  staff.  He  worked  on 
other  newspapers  until  1900,  when 
he  became  advertising  manager  of 
Grand  Forks  (N.  D.)  Herald,  remain¬ 
ing  until  1904.  Five  years  later  he 
purchased  the  Miles  City  (Mont.) 
Independent  Weekly,  and  in  1911  es¬ 
tablished  the  Miles  City  Daily  Star. 
Since  1932  he  had  been  a  member  of 
the  Republican  National  Committee. 
His  wife  and  two  children  survive. 

G.  Edward  Kestler,  70,  former  pub¬ 
lisher,  Concord  (N.  C.)  Observer;  the 
Kannapolis  (N.  C.)  Star  and  the  Gas- 
tonia  (N.  C.)  Republic,  died  Aug.  3  at 
the  home  of  his  son,  Fred  A.  Kestler, 
in  Concord,  N.  C.  Mr.  Kestler  re¬ 
tired  in  1935  when  he  and  his  sons 
sold  the  Observer  and  Star  to  the 
Roberts  Publishing  Co. 

Frank  S.  Tillman,  51.  night  editor 
of  Ft.  Worth  (Tex.)  Star-Telegram 
until  he  became  ill  several  months 
ago,  died  recently  in  the  U.  S.  Vet¬ 
erans’  Hospital,  Muskogee,  Okla.  He 
had  been  with  the  Star-Telegram  since 
1920. 

Dr.  Emil  Rosinger,  59,  real  estate 
editor,  Detroit  News  and  a  member  of 
the  paper's  editorial  staff  for  15  years, 
died  in  Detroit  July  31  after  an  illness 
of  several  months.  Dr.  Rosinger  was 
born  in  Vienna  and  gradu.ated  as  a 
doctor  of  medicine  from  the  Uni¬ 
versity  of  Vienna.  He  came  to  Amer¬ 
ica  in  1905  and  did  editorial  work  on 
Gorman  language  newspapers  in  Phil¬ 
adelphia.  In  1906  he  joined  the  De¬ 
troit  Volksblatt,  leaving  to  join  the 
Detroit  Abend  Post,  of  w'hich  he  even¬ 
tually  became  editor.  In  1924  Dr. 
Rosinger  joined  the  News. 

ISRAEL  FRIEDKIN 

Israel  Friedkin.  49,  publisher  of  the 
Jewish  Morning  Journal,  language 
daily,  and  of  the  Jewish  American, 
weekly.  New  York  publications,  died 
on  Aug.  7  in  Royat,  France,  where  he 
was  spending  a  vacation  with  his  wife 
and  a  son.  He  is  credited  with  hav¬ 
ing  introduced  modern  publishing 
methods  into  the  Yiddish  newspaper 
field  when  he  succeeded  his  imcle  as 
publisher  of  the  pwpers  in  1916. 


CLASSIFIED 

RATES 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  b\ 
the  publishers  themselves  or  by  the  mnrl 
reliable  brokers  in  the  held. 


•SITUATIONS  WANTED" 

(Cash  with  Ordar) 

I  tima  —  .50  par  lina 
4  timas  —  .40  par  lina 

"HELP  WANTED" 

(Cash  with  Ordar) 

1  time  —  .90  per  lina 

2  times  —  .80  par  lina 
4  times  —  .70  par  h'ne 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Ordar) 

I  Time  —  .90  par  lina 
4  times  —  .75  par  lina 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  par  line 
4  times  —  .70  par  lina 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

Business  Opportunties 


We  have  a  number  of  .small 
Publicationa  for  sale 
in  California. 

Write  us,  if  interested. 
OPPORTUNITIES.  TNC. 

530  Broadway 

San  Diego,  California 


Circnlotien  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


THERMOMETER  CALENDARS 
for  good  will  advertising  and  profitable  re¬ 
sales.  Extremely  low  trade  prices.  Free 
samples,  details.  Atlantic  Calendar  Co., 
555  Jerome  Street,  Brooklyn,  N.  Y. 


Diroct-Mail  Sorvicos 


Our  Process  Letters  are  taken  for  personal 
eommunicatioDS.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N.  Y.  C. 


Free  Mots  Wanted 


Wanted:  Free  Mats,  all  agencies  handling 
fashion,  movies,  features.  The  Orlando 
TIME.''.  W.  M.  tilenn.  Editor  -  Pub¬ 
lisher,  Orlando,  Florida. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields; 

Advertising  Management 

Circulation  Mechanical 

Editorial  Publicity 

Utilize  These  Services 

1.  Draft  a  four-time  ad  setting  fortli 
your  ((ii.'ilifiratioiis,  and  send  it  to 
II'  witli  I'ayiiient.  (fount  live  word.s 
to  line;  minimum,  tliree  lines;  K.e  jier 
line  per  is'iie).  For  a  month  yonr 
message  will  i-each  prospective  em- 
liloyers.  Many  have  been  jdaced 
directly  in  this  manner. 

2.  Fill  out  completely  (  including 
photo)  the  Personnel  application 
that  will  he  sent  you  ui>on  receipt 
of  ad.  This  application  will  be  kejif 
in  our  files  for  six  mniiths.  It  will 
make  your  record  available  to  the 
publishers  and  executives  calling 
upon  us  constantly  for  employees. 

3.  Better  act  now  to  catch  our  dead¬ 
line  of  next  Thursday. 

PERSONNEL  SERVICE 
Editor  &  Publisher 

1700  Times  Bldg.,  Times  Sq.,  N.  Y.  C. 


Ntwtpapart  For  Salt 


CalUomia  Evening  DaUy  — Weekly  and  job 
business;  Successful  past;  Assured  future- 
Substautial  town;  $25,000  down;  A,  \v’ 
Stypes,  Mills  Bldg.,  San  Francisco. 

New  Jersey  Coast  weekly  paper,  gro^^ 
$25,000;  no  competitor;  owner  has  other 
interests  elsewhere.  Apply  Box  6715 
Editor  &  Publisher. 


Newspaper  Brokers 


Dailies,  Weeklies  and  Trade  Journals  for 
sale — from  $5,000.00  to  $10,000.0l>— 
consult — Murray  E.  Hill  &  Associate', 
Nashville,  Tennessee. 

Newspapers,  Magazines  Apprai.sed,  bought 
sold,  consolidated  since  1910.  Ask  for 
folder  "Why  a  Broker."  Harwell  k 
Fell,  2026  4th  Avenue,  Birmingham.  Ala. 

Capable  handling,  buying,  selling,  mergers. 

N'o  leases  or  trades.  Highest  references 

LEN  FEIGHNER  AGENCY.  Nashville,  Mich. 

Weeklies  in  East  requiring  down  pay¬ 
ments  $1,000  to  $12,500.  Several  op 
portunities  in  metropolitan  area.  State 
your  requirements  for  further  informa¬ 
tion.  Ne-wspaper  Appraisal  Corp'n., 
Times  Bldg.,  New  York. 


HELP  WANTED 


A  progressive  midwest  daily  in  a  city  of 
13,000  {lupulatiuii  has  an  opening  for  an 
editor  who  possesses  the  ability  to  direct 
his  department  in  such  a  manner  that  it 
will  lead  the  paper  in  development.  He 
must  be  able  to  think  straight,  write 
well,  and  take  an  aggressive  stand  on 
local  problems.  Good  habits,  sincerity, 
and  a  cooperative  spirit  are  requisite!. 
In  your  reply,  furnish  all  of  the  informa¬ 
tion  that  you  would  expect  if  you  were 
hiring  this  editor  for  your  paper.  All 
answers  confidential.  Box  6dOU.  Editor 
&  Publisher^ _ 

Advertising  Solicitor,  preferably  married, 
for  position  on  high-class,  unusually  well- 
known  small  town  daily  in  city  of  15,000 
population.  Must  have  good  personality 
and  strong  desire  for  hard  work.  Please 
give  ago,  education,  experience,  church 
affiliations,  salary  desired,  present  con¬ 
nection  and  complete  details  including 
jiicture,  if  possible,  in  first  letter  of  your 
own  handwriting.  Excellent  opportunity. 
Box  6815,  Editor  &  Publmlmr. _ 

Circulation  Manager  for  small  daily  in 
Tennessee  county  seat.  Population  10,000. 
Must  know  how-  to  get  rural  circulation 
as  w^ell  as  build  city.  Give  age.  exper 
ience,  references,  salary  expected.  Box 
6855,  Editor  &  Publisher. _ 

Reporters,  Advertising  Solicitors,  and  help 
for  all  departments  of  newspapers  and 
magazines  are  placed  every-  week  through 
the  "Situations  Wanted"  ads  on  this 
jiage.  a.s  well  as  the  Personnel  Service 
Full  details  in  the  box  below. _ _ 

Syndicate  Salesman  for  specialized  sendee. 
Write  fully,  giving  age,  experience,  refer¬ 
ences,  etc.  Box  6854,  Editor  &  Publisher. 


Situotiona  Wanfad 
Advertising 
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'on  be  the  judfre  as  to  my  success.  From 
my  newspaper  income  I  have  paid  “ 
$7.5U0  home,  own  my  automobile,  have 
several  thousand  in  the  hank.  35  year> 
old,  very  happilv  married  fifteen 
two  sons.  W’lUU  NOT  ‘ ‘iro  anywhure  but 
have  outgrown  possibilities  where  no 
f»Mi.Twise  happily  4-onneeted. 
if  your  display  stalV  is  in  the  tiolurua^ 
an<!  yon  are  sffkin;;  i  manHk'»r  who  C 
f  «>rrect  the  sitiialicni.  1  can  show  you  lO' 
bettrr  than  limited  sp:ief  in-rmit^  nie  ' 
tell  yon.  lint  you  MLST  be 
pav  tin*  prieel  Drop  m<-  a 
never  e  iii  tell.  Adilre"  Bex  li'T.l. 

A;  Publisher. 

V  moderate-sized  newspaper  (or  -r‘”'p' 
eiigiigo  .1  nieroliitndi'in- 

in.-iiiy  year'’  exio-rietn-e  .iiid  wide 
tact'  to  help  their  ret. .11 
get  bigger  re'ults.  also  tb-  most  »>'l-ro'‘1 
'V'tem'.  xtith  lea't  cleric.il  U„,|, 

verti'iT  is  an  old  new-]iaper  man, 
e.litorially  and  in  advert i'ing'-  , 

job  in  a  Miialler  city:  a  .|iiiet 
quiet  town.  Salary  ran  b.- 
otber  conditions  are  favorable.  Box 
Editor  &  Publisher. _ _ _ 

Vdvertising  Manager-Business 

Seventeen  years’  cojiy,  layout,  pro  • 
Now  employed — seeking  larger  o®,  '  ,.5 
ing  present  field.  Highest  references. 
Box  6704,  Editor  &  Publisher. _ _ 

Advertising  manager  desires 

tunity  than  he  has  at  present,  x  „iiing 
years’  experience  in  successful  , 

and  merchandising  promotion  *  , 
and  national  fields.  Invers. 

from  present  and  previou^  * 

Hox  6772,  Editor  &  Publisher. 
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Situationf  Wanted 
Advertiting  (Cont’d) 


advertising  salesman  or 

EXJCCUTIVE 


■  A3  years,  sixteen  years’  experience  on 
two  major  newspapers,  one  morning  and 
Sunday  the  other  evening.  New  York 
City,  Eastern  seaboard  and  Mdidle  western 
,ales  experience  as  salesman  and  execu- 
ti»e.  Former  employer  states  “a  thor- 
oujily  competent  man,  very  earnest  and 
nnKientious  in  his  work  and  trained  to 
the  last  degree  in  advertising  technique.” 
Sow  in  business  for  seif  but  desires  to 
ifram  to  newspaper  field.  Highest  refer- 
rates  from  former  employers  and  other 
publishers.  Box  6780,  Editor  4:  Pub¬ 
lisher. 


advertising  manager 
OR  SOLICITOR 

'-finiied,  directed  four-man  sales  staff 
lor  200,000  line  gain  past  seven  months; 
(ity  of  23,000;  personally  handles  79 
ictounts.  Age  32;  ten  years’  present 
;ob.  Consider  change  city  under  75,000. 

'Boi  6782,  Editor  &  Publisher. _ 

iinrtlsing  Copy  and  News  Writing  job 
wanted  by  University  of  Illinois  grad 
mte.  '36.  2  years  in  correspondent 

ifpsrtment  of  mail  order  tirai.  Under¬ 
fund  people  and  use  of  words.  Will  go 
laywhere.  Box  6871,  Editor  &  Publisher, 
lirertising,  sales  promotion,  copywriting, 
1  year  direct  mail,  2  years  retail  selling. 
College  graduate.  Employed.  Box  6648, 

Editor  &  Publisher. _ 

i:  'ronnd  Artist:  Ten  years’  experience; 

;ng.  Piihlishcis  write — "Hist  tec'fc  had." 
3oi  672S.  Editor  &  Publisher^ _ 


Un  you  use  a  cai)al)le  man  of  ten  years 
nenry  and  two  years  newsi>ai)er  experi- 
■.rel  Specialized  in  .Mercliandising. 
Good  visualizer.  Can  SELL  and  contact 
.11  types  of  accounts.  Fully  acquainted 
with  Farm  Markets.  Skilled  in  ropy  and 
Ijjoats.  Know  art  and  production.  Col¬ 
lege  graduate.  Age  thirty-five.  Married. 
Eicellent  health.  Start  moderately.  Best 
rrferences.  Address  Box  683.'>.  E<litor  & 
Publisher,  1700  Times  Building,  New 
York  City. 

rAiiUed  Advertising  Executive  wants  T)e- 
pirtraeat  to  manage.  Will  install  system 
which  has  been  developed  for  syndication, 
;’ep  by  step,  on  lending  newsi)nper8  in 
Eighty  competitive  fields  for  several  years. 
Hike  up,  selling  and  oomimsition  methods 
.ocrease  revenue  and  cut  production  costs, 
sisonable  campaigns,  regular  promotion 
■id  inodes  of  making  lineage  are  tried, 
iool-proof  and  of  a  common  sense  nature. 

Write  Box  6862,  Editor  &  Publisher.  _ 

Yirtied  Manager  —  Successful  salesman 
vith  leadership  qualities  proven  on  3 
Metropolitan  dailies  wants  managerial 
position.  Offers  knowledge  of  street  and 
telephone  selling,  personnel  management, 
promotion,  rate  structure,  credit  and  com- 
petition.  Box  6744,  Editor  &  Publisher. 
"IT.^ter — young  man.  Has  keen  de¬ 
scriptive  ability.  Finds  new  selling 
Jjsintt,  and  develops  new  dramatic 
-  oeiuos.  Box  6745,  Editor  &  Publisher. 
■<l  I  Get  Together,  a  darn  good  advertising 
or  circulation  manager  looking  for  a 
woi'f  in  need  of  same.  Am  rarin’  to 
atiblish  increases.  Box  6790,  Editor 
4  Publisher. 


Situations  Wanted 
Circulation 


-■cilation  Man  with  varied  experience; 
competent  and  aggressive.  P’or  many 
foars,  with  'I'he  Northwest’s  Greatest 
■  “’'■ipaper.  Cnuld  make  you  a  sjilendid 
and  is  willing  to  i)rove  it. 
"silable  now.  Box  6822,  Editor  A’  Pub- 


-hir 


-culalion  Man  .-it  liberty.  F'ifteen  years’ 
"  •t'’  ^lanagor.  Available 
Wh.-it  linve  you.'  J.  R,  Chambk-n, 
Indiana. 

-•^tion  Managcr-~foiirt(  ■en  years’  ex- 
I  nence.  Aje  .it,  exeelleiit  record  and 
Specialized  Home  Delivery 
v'j,  C-iffier  Promotion.  Box  668.8, 

i>„t,|isl^r.  _ 

Manager,  42.  marriodTl  8  years’^ 
Iao  ^|“•cialist  l»ov  promotion. 

Box  0635,  Editor  & 

Manager:  T’nliniited  experipnee 
ielsU  I’fotnotion,  homo  delivery,  office 
.  Gilt-edge  reforenoes.  Age  34; 

lure.  Box  6660,  Editor  & 

circulator  with~five  yeaM 
Gity  experience  wants  job  in 

knint 

Bd,  opportunity  for  advancement. 

gjiJ?«2L.^itor^&^  Publisher. _ 

'•1*  Circulator.  Have  had  street 

34.  promotion  experience.  Age 

T*in’  ”  personal  appearance;  eighteen 
(bit  ,®*Pcrience.  Will  produce  results. 
f75s  consolidation.  Box 

•  Editor  &  Publisher. 


Situations  Wanttd 
Ldiloriul 

Cartoonist — Caricaturist,  adventurous  Yan¬ 
kee,  26,  single,  yearn.s  for  publication 
staff  position  in  Hawaii,  Australia,  New' 
Zealand,  South  Africa,  Cuba  or  South 
Seas.  Box  6838,  Editor  &  Publisher. 
Columnist-news  vrrlter — last  10  years  large 
Southern  daily;  editor  two  prize-winning 
semi-weeklies  and  national  resort  paper. 
Now  publicity  in  New  York  City.  33, 
single.  Newspaper  or  publicity  work 
anywhere.  Box  6695,  Editor  &  Publisher. 
Columnist.  Reporter,  25,  two  years  daily. 
Ex-English  teacher.  Box  6844,  Editor  & 

Publisher^ _ 

Copy  reader  —  serious-minded,  working 
M.E.  city  under  50,000.  Box  6834,  Editor 

&  Publisher. _ 

Desk,  Leg,  Sports,  Wire,  23;  four  years 
daily  experience;  ambitious,  go  anywhere. 

Box  6652,  Editor  &  Publisher.  _  _ 

Desk  Man,  Reporter — 33,  married.  Twelve 
years’  experience.  Now  employed.  Excel¬ 
lent  references.  Box  6832,  Editor  & 

Publisher.  _ 

Editor,  36,  experienced.  Publisher  large 
weekly,  executive  medium  sized  dailies. 
Now  employed  metropolitan  midwest 
daily.  Seeks  editorship  small  daily  any¬ 
where.  prefer  chance  ultimately  invest. 

Box  6638,  Editor  &  Publisher. _ 

Editor.  50,  editorial,  advertising,  feature 
writer,  imhlicity  director.  Outstanding 
record,  ability:  ‘‘jiiiy  off”  ideas.  Box 
68.70,  Editor  &  Publisher. 
Editor-Reporter,  forceful  writer;  enviable 
record  as  iiew.-paper  builder;  versed  in 
best  newspaper  jirnctices.  Ago  36.  Go 
anywhere.  Box  6848,  Editor  &  Publklmr. 
Editorial,  on  daily  wliere  writing  ability  is 
asset,  by  young  man,  22,  emiiloyed,  Univ. 
honor  grad.,  exiiericnce.  Box  6774,  Edi¬ 
tor  &  Publisher. _ 

Editorial  cartoonist  now  appearing  in  two 
large  dailies  desires  position  with  edi¬ 
torially  aggressive  paper.  Box  6712,  Edi¬ 
tor  4:  Publisher. _ _ 

Editor!^  Cartoonist  desires  newspaper  con 
nection;  formerly  with  syndicate.  K. 
Slagle,  557  Belvedere  Street,  San  Fran¬ 
cisco,  California^ _ _  _ 

Experienced  —  Now  with  New  York  City 
daily.  Self  -  reliant,  energetic,  capable. 
Has  camera.  Single,  24.  Interview — 
September.  Box  675‘2,  Editor  &  Publisher. 
Help!  Newsman  and  publicist,  36,  nauseated 
with  present  political  publicity  post, 
anxious  to  return  to  private  business  of¬ 
fering  opportunity  for  advancement  to 
executive  position.  Twelve  years'  ex¬ 
perience  as  reporter  and  news  editor  of 
iipw-spapers  and  pres.s  associations.  Excel¬ 
lent  references.  Box  6746,  Editor  &  Pub¬ 
lisher.  _ _ 

Journalism  graduate — six  years’  newspaper 
and  secretarial  experience.  Box  6840, 

Editor  &  Publisher. _ 

MiF^ri~Joumali8m  honor  graduate  desires 
more  experience  news,  sports,  general 
editorial  work.  Conscientious,  able,  am¬ 
bitious.  Salary  secondary.  Excellent 
references.  Apply  Box  6820,  Editor  & 

Publisher. _ 

Movie  Critic,  reviewer,  columnist,  26,  late 
from  Hollywood  with  fresh  aspects.  Con¬ 
nection  desired  with  newspaper,  maga¬ 
zine  or  syndicate,  or  editing.  Box  6845, 

Editor  4:  Publisher. _ _ _ 

Newspaperman,  22  years’  experience  in 
both  Metropolitan  i.nd  small-town  jour¬ 
nalism,  seeks  editorial  position  on  small 
daily  or  large  weekly.  Pleasant  environ¬ 
ment  main  objective.  Wovtd  invest  $3,000 
after  trial  proved  mutually  satisfaetory. 

Box  6749.  Editor  &  Publisher. _ _ 

No  Super-Duper — .Tust  a  young  bird  with 
the  “news  hug”  and  a  wide  personal 
liackgronnd.  General,  writing  and  jihotog 
raphy  experience.  Anywhere,  any  rea¬ 
sonable  salary.  Write  to; 

PETER  .S.  rOXOVKR.  STKITRF.NVIT.LE.  O. 
Photographer:  8  years  newspaper  experi¬ 
pnee,  last  4  years  chief  iihotogvapher 
meli-opniitan  chain.  Single,  27.  I.ocat, 
anywhere.  Own  complete  i  iiuipment.  Also 
stiidio  and  magazine  eyperience.  Bov 

6634.  Editor  4:  PutdiOier _ 

Photographer — Exiierienced  news  and  pub¬ 
licity;  own  eiiuipmenf.  car.  Three  year'’ 
expori.nee  Metnipiditan  area.  Age  2't. 
Box  672’i.  Editor  4:  Publisher.  _ 

Proven  reporter,  26,  expei-i,  nee  on  rewrite- 
and  (  Iipy  des'K.  Reputation  as  good'.vil' 
biiiider.  Go  nnywiierp.  Write  box  6830. 
Editor  4  Piibiislior^  _ 

Reporter:  two  yars’  Metropol.l.-in  dailie  : 
.\.ll.  :  trained  rnnservat ion  wrltl-r:  sono- 
desk  and  imlilicity  exi>erienee ;  go  fitly 
where,  anytime.  Box  6809.  Editor  4' 

Piihlislier.  _  _ 

.Sports  Editor  or  'Writer 
TNVESTIOATK 

Box  66.74,  Editor  4-  Publisher _ 

TjnTversity  journalism  gradu.ate  needs  job. 
Actual  reporting,  desk,  make  up  and  cor¬ 
respondence  experience.  Prefer  South 
west  but  w-il!  work  willingly  anywhere 
Best  references.  Box  6770,  Editor  and 

Publisher. _ _ 

Toung  Reporter — two  years’  correspondent 
Department  of  Agriculture;  trade  journal 
experience:  article  recently  published  in 
lending  national  publication;  want  repor- 
toriai  job  on  live-wire  daily  or  weekly— 
anywhere.  Box  6778,  Editor  &  Publisher. 
(More  Situations  Bottom  Next  Column) 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

VttJ  Eqmipmtemt — New  E^ipmetU  &  Sappliep—Privete  Somreet,  Dealert,  Smpplf  Bomaat 


Compoiing  Reom  Eqalpmant  For  Sol* 


For  Sale — Three  Gas  metal  pots  for  lino¬ 
type.  In  good  condition.  $5  each.  The 
FINDLAY  PUBLISHING  CO.,  Findlay, 

Ohio. _ 

Hoe  Heavy  Duty  combined  Stereo  and 
Monorail  Trimmer;  Hoe  Single  Screw- 
Flat  Shaver.  Both  in  excellent  condi¬ 
tion.  Flxtra  on  account  of  con.soIidation. 

PATRIOT  LEDGER,_Quincy,  Mass. _ 

(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPOR.4TION,  82 

Beekman  St.,  N.  Y.  C. _ 

Buy  Llnotjrpes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

For  Sale — Two  overhead  banks.  10  feet 
long,  for  make  up  table.  Equipped  for 
lights.  Includes  hangers.  $10  each.  The 
FINDLAY  PUBLISHING  CO.,  Findlay, 
Ohio. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD  FALCO  CORP.  First 
225  Varick  Street  New  York,  N.  Y. 


LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ _ New  York  City 

Linotype  Machiues  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafavette  St.,  New  York 
City. 


Mechanical  Equipment  For  Sale 


Printers  Bargains  —  Miehle  Verticals, 
Kellys.  Cylinders,  Web  and  Job  Presses, 
Linotypes,  Intertypes.  Ludlows,  Elrods, 
plants  bought  and  .sold.  Write  for  bar¬ 
gain  linlletin.  Craftsmen  Machinery  Com¬ 
pany.  307  Atlantic  .Ave..  Boston.  Mass. 

Consolidation  Offers  surplus  equipment : 
Cottrell  drum  cylinder,  $50;  No.  I  Lino- 
graph  recently  overhauled,  with  electric 
pot.  new  mats  and  miigazine.  8  and  10 
jioint:  newspaper  folder;  mailing  galleys 
w-ith  cabinet;  Wing  mailer;  16  six-column 
steel  chases.  JOURNAL,  Richford,  Vt. 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street.  New  York  City. 

Newspaper  and  Stereotype  Machinery 
Goss  16  page  Press,  $2750.00 

Heffelman.  406  W.  Pico,  Los  Angeles.  Cal. 


Situations  Wanted 
Mechanical 


Ambitious  Composing  Room  Foreman  of  16 
years’  experience.  Energetic  man  who 
knows  how  to  handle  men  firmly,  honestly 
and  diplomatically.  Keen  jiride  of  crafts- 
niansliip  and  know  all  phases  of  the  com¬ 
posing  room.  Box  6825,  Editor  4-  Pub 
lisher. 


COMPOSING  ROOM  FORKM.AN 

Seek.s  connection  where  publisher  wants 
results  above  Par.  Handles  men  fiimly, 
honestly,  diplomatically.  Congenial,  co- 
op-  rative  with  other  departments.  Keen 
jiriilo  in  craftsman -hill.  Tlioi-ongh  knowl¬ 
edge  of  all  phases  of  eomposing  room 
oji.  ration.  Inspiring  lead  -I  'liip.  Efii- 
rieiiey.  Reliability.  High  standard  pro- 
diirlioii.  Have  maintained  page  cor-ts  lie- 
Iweeii  seven  .and  eigiit  dollars.  Referenees 
from  ],nb!ishers.  executives,  profes-ors. 
Family  man.  Union.  State  saii.ry.  re- 
iinir,  iiients.  Box  6824.  7-!d  tor  4  I’lildisher. 

Composing  Room  Foreman — seasoned  exeru- 
tive  ean  inereas--  jirodncfion.  rednee  page 
(osts.  Eleven  years’  foreman  .Metnqpoli- 
tan  dail}-.  Box  6828.  Editor  4-  I’ntdisia-r. 

Experienced  Titbnlar  pressman  and  stereo 
t.’.per:  peniiaiiei.t ;  i-efereiiees.  Color  ex- 
|..■l-il■Tlee  -  -  (oi-emaiiship  aiiility.  BRUCE 
l’R\\1).  72  1  East  Maple,  Enid.  f>l-:lalioiiia. 

Mechanical  Superintendent  -  Ag-gi-e-sive 
young  infill  desires  eonoeelion  wlieie 
effieieiiey.  eroTioiiiy.  reliabilify  and  co¬ 
operation  needed.  City  of  fifty-tiionsaiid 
upward.  References.  Union.  Box  6858, 
Editor  &  I’uldisher. 

Photographer-Photoengraver,  25,  1st  class. 
Experienced  Tasope  one-man  plant.  Go 
anywhere,  married,  own  complete  jihoto 
graphic  sot  up.  Box  6785,  Editor  & 
Publisher. 

Stereotyper,  certified  efficiency.  Personal  in 
terview  preferred.  Economical  rapid  pro¬ 
duction.  Broad  experience.  Moderate 
wage.  Union.  Employed.  Confidential.  Box 
6812.  Editor  &  Publisher, 


Machanical  Equipmant  Waatad 


'Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertypc  |>arts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

Wanted:  Cutler-Hammer  newspaper  dii- 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  A 
Publisher. 


Rotary  newspaper  press  with  complete 
stereotype  outfit,  8-12  page  capacity.  Must 
be  in  good  mechanical  condition,  capable 
of  producing  well  printed  paper.  Give 
make,  age,  electrical  equipment,  full  par¬ 
ticulars.  Box  6784,  Editor  &  Publisher. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  &  Co,,  136  Lafayette 
St.,  N.  Y.  C. 


Photo-Engraving  Equipment  For  Sale 


CIIEMCO 

Photo- Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  tv.  41st  Street  New  York  City 


Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich, 


Tasope’,  world’s  largest  builders  of  com- 
idcte  photo-engraving  plants.  Precision 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEPT.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

N4?w  York,  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


For  Sale;  Duplex,  eight-page  flatbed  press, 
in  good  condition,  available  quickly  at 
right  price  from  New  York  State  source. 
Must  act  fast  because  of  installation  of 
larger  press.  Inspection  welcomed  any 
time.  Write  Box  6818,  Editor  &  Pu'o- 
lishcr. 


For  Sale:  OS  Chandler  &  Price  Jobber,  re¬ 
cently  rebuilt  by  Tompkins.  First-class 
condition,  solid,  new  gears,  cams.  Runs 
perfect.  Platen  solid.  $150.  This  is  a 
buy — no  junk.  Record  Printing  Co,,  44 
S.  Ionia  Ave.,  Grand  Rapids,  Michigan, 

Hoe  32'page  X  jiattern  Rotary  press,  double 
high-speed  folders;  two  motor  AC  drive 
and  stereotype  equipment. 

Duplex  20-page  stereotype  press;  modern 
fast  folder;  AC  motor  drive  and  plate 
making  machinery.  For  further  infor¬ 
mation  regarding  these  and  other  attrac¬ 
tive  jiress  offerings,  including  Duplex  and 
Comet  Hat  bed  presses. 

.lOHN  GRIFFITHS  COMPANY.  INC. 

145  Nassau  Street,  New  York  City,  N.  Y. 

Modern  Goss  low-construction  unit-type 
jiresses.  arranged  with  underneath  or 
end  roll  feed.  .Available  in  6  unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  c.'ipacity.  (22’);"  rnt-off).  Alay  be 
seen  in  operation.  For  further  informa- 
tin.i  ."pplv  R.  HOE  4  CO.  fDl  E.  138 
S’l’..  <’ 


Rubber  Plate  Equipment  For  Sale 

H.  H.  H.  Electro-IIydr.iulic  Vnlcar.izers  for 
in. ’I  nuf  act  urine  Trcci'’-ioii  nil»!n  r  printing 
plaice  H.  H.  H'-inrich.  Inc.,  200  Varick 
Street,  Xcw  York  City. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  nogntiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 

IliisinesN  Established  in  1890 
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EDITOR  6.  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Technique 
for  Radio 
Journalism 


THIRTEEN  courses  in  “radio  jour¬ 
nalism”  are  now  being  offered  by 
institutions  belonging  to  the  American 
Association  of  Schools 
and  Departments  of 
Journalism.  There 
may  be  more  next 
fall,  but  the  number 
given  is  quoted  from 
the  introduction  of  the  first  text-book 
prepared  for  such  courses.  It  is 
“Journalism  on  the  Air,”  written  by 
Prof.  Dowling  Leatherwood,  of  Emory 
University,  Atlanta,  erstwhile  news 
cx)mmentator  on  Station  WRUF.  The 
book  is  100  pages  8*^  by  11,  mimeo¬ 
graphed  by  the  Burgess  Publishing 
Company  of  Minneapolis. 

Considering  the  pioneer  nature  of 
the  book,  it  covers  the  available 
knowledge  of  the  subject  creditably. 
The  style  is  easy,  evidently  modeled 
upon  scripts  of  news  prepared  for 
broadcasting.  Its  treatment  of  tech¬ 
nical  phases,  such  as  voice  modula¬ 
tion.  breathing,  control  of  force  and 
volume,  is  clear,  indirectly  stressing 
the  advisability  of  expert  training  in 
speech  and  delivery.  Discussion  of 
preparation  of  news  for  broadcast¬ 
ing  leans  heavily  upon  the  instruc¬ 
tions  prepared  by  the  United  Press 
for  its  radio  desk,  with  long  and 
lucid  quotations.  Illustrations  of  the 
various  type  of  newscasts  are  selected 
from  outstanding  recent  work  by 
Lowell  Thomas,  Boake  Carter,  H.  V. 
Kaltenborn,  Dorothy  Thompson,  Bob 
Trout,  and  others,  and  in  several  in¬ 
stances  contrasts  are  drawn  between 
newspaper  and  radio  style. 

Simple  directions  are  given  for  or¬ 
ganization  of  a  class  in  radio  journal¬ 
ism,  and  each  of  the  ten  chapters  ends 
with  suggested  readings  and  a  series 
of  quiz  topics  and  “laboratory  ex{>eri- 
ments.”  The  last  chapter  is  a  brief  but 
fairly  comprehensive  study  of  prob¬ 
lems  now  concerning  news  broad¬ 
casters,  newspapers,  and  news  ser¬ 
vices.  It  deprecates  competition  be¬ 
tween  broadcasting  and  newspapers, 
declaring  that  each  has  a  field  in  which 
it  serves  better  than  the  other. 

The  textbook  and  the  present  in- 
.struction  in  radio  journalism  seem  to 
be  predicated  upon  an  assumption  that 
expansion  of  this  service  will  create 
“hundreds  of  new  opportunities  in  the 
news-gathering  field,  since  news¬ 
gathering  organizations  will  have  to 
employ  more  men  in  order  to  carry 
the  double  burden  of  serving  both 
newspapers  and  radio.” 

We  hesitate  to  charge  Prof.  Leather- 
wood  with  wishful  thinking  in  that 
judgment,  but  we  can’t  help  it.  Nor 
can  we  agree  that  many  new  openings 
will  be  created  in  the  field  of  proc¬ 
essing  news  for  radio.  Those  devel¬ 
opments  would  be  pleasant,  but  as  we 
see  the  situation,  few  new  jobs  are 
needed.  For  its  nationwide  or  world¬ 
wide  coverage,  radio  will  continue  to 
depend  upon  the  pre.ss  association 
.-taffs  or  the  local  staffs  of  newspapers. 
Of  the  234  stations  cited  by  Prof, 
f.eatherwood  as  having  newspaper  af¬ 
filiations,  we  know  of  none  which  em¬ 
ploys  a  radio  newscasting  staff  in  any 
way  comparable  in  size  or  duties  with 
that  of  its  city-room  force.  In  the  ma¬ 
jority  of  cases,  the  radio  news  staff 
comprises  one  or  two  men,  usually 
recruited  from  the  news  department. 
They  rewrite  the  local  and  wire  news 
from  the  regular  desks  and  they  do 
their  own  announcing. 

The  author  points  to  the  additional 
revenue  from  news  sold  to  radio  by 
the  press  services  as  “enabling  them 
to  extend  their  coverage,  improve  their 


personnel,  and  thus  do  an  even  bet¬ 
ter  job  of  collecting  the  world's  news 
than  in  the  past.” 

This  additional  revenue  has  been 
enjoyed  for  four  years  by  the  United 
Press  and  International  News  Service. 
The  Associated  Press  will  increase  its 
income  slightly,  we  suppose,  as  a  re¬ 
sult  of  its  convention  approval  of 
broadcasting  after  many  years’  resist¬ 
ance.  The  future  of  agencies  set  up 
exclusively  to  gather  news  for  radio 
is  seen  as  doubtful  by  Prof.  Leather- 
wood.  The  net  result  to  the  services 
is  additional  income,  with  small  addi¬ 
tional  cost  for  material  and  labor. 

To  date,  no  large  additional  invest¬ 
ment  for  handling  radio  news  has 
been  necessary,  and  we  doubt  that  the 
necessity  will  arise  in  the  near  future. 
Any  increase  in  personnel,  and  any 
improvement  in  personnel,  will  be  at 
the  demand  of  newspaper  members 
and  clients  and  not  at  the  behest  of  the 
consumer  of  the  radio  by-product. 
That  newspaper  demand  is  a  continu¬ 
ous  process. 


Employment 
Balance 
in  the  Red 


THERE  are  approximately  700  radio 

stations  in  the  United  States,  and 
there  are  not  likely  to  be  many  more, 
on  the  present  allo¬ 
cation  of  broadcast 
bands.  If  every  one 
of  them  was  to  take 
on  two  new  men  or 
women  as  news 
broadcasting  technicians,  they  would 
have  barely  skimmed  the  top  from  the 
reservoir  of  news  workers  now  un¬ 
employed  as  a  result  of  recent  news¬ 
paper  suspensions  and  mergers. 

As  we  pointed  out  on  this  page  last 
week,  radio  broadcasting  has  been 
one  of  several  factors  responsible  for 
the  reduction  in  number  of  newspa¬ 
pers.  Prof.  Leatherwood  believes  that 
news  broadcasting  has  not  hurt  news¬ 
paper  circulation.  This  writer  has  al¬ 
ways  held  that  belief.  Most  radio 
news  stimulates,  without  satisfying,  the 
appetite  for  news  and  the  long-run 
effect  has  been  the  stimulation  of 
newspaper  circulation.  There’s  the 
rub. 

Circulation  is  a  net  revenue  item 
for  very  few  newspapers.  At  present 
prices,  it  probably  pays  the  cost  of 
newsprint  and  ink  and  of  distribution 
for  the  majority.  Still  to  be  met  arc- 
production  and  administrative  payroll 
and  expense,  machinery  investment 
and  operating  cost,  housing  and  taxes. 
For  these,  the  newspaper  has  to  look 
to  its  advertising  columns,  and  there 
is  no  point  in  denying  that  radio  has 
been  a  serious  competitor  here.  Its 
total  volume  is  small  beside  that  of 
the  newspaper,  even  today,  but  what 
radio  took  was  the  cream  off  the  top  of 
the  bottle,  the  10  to  15  per  cent  that 
more  than  covered  the  net  profits  of 
the  newspaper. 

Radio  news-casting  has  undoubtedly 
been  a  factor  in  establi.shing  the  broad¬ 
caster  as  a  rival  for  advertising  ac¬ 
counts.  both  local  and  national.  In 
that  respyect,  it  has  markedly  dimin¬ 
ished,  rather  than  increased,  the  num¬ 
ber  of  opportunities  open  to  people 
skilled  in  writing  and  editing  news,  or 
wishing  to  attain  those  skills. 

We  see  no  “hundreds  of  oppiortuni- 
ties”  opening  up  for  youngsters  now 
studying  journalism  for  print  or  jour¬ 
nalism  for  the  air.  Radio  does  not 
now  present  the  expanding  field  it  did 
ten  years  ago,  unless  great  progress 
is  made  soon  in  developing  short-wave 
radio  for  broadcasting  use.  And  that 
development  promises  little  good  for 
small  newspapers,  unless  they  are 


faster  on  the  ball  than  were  the 
majority  of  their  metropolitan  con¬ 
temporaries  when  radio  was  an  open — 
if  dubious — field  15  years  ago. 

If  small  newspapers  keep  a  close 
eye  on  the  short-wave  idea,  and  make 
it  an  adjunct  of  their  printed  service, 
then  there  are  real  possibilities  for 
increased  employment,  through  in¬ 
creased  advertising  revenue.  That 
revenue  growth,  however,  can  only 
come  from  expansion  of  the  shopping 
area  of  the  local  merchants,  the  addi¬ 
tion  of  new  customers,  through  the 
joint  use  of  press  and  radio.  If  their 
areas  of  influence  merely  coincide  in 
extent  and  depth,  there  won’t  be  much 
new  advertising,  and  there  won’t  be 
any  new  jobs. 


Why  Press 
Should  Control 
Radio  News 


THAT  BRINGS  us  to  another  point  in 
this  discussion.  We  are  asked  by 
the  manager  of  a  Middle  Western 
radio  station  to  ex- 
nlain  why  Editor  4 
PuBLisHFR.  this  writer 
personally,  and  many 
newspapers,  are  bitter 
toward  broadcasting. 
For  Editor  &  Publisher  and  for  Shop 
Talk,  we’ll  simply  point  to  the  record 
as  proof  that  our  comments  have  been 
based  upon  harsh  realities.  Our  radio 
correspondent  points  out  that  neither 
the  broadcasting  chains  nor  the  trade 
press  which  serves  radio  ever  attacks 
nev/spapers  individually  or  as  a  com¬ 
mercial  enterprise.  We  see  no  reason 
why  they  should,  considering  their 
basic  debt  to  printed  journalism.  Ra¬ 
dio  wants  alliance,  not  hostility. 

For  many  years.  Editor  &  Publisher 
has  argued  in  editorials  and  in  special 
articles  from  the  field  that  radio  is 
essentially  an  adjunct  of  printed  jour¬ 
nalism.  not  an  equal.  We  reached  that 
judgment  long  before  the  arrival  of 
radio  as  a  major  competitor  for  ad¬ 
vertising.  As  a  matter  of  fact,  we  were 
not  much  interested  in  the  advertis¬ 
ing  phase  in  the  early  days  and  wc 
are  interested  in  it  only  as  a  secon¬ 
dary  matter  today.  We  have  urged 
newspapers  for  many  years  to  seek  to 
make  the  radio  station  an  ally,  rather 
than  a  competitor,  either  by  owner¬ 
ship  or  co-operative  relationship.s — 
and  approximately  one-third  of  the 
stations  now  operating  are  in  either  of 
those  relationships  to  newspapers. 

That  advice,  given  in  editorials,  per¬ 
sonal  conversations  and  correspond¬ 
ence,  was  sound,  we  still  believe.  It 
has  never  been  one  of  our  worries  that 
the  public  would  be  harmed  by  any 
such  “monopoly”  over  its  news  media, 
as  some  politicians  have  claimed.  We 
have  worried  .slightly  over  the  possi¬ 
bility  that  a  newspaper  owning  a 
radio  station  might  have  pressure 
brought  on  its  editorial  p>olicies  by 
political  threats  to  hamper  or  revoke 
its  radio  license  privileges.  That 
worry  has  faded  as  years  pas.sed  with¬ 
out  any  confirmed  evidence  that  such 
a  club  has  been  swung.  It  can’t  be 
wholly  dismissed. 

Of  primary  importance,  we  have  felt 
is  the  fact  that  opieration  of  a  .succe.ss- 
ful  democracy  depends  upon  the  func¬ 
tioning  of  a  free  press — the  printed 
word  in  all  its  forms,  but  especially  in 
daily  journalism.  Radio  has  gone  far 
toward  taking  a  place  in  the  free  press 
line,  but  it  can’t  go  all  the  way.  No 
matter  that  broadcasters  now  have 
press  gallery  privileges  in  Washington, 
front  row  seats  at  all  important  na¬ 
tional  spectacles,  the  privilege  of  first 
delivery  of  Presidential  messages  and 
fireside  talks.  Assume  all  that,  and 
you  still  have  the  problem  of  getting 


the  news  into  the  reader’s  conscious¬ 
ness  in  assimilable  form. 

That  accomplishment  rests  upor 
several  factors  beyond  the  control  o' 
the  broadcaster.  If  the  public  is  u 
get  the  story  he  is  telling,  the  public 
must  be  convenient  to  a  receiving  set 
the  set  must  be  operating;  it  must  bt 
tuned  to  the  particular  program  carry- 
ing  the  news  and  not  to  one  of  several 
others  which  might  be  commanding 
the  listener’s  interest  at  an  important 
moment.  The  story  must  be  told  iii 
simple  form,  omitting  details  which 
may  be  vital  to  its  complete  under¬ 
standing,  but  which,  while  clear  t,-; 
the  eye,  may  be  confusing  to  the  ear 
The  story  must  have  the  listener’s  un¬ 
divided  attention,  and  be  free  from 
transmission  obstacles.  A  splutter  oi 
static  may  blot  out  a  key  sentence 
The  same  result  may  attend  an  inter¬ 
ruption  by  a  member  of  the  listening 
group. 

Dependence  upon  radio  for  impon- 
ant  news  by  a  considerable  portion 
of  a  democracy’s  population  we  should 
regard  as  perilous  to  that  democracy. 
It  is  axiomatic  in  physiology  that  the 
ear  is  a  less  reliable  and  sensitive  or¬ 
gan  than  the  eye,  and  it  is  common 
knowledge  that  information  obtained 
by  reading  is  remembered  with  greater 
accuracy  and  for  longer  periods  than 
that  gained  by  hearing.  We  write 
what  we  want  especially  to  remember, 
and.  in  the  pinch,  we  refer  to  the  writ¬ 
ten  record  in  the  interest  of  accuracy. 


Destroyinq 
What  it  Can't 
Recreate 


RADIO  has  not  furnished  the  visual 
record  of  news.  It  cannot  do  so.  in 
the  present  stage  of  its  art.  on  a  basis 
economically  compe¬ 
titive  with  the  printed 
newspaper.  It  is  still 
in  the  class  with  the 
town  crier  and  his 
bell,  or  at  times,  with 
the  village  gossip.  By  its  set-up,  it  Is 
practically  debarred  from  leadership 
of  public  opinion.  It  is  a  common 
carrier,  practically,  when  dealing  with 
controversy.  It  must  present,  on  an 
equal  basis,  the  theoretical  “two  sides 
of  eveiy  question,”  without  any  indi¬ 
cation  to  the  bewildered  listener  to 
ex-joarte  arguments  as  to  which  may 
have  the  weight  of  truth. 

We  have  no  quarrel  whatever  with 
radio  as  a  news  bulletin  service,  on 
what  Prof.  Leatherwood  calls  “re¬ 
portage”  of  sports  events,  great  spec 
tacles.  Presidential  speeches.  We  can 
take  the  news  commentator,  and  ap¬ 
preciate  his  frequently  excellent  jo 
of  reading  the  papers.  We  can  stan  . 
better  than  the  broadcasters  evidently 
can,  the  comments  of  a  man  who  tries 
to  put  opinion  into  his  expositions. 

Where  we  won’t  take  the  cur\c  ic¬ 
on  the  assumption  that  radio  can  ao 
the  whole  job,  without  the  pnnte 
word  to  keep  the  record  cle^  on 
straight.  That  can’t  be  done.  Demo¬ 
cratic  government  requires  record 
reliable,  complete  news.  It  require.. 
we  believe,  editorial  guidance_ 
can  get  neither  from  radio.  u  ^ 
radio  as  a  competitor  of  the 
per  in  news  and  advertising  is  s 
diminishin.g  the  economic  oppor  • 

of  the  newspaper  to  perform  this  i 
.service  to  a  democratic  peope. 
competition  has  reduced 
of  newspapers,  thereby  limiting  _ 
avenues  for  conflict  of 
competition  has  reduced  the  *  > 

of  the  surviving  newspapers,  ■ 

impairing  their  ability  to  per 
the  full  those  vital  services.  ^ 

In  a  word,  our  objection  to  ra  lo  ^ 
a  news  and  advertising  competitor 
that  its  operations  tend  to  : 

something  that  is  useful  on 
without  creating 
take  the  place  of  what  tt 
That,  to  us.  is  far  more  important 
the  mere  fact  of  competition. 
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Streamlined  Model  G  Intertype  Mixer  — the  ace 
machine  for  food  store  ad  and  similar  composition 


OWER 


tOLUMN  COSTS 


despite  reduced  linage  and  increased  wages 


■  Usually,  when  advertising  volume  goes  down, 
column  costs  go  up.  How  to  prevent  that  natural 
sequence  became  the  problem,  two  years  ago,  of 
a  well-known  composing  room  superintendent  on 
a  Mid-Western  newspaper.* 

■  He  solved  the  problem  by  installing  three  new 
Intertypes  —  and  he  chose  Model  G  Combination 
Mixers.  Result:  In  1937,  with  his  local  display  re¬ 
duced  nearly  6  per  cent,  and  wages  up  7  per  cent, 
he  made  a  saving  of  well  over  5  per  cent  in  column 
cost.  Then,  during  the  same  period  last  year,  with 
his  local  display  reduced  1 3  per  cent,  as  compared 


with  1936,  he  still  showed  a  big  saving  — 8.25  per 
cent  — in  column  cost. 

■  This  composing  room  superintendent  writes:  “If 
is  gratifying  to  note  that  we  reduced  our  cost  of 
producing  display  the  second  year  over  the  first. 
This  was  done  even  with  a  decline  in  linage  and  an 
increase  in  wages  during  1937.” 

■  If  YOU  are  trying  to  reduce  costs,  find  out  what 
Streamlined  Intertypes  are  doing  in  other  plants. 
Names  of  users  in  your  vicinity  will  be  furnished 
on  request.  Please  address  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  New  York. 


deduce  your  costs  and  step  ahead  with 


ond  details,  including  monthly  cost  figures,  will  be  furnished  on  request. 


TEXT  SET  IN  FUTURA  MEDIUM,  DISPLAY  VOGUE  FAMILY 


INTERTYPE 


Equipment  Review  of  Editor  &  Publisher,  August  12,  1939 


How  Ad  Writers  (an  Relieve  Pressure 
On  the  Stereotyping  Department 


Cast  circles  and  boxes  often  break  small  amount  of  time  The  elimina 
when  being  mortised,  necessitating  tion  of  any  operation  saves  time- 
re-casting.  They  must  be  locked  and  time  is  money! 
tightly  for  mortising,  and  thin  metal  Now,  a  final  admonition  to  the  ae 


Making  Satisfactory  Mats  from  Poor  Copy  Wastes 
Stereotyper's  Time,  Delays  Other  Work 

By  T.  H.  WILLHITE 


This  article  is  the  fourth  of  a 
series  by  Mr.  Willhite  to  appear  in 
the  EQUIPMENT  REVIEW  on  the 
importance  of  training  ad  writers  in 
composition  details  and  the  ele¬ 
ments  of  simpler,  more  effective 
advertising.  The  four  articles,  based 
on  a  laboratory  study  of  all  types  of 
retail  advertising  copy  and  layout, 
disclose  how  understanding  and  con¬ 
sideration  of  printers'  problems  by 
ad  writers  can  speed  up  all  pro¬ 
duction  processes  and  substantially 
offset  advancing  costs.  No.  I, 
"Copy!  Corrections!"  appeared  in 
EDITOR  &  PUBLISHER  for  May  13. 
Section  Two,  page  V.  The  second 
appeared  June  10,  page  VII.  The 
third  article  covered  composition 
details.  This  last  article  takes  up 
stereotyping. 


_  tightly  for  mortising,  and  thin  metal  Now,  a  final  admonition  to  the  ac 

walls  will  not  withstand  this  side  writer  or  solicitor.  Write  on  eacl 
l/w|#OI  llllwlll  pressure.  mat  the  name  of  the  advertiser  ti 

Mats  That  Buckle — A  buckle  is  a  whom  it  belongs — to  aid  the  person  i 
Om  Poor  Copy  ^^asfes  wavy  or  puckery  area  in  the  mat  that  who  re-files  used  mats  or  sorts  then 

\  1 1  \A/rtrt  ®  clear-printing  plate,  for  return  to  their  owners.  This  ij 

ner  OPK  There  are  perhaps  a  score  of  reasons  very  important.  Without  such  iden- 

why  a  mat  may  buckle.  One  of  the  tification,  someone  must  waste  tinw 
common  causes  is  unequal  “pull”  on  establishing  the  ownership  of  each  un- 
.  .  „  ,  ,  .  the  mat  when  it  is  being  moulded,  marked  mat. 

>pmg  opera  ion  can  e  measuie  in  “pull”  is  unequalized  when  large  Time-saving  is  simply  the  reduc- 

minu  es  rom  or  or  e  ,  areas  of  white  space  surroimd  large,  tion  or  elimination  of  waste  effort  ? 

to  30  minutes  for  the  more  difficult  •  „  ,  ,  .  j  u  ir  *  „  i  „  -m.  j  euon. , 

irregularly-shaped  half-tones,  circles.  The  ad  writer  s  time  is  no  more  preci- 

‘  ■  .  •  *  “’’‘f  such.  Bearer  points  (printing  ous  than  that  of  those  who  must  work  j 

Stereotyper  s  Time-Stealers  surfaces)  no  matter  how  small,  should  from  the  material  he  furnishes.  The 

Also,  the  printer  either  can  or  can-  be  placed  in  the  surrounding  white  .saving  of  a  few  minutes  for  himself 
not  execute  a  composition  request.  He  spaces.  These  bearer  points  act  as  through  careless  ad  preparation  may 
can,  when  necessary,  change  type  supports  when  the  mat  is  being  retard  composing  room  or  stereotyp- 
sizes,  make  certain  substitutions  and  moulded,  providing  more  uniform  ing  production  an  hour  or  more  in 
in  other  ways  depart  from  layout.  The  “pull”  from  all  directions,  when  the  scattered  time  losses, 
sterertyper,  however,  has  no  access  mat  is  under  pressure.  Bearer  points  ad  solicitors  will  perceive  and 

to  substitute  effects.  Mats  are  placed  eliminate  the  likelihood  of  puckering,  seize  the  opportunity  to  increase  their 
before  him  and  he  must  make  them  or  buckling.  company  assets  through  bet- 

into  plates  that  will  print.  His  plates  Perfect  Page  Mats  Necessary  ter  ad  preparation, 
can  be  no  better  than  his  mats.  Much  „  ji  t  *1.  u  i  •  j 

Uic  Regardless  of  the  number,  kind  or 

of  nis  time  goes  into  attempting  to  .  j  j  ^  <  w 

eoUcfoow,,  f - Quality  of  his  advertising  mats  and  TuMAf 


into  plates  that  will  print.  His  plates 
can  be  no  better  than  his  mats.  Much 
of  his  time  goes  into  attempting  to 
make  satisfactory  plates  from  unsatis- 


Alert  ad  solicitors  will  perceive  and 
seize  the  opportunity  to  increase  their 
value  as  company  assets  through  bet¬ 
ter  ad  preparation. 


factory  mats.  Among  the  .stereotyper’s  the  stereotyper’s  page  mats 

time-stealers  which  the  ad  writer  can  into  perfect-printing  press 


reduce  or  eliminate,  are  the  following: 


plates.  And  time  may  be  precious. 
Often,  the  stereotyper  has  but  a  few 


Shallow  Mats  Sh^low  mats  are  minutes  in  which  to  mould  a  page  mat. 
those  in  which  the  white  spaces  are  back-pack,  scorch  and  trim  it,  and 


Pacific  Coast  Typos 
Hold  Conference 


i^arly  level  with  the  printing  surface,  a  press  plate.  There  may 

Their  depth  can  be  increas^  only  by  ^  deluge  of  late  pages.  Each  of 


routing’  and  routing  takes  time.  Some  them  must  be  moulded,  packed.  Convention  ' 

shallow  plates  cannot  be  routed  be-  scorched,  trimmed  and  cast  into  press  j 

cause  the  open  spaces  in  and  around  piatgg  before  press  time.  Here,  the  Progress  of  the  International  Typo- 
the  type  are  too  small  for  the  router  display  ad  piortions  of  the  page  mats  graphical  Union  in  11  western  states 
to  enter.  either  speed  or  delay  the  stereotyper,  and  in  British  Columbia  was  surveyed 

Torn  MATS-Torn  or  cracked  mats  Half-tone  or  Ben  Day  areas  require  the  annual  joint  meeting  of  the 
take  much  extra  time.  Soinetimes.  back-packing  on  the  page  mat.  Slo^  Conference  of  Typo- 


ITU  Progress  in  II  States  Dis¬ 
cussed  At  San  Francisco 
Convention 


4.  Stereotyping  Details 

THE  stereotyping  department  is  the 


bottle-neck  of  newspaper  production,  take  much  extra  time.  Sometimes. 


to  enter. 

Torn  Mats — Torn  or  cracked  mats 


Ad  writer  understanding  and  consid-  in  spite  of  the  stereotyper’s  efforts,  a  xhere 


eration  of  stereotyping  problems  would  satisfactory  printing  face  cannot  be  size*  th*e  "support  of  ^aching!  Island,  San  Francisco,  July  1  and  2. 


of  sufficient  graphical  Unions  held  on  Treasure 


SI 


greatly  relieve  the  pressure  imder  obtained.  It  is  unfair  to  make  the  Thus  liberal  use  of  half-tone  and  Ben  Speakers  included  Claude  M.  Baker, 


which  this  department  often  must  op-  slereotyper  responsible  for  time-wast- 
erate.  Display  advertising,  in  fact,  ing  problems  of  this  sort.  The  ad 


occupies  much  of  the  stereotyper’s  writer  should  provide  perfect  mats 
time — assembling  and  casting  groups  at  all  times. 


Day  by  the  ad  writer,  saves  stereo 
typing  time. 


national  ITU  president;  Gov.  Culbert 
Olson  of  California;  John  B.  Long,, 


of  ad  mats,  sawing  casts  apart,  rout-  Mai 
ing  ard  mortising  them,  back-packing  avoid 
ad  portions  of  page  mats.  write: 

Many  Troublesome  Details  mats 


„  u  u  t  general  manager,  California  Newspa- 

Some  newspapers  have  a  number  of  ^  publishers  Association  and  Fred 

Air  A\4/n  rMimioifv  anc  Ancrravpn  intA 


'  their  own  publicity  ads  engraved  into  ^  ,  ,  cj/iont  Francisco 

Mats  Cut  From  Pace  Mats  To  half-tone  plates,  in  various  sizes.  These  '  ®  wt  •  NT  ?1 

roid  looking  up  original  mats,  ad  Hronned  into  “filler”  snaces  Typographical  Union,  No.  21. 


avoia  looKing  up  original  mats,  aa  plates  are  dropped  into  “filler”  spaces 
writers  often  ask  for  reproduction  of  1^^^  when  there  is  no  time 


mats  cut  from  page  mats.  In  addi- 


Advertising  illustrating  and  head-  tion  to  lacking  the  deoth  and  clear 


to  fill  these  pages  with  type  matter. 
If  type  ads,  with  white  space,  were 


Steady  growth  of  the  ITU  as  a. 
democratic  organization  was  described 
by  Mr.  Baker,  who  stressed  the  lack 


line  mats  still  come  through  that  are  of  original  mats,  these  take  con-  „  „ j  .he  stereotvoer  would  have  to  of  anything  savoring  of  autocracy 


cut  in  diagonal  or  circular  shapes,  the  siderable  extra  stereotyping  time, 
off-square  areas  of  which  must  be  They  double  the  time  required  to 


back-pack  all  the  open  spaces  on  the 
mat,  and  any  volume  of  this  type  of 


the  ogranization.  Gov.  Olson  issu^l 
an  appeal  for  labor  unity  and  urged  jj 


built  out  with  giunmed  tape  before  paste  them  into  a  flat  of  rnats  for  ^gkes  valuable  time.  It  is  for  that  the  ITU,  as  a  veteran  organiza- 

they  can  be  cast.  Others  have  insuf-  casting.  Pace  mats  are  dried  and  this  reason  that  news  and  picture  tion,  take  the  leadership  in  a  move 

ficient  margin  around  the  illustration,  curved  for  press  plate  casting.  The  portions  of  the  page  mat  give  him  lit-  ment  toward  that  end. 

for  attaching  to  other  mats.  Large  stereotyper  can  re-flatten  Aese  mats  trouble.  They  require  no  packing.  Unity  of  effort  as  a  stabilizing  fac- 
circular  or  irregularly-shaped  cuts  only  semi-satisfjtonly.  The  edges  increased  newspaper 

are  placed  in  ad  forms  without  sur-  of  half-tone  surfaced  mats  turn  up  ,  =*rpc<ipd  as  a  vital  es- 

ts.  like  a  saucer,  making  it  almost  im-  As  a  necessary  part  of  his  educa-  coinpetition  was  stressed  as  a  viia. 

's— naste  on  let  Possible  to  cast  a  plate  that  has  a  t'on.  every  ad  writer  should  ask  the  sential  by  Mr.  Long.  To  mpij 

•  effects  worked  printing  surface.  Hlustrations  stereotyper.  “Tell  me  something  about  the  mutual  benefits  of  thus  jo  ti 

ilic  ffik?  thLTS  of  dresses,  coats,  rugs,  etc.,  usually  stereotyping.  What  can  I  do  to  help  Mr.  Long  introduced  ^  CM 
though  not  par  show  low  snots  that  print  faintly  or  you  ’  Here  are  some  of  the  “dos”  and  Medford  )  the 

not  at  all  Thi«  not  a  ^orootv^v^r’.  “don’ts”  he  would  be  told:  guest  and  told  of  the  growth  ot  me 


are  placed  in  ad  forms  without  sur-  of  half-tone  surfaced  mats  turn  up 
rounding  bearer  points.  like  a  saucer,  making  it  almost  im- 

Imitation  engravings — paste-on  let-  Possible  to  cast  a  plate  that  has  a 


ter  mats  and  figures;  effects  worked  printing  suriace.  illustrations 

out  with  special  metallic  inks  that  ex-  ooats,  rugs,  etc.,  usually 

pand  under  heat— although  not  par-  that  print  faintly  or 

ticularly  difficult  for  the  stereotyper,  "o*  at  all.  This  is  not  a  stereotyper’s 


do  require  much  extra  time  to  make  but  he  wastes  much  time  trying 


the  plates  printable.  Being  too  shal¬ 
low,  usually,  in  original  form,  to  print 
without  smudging,  such  plates  de- 


to  remedy  it — failing  in  many  cases. 

Hills  and  Valleys 

Mats  cut  from  page  mats  often  are 


mand  considerable  extra  routing.  Un-  cut  through  type  areas.  These  type  other  mats. 


“don’ts”  he  would  be  told: 

Use  original  mats — not  mats  cut 
from  page  mats. 

Trim  all  mats  with  straight  edges, 
and  leave  plenty  of  margin  for  piast- 


like  original  mats,  which  can  be  re-  impressions  make  hills  and  valleys  Don’t  trim  too  close  to  a  printing  resident  of  th( 

cast  if  necessary,  paste-ups  and  other  over  which  it  is  difficult  to  paste  surface.  Leave  sufficient  space  that  "  bwitzer  v^s  p  jr 

trick  mats  cannot  be  cast  a  second  gummed  paper  tape.  Yet,  every  ere-  the  tape  will  not  cover  any  of  the  conference  with  u.  -  • 


Don’t  trim  too  close  to  a  printing 


Star-News  from  a  two-man  plant  to  ,j 
an  organization  employing  13  persons  ij 
because  of  the  enthusiastic  co-opera 
tion  of  all  its  members  in  backing  up 
all  departments  of  the  Wisconsin 
weekly  newspaper. 

C.  R.  Switzer  was  president  of 


time,  should  the  first  cast  prove  un-  vice  must  be  filled.  The  tape  must  printing  surface. 


the  tape  will  not  cover  any  of  the 


convention  chairman. 


satisfactory.  adhere  closely  to  the  mat  surface  or  Avoid  trick  engravings  —  paste-up  ■  .  ii  ■  ji  r  'mmaiiI 

Torn,  shallow,  bent,  cracked  mats,  hot  metal  will  creep  under  and  run  characters,  metallic  inks.  Use  type  or  InStdII  LUClIOW  tflUIpniCni 

and  mats  not  properly  trimmed  by  the  through  to  the  reverse  side  of  the  mat,  genuine  engravings.  j  recent- 

ad  writer;  mats  cut  from  page  mats;  causing  a  low  spot  in  the  plate.  The  In  or  around  any  large  area  of  white  Ludlows  have  been  iiis  a 

circles,  mortised  boxes — all  cause  extra  effort  involved  in  pressing  the  space,  place  either  type,  rule  or  illus-  'v  hy  the  Winnipeg  (Cana 

stereotyping  troubles  undreamed  of  tap>e  into  all  type  impressions  adds  tration.  so  that  the  pull  on  the  page  Springfield  (Mu. l  eo 

by  the  ad  writer  who  sent  them  in.  aoprovimately  to  mat  prepara-  mat  will  be  uniform  when  it  is  being  Press;  Peoria  (III.)  Star,  a  ‘  > 


Avoid  trick  engravings  —  paste-up 


Install  ludlow  Equipmenl 

Ludlows  have  been  installed 


L.UU10WS  iiavf  ut-t-ii  — —  .,  ] 

ly  by  the  Winnipeg  (Canada)  i™' 
lino-  .^nritinfield  (Mu.  I  Leader  ^ 


One  cannot  state  flatly  that  this  or  tion  time. 


that  stereotyping  operation  requires  a 
certain  number  of  minutes.  The  rout- 


When  but  one 


mat  will  be  uniform  when  it  is  being 
moulded. 

Full -page  ads  should  have  bearer 


mat  of  a  circle  or  a  box  is  furnished,  points  in  all  comers,  to  provide  sup- 


ing  of  a  plate  may  take  5  or  25  min-  to  be  reproduced  several  times  to  ports  that  will  keep  press  plates  from 


utes,  depending  upon  the  amount  of  make  a  number  of  plates,  the  repro-  becoming  sprung  when  being  shaved 


routing  necessary.  The  number  of  Auctions  will  be  smaller  than  the  to  proper  thickness. 


minutes  needed  to  mortise  a  cut  will  original,  due  to  mat  shrinkage.  This  Remember  that  routing  and  mortis- 


vary  with  the  cut. 


may  cause  serious  trouble  for  the  ad  ing  take  time.  Avoid  circles  and  mat  Evening  Mail; 


Some  of  the  printer’s  composition  setter,  in  case  copy  runs  heavy  and  boxes.  Appeal-Democrat; 

details  require  only  seconds  to  exec-  type  must  be  set  close  to  the  inner  In  stereotyping,  as  in  the  composing  Sunday  Telegram: 
ute,  but  the  time  of  almost  any  stereo-  edge  of  the  box  or  circle.  room,  each  operation  takes  a  large  or  (Mass.)  Item. 


rress;  reuriu  yiii.i  >  | 

Dispatch-Journal:  Bridgeport  (  o  •  j 
Sunday  Herald:  U/omiisburg  ( 
Morning  Press:  New  Britain  (  , 

Herald;  Midland  (Mi'^h.)  Daily  ’ 

W^orccster  (Mass.)  Labor 
dalia  (Mo.)  Capital-Democrat; 

hill  (Mass.)  Record;  CatskiU  (^  • 
Evening  Mail;  Mnr;;.srdle  (  ^ 

Appeal-Democrat;  !  owell 
.'JioifJ/m  Telearam:  ;ind  WOKrj 
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hanaina  Over  Drowning  Child  New  Type  Chiefs  in 

kllHIiyiliy  WWWl  William  H.  Roebuck,  night  iore- 

m  i.  Providence  (R.  1.)  Jotirnal  li4iaiMn 

1C  lurcfinl  engraving  department,  res-  AKlOll  anO  rUdllll 

■  Will  Maureen  Murphy,  seven,  of  Slo¬ 

cum,  R.  I.,  from  drowning  in  the  Nar-  H.  B.  Reese  to  Miami 
Kingston,  R.  I..  Herald— Kaster  Joins 

Beacon  Journal 

DCflClfOrd  rdD6rS  Akron,  O.,  Aug.  2— Announcement 

■  of  the  appointment  of  John  “Jack” 

I  M  Kaster  as  mechanical  superintendent 


Economy  Move  is  Aimost 


Era,  Star-Record,  Sunday  Herald 
Published  from  one  Plant —  ^ 

All  Appear  in  New  Type  Dress  jB 

Without  a  break  in  operations  last  Kw  I.* 

week  the  Bradford  (Pa.)  Era,  a.m.,  I|b^ 

Star-Record,  p.m.,  and  Sunday  Her- 
aid  moved  into  new  quarters  and  coin- 
cident  with  this  change  in  operations 
the  two  daily  papers  appeared  in  new 
type  dresses.  Both  dailies  first  were 

is.sued  from  the  new  plant  on  July  27  ,  ,  .  Harry  B.  Reete 

while  the  Simday  x>aper  came  off  the 

presses  in  the  new  quarters  the  fol-  ^he  Akron  Beacon  Journal  and  of 
lowing  Sunday.  Harry  B.  Reese  as  production  manager 

The  publishing  corporation’s  new  the  Miami  Herald  was  made  today 
building  now  is  at  43  Main  Street  at  by  John  H.  Barry,  business  manager 
the  corner  of  Exchange  Place.  Two  „(  the  Beacon  Journal  and  vice-presi- 
buildings  have  been  connected  and  dent  of  the  Herald.  John  S.  Knight 
made  into  one  with  the  old  Era  build-  jg  publisher  of  the  two  papers, 
ing  housing  the  papers’  mechanical  Both  Kaster  and  Reese  are  recog- 
departments  and  the  new  building  nized  as  experts  in  the  field  of  news- 
devoted  to  business  and  editorial  de-  paper  mechanics, 
partments.  Served  Beacon  Journal  37  Years 

Installs  New  Equipment  Reese,  before  going  to  Miami,  served 

The  building  at  43  Main  Street  the  Beacon  Journal  as  composing 
which  formerly  was  occupied  by  the  room  employe,  composing  room  fore- 
Emery  interests  has  been  redecorated  man  and  mechanical  superintendent 
and  remodeled,  giving  an  attractive  for  37  years. 

and  well  laid  out  group  of  offices.  The  Raster’s  past  record  includes  not 
ground  floor  contains  the  business  only  service  with  a  score  of  i^nerican 
offices  and  editorial  rooms,  the  as-  newspapers  but  also  many  in  SouA 
sistant  general  manager’s  and  the  America  and  Europe.  He  was  born  in 
advertising  manager’s  offices.  Louisville  and  his  first  executive  job 

On  the  second  floor  are  the  offices  was  on  the  old  Louisville  Dispatch  in 
of  the  executives  connected  to  the  1899.  Kaster  installed  the  mechanical 
first  floor  by  an  elevator  installed  equipment  of  the  Paducah  (Ky.)  Dem- 
during  the  remodeling  process.  Two  ocrat  in  1901. 

From  1904  to  1909  he  was  pressroom 
chief  at  the  Columbus  (O.)  Cifizeu; 
from  1909  to  1915  he  was  superintend¬ 
ent  of  the  Commercial  Tribune  at 
Cincinnati. 

Late  in  1915,  Kaster  reorganized  the 
mechanical  divisions  of  the  Evaiisville 
(Ind.)  Courier  and  in  1916  was  called 
upon  to  install  two  presses  and  reor¬ 
ganize  the  technical  divisions  at  the 
Columbus  Citizen. 

The  years  1917  to  1920  saw  Kaster  as 
mechanical  superintendent  of  the  De¬ 
troit  Free  Press  and  for  the  next  two 
years  was  employed  by  several  pai>ers 
in  the  northwestern  states  to  iron  out 
,  mechanical  troubles. 

The  plant  layout  2322  Kaster  was  called  by  La  Na- 

cian.  Buenos  Aires,  as  production 
manager  and  in  1925,  he  returned  to 
reorganize  the  mechanical  depart- 
,  ments  of  the  Tampa  (Fla.)  Tribune. 

torial  and  composing  rooms  have  been  From  1927  to  1929  he  was  production 
connected  by  a  pneumatic  tube  sys-  chief  of  the  Tampa  Daily  Times. 
tern  for  exchange  of  copy  and  proofs.  Joined  Duplex  Company 

In  changing  type  faces,  the  man-  Tbe  next  three  years,  while  con- 
agement  made  t^  Era  a  Bodoni  prod-  nected  with  the  engineering  depart- 
uct  while  the  Erbar-Metro  Medium  ment  of  the  Duplex  Printing  Press 
family  graces  the  Star-Record  and  Co.,  Battle  Creek,  Kaster  was  con- 
Memimis  is  used  in  the  Sunday  sultant  expert  in  installation  in  six 
is  es-  (Kan.)  News-Herald;  and  two  Wood  „  u  j  •  ,  European  countries, 

pieces  Autopasters  sold  to  Alco-Gravure  for  Robert  P.  Habgood  is  general  man-  Since  1932,  Kaster  has  been  a  “good 

pres-  its  Hoboken,  N.  J.  plant.  Publisher  of  printing”  expert  with  various  supply 

’  *  _ _  _ t _ _ _ _ •_  .1 


lew  of  the  Chicago  Daily  News  main  DC  switchboard,  which  is  being  recon- 
to  AC.  On  the  left  is  F.  E.  Butterfleld,  sales  engineer  for  the  Commonwealth 
Edison  Company,  and  Lynn  Bucke,  Daily  News  chief  electrician. 


iianical  departments  have  con-  the  sidewalk.  The  vault’s  capacity 
i  to  operate  smoothly  despite  the  provides  for  five  1,000  KVA  transform- 
•ihe  plant’s  electrical  service  is  be-  ers,  each  weighing  20,000  pounds, 
converted  from  direct  to  alternat-  These  transformers  will  convert  the 
current.  power  from  the  Edison’s  12,000  volt 

je  cutover  has  been  gradual,  start-  network  system  to  460  volts  for  Daily 

^  January  when  Commonwealth  News  consumption.  _ ^ _ _  xwu 

"Company  engineers  began  work  In  the  Daily  News  plant,  the  huge  four-page  units  "have \een  Tdded  "o 
«  first  phase  of  this  gigantic  task,  switchboard  that  controls  the  electric 
is  expected  to  be  completed  by  network  is  being  revamped  to 


16-page  standard 

., ,,  -  ,  „  ,  -  ,  -  ,  -,,  ,  accom-  Duplex  tubular  press  and  the  stereo- 

nuddle  of  September,  mvolvmg  modate  AC.  Service  will  be  metered  type  and  press  departments  have  been 
list  major  step  in  the  change  from  in  such  a  way  as  to  keep  a  record  of  completely  re-equipped, 
to  AC.  The  changeover  includes  electricity  used  by  each  department  One  Model  32  Linotype  has  been 
::  emergency  lighting,  and  of  the  newspaper.  installed  in  the  composing  room  to 

.  '0  stereotype  metal  pots.  Supervising  engineers  in  charge  of  augment  the  present  equipment  of 

■ventually,  the  entire  Daily  News  the  DC  to  AC  conversion  are  A.  C.  four  Model  14’s  and  one  Model  8. 
with  exception  of  the  press-  Jorgensen,  F.  E.  Butterfield,  sales  en-  These  machines  produce  type  for  the 

three  papers’  13  issues  a  week. 

The  management  also  has  installed 
an  Elrod  strip-making  machine  com¬ 
pletely  equipped,  a  new  Rouse  miterer, 
new  Hamilton  steel  imposing  tables, 
ito-  new  stereotype  chases  and  new  ad 
alley  equipment. 

has  been  re-designed  for  efficiency 
in-  and  ease  in  operation. 

Type  Dresses  Changed 

In  its  alterations  process,  the  edi- 


P^ssroom  and  composing  room  on  Vacuum 
^ent  by  means  of  rectifiers  pasters  an 
*ill  invert  the  alternating  cur-  ^ 
to  direct  current  serving  these  The  Pror 
wWments.  All  other  depart-  stalled  two  ^ 

^  of  the  newspaper  will  operate  by  the  Wo< 

^  the  general  offices  Corporation, 

■to  mass  of  bookkeeping  and  add-  Junior  Autc 
toadunes. 

ieasftn  f  Other  rec 

.  m*'  fh®  changeover,  Mr.  by  Wood  include  a  heavy-duty  Pony 
JiC  ♦  ^  economy.  In  Chicago,  Autoplate,  with  vacuum  equipment, 
^ewer  than  DC.  A  sub-  installed  by  the  Sacramento  Bee;  a 
>  m  power  costs  is  ex-  standard  Pony,  with  vacuum,  for  the 

the  expense  of  instal-  Montgomery  Advertiser;  a  standard 


II 
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Iowa  Weekly  Prinled 
"Old  Times"  Sections 

Observing  Keosauqua's  Centen¬ 
nial,  County  Register  Goes  Back 
Many  Years  for  Its  Type 

To  introduce  celebration  of  the  cen¬ 
tennial  of  Keosauqua,  Iowa.  Aug.  1-2, 
The  County  Register,  a  weekly  serv¬ 
ing  Keosauqua  and  Cantril,  harked 
back  100  years  and  for  six  weeks  pre- 

The  (Tovuity  j^gieter 


Front  page  of  one  of  County  Register's 
"Old  Times"  sections. 


ceding  the  anniversary  days  published 
a  weekly  four-page  special  section  in 
the  style  of  the  1840’s  and  50’s.  Keo- 
sauquans  still  are  talking  about  the 
editions. 

Using  century-old  flourish  style 
type,  obtained  from  the  old  Birming¬ 
ham  Enterprise  plant,  the  Register’s 
“Old  Times”  editions  advertisements 
and  news  stories  dealt  with  current 
resident  business  men  and  news  events 
but  written  and  set  up  as  the  copy 
would  have  appeared  in  the  paper  a 
hundred  years  ago. 

All  the  men  of  the  town  grew  beards 
and  the  ladies  were  wearing  old  “Slat 
Bonnets”  during  the  two-day  celebra¬ 
tion. 

Type  Was  Really  Old 

Benton  Stong,  of  the  Register  staff, 
told  Editor  &  Publisher  that  in  rustling 
up  the  type  for  the  old  editions,  ‘‘it  is 
no  exaggeration  to  state  that  two  or 
three  of  the  cases  were  so  filled  with 
dust  and  dirt  that  the  type  was  com¬ 
pletely  covered.” 

Strangest  fact  of  the  type,  he  noted, 
to  a  novice,  however,  is  that  it  does 
not  follow  the  type  measures  used  to¬ 
day.  Type  was  found  which  measured 
26^2  and  points,  he  said.  Some 
of  it  was  used  in  the  Register’s  anni¬ 
versary  editions. 

He  noted  also  that  the  “C”  and  “R” 
in  the  County  Register’s  logotype  have 
a  long  underline  which  extends  under 
the  type  which  follows — something  not 
seen  for  many  years  (see  accompany¬ 
ing  illustration). 

Ads  for  the  editions  were  compiled 
by  Mr.  Stong  and  by  Leslie  Fahmer, 
publisher,  and  Mrs.  Fahmer.  Discus¬ 
sing  the  first  of  six  special  editions, 
Mr.  Stong  noted  that  “the  advertisers 
came  into  the  office  to  reserve  space, 
or  brought  down  funny  copy.  The 
first  issue  was  all  done  in  the  office, 
but  a  half  or  better  of  the  second  is- 


The  Linotyper's  Nightmare 

By  HOWARD  COLLINS 

Between  the  Five  Star  Final  of  the  evening  just  gone  by 
And  the  Bulldog  of  the  day  that's  yet  to  break, 

In  the  shadows  and  the  gloom  of  the  dark  composing  room 
The  linotype  machines  begin  to  wake. 

There's  a  rattle  and  a  wheeze  as  they  loosen  up  their  keys; 

Then  they  cough  a  while,  and  snort  a  time  or  two; 

Then  each  whispers  soft  and  low  to  the  others  In  the  row: 

"EtaoinI  Etaoin!  Shrdlul" 

There's  a  rattle  and  a  clatter  as  they  all  begin  to  chatter 
Of  the  errors  they  have  made  the  day  before, 

And  their  chuckles  and  their  cackles  sound  like  several  packs  of  jackals 
As  they  contemplate  the  new  ones  still  in  store. 

"Didy  ou  see  the  mess  I  made  of  taht  lead  on  Fedreal  Aid?" 

One  machine  will  cry  with  merriment  satanic. 

"Brohter,  that  one  was  a  beauty!  And  yuo  also  pulld  a  cutie 
In  teh  story  on  the  unempoyled  McAnic." 

Oh,  each  error  typographic  seems  to  bring  a  bliss  seraphic 
To  the  Stygian  soul  within  a  linotype. 

And  they  snicker  and  they  chortle  at  the  plight  of  that  poor  mortal 
Whose  job  they  do  their  best  to  make  a  gripe. 

So  the  long  night  wanes  away,  till  the  dawning  of  the  day 
Warns  the  linotypes  their  interlude  is  through. 

With  "a  quick  brnow  fox  jumps  over  teh  lazy  dog  namde  Rover," 

The  day  begins.  "EtaoinI"  "Shrdlul" 


S.  D.  Weeklies  Hold 
Mechankal  Keel 

Forty-four  Present  at  State 
College  Conference — 

H.  A.  Sturges  Speaks 

Forty-four  employes  in  mechanical 
departments  of  South  Dakota  weekiv 
newspapers  attended  the  second  an’, 
nual  Mechanical  Workers’  Conference 
at  State  College.  Brookings.  July  21-22 

Sponsored  by  the  Printing  and 
Rural  Journalism  department  of  the 
college  as  an  “idea  exchange,”  the 
“back  shop”  gang  in  attendance  mulled 
over  for  two  days  a  variety  of  sub¬ 
jects  including  estimating,  composinj 
machine  problems,  typography  and 
layout  in  ads  and  jobwork.  pressroom 
problems  and  other  matters  pertaining 
to  efficient  shop  management. 

Discussion  leaders  for  the  two-day 
session  were  Prof.  T.  C.  Ryther,  super¬ 
intendent  of  printing  production  and 
instruction  at  State  College;  E.  B 
Harding,  composing  machines  special¬ 
ist;  Windsor  Straw,  typographer  and 
art  supervisor  for  printing  work  at 
State  College,  and  A  D.  Evenson. 
pressroom  supervisor. 


sue  was  written  by  the  advertisers 
themselves.” 

Ads  Were  True  Copies 

The  Strickling  drug  store  ad,  and 
especially  the  Old  Morehouse  Bitters 
ad,  are  exact  copies  from  the  old 
Democratic  Union,  published  in  Keo¬ 
sauqua  in  1854.  First  “Old  Times” 
edition  ran  with  the  June  22  issue. 

One  gem  of  editorial  admonition 
stuck  away  in  the  bottom  right  hand 
comer  of  page  one  stated  that  “the 
young  rascals  involved  in  last  Friday’s 
ducking  failed  to  return  a  saw  horse 
to  Carpenter  Melvin  McDonald,”  and 
urged  “do  it  now,  boys.” 

The  ad  of  “J.  Norris  —  Clocks  and 
Watches  Carefully  Repaired  and  War¬ 
ranted”  carried  a  small  cut  of  a  watch 
over  a  note  that  “Work  from  a  distance 
promptly  attended  to.”  The  only  other 
cut  on  page  one  was  of  the  old  type 
upright  telephone  which  served  to  ac¬ 
quaint  the  public  with  the  news,  in 
ad  form,  that  “Roy  Overman — Gro¬ 
ceries  and  Provisions,”  “has  telephone 
service  and  you  may  obtain  family 
groceries  delivered  to  your  door  by 
ringing  him  up  on  the  instrument.” 


Seeking  $600,000 

Rochester  School  Will  Then 
Get  $400,000  Gift 

The  new  Department  of  Publishing 
and  Printing  at  the  Rochester  Athe¬ 
naeum  and  Mechanics  Institute  will 
benefit  from  a  drive  for  more  endow¬ 
ment  to  close  December  31.  1940.  An 
unknown  donor  will  grant  the  Insti¬ 
tute  $400,000  for  endowment  provided 
$600,000  can  be  raised  by  other  means. 

The  Printing  Department  was 
started  in  1937,  and  is  one  of  ten  de¬ 
partments  of  the  oldest  Rochester  edu¬ 
cational  institution,  which  was 
founded  in  1829.  A  two-year  post 
high  school  printing  course  is  offered 
on  the  professional  level. 


Daily  Buys  Truck 

The  Daily  Colonist,  Victoria,  B.  C., 
has  purchased  a  two-ton  International 
truck  for  delivery  of  newspaper  to 
Vancouver  Island  points. 


Buys  Office  Buiiding 

Hastings  Tribune  Will  Soon 
Have  New  Home 

Owners  of  the  Hastings  (Neb.) 
Daily  Tribune  have  purchased  one  of 
Hastings’  largest  downtown  buildings 
and  will  use  one  of  its  two  sections  as 
a  permanent  home  for  the  newspaper. 
The  Tribune  for  its  34  years  as  a  daily 
has  occupied  rented  quarters  and 
moved  into  its  present  location  five 
years  ago  after  a  fire. 

Owned  by  Fred  A.,  Fay  N.,  and 
Richard  M.  Seaton,  the  Tribune  is 
managed  by  Fred  A.  The  others  live 
at  Manhattan,  Kan.,  and  publish  the 
Mercury  and  Chronicle  at  that  place. 

The  building  purchased  at  Hastings 
is  what  is  known  as  the  Brandes 
Building.  It  is  115  feet  by  108.  has 
three  floors  and  a  basement,  and  the 
half  which  the  Tribune  will  occupy  is 
fireproof. 

Extensive  remodeling  will  be 
launched  shortly  to  give  the  paper  a 
thoroughly  modem  home.  The  Tri¬ 
bune  maintains  commercial  photog¬ 
raphy,  photo-engraving  and  printing 
services  in  addition  to  the  newspaper 
operations. 

New  Type  Book 

N.  Y.  Herald  Tribune  Compiles 
Aid  to  Advertisers 

The  New  York  Herald  Tribune  has 
issued  a  new  type  specimen  book  for 
the  benefit  of  advertisers.  The  book¬ 
let  was  written  under  the  direction  of 
A.  H.  Bums,  mechanical  superintend¬ 
ent.  It  replaces  the  last  type  book 
published  in  1927. 

The  book  contains  sample  lines  of 
type  faces  available  in  the  Herald 
Tribime  composing  room,  borders,  or¬ 
naments  and  miscellaneous  typograph¬ 
ical  material.  A  page  lists  the  me¬ 
chanical  requirements  of  the  Herald 
Tribune,  setting  forth  the  column 
lengths  and  widths,  gravure  page 
measurements,  and  column  require¬ 
ments  for  advertisers.  It  is  7  by  10 
inches  in  size  and  spirally  bound. 

A  29-pica  rule  is  contained  at  the 
top  and  bottom  of  each  page,  as  an  aid 
in  calculating  the  number  of  charac¬ 
ters  that  will  fit  a  given  width. 


H.  A,  Sturges  Speaks 

Principal  speaker  at  the  annual 
banquet  was  the  veteran  South  Da¬ 
kota  editor,  H.  A.  Sturges,  publidier 
of  the  Arlington  (S.  D.)  Sun.  In  a 
talk  sparkling  with  wit  and  reminis¬ 
cences  of  newspapering  in  earlier 
days,  Sturges  emphasized  the  impor¬ 
tance  to  democratic  living  that  “the 
10,000  or  more  weekly  newspapers  in 
America  play.” 

He  declared  that  these  papers 
edited  and  printed  by  men  who  live 
“close  to  the  people”  are  far-reaching 
in  influence  and  possibly  are  doing 
more  than  any  other  type  of  publica¬ 
tion  to  aid  the  common  people  in  liv¬ 
ing  through  the  complexities  of  the 
age. 

One  of  the  features  of  the  banque: 
was  a  showing  of  a  motion  picture 
film  showing  Frederic  W.  Goudy,  the 
former  South  Dakotan  who  now  is  one 
of  the  world’s  foremost  type  design¬ 
ers,  at  work  in  his  shop  at  Deepdene 
Marlboro,  N.  Y.  The  shop,  since  the 
movie  was  made,  has  been  destroyet 
by  fire.  The  head  of  the  State  Collie 
Printing  and  Rural  Journalism  de¬ 
partment.  Prof.  Loren  E.  Donelson 
served  as  chairman  of  the  conference 
sessions  and  the  banquet. 


Dallas  Presses  Slowed 

Folder  Breakdown  Interferes  wit! 

Daily's  Production  Schedule 

Replacements  on  the  Dallas  (Tex. 
Dispatch-Jownwirs  main  folder  f  ■ 
abled  the  paper  to  resume  its  recu^a- 
running  time  July  6.  after  a  bre 
down  of  equipment  held  up  produc..' 
schedules  for  four  days. 

The  main  folder  was  forced  ouf  ^ 

commission  Sunday  ni.ght, 
while  preparing  a  special  run  tor  * 
paper’s  first  anniversary  %  •_ 

day.  Expected  to  be  completeu 
7  P.M.  Sunday  night,  the  feature 
tions  were  not  ready  for 
until  edition  time  Monday  morning- 

An  auxiliary  folder  whidi 
handle  only  24  pages,  ^ 

48-page  capacity  of  the  ‘ 
machine,  was  used  for  the  entu  ■ 
Monday  through  noon  Thursday, 
tions  had  to  go  to  press 
to  two  hours  early  until  the 
were  effected. 
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oast  Daily  Installs  New  Color  Press 
ind  New  Stereotyping  Equipment 

Vancouver  Province  Printing  Comics  and  Sunday  Magazine 
On  New  Hoe  Machine — Editorial  Room  Remodelled 


including  sports,  women’s  and  maga¬ 
zine  departments,  occupy  space  in  a 
room  containing  nearly  6,500  square 
feet.  Only  the  editor,  editorial  writ¬ 
ers,  photographers,  cartoonist,  music 
critic  and  reference  department  oc¬ 
cupy  separate  quarters.  The  reference 
department,  which  was  reorganized 
and  expanded,  occupies  more  than 
1,300  square  feet,  part  of  which  may 
be  used  as  a  conference  room. 


harking  an  important  milestone  in 
an  improvement  program,  the  Van- 
:ouver  (B.  C.)  Daily  Province,  on 
July  5,  completed  installation  of  a 
lew  Hoe  eight-cylinder  universal- 
jnit  multi-color  press,  with  precision 
tereotype  equipment.  Other  addi- 
ions  to  the  plant  since  early  last  year 
have  included  two  Ludlows,  a  Model 
2  Linotype,  five  Mohr  Linosaws,  a 
5tahi  Autoformer,  a  new  type  dress  of 


company’s  lines  from  the  substation, 
which  enter  the  mechanical  building 
from  the  north  side,  standby  electrical 
services,  both  a.c.  and  d.c.,  have  been 
installed  to  connect  on  the  south  side 
of  the  building  with  power  lines  which 
provide  an  alternative  and  entirely 
separate  route  to  the  substation. 

New  Pfote-Moklng  Equipment 
The  new  precision  plate  making 
equipment  includes:  Hoe  three-ton. 


A  feature  of  the  editorial  rooms  is 
the  soundproof  cabinet  in  which  are 
housed  the  teletypes.  Within  easy 
reach  of  the  news  desk,  this  cabinet, 
which  is  lined  with  Johns-Manville 
Sanacoustic  tile,  and  has  a  hinged, 
glass  top  over  each  machine,  is  con¬ 
sidered  a  great  improvement  over  the 
former  practice  of  having  the  telegraph 
printers  in  a  separate  room  somewhat 
farther  removed  from  the  news  desk. 
They  are  now  in  a  position  where  they 
can  be  observed  easily  by  the  tele¬ 
graph  editor,  but  not  heard. 

Illumination  has  been  considerably 
improved  in  the  composing,  stereo¬ 
type  and  press  departments  by  paint¬ 
ing  the  ceilings  and  upper  walls  a 
very  light  grey — almost  white — instead 
of  the  medium  shades  used  formerly. 

Atlanta  Veterans 

Two  Have  Combined  Service  of 
One  Hundred  Fifteen  Years 

Two  grizzled  veterans  of  the  world 
of  ink  and  metal,  whose  combined 
terms  of  continuous  service  total  115 
years,  have  just  celebrated  annivers¬ 
aries  as  employes  of  the  Atlanta  Con¬ 
stitution. 

They  are  W.  M.  (Bill)  Turner,  for 
43  years  press  foreman,  who  a  few  days 
ago  completed  61  years  of  unbroken 
service  to  the  paper,  and  H.  A.  Agri¬ 
cola,  who  last  week  celebrated  his 
54th  year  as  an  employe  of  the  Con- 
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atertype  Regal  No.  2.  and  a  number 
af  Linotype  and  Ludlow  display  faces 
ior  heads  and  advertisements.  Exten¬ 
sive  structural  alterations  have  been 
aale  in  the  editorial  department, 
viuch  also  has  been  equipped  with 
aodem,  semi-indirect  lighting. 

Will  Mat  Magazine,  Comic  Sections 

The  new  press,  which  will  be  used 
.Principally  to  print  the  Saturday 
PPOic  and  magazine  sections,  consists 
^  eight  pairs  of  solid  steel  cylinders 
counted  in  staggered  roller  bearings 
*ith  ball  thrust  bearings.  Main  and 
ppright  drives  are  mounted  in  ball 
^wrings,  and  all  cylinders  are  revers- 
^  The  press  is  geared  to  run  at 
J.0OO  cylinder  revolutions  per  hour, 
u»ay  be  increased  at  small  cost 
vhen  the  present  operating  speed  is 
■Waken  by  future  production  re- 
•rirements. 

The  press  is  equipped  with  a  Hoe 
'Ouble  former  super-speed  folder, 
delivery.  Cutoff  is  21 ‘-a  inches, 
™  clip  lockup  is  so  arranged  that  a 
width  of  15  to  15*, -2  inches  may  be 
without  mechanical  changes, 
''’^wich  rubber  rollers  are  used 
^ughout,  and  the  form  roller  sock- 
are  radially  adjustable  to  facilitate 
of  the  form  rollers.  There  is 
individual  ink  carriage  for  each 
printing  cylinders.  A  double- 
arrangement,  or  “bay  window,” 
press  added  flexibility.  In 
take  advantage  of  any  in- 
!,  w  size  of  paper  roll  available 
will,  the  paper  arms  are 
J^^ed  to  carry  rolls  up  to  40  inches 
Q^eter.  Hard  packing  is  used  on 
^®Pression  cylinders. 

2JU  press  is  driven  by  a  100  h.p. 
5otor°  ^  2  phase  General  Electric 
-  In  order  to  ensure  that  the 
j/^^r  will  never  be  without 
“Trough  failure  of  the  power 


insulated  steel  pot,  heated  by  nine 
5-kilowatt  Canadian  General  Electric 
units,  with  automatic  temperature 
control;  metal  pump  with  electrically 
heated  spout;  Hoe  vacuum  casting 
mould  to  produce  quarter- inch  plates; 
Hoe  combination  precision  curved 
shaver  and  cutting-off  machine.  All 
this  equipment  operates  on  220  volts 
a.c.  The  new  metal  pot  was  installed 
in  order  to  keep  color  press  metal 
separated  from  black  press  stereo 
metal,  with  consequent  better  control 
of  formula. 

The  Model  32  Linotype,  which  is 
used  largely  for  heads,  is  equipped 
with  quadding  and  centering  device, 
six-mold  disc  and  Mohr  saw.  There 
are  now  23  Linotypes  in  operation  in 
this  plant.  When  the  Model  32  was 
installed  the  newspaper’s  head  dress, 
which  had  been  set  in  half  a  dozen  or 
more  typefaces,  was  altered  and  con¬ 
fined  to  Cheltenham,  Cheltenham 
Italic  and  a  face  cut  especially  for  The 
Daily  Province  many  years  ago  — 
Provincial,  Practically  all  heads  ex¬ 
cept  those  in  Provincial  are  set  in 
upper  and  lower  case,  flush  left.  The 
new  dress  is  8  point  Regal  No.  2  on  9 
point  slug,  with  editorials  in  10  point 
on  12  point,  and  classified  set  6  point 
solid  in  the  same  type  face.  Four 
Mohr  saws  were  installed  in  the  ad 
alley,  and  at  the  same  time  the  com¬ 
posing  room  was  rearranged  to  save 
steps  and  obtain  more  efficient  pro¬ 
duction. 

Room  Covars  6,500  Square  Feet 

In  order  to  provide  the  editorial  de¬ 
partment  with  quarters  that  are  among 
the  finest  and  most  spacious  in  the 
country,  numerous  partitions  were 
torn  out,  a  new  floor  was  laid  and  new 
lighting  was  installed. 

Private  offices  for  the  various  edi¬ 
torial  departments  were  largely  aban¬ 
doned  and  now  nearly  all  branches. 


stitution. 

Turner,  as  a  mere  boy,  went  to  work 
for  the  Constitution  in  1878,  even  be¬ 
fore  the  late  Clark  Howell,  who  served 
more  than  a  half  century  as  editor.  He 
became  press  foreman  April  26,  1896. 
During  his  service  with  the  Constitu¬ 
tion,  he  says,  he  has  “worn  out”  14 
presses. 

Agricola  got  his  first  job  with  the 
Constitution  late  in  June,  1885,  going 
into  the  mailing  room,  where  he  was 
put  to  work  addressing  wrappers.  He 
later  carried  papers  from  the  presses 
to  the  elevator,  and  then  went  back  to 
the  mailing  room,  “turning”  papers. 
The  remainder  of  his  service  has  been 
in  the  weekly  department  and  in  the 
composing  room,  where  he  worked  as 
a  “devil”  and  apprentice.  He  became 
a  journeyman  printer  about  the  time 
the  linotype  came  into  use  in  the 
early  1890's. 

While  working  as  a  “devil,”  Agri¬ 
cola  often  held  copy  for  such  famous 
writers  as  Henry  W.  Grady  and  Frank 
L.  Stanton. 

In  his  spare  moments.  Agricola  is  an 
inventor.  He  received  a  patent  for  a 
four-color  job  press  in  the  early 
1920’s,  and  also  has  invented  a  num¬ 
ber  of  handy  “gadgets”  for  print 
shops. 

Black  Joins  Intertype 

Intertype  Corporation  this  week  an¬ 
nounced  the  appointment  of  Ben  H. 
Black  to  its  staff  of  West  Coast  repre¬ 
sentatives.  Mr.  Black  is  a  San  Fran¬ 
ciscan.  His  territory  embraces  the 
counties  of  San  Luis  Obispo,  Monte¬ 
rey,  San  Benito,  Fresno,  Kings,  Tul¬ 
are,  Semta  Cruz,  San  Mateo,  Santa 
Clara  and  Madera.  His  headquarters 
are  at  Intertype’s  San  Francisco 
branch. 


Committee  Named 
For  Celebration 

Frederic  Melcher  Chairman  of 
Group  Promoting  500th 
Anniversary  o’f  Printing 

The  appointment  of  a  committee  to 
coordinate  the  national  celebration  in 
1940  of  the  five  hundredth  anniversary 
of  the  invention  of  printing  has  been 
announced  by  the  American  Institute 
of  Graphic  Arts.  The  committee  will 
be  aided  by  a  grant  from  the  Carnegie 
Corporation  of  New  York. 

“The  early  invention  of  printing  is 
still  shrouded  in  mystery,”  Mr.  Henry 
W.  Kent,  secretary  of  the  Metropolitan 
Museum  of  Art  and  a  member  of  the 
committee,  said  in  making  the  an¬ 
nouncement.  He  said  there  was  evi¬ 
dence  that  printing  had  existed  in 
China  as  early  as  the  seventh  century, 
but  credit  for  its  invention  as  prac¬ 
ticed  in  the  Western  World  generally 
is  given  to  Johannes  Gutenberg,  of 
Germany.  1440  is  taken  as  the  ap¬ 
proximate  date,  and  anniversary  cele¬ 
brations  were  held  in  1740  and  1840. 
Gutenberg's  Bible  Will  Be  Shawn 
As  part  of  the  1940  celebration,  a 
copy  of  Gutenberg’s  most  notable  pro¬ 
duction — the  famous  printed  Bible  of 
1455-56 — will  be  displayed  in  New 
York. 

The  Committee  also  is  working  on 
plans  for  the  celebration  next  year  of 
the  four  hvmdredth  anniversary  of  the 
introduction  of  printing  into  the  New 
World,  and  the  tercentenary  of  the 
publication  of  the  first  book  in  what 
is  now  the  United  States.  The  first 
event  took  place  in  1539,  in  Mexico 
City,  and  the  second  in  1640,  in  Cam¬ 
bridge,  when  Stephen  Daye,  the  first 
American  printer,  issued  “The  Whole 
Books  of  Psalmes.”  Only  11  copies 
have  survived. 

The  Committee  for  the  National  Ob¬ 
servance  of  the  Five  Hundredth  Anni¬ 
versary  of  the  Invention  of  Printing 
from  Movable  Typ>es  will  function  as 
a  clearing  house  for  information  and 
will  coordinate  on  a  national  scale 
plans  worked  out  locally  by  libraries, 
.schools,  newspaper,  book  and  periodi¬ 
cal  publishers,  and  other  groups. 
Members  of  the  committee  are  Fred¬ 
eric  G.  Melcher,  editor  of  Publishers' 
Weekly,  chairman;  Elmer  Adler, 
director  of  the  New  York  Times  His¬ 
tory  of  the  Recorded  Word  Exhibition; 
John  Archer,  New  York  Public  Lib¬ 
rary;  Paul  A.  Bennett;  George  H. 
Carter,  ex-Public  Printer  of  the 
United  States;  Melbert  B.  Cary,  Jr., 
president  of  the  American  Institute  of 
Graphic  Arts;  Quincy  P.  Emery;  Otto 
W.  Furhmann,  Graphic  Arts  Division 
of  New  York  University;  Henry  Wat¬ 
son  Kent,  secretary  of  the  Metropoli¬ 
tan  Museum  of  Art;  F.  Ronald  Mans- 
bridge;  William  Reydel,  and  Monroe 
Wheeler,  Museum  of  Modem  Art. 

The  committee’s  headquarters  will 
be  at  285  Madison  Avenue,  New  York, 
with  Will  Ransom  as  secretary. 

Buy  New  Goss  Presses 

New  Goss  presses  have  been  shipped 
to  the  Coeur  d’Alene  (Idaho)  Press; 
Vancouver  (B.  C.)  Chinese  Times; 
Ketchikan  (Alaska)  Chronicle;  and 
the  Cornelius  Printing  Company,  In¬ 
dianapolis.  Ind.  The  Coeur  d’Alene 
Press  purchased  a  single  unit  Cox-0- 
Type  with  color  arrangement.  The 
Chinese  Times  and  Ketchikan  Chron¬ 
icle  ordered  single  unit  Cox-O-Types. 
Cornelius  Printing  Company  is  adding 
a  new  unit  and  folder  to  its  present 
Unitube  equipment. 


Equipment  Review  of  Editor  &  Publisher,  August  12,  1939 


or  not.  Our  picture  policy  is  that  we  DIsMlr  TSl  J  I 

need  run  no  picture  unless  we  want  to,  |  fll  vv  ■  IQIiI S  vlICQ  I 

that  no  picture  we  run  shall  hurt  | 

anybody,  that  all  shall  help  our  read-  jp  #  Ijkl  lif  I 
ers  and  the  community  —  and  our  rAf  XAfAiy  I 

newspaper.  All  of  them  do,  in  a  way  ” 

that  no  newspaper  that  uses  pictures  n  A  v 

wrongly  could  believe.  Yet  we  do  not  Camden,  Kansas  v^ity  and 

print  a  picture  unless  it  really  is  new.'.  Toledo  Named  By  National 
And  the  picture  that  savp  the  space  Council 

of  a  thousand  words  of  praise  for  ' 

somebody’s  group  or  event  is  a  worth-  Three  newspaper  plants  were  cittc 
while  picture  indeed,  and  does  the  for  “honor  roll”  mention  in  reducing 
A  ONE-MAN  NEWSPAPER  engrav-  its  own  news  cuts.  Its  effectiveness  in  job  neater  and  better.  accident  rates  for  1938  in  the  printing 

ing  plant  that  started  as  an  8  x  10  turning  public  attention  from  the  cus-  Operation — ^The  one  man  operator  publishing  industry,  according  to 

outfit  in  1935  on  a  2,700-circulation  ternary  criticisms  newspapers  merit,  takes  his  news  photos  in  the  morning  released  this  week  by  the  Na- 

daily,  is  being  operated  today  by  the  in  salving  mistakes  and  oversights,  in  except  in  case  of  emergency,  makes  tional  Safety  Council.  They  are: 

Grants  Pass  (Ore.)  Courier  with  a  putting  over  civic  events  and  better-  5x7  enlargements  aroimd  noon,  Camden  (N.  J.)  Courier-Post  for 

17  X 17  process  camera,  page-size  metal  ments,  in  building  up  local  pride,  has  shoots  his  process  negatives  after  lowest  1938  frequency  rate  (2.75) 

printing  equipment  and  etcher  turn-  been  far  greater  in  business  and  cir-  limch,  gets  his  zinc  printed  down,  Kansas  City  Star  for  the  lowest  1938 

etched,  sawed  and  grooved  by  2:30  for  severity  rate  (0.02). 

‘  ~  original  Toledo  Blade  for  the  largest  reduc- 

1  Press,  tion  in  frequency  since  1936  (68%), 
egatives  also  for  the  largest  improvement  ir. 
in  D-85  severity  (87%). 
dot  and  Industry  Bulow  General  ilveragt 
from  38  establishments 


(oast  Daily  Credits  One-Man  Engraving 
Plant  With  Circulation  increase 


Grants  Pass  (Ore.)  Courier's  8"  x  10"  Outfit  Has  Grown 
To  include  17"  x  17"  Process  Camera 

By  EARLE  E.  VOORHIES 

Managing  Editor,  Grants  Pass  (Oro.)  Caurier 


The  dark-room  sink 
and  drain  boards  at 
left.  31/2  *  41/2  de¬ 
veloping  and  fixing 
tanks  in  background, 
Kodak  auto-focus  en¬ 
larger  and  Leica  en¬ 
larger  at  right. 
Chemicals,  cold-top, 
films  and  flash  bulbs 
above. 


Reports 

whose  employes  worked  24,371,000 
man-hours  during  the  year,  show  that 
printing  and  publishing  plants  aver¬ 
aged  8.95  for  frequency  and  0.24  for 
severity  during  1938.  These  rates 
compare  with  12.18  and  1.53  for  in¬ 
dustry  as  a  whole. 

Injury  rates  decreased  10%  in  fre¬ 
quency  and  50%  in  severity  in  com¬ 
parison  with  1937.  These  reductions 
compare  with  decreases  in  correspond¬ 
ing  rates  of  16%  and  5%  for  all  in¬ 
dustries.  Since  1928,  frequency  is 
down  33%  for  the  printing  and  pub¬ 
lishing  industry  and  severity  has  de¬ 
clined  73%.  The  improvement  in 
frequency  is  less  than  the  average  for 
industry  as  a  whole,  according  to  the 
Safety  Council’s  report,  but  in  sever¬ 
ity  the  decrease  is  much  larger  than 
the  all-industries  average. 

The  frequency  rate  of  8.95  is  26% 
below  the  average  for  all  industries 
and  the  severity  rate  of  0.24  is  84% 
less  than  for  industry  as  a  vdiok 
Consequently,  printing  and  publish¬ 
ing  establishments  ranked  12th  in  fre¬ 
quency  and  .second  in  severity  among 
30  major  industries. 

The  most  important  types  of  com¬ 
pensable  accidents  in  the  printing  and 
publishing  industry,  according  to 
state  reports,  are  “handling  objects 
which  account  for  28%  of  all  types  of 
accidents,  and  “machinery”  which  is 
involved  in  32%  of  all  mishaps. 

Types  o#  Accidents  Tabulated 
Following  is  a  tabulation  of  ty{^ 
of  accidents  in  the  printing  and  pub¬ 
lishing  field  in  comparison  with  all  in¬ 
dustries. 

Hit  Cent  IT 
ri  rOni  Printing  4 
ill  ,\I1  Publishint 

Tvpe  <,f  .\cci.itnt  linliiTtries 

'.Ml  Ty,*s .  l"0.n  W- 

ll.iiidlinK  object-  .  -5-^  "  ' 

Falls  to  a  different  level  .  8.7  • 

Falls  to  the  saiiu  level  ...  9.5  • 

.Mnehinerv  .  120  ”■' 

V.liicle-  ■ .  10-9  2.8 

ImiuI  7.6 

ohjcci>  . 

Stepping  on  or  striding  _ 

against  objects  .  ti.b  ^  ^ 

liilcctricily.  explosives,  bea*  3.6 
Harmful  snbsiances  .  3.1  ' 


Camera  front,  arcs 
and  copy-holder  at 
left,  home  workshop 
metal  saw  and  high 
speed  (20,000  rev.) 
router  •  groover  a  t 
center  and  right. 


Levy  Studio  Camera 
installed  in  dark-room 
wall  (as  seen  from 
dark-room  sinkboard) 
showing  camera  back 
at  left,  arcs  and  copy- 
holder  at  right.  A 
safelight  at  top  illu¬ 
minates  the  sticky- 
back  film  holder  in 
center,  and  switch  is 
on  dark-room  door 
frame  for  conveni¬ 
ence. 
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lens  Daily  Pleased 
(i  Engraving  Plant 

Probably  "Best  Investment" 
Publishers  Say — 934  Column 
Inches  of  Cuts  in  July 

ly  GEORGE  MAY 
AMarille  (Tex.)  Times 

Afer  several  months  of  cunsidera- 
i)!i  and  no  little  amount  of  investiga- 
ion  the  publishers  of  the  Amarillo 
Tex.)  Times  in  June  decided  to  in¬ 
tail  an  engraving  plant. 

The  value  and  advantages  of  an  en- 
pving  plant  in  conjunction  with  the 
nail  newspaper  plant  have  of  course 
een  discussed  pro  and  con  by  news- 
tpermen  for  years,  but  the  actual 
iperience  of  the  tabloid  daily  in 
l^illo  is  that  the  engraving  depart- 
Vrr.t  is  probably  the  paper’s  best  in- 
:’.nent. 

fought  Leefroeuf  Units 

Ibrough  the  Western  Newspaper 
•on,  the  Times  obtained  one  of  the 
:;rocut  Units,  manufactured  by  the 
;em  Photoplate  Company  of  New 

...k. 

Publishers  S.  B.  Wittenburg  and  W. 
Ivim  Morris  selected  as  the  operator 
young  man  with  photographic  ex- 
Kimce,  and  this  selection  proved  a 
oe  one.  The  young  photographer 
producing  acceptable  engravings 
few  days.  Moreover,  it  was  found 
ut  he  could  supply  the  need  of  the 
liloid  paper  in  about  six  hours  a  day. 
[a  engraving  dark  room  was  for- 
:ately  large  enough  so  that  there 
ns  room  for  his  photographic  devel- 
[ang  equipment  as  well.  Thus  the 
‘i^per  became,  if  necessary,  com- 
-"ely  independent  of  both  commer- 
a!  photographers  and  commercial 
•rgavers. 

At  this  time,  the  company  auditor 
2  not  made  a  report  of  the  expenses 
small  engraving  plant,  but  the 
•jlishers  estimate  that  they  are  mak- 
?  a  considerable  saving. 

^®iig  the  month  of  July,  the 
-rice  engraver  put  out  cuts  that 
staled  934  column  inches.  Prevailing 
fees  on  comparable  engraving  ser- 
«  in  the  area  would  have  made 
^  cost  at  least  $450.  Publishers 
‘-ttfflberg  and  Morris  declare  that 
>  bluest  advantage  of  having  tlie 
^ving  department  in  conjunction 
■Tathe  newspaper  plant  is  that  much 
^  is  saved.  Wet  picture  prints  are 
^  out  of  pans  about  a  dozen  feet 
^  the  engraving  camera.  On  rush 
^  the  inexperienced  engraver  has 
-fluced  cuts  in  about  one  hour  and 
^  minutes  from  the  time  he  re- 
the  picture. 


In  addition  to  putting  in  an  engrav¬ 
ing  plant,  the  daily  tabloid  in  the  last 
year  has  added  a  Ludlow  Typograph 
Machine,  an  Elrod  Strip  Casting  Ma¬ 
chine,  one  Linotype,  and  installed  air- 
conditioning. 


Facsimile  Patent 

Hollywood  Inventors  Allowed  18 

Claims  Covering  Transmission 

Patent  No.  2,164,038  covering  various 
phases  of  facsimile  transmission  and 
reproduction  was  issued  Jime  27  to 
M.  D.  McFarlane  and  E.  H.  Hansen,  of 
Hollywood,  Cal.,  the  inventors  were 
advised  this  week  by  the  patent  of¬ 
fice. 

Eighteen  claims  were  allowed  on 
their  system  of  using  telephone  lines 
for  the  transmission  of  pictures,  and 
the  sending  and  receiving  instru¬ 
ments  required.  The  claims  cover 
methods  of  coupling  to  the  line,  op¬ 
tical  methods,  methods  of  synchroniza¬ 
tion  and  other  aspects,  according  to 
McFarlane. 

McFarlane,  co-inventor  of  the  Bart- 
lane  system,  used  the  trans- Atlantic 
cables  for  picture  transmission  in  1921. 
In  1922,  at  Bar  Harbor,  Me.,  Hansen 
received  the  first  trans-Atlantic  radio 
picture,  which  was  transmitted  from 
Italy  via  Germany  to  the  New  York 
World.  The  two  men  became  asso¬ 
ciated  in  1923  and  1924  on  further  ex¬ 
periments  for  the  World.  McFarlane 
later  went  to  the  New  York  Daily 
News  to  develop  the  Bartlane  system, 
and  Hansen  joined  RCA,  and  later 
devoted  his  attention  to  sound  record¬ 
ing  for  the  motion  picture  industry. 
In  1935  they  resumed  work  together 
on  the  West  Coast. 


NLRB  Order 


Intertype  Reports 
Many  New  Orders 

Publishers  in  All  Sections  of 

Country  Adding 

New  Machines 

The  Galveston  (Tex.)  News  and 
Tribune  are  replacing  four  of  their 
older  line  composing  machines  with 
four  new  Intertypes.  The  News  and 
Tribune  also  added  the  Vogue  family 
of  type  faces  for  ad  composition. 

The  Sacramento  (Cal.)  Union,  pub¬ 
lished  by  William  Dodge,  recently 
ordered  two  new  Model  B  Intertypes. 
This  will  be  the  second  installation  of 
two  Intertypes  since  last  fall.  Ernest 
Meeker  is  the  foreman  of  the  Union, 
and  Carl  Groth  is  the  machinist. 

The  Altoona  (Pa.)  Mirror,  pub¬ 
lished  by  Daniel  Neff  Slep,  recently 
placed  an  order  for  three  four-maga¬ 
zine  streamlined  Intertypes  with  side 
units.  This  order  included  several 
fonts  of  Ideal  and  display  faces  in 
Vogue  and  Gothic.  Oscar  Nelson  is 
mechanical  superintendent  of  this 
paper  and  Lee  Stull  is  composing 
room  superintendent.  William  Breman 
is  the  machinist. 

Other  Intertype  Orders 

One  or  more  Intertypes  have  recent¬ 
ly  been  ordered  by  the  following: 
Peoria  (Ill.)  Journal  -  Transcript; 
Portland  (Ore.)  Journal;  Cleveland 
Shopping  News;  Johnstown  (Pa.) 
Tribxine;  Lawbrief  Co.,  Des  Moines; 
North  Hollywood  (Cal.)  Press;  Acme 
Typesetting  Co.,  Brooklyn;  General 
Composition  Co.,  Boston;  American 


Daily  Told  to  Reinstate 
Pryer  Smith  as  Foreman 
Santa  Ana,  Cal.,  Aug.  7 — The  Clovis 
(N.  M.)  News-Joumal  has  been  ord¬ 
ered  by  the  NLRB  to  reinstate  Pryer 
Smith  as  foreman  of  its  composing 
room,  it  was  revealed  today  by  R.  C. 
Hoiles,  publisher  of  the  New  Mexico 
paper  and  of  the  Santa  Ana  Register. 

In  November,  1937,  Hoiles  said. 
Smith  was  offered  a  position  as  ma¬ 
chine  operator  at  the  same  salary  he 
had  been  receiv  Ing  as  foreman,  the 
purpose  being  to  effect  other  econ¬ 
omies  in  the  department.  Smith  as- 
sertedly  refused  to  make  the  change 
and  quit,  later  bringing  the  case  to 
the  NLRB  on  a  charge  that  he  was 
discharged  for  union  activity,  he  being 
head  of  the  local  union.  A  hearing 
was  held  in  Clovis  in  May,  1938,  and 
the  board’s  ruling  was  made  last 
month,  Hoiles  stated. 


TINGUE 

PRESS  BLANKETS 


for 

Newspaper 
Magazine 
Webb  and 
Not  Bed 
Cylinder 
Presses 


'  F  E  LT  I 

PRINTING  BLANKET 
jfcion 

PRINlililG  flANKET 

IINClicORK 

PRINTING  BLANKET 

PoundatioK 

PRINTING  BLANKET 

DRAW  SHEET 


TypfcSLlling  Corp.,  Chicago;  San  Fran¬ 
cisco  (Cal.)  Monitor;  Angel  Guardian 
Orphanage  Press,  Chicago;  Rumbold 
(Neb.)  Standard;  Whitlock  Press, 
Inc.,  Middletown,  N.  Y.;  Claremont 
Press  &  Rockridge  Record,  Oakland, 
Cal.;  Lafayette  (Ind.)  Journal  & 
Courier;  Rochester  (Minn.)  Post- 
Bulletin;  Beaver  Falls  (Pa.)  Tribune; 
W.  E.  Neilson  &  Son,  Palo  Alto,  Cal.; 
Parker  Printing  Co.,  San  Francisco; 
Tamalpais  Union  High  School,  Mill 
Valley,  Cal.;  Meriden  (Conn.)  Morn¬ 
ing  Record;  St.  Louis  Post-Dispatch; 
Bel  Air  (Md.)  Aegis;  Eureka  (Cal.) 
Times;  Humboldt  Standard,  Eureka, 
Cal.;  Oakland  (Cal.)  Leader;  Tule- 
lake  (Cal.)  Reporter;  Champlin- 
Shealy  Co.,  Inc.,  Chicago;  Ingluim 
County  News,  Mason,  Mich.;  Philips- 
burg  '(Pa.)  Daily  Journal;  Lawrence 
Typesetting  Co.,  Milwaukee;  R.  W. 
Ernest  Printing  Co.,  Los  Angeles; 
Franklin  Typesetting  Co.,  Los  An¬ 
geles;  Western  State  Teachers’  Col¬ 
lege,  Kalamazoo,  Mich.;  Omaha  (Neb.) 
World-Herald;  West  Bend  (Wis.) 
Washington  County  News;  Oregon 
State  College  Press,  Corvallis,  Ore.; 
Bramwood  Press,  Indianapolis;  Hud¬ 
son  (Wis.)  Star-Observer;  Commerce 
Clearing  House,  Inc.,  Chicago;  Port¬ 
land  (Me.)  Express,  Telegram  and 
Press-Herald;  W.  K.  Kistler  Stationery 
Co.,  Denver;  Yaeger  Typesetting  Co., 
Columbus,  O.;  Frye  Printing  Co., 
Springfield,  Ill.;  Nicolas  Press,  Inc., 
Brooklyn;  Rochester  (Minn.)  Post- 
Bulletin;  Goldsboro  (N.  C.)  News- 
Argus;  Yreka  (Cal.)  Journal;  Brew¬ 
ster  Advertising  Co.,  Salt  Lake  City; 
Flower  City  Typesetting  Co.,  Roches¬ 
ter;  Arland  Printing  Co.,  New  Hyde 
Park,  L.  I.;  Doherty  Printing  Co.,  Los 
Angeles;  Bee  Printing  Co.,  Borger, 
Tex.;  Perry  (la.)  Chief;  Mascoutah 
(Ill.)  Herald;  Milwaukee  Times. 


TINGUE 

Preil  Blanket* 
Insure  better 
(Quality  Wark 
and  lawer 
Operating  Cast 


|i|g;fUlLEBARGER(d| 

I  ST.  e  5St  CLJIII  ST. 

5111SU0RII  CHJCAfiol 


Write  for  samples  and  prices 

TINGUE,  BROWN  &  CO. 
NEW  YORK:  114-120  East  23rd  St. 
CHICAGO:  1227  Wabash  Avanua 
LOS  ANGELES:  723  E.  Washington  Blvd. 


IMPRESSIVE  VALUES 


FhERE’S  mighty  good  rea¬ 
son  why  Linograph  is  the  most 
talked  about  typesetting  ma¬ 
chine  in  the  industry  today. 

As  one  delighted  user*  says: 
— “It  is  fast,  fool-proof  and  to 
my  mind  a  much  more  satis¬ 
factory  machine  than  the 
(courtesy  deletion),  which 
make  I  had  before  buying  the 
Linograph.  I  am  specially 
pleased  with  the  service  ideas 
of  the  company  and  the  way 
they  back  up  their  salesmen 
and  servicemen. 

“The  longest  it  has  run 
without  a  distributor  stop  was 
14  days  but  not  all  my  mats 
were  new,  so  I  think  this  is 
a  dandy  record.” 

•  Name  on  request. 


\  Few  »»l‘ 

LINOGRAFH’S  Many  Features* 


.411  the  Facts  are  in  the 
I.inoi^niiih  .5(1  C.italog'  wliicli 
I-  ><)ur8  for  the  askinif. 


Main  Cams  of  i 
nickel  alloy. 


KIcl  atiir  .laws  of  oil- 
hanl’ned  fool  steel. 


FniKer-Toueti  oild  nica 
ure  setting. 


Cniversal  Ejector.  Sec¬ 
tional  Blades. 


spin. Second  Finger  Tip 
.M.'igazinc  Shift. 


Handles  Standard  .Mat¬ 
rices — also  2  letter  dis¬ 
play  mats. 


Broader  Range  of  Type 
Faces  from  90  channel 
Magazine  than  any  other 
machine. 


LI.NOGRAPH  CORPORATION 

102-14  Scoll  St.  Davenport,  Iowa 
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&dltotial:  FIRST  HALF-TONE? 


rrBLlC'ATIOX  in  this  section  a  couple  of 
inontlis  apo  of  lialf-tone  illustrations  which 
ap|H'are<l  in  the  Minneapolis  Journal  in  the  sum¬ 
mer  of  189(5  has  aroused  some  of  our  historically- 
minded  readers.  They  want  to  know  who  actually 
made  the  first  half-tone  for  newspaper  publica¬ 
tion,  and  suggest  that  a  lot  of  still  extant  old- 
timers  might  contribute  something  of  interest. 
Indeed,  they  might. 

.\ccording  to  Joseph  Nathan  Kane’s  “Famous 
First  Facts,”  published  in  193.8,  the  first  daily 
ncwspapt'r  to  be  illu.strated  was  the  \ew  York 
Daily  Graphic,  which  was  established  in  1873  and 
sold  for  five  cents  a  copy.  Zinc  plate  etchings 
were  u.sed  according  to  Mr.  Kane. 

We  l>elieve  we  can  add  a  ftxjtnote  to  that 
history.  The  first  half-tone  was  also  published  in 
the  Daily  Graphic,  Wtween  1880  and  1882.  We 


arc  not  certain  of  the  date  of  the  original  page 
which  we  saw  a  few  weeks  ago,  but  there  is  no 
doubt  that  it  lies  among  those  three  years.  The 
man  who  made  the  plate  is  still  living,  and  full  of 
recollections  of  his  achievement,  which  has  re¬ 
ceived  more  recognition  in  Europe  than  in  his 
own  country.  His  name  is  Stephen  H.  Horgan, 
now  resident  in  New  Jersey. 

The  old  Daily  Graphic  was  a  profusely  illus¬ 
trated  sheet.  It  was  owned,  we  are  informed,  by 
Montreal  capitalists  who  had  a  lithographic  pro¬ 
cess  they  wished  to  introduce  in  the  United  States. 
Some,  if  not  all,  of  the  Daily  Graphic  was  repro¬ 
duced  by  their  process  for  several  years.  ‘When 
infringement  was  alleged  by  American  lithogra¬ 
phers,  young  Horgan  came  up  with  his  half-tone 
project,  which  completely  detoured  the  disputed 
processes.  It  was  adopted,  and  an  ins|)ection  of 


the  print  leaves  no  doubt  that  the  cut  is  a  genuin 
half-tone,  equal  in  quality  to  much  of  the  present 
day  work. 

\  few  years  later,  when  Horgan  was  employe, 
by  James  Gordon  Bennett,  the  younger,  he  prc 
|M).sed  to  use  half-tone.''  in  the  .\cir  York  Ilerak 
Bennett  liked  the  idea  and  put  it  up  to  his  press 
room  people.  They  tossed  their  hands  to  hig 
heaven,  made  signs  indicating  the  mental  unbal 
ance  of  the  young  man,  and  eventually  convince, 
the  Commodore  that  the  notion  was  not  practica 

The  half-tone  idea  was  luMiig  tried  both  in  Get 
many  and  England  during  the  early  eighties,  bu 
so  far  as  we  have  been  able  to  trace  the  line,  th 
fir.st  in  any  country  was  Horgan’s  in  the  Bail; 
Graphic  here.  .\nd  we  await  the  deluge  of  re 
monstrance  that  always  follows  any  claim  to  b 
“first.”  Let  it  come! 


Many  Linotype 
Orders  Listed 

Publishers  Here  and  Abroad 
Increase  Their  Typesetting 

Equipment 

Mergenthaler  Linotype  Company 
this  month  reported  the  largest  num¬ 
ber  of  order  and  installations  in  many 
months.  The  Sunday  Chronicle  and 
the  Sunday  Referee  of  London  have 
installed  29  machines.  Other  news¬ 
paper  orders,  excluding  the  many 
commercial  plants,  follow: 

Indianapolis  News  has  ordered  10 
Blue  Streak  Model  8s,  two  with  self- 
quadders;  Newark  (N.  J.)  Evening 
News,  (three);  DesMoines  (la.)  Regis¬ 
ter  and  Tribune  (two) ;  Oklahoma  City 
Oklahoman  and  Times  (two) ;  Fort 
Worth  Star-Telegram  (two);  Park 
Ridge  (Ill.)  Advocate  (two). 

Ashton  (la.)  Booster;  Gloucester 
(Va.)  Free  Press;  Lexington  (S.  C.) 
Dispatch-News;  Syracuse  (N.  Y.) 

Post- Standard;  Cushing  (Okla.)  Daily 
Citizen;  Steele  (N.  D.)  Ozone;  Bay 
Shore  (N.  Y.)  Sentinel;  Marion  Coun¬ 
ty  Democrat,  Salem,  Ill.;  Jackson 
County  Democrat,  Newport,  Ark.; 
Elwood  (Ind.)  Call-Leader;  Hereford 
(Tex.)  Brand;  San  Francisco  Chron¬ 
icle;  Silver  Creek  (N.  Y.)  News- 
Times;  Anniston  (Ala.)  Star;  Sebas¬ 
tian  County  News,  Greenwood.  Ark.; 
Eagle  Rock  (Cal.)  Sentinel;  Salem 
(Ore.)  Statesman;  Freeport  (Ill.) 
Journal -Standard;  Green  Bay  (Wis.) 
Press-Gazette;  Dixie  County  Advo¬ 
cate,  Cross  City,  Fla.;  Owen  Sound 
(Ont.)  Daily  Sun-Times;  Niagara 
Falls  (Ont.)  Review;  Moncton  (N.  B.) 
Transcript;  Winchester  (Va.)  Eve¬ 
ning  Star;  Shepherdstown  (W.  Va.) 
Independent;  New  York  Herald  Trib¬ 
une  (three);  Niagara  Falls  (N.  Y.) 
Gazette;  Norfolk  (Va.)  Ledger-Dis¬ 
patch  and  Virginian- Pilot;  Morris¬ 
town  (N.  J.)  News  and  Morris  Plains 
Chronicle;  Long  Branch  (N.  J.)  Daily 
Record  (two);  Kutztown  (Pa.)  Patri¬ 
ot;  Elizabeth  City  (N.  C.)  Advance; 
Allentown  (Pa.)  Morning  Call  and 
Evening  Chronicle  (two) ;  Taunton 
(Mass.)  Daily  Gazette;  Laconia 
(N.  H.)  Evening  Citizen;  Deep  River 
(Conn.) New  Era;  What  Cheer'  (la.) 
Patriot-Chronicle;  Waukesha  (Wis.) 
Daily  Freeman;  Wausau  (Wis.)  Pilot; 
Wausau  (Wis.)  Record-Herald;  Sioux 
Falls  (S.  D.)  Argus-Leader  (two); 
Seymour  (Ind.)  Daily  Tribune;  Rock 
Island  (Ill.)  Argus;  Polo  (Ill.)  Tri- 
County  Press;  Plain  City  (O.)  Advo- 
vate;  Pueblo  (Col.)  Chieftain  and 
Star-Journal  (two) ;  Moline  (Ill.) 
Gazette;  Madison  (Wis.)  State  Jour¬ 


nal;  Leanvenworth  (Kan.)  Times;  La 
Salle  (Ill.)  Daily  Post-Tribune  (two); 
Kenosha  (Wis.)  Evening  News;  Kan¬ 
kakee  (Ill.)  Republican-News  (two); 
Iron  River  (Mich.)  Reporter;  Hop¬ 
kinsville  (Ky.)  New  Era;  Green  Bay 
(Wis.)  Press-Gazette  (six);  Fulton 
(Mo.)  Sun-Gazette;  Freeport  (Ill.) 
Journal-Standard;  Eau  Claire  (Wis.) 
Leader  and  Telegram  (two);  Denver 
Catholic  Register  (two);  Co7iners- 
ville  (Ind.)  News-Examiner;  Bismarck 
(N.  D.)  Tribune;  Berwyn  (Ill.)  Bea¬ 
con. 

Arkansas  City  (Kan.)  Traveler 
(six);  San  Antonio  Express  and  News 
(two),  self  -  quadders — Two  -  in  -  One 
Blue  Streak  Model  30  and  a  Model 
33);  Shreveport  Times  (fburteen); 
St.  Jo  (Tex.)  Tribune;  Rock  Hill 
(S.  C.)  Evening  Herald;  Purcell 

(Okla.)  Register;  Nashville  Times; 
Lake  Charles  (La.)  American  Press; 
Greensboro  (Ga.)  Herald- Journal; 
Greenville  (S.  C.)  News  and  Pied¬ 
mont. 

Bertram  (Tex.)  Enterprise;  Bir¬ 
mingham  (Ala.)  News  and  Age- 
Herald  (four) ;  Alexandria  (La.)  Town 
Talk;  Clark  County  Sun,  Vancouver, 
Wash. 

Spokane  (Wash.)  Spokesman- 
Review;  Price  (Utah)  Sun-Advocate; 
Coos  Bay  Times;  Marshfield,  Ore.; 
Monterey  (Cal.)  Peninsula  Herald; 
Los  Angeles  (Cal.)  Times  (two); 
Kitchener  (Ont.)  News-Record;  La 
Presse,  Montreal  (three);  La  Nueva 
Provincia,  Buenos  Aires;  Herald  and 
Weekly  Times,  Melbourne,  Australia; 
La  Critica,  Buenos  Aires  (fourteen). 

Wright  to  Milwaukee 

F.  A.  Wright,  with  Cutler-Hammer, 
Inc.,  Milwaukee  electrical  control 
manufacturers,  since  1927,  has  been 
appointed  manager  of  resale  sales 
headquarters  in  Milwaukee  to  suc¬ 
ceed  B.  M.  Horter,  recently  appointed 
general  sales  manager.  Wright  comes 
from  the  St.  Louis  sales  territory. 
While  in  St.  Louis  he  was  active  in  the 
Engineers  Club  of  St.  Louis,  and  was 
associated  with  the  St.  Louis  Electri¬ 
cal  board  of  trade. 


Correction 


SNPA  Mechanical 

The  committee  in 
4  4  Mechanical  Departme 

nCClInQ  3601.  11•1Z  Newspaper  Pub! 

»  ■  tion  this  week  annm 


In  the  July  8  issue  of  Editor  &  Pub¬ 
lisher  Equipment  Review  there  was 
printed  a  statement  that  the  New  York 
office  of  the  Monotype  Company  had 
been  moved  to  396  Broadway,  and  that 
the  manager  is  T.  G.  Cassels.  The  New 
York  District  Office  of  the  Lanston 
Monotype  Machine  Company  has  been 
removed  from  230  West  41st  Street  to 
202  East  44th  Street  and  the  New  York 
manager  is  Richard  Beresford. 


Eastern  Division  Members 

Will  Hold  Conference  in 

Chattanooga,  Tenn. 

Between  250  and  300  delegates  from 
the  mechanical  departments  of  the  va¬ 
rious  newspapers  in  the  eastern  di¬ 
vision  of  the  Southern  Newspaper 
Publisher’s  Association  will  meet  in 
Chattanooga  on  Sept.  11  and  12  for 
the  third  annual  conference  of  me¬ 
chanical  department  representatives, 
it  was  announced  this  week  by  Wal¬ 
ter  C.  Johnson,  secretary-manager  of 
the  SNPA. 

The  headquarters  office  of  the  SNPA 
is  located  in  Chattanooga  and  through 
a  happy  co-incidence,  its  president. 
Adolph  Shelby  Ochs,  is  a  resident  of 
Chattanooga,  he  having  been  elected 
after  the  city  was  selected  for  the 
third  annual  conference.  The  first 
meeting  was  held  in  Birmingham  and 
the  second  in  Atlanta. 

I.  J.  Gardner,  production  manager 
of  the  Chattanooga  Times,  is  chair¬ 
man  of  the  committee  in  charge  of 
the  program  and  will  preside  at  all 
general  sessions. 

Other  members  of  the  committee 
include  W.  A.  Cams,  of  the  Birming¬ 
ham  News  and  Age-Herald;  W.  B. 
Sandlin,  of  the  Miami  Herald;  John 
P.  White,  of  the  Charlotte  Observer; 
T.  C.  McLemore,  of  the  Mobile  Press- 
Register;  Henry  M.  Duke,  of  the 
Charleston  (S.  C.)  News  and  Courier 
and  Post;  Fred  Connell,  of  the  Atlanta 
Journal,  and  R.  R.  Fulton,  of  the 
Roanoke  Times  and  World-News. 

Sessions  of  the  conference  will  be 
held  at  the  Hotel  Patten,  and  only 
technical  problems  involving  the  me¬ 
chanical  departments  of  a  newspaper 
will  be  discussed.  There  will  also  be 
divisional  meetings  at  which  prob¬ 
lems  affecting  particular  departments, 
such  as  the  typographical,  press, 
stereotype  and  the  photo-engraving 
department,  will  be  discussed. 

The  delegates  have  been  invited  to 
bring  their  wives,  and  a  program  of 
entertainment,  including  sight-seeing 
trips,  is  planned. 

Colt  Tournament 

More  than  1,000  I.T.U.  members  and 
their  wives  will  assemble  at  Cincinnati 
Aug.  12  to  register  for  the  sixteenth 
annual  tournament  of  the  Union  Print- 
crafts  International  Golf  Association, 
Aug.  12-17.  inclusive. 


The  committee  in  charge  of  the 
Mechanical  Department  of  the  Ameri¬ 
can  Newspaper  Publishers’  Associa¬ 
tion  this  week  announced  the  selec¬ 
tion  of  Chicago  as  the  place  for  hold¬ 
ing  the  1940  mechanical  conference 
The  dates  are  June  10-12,  and  the 
hotels  are  the  Drake  and  the  Knicker¬ 
bocker. 

Has  New  Plant 

The  Williams  Building  on  Second 
street,  Richlands,  Va.,  has  been  re¬ 
modeled  and  was  occupied  by  the 
Richlands  News -Progress,  Aug.  10. 
The  building  is  two  stories  in  height, 
and  the  News-Progress  offices  occupy 
the  first,  or  street,  floor. 


Stereot3rpers  Con't  Depend 

on 

emswom 

For  Perfect  Reproductioa 


Question: 
Most  people  say  that  the 
lower  line  appears  longer, 
due  to  the  angling  of  the 
lines  at  the  ends,  but  both 
horisontal  lines  areexocf^X 
the  same  length.  Guess- 
workwon't  always  give  you 
the  right  answer.  Wood 
Dry  Mats  eliminate 
guesswork  by  their 
measured  per* 
iormance.  Use 
them  for  con* 
sistently  accu* 
rate  results. 

Order  a  sample  ^  ; 

lot  today!  ‘J** 


WOOD  riONC 
CORPORATION 

HOOSICK  FALLS,  NEW  YO^ 
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New  Drawing  Medium 
Ifered  by  Firm 

Craflint  Company's  Washtone 
Board  Produces  Effect  of  Half¬ 
tones  at  Less  Cost 

A  new  drawing  medium  has  re¬ 
ly  been  placed  on  the  market  by 
Craftint  Manufacturing  Company, 
St.  Clair  Avenue,  N.  W.,  Cleve- 
This  medium  has  been  designed 


blotting.  The  longer  the  liquid  re¬ 
mains  on  the  sheet,  the  deeper  the 
tone  becomes  because  the  dots  grow 
larger.  As  the  dots  increase  in  size, 
they  touch  one  another  to  form  a  re¬ 
verse  dot  pattern.  They  may  even 
grow  so  large  as  to  completely  over¬ 
lap,  and  thus  form  a  solid  black. 

“A  completed  Washtone  drawing 
looks  exactly  like  a  proof  of  a  wash 
drawing  which  has  been  reproduced 
as  a  highlight  halftone. 

“Even  more  significant,  in  the  opin¬ 
ion  of  the  manufacturer,  is  the  fact 
that  in  obtaining  halftone  effects  by 
this  method  there  is  no  additional  cost 
for  outlining,  highlighting  or  combin¬ 
ing  line  tmd  halftone  in  the  same 
plate.  Washtone  enables  the  artist  to 
put  in  highlights  and  solid  blacks  as 
well  as  a  full  range  of  tones  right  in 
the  original  drawing. 

“In  addition  to  regular  black-and- 
white  work,  Washtone  has  possibilities 
in  the  preparation  of  four-color  work, 
such  as  color  comics.  A  key  plate 
impression  of  the  outline  drawing  is 
made  on  four  different  pieces  of 
Washtone,  which  are  available  in  the 
proper  color  angles.  Then  the  artist 
develops  each  of  the  color  plate  draw¬ 
ings  by  incorporating  the  proper 
shades  and  tones.” 


n<  reproduction  of  original  drawing 
ide  in  Craftint  Washtone  Drawing 
Soird.  No  screen  of  any  kind  used  in 
reproduction. 

a  substantially  reduce  engraving 
ssts  and  the  manufacturer  claims  the 
idvertiser  can  obtain  highlight  half¬ 
tone  effects  not  only  more  econom- 
cally,  but  much  faster  than  if  usual 
ralftone  proce.sses  are  employed.  The 
product  is  known  as  Craftint  Wash- 
ane  Drawing  Board. 

“Unlike  shading  medium  now  on 
iIk  market  which  are  used  for  pro¬ 
ducing  original  illustrations  with  one 
or  two  tones  of  shading,  Washtone  is 
capable  of  being  developed  to  any 
number  of  tones,  from  a  highlight  dot 
to  a  solid  black,”  F.  A.  Gifford,  sales 
manager,  states.  “This  means  that 
an  artist,  without  the  aid  of  a  screen 
or  any  engraving  ptx)cess,  can  create 
in  his  original  drawing  any  or  all 
simdings  or  tones.  A  drawing  thus 
completed  can  be  reproduced  with 
fill  range  of  tones  and  highlights  at 
only  a  fraction  of  halftone  engraving 
costs. 

"No  pattern  of  any  kind  is  visible 
on  Washtone  Drawing  Board.  As  soon 
“  a  special  liquid  is  applied  with  a 
a  fine  dot  appears.  If  the 
fflemical  is  permitted  to  remain  on 
me  sheet  the  dot  will  actually  grow 
m  size  until  the  action  is  stopped  by 


Halftone  Sparkle 
at  High  Speeds 

IDEAL  DX 

NEWSPAPER 

ROLLERS 

• 

ideal  Heavy-Duty 

Cutting  Rubbers 

• 

Ideal  Roller  &  mfg.  Co. 

Chicqgo  •  Long  Island  City 


Hartford  Vets 

F.  Jenks  and  L.  Thompson 
Still  Working  at  77 

With  but  two  days  difference  in 
their  ages,  two  of  the  veteran  em¬ 
ployes  of  the  Hartford  Courant  com¬ 
posing  room  mark^  their  77th  birth¬ 
days  in  June.  Frank  Marshall  Jenks 
has  48  calendar  hours  seniority  over 
Lewis  Winthrop  Thompson.  Mr. 
Jenks  entered  the  Courant  composing 
room  at  the  age  of  15  and  has  been  em¬ 
ployed,  with  the  exception  of  six  years, 
for  55  years.  Mr.  Thompson  has  been 
machinist  for  46  years,  without  inter¬ 
ruption. 

Mr.  Jenks,  however,  was  a  Courant 
carrier  at  the  age  of  eight  years  so 
that  his  service  really  is  over  60  years. 
Both  men  recall  the  advent  of  the 
type-setting  machines. 

Mr.  Thompson  with  his  wife  is  on 
a  Scandinavian  cruise  for  six  weeks 
on  the  S.S.  Scanstates.  Both  Mr. 
Thompson  and  Mr.  Jenks  are  hale 
and  hearty  and  seldom  miss  a  day’s 
work. 


Intertype  Booklet 

Intertype  Corporation  is  now  dis¬ 
tributing  a  new  booklet  on  Weiss 
Roman,  one  of  its  latest  faces.  The 
booklet  is  printed  in  two  colors  on 
Strathmore  Text,  and  has  20  pages 
and  cover.  It  contains  a  pen  sketch  of 
Professor  Weiss,  drawn  by  himself, 
and  relates  how  he  came  to  include 
type  designing  along  with  the  painting 
of  portraits,  nudes,  horses,  flowers  and 
other  subjects.  Printers  may  secure 
copies  by  addressing  Intertype  Corpo¬ 
ration,  360  Furman  Street,  Brooklyn. 
N.  Y.,  or  the  nearest  branch. 

Ludlow  to  Exhibil 

Ludlow  Typograph  Company,  Chi¬ 
cago,  will  exhibit  its  full  line  of 
equipment  at  the  Fifth  Educational 
Graphic  Arts  Exposition  to  be  held  at 
the  Grand  Central  Palace,  New  York 
City,  Sept.  25  to  Oct.  7.  A  working 
demonstration  of  the  Ludlow  system 
of  hand-set,  slug-cast  composition  will 
be  in  progress  continuously  during 
the  exposition. 

Has  New  Headline  Type 

With  its  July  31  editions,  the  Okla¬ 
homa  City  Daily  Oklahoman  changed 
its  principal  headline  type  from  36- 
point  Gothic,  in  use  since  1918,  to  34- 
point  Erbar.  The  change  was  to  se¬ 
cure  a  more  modern  and  legible  type. 


Pewers  te  Chicage 

Charles  J.  Powers,  formerly  exec¬ 
utive  secretary  of  the  Graphic  Arts 
Association  Inc.  of  Houston,  Tex.,  has 
been  appointed  manager  of  the  Chi¬ 
cago  office  ot  the  Lithographers  Na¬ 
tional  Association  Inc.,  and  is  now 
available  there  for  personal  and  direct 
contacts,  supplementing  the  services 
of  the  home  office.  The  new  address 
of  the  Chicago  JjNA  office  is  29  South 
LaSalle  Str€?et. 

To  Build  Arcade 

The  Sterling  (Ill.)  Gazette  has  an¬ 
nounced  plans  for  erection  of  a  new 
building  in  Rock  Falls,  Ill.,  nearby 
city,  where  the  Gazette’s  office  will  be 
located  in  a  structure  to  be  known 
as  “Gazette  Arcade.”  Office  and  store 
space  in  the  arcade  will  be  rented  to 
Rock  Falls  business  and  professional 
men.  The  building  is  expected  to  be 
completed  by  Oct.  1  this  year. 

Plans  New  Building 

Construction  will  begin  at  an  early 
date  on  the  new  plant  of  the  North¬ 
west  Arkansas  Times,  formerly  the 
Fayetteville  (Ark.)  Democrat,  seat 
of  the  University  of  Arkansas.  Mrs. 
Roberta  Fulbright,  publisher,  has  pur¬ 
chased  the  former  city  library  site 
at  East  and  Meadow  Streets.  The 
plant  is  scheduled  to  be  completed 
early  in  November. 


Julian  B.  Jackson 

Julian  B.  Jackson,  46.  composing 
room  foreman,  Petersburg  (Va.) 
Progress-Index,  died  July  18,  in  St. 
Elizabeth’s  Hospital,  Richmond. 


Robert  Quain 


Robert  Quain,  28,  pressman,  Bing¬ 
hamton  (N.  Y.)  Press,  drowned  in 
Oneida  Lake,  N.  Y.,  July  30  while  on 
a  camping  trip  with  his  brother,  Dick, 
and  three  other  Binghamton  men. 


James  M.  Adams 

James  M.  Adams,  76,  retired  mem¬ 
ber  of  the  Hartford  (Conn.)  Times 
composing  staff  where  he  had  been 
employed  for  49  years,  died  July  23, 
at  the  Hartford  Hospital  after  a  short 
illness.  He  was  blind  the  latter  years 
of  his  life. 


IT’S  A 
PLEASURE! 

However  you  pick  it  up  there's  an  ear  to  receive  the  hook — a 
I  long,  roomy  ear  with  a  bevel  that  catches  the  hook  as  though 
drawn  to  it  by  a  magnet.  And  after  it  has  melted  down  to 
I  about  3  inches,  the  tip  drops  noiselessly  into  the  metal-pot. 

'  (See  illustration.)  No  more  lifting  the  hot  tip  off  by  hand. 

I  FOR  RECASTING  THE 
DOURLE-EAR  SLIP-OFF  INGOT 


JUST 

:.:ke 

THAT 


US] 


I  DCP£NDABte 
UNIFORM 


trtified 

DRV  MATS 

Reduce  pressure  in 
molding,  save  time  in 
scorching  and  cast  with 
less  heat.  Reliable  for 
every  dry  mat  need. 

CERTIFIED  DRV  M.\T  CORE. 
0  Rorkefeller  Plaza,  Dept.  P, 
New  York.  N.  Y. 


MADE  n  TUS  ir.s.A 


Here  you  have  the  Twin-type 
water  cooled  mold  with  cavities 
above  and  below.  While  the 
.  upper  cavities  are  being  filled 
I  the  lower  ones  are  cooling. 

,  Molds  range  from  4  cavities  to 
16  cavities. 

:  For  air-cooling,  the  individual 
Roll-over  mold  dumps  the  ingot 
without  lifting.  Write  for  more 
i  details  and  photographs. 


UNITED  AMERICAN  METALS  CORP'N 

nm  METAL  OR  SERVICE  COMHIMCATE  WITH  OCR  NEAREST  PLANT 
202  Diamond  St.,  Brooklyn,  N.  Y.  2248  W.  Hubbard  St.,  Chicago,  III. 

4101  Curtis  Ave.,  Baltimore,  Md.  785  Bryant  St.,  San  Francisco,  Cal. 


As  fine  a  type  metal 

- as  is  made 

UNITED  AMERICAN 

and  a  service  unlike  that  of  any  other  type  metal  house 
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WHAT  OUR 
READERS  SAY 


^“1  SifSSiSuS  H.  D.  Galloway  Sinnig  Re-elected  1 

and  a  small  paper  bag  of  dragon’s  Herbert  Dowell  Galloway,  48,  for-  E.  A.  (Doc)  Sinnig  recently  wa 
blood  in  a  handy  place,  so  that  we  mer  makeup  man  of  Dallas  Morning  elected  president  of  Toledo  Typo 
may  compound  our  own  engraving  News  composing  room,  who  started  graphical  Union  for  his  third  tern 
fluid  as  needed.  We  borrow  red  ink  his  career  at  the  age  of  eight,  died  Unopposed  for  the  presidency,  M. 
from  the  bookkeeper — he  always  July  28  at  the  Union  Printers’  Home,  Sinnig  also  was  elected  business  agen 
seems  to  have  plenty  of  it.  Colorado  Springs,  Colo.,  following  a  of  the  union  to  succeed  John  Froeh- 

Very  truly  yours,  long  illness.  He  started  in  a  country  lich,  who  recently  submitted  his  resig 

Harry  T.  Gray,  print  shop  in  the  Choctaw  Hill  sec-  nation. 

Assistant  Advertising  Manager,  jjon  of  the  Ozarks.  Later  he  joined  Other  officers  named  are  f 


Self-Engraving  Ink  from  the  bookkeeper — h 

To  Editor  &  Publisher;  In  glancing  seems  to  have  plenty  of  it. 
casually  at  a  back  copy  (March  11,  Very  ^uly 

1939)  of  the  Equipment  Review  of  Harry  T.  Gray, 

Editor  &  Publisher,  I  ran  across  men-  Assist^t  Advertismg  Manager, 

tion  of  ‘  Flash  Self-Engraving  Fluid,”  (S-  D.)  Evening  Huronite. 


the  Ardmore  Ardmoreite  and  about  Lawrence  Miller,  vice-president 


Ludlow  Slug  Shear 


New  Machine  Simplifies 
Make-Up  Using  Ludlow  Slugs 

A  new  composing-room  tool,  the 
Ludlow  Shell -Hi  Slug  Shear,  has  been 


1917  became  manager.  He  later  rep-  Charles  J.  Seeman,  secretary-trea- 1 
resented  an  Ardmore  stationery  con-  surer;  Roy  G.  Woolford.  recordinj  I 
cem  in  the  West  Texas  oil  fields.  He  secretary;  Walter  F.  Reynders,  readint  3 
went  to  Dallas  in  1920.  clerk,  and  George  Zimmerman,  ser.  1 


clerk,  and  George  Zimmerman,  ser¬ 
geant-at-arms. 


90  Years'  Service 


Ijumow  oneu-ni  oiug  onear,  nas  oeei,  j„  composing  room  of  the  FomI  UWHfl  GoIHK  NO-  5 
designed  and  built  by  the  Ludlow  (Wis.)  Commonwealth  Re-  The  New  York  Herald  Tribune  hai 

Typograph  Company,  Chicago,  to  there  is  a  “veteran”  of  almost  continued  its  revision  of  its  type  face 

shear  the  shank  from  the  head  o  ^  century  of  that  newspaper’s  history.  Recently  it  began  using  six  poin 
Limlow  slugs.  t  j  .u  But  this  “veteran”  is  no  human  being.  Gothic  Condensed  No.  5  for  its  stand- 

The  shell-high  slug-heads  thus  pro-  jg  ^  brass  triangular  galley  which  ings  of  major  league  baseball  teams 

-  was  used  in  hand-setting  the  story  of  The  type  face  was  first  used  last  April 

the  Fond  du  Lac  “boys”  leaving  for  on  the  financial  pages  for  stock  quo- 

the  front  in  Civil  War  days,  and  also  tations.  ^cently  it  was  used  on  the 

V  was  employed  to  hold  the  type  when  daily  racing  charts.  The  new  type 

\  an  extra  was  published  on  the  assassi-  m^es  for  greater  condensation,  per¬ 
il  nation  of  President  Abraham  Lincoln,  mitting  more  complete  spelling  of 

.  IL  The  galley  was  bought  in  1849  and  olub  names, 

has  been  in  use  ever  since.  It  is  still 

in  good  condition.  A  y  I.UvIiiMAr 


Ludlow  slugs. 

The  shell-high  slug-heads  thus  pro 


Proof  of  reverse  plete  made  by  Harry  T. 
Gray  for  publication  as  an  advertisement 
in  the  Evening  Huronite. 


which  permits  cuts  to  be  made  directly 
from  the  artist’s  drawing.  The  article 
stated  that  this  new  fluid  was  a  French 
invention,  made  from  a  secret  for¬ 
mula,  and  offered  for  sale  at  $35  for 
four  ounces. 

I  do  not  know  the  formula  for  “Flash 
Fluid”  but  I  am  at  liberty  to  state  the 
formula  for  a  preparation  which  we 
have  been  using  for  years  at  the  Even¬ 
ing  Huronite,  and  which  costs  us  about 
ten  cents  for  four  ounces. 

Sodium  Silicate  Used 
Our  self-engraving  fluid,  which  we 
have  found  successful  in  the  produc¬ 
tion  of  both  positive  and  reverse 
plates,  is  very  simply  compounded. 
Take  a  half-ounce  of  sodium  silicate 
(commonly  known  as  “water  glass”) 
and  add  a  pinch  of  engraver’s  dragon’s 
blood  (a  red  rosin).  Stir  the  mix- 


makes  for  greater  condensation,  per¬ 
mitting  more  complete  spelling  of 


Walter  S.  McCulloch 


9  New  Interlypes 


The  Peoria  (Ill.)  Jouriuil-Tran- 
script,  published  by  Carl  P.  Slane,  is 


Walter  Scoon  McCulloch,  88,  oldest  replacing  nine  of  its  old  Intertypes 
member  of  Ty|X)graphical  Union  No.  with  nine  of  the  latest  models.  Six  of 
4  of  Albany,  N.  Y.,  died  July  27  at  the  new  Intertypes  are  two-magazine 
his  home.  Mr.  McCulloch  worked  models  for  use  in  handling  news  mat- 
for  “almost  every  shop  in  Albany”  ter.  The  others  are  four  and  eight- 
before  he  became  a  newspaper  printer,  magazine  machines  equipped  for  ad 
For  36  years  he  was  in  the  composing  composition.  Fred  E.  Wing  is  me- 
room  of  the  old  Albany  Journal  and  chanical  superintendent  of  the  all- 
at  one  time  was  with  the  old  Express,  day  daily,  and  G.  M.  Gobel.  machin- 
His  wife  survives.  ist. 


duced  may  be  cemented  or  tacked  in 


ture  until  smooth,  then  thin  to  the  any  desired  position  on  base  material 
proper  consistency  with  red  ink.  Not  -765  inch  high,  the  company  states. 


printer’s  ink.  but  ordinary  writing  “By  using  shell-high  display  lines  and 
fluid.  Water  would  accomplish  the  price  figures,  newspapers  can  make 


same  purpose  as  the  red  ink,  but  the  late  price  changes,  corrections,  insert 
ink  adds  color,  making  the  mixture  angular  type  lines,  and  add  signatures 


more  convenient  to  use. 


to  plated  advertisements  without  need 


Drawings  are  made  on  any  fairly  of  mortising  type-high  material  or  of 
heavy,  smooth  surfaced  stock,  ink^  troublesome  make-up.”  according  to 
in  with  the  fluid,  allowed  to  dry,  and  the  announcement, 
cast  in  the  same  manner  as  a  stereo-  “For  sheared  slug-heads  which  are 
typer’s  matrix.  Experience  will  soon  to  be  tacked  onto  base,  there  are 
show  the  proper  consistencies  at  which  available  special  high-space  matrices 
different  types  of  work  may  be  drawn  equipped  with  pins  which  cast  tack- 
best.  A  general  rule  is  to  use  the  holes  in  the  slug-head.  In  using  this 
fluid  at  about  the  same  consistency  as  machine,  the  operator  first  moves  the 
ordinary  drawing  ink  for  fine  line  operating  lever  backwards,  which 


SAME 


work,  and  proportionately  thicker  pushes  the  sliding  stripper-plate  back 


when  large  areas  are  to  be  covered.  and  uncovers  the  knives.  The  slug  is 


I  am  enclosing  a  sample  of  a  “posi-  then  inserted  between  the  knives. 


tive”  plate  which  I  made  recently  with  “The  operator  then  pulls  the  oper- 


the  use  of  the  sodium  silicate  mix-  ating  lever  forward  and  downward 
ture.  The  procedure  in  making  this  toward  a  horizontal  position,  whereby 
plate  is  the  same  as  that  in  making  a  the  shank  is  sheared  from  the  head 
reverse  plate,  with  the  exception  that  of  the  slug  and  the  slug-head  stripped 
the  drawing  was  made  as  a  negative,  from  the  knives.  The  detached  slug- 
That  is,  the  areas  which  were  to  be  shank  falls  into  a  container  which  can 
white  on  the  finished  print  were  filled  be  easily  removed,  located  directly 
in  with  fluid  on  the  mat,  leaving  the  under  the  main  housing.  On  the  re¬ 
surface  of  the  mat  exposed  to  deline-  turn  stroke  of  the  operating  lever,  the 
ate  the  illustration.  In  making  a  re-  stripper-plate  cleans  the  ^ives  with 
verse  plate,  the  applied  fluid,  not  the  a  felt  wiper  attached  to  the  under  side 
blank  portions  of  the  mat,  would  form  of  the  plate.” 
the  lines  of  the  illustration. 

Originated  by  W.  J.  Bachman  TvIIO 

The  formula  for  our  “self-engrav-  iy|JC 

ing”  fluid  was  originated  by  Walter  J.  A  new  type  face,  christened  “Bal- 
Bachman,  mechanical  superintendent  loon,”  has  ^en  announced  by  Ameri- 
of  the  Evening  Huronite,  and  has  been  can  Type  Founders,  Inc.,  of  Eliza- 
used  extensively  here  in  the  produc-  beth,  N.  J.  The  face  is  a  reproduction 
tion  of  direct-from-drawing  plates  for  of  free-hand  lettering  with  a  speed- 
both  newspaper  advertisements  and  ball  pen  and  is  particularly  suitable 


The  nu'ihanical  executive  or  publisher  who  uses  the 
sunuiier  “slack”  to  look  over  equipment  and  machin¬ 
ery  of  his  newspapier  shop  will  save  check-up  days 
later.  Buying  that  extra  casting  box  or  trimming  saw 
today  will  mean  no  time  out  in  the  busy  months 
ahead.  Good  used  equipment  and  machinery  is 
offered  by  newspa{>ers.  dealers,  and  other  sources  in 
the  “Equipment  Mart”  section  of  this  week’s  classified 
pages.  Win  not  look  over  the  offerings  now-' 


commercial  printing. 


to  carry  the  text  in  comic  strip  and 


There  are  several  of  these  so-called  continuity  advertising.  Designed  by 
engraving  fluids  on  the  market,  us-  M.  R.  Kaufmann,  art  editor  of  McCall’* 


CLASSIFIED  DEPARTMENT 

Editor  &  Publisher 

Times  Building  New  York,  N.  Y. 


ually  selling  at  extremely  high  prices,  magazine,  it  is  a  companion  for  Kauf- 
We  have  found  it  much  less  expens-  mann  Script  and  extra  bold. 


Equipment  Review  of  Editor  &  Publisher,  August  12,  1939 


tayser  Joins  ATF 

Curtis  Co.  Executive  Named  to 
Board  of  Directors 

the  election  of  Lewis  W.  Trayser, 
r^tor  of  manufacuring  of  the  Cur- 
;  Publishing  Company,  as  a  member 
of  the  board  of 
directors  of 
American  Type 
Founders,  Inc., 
has  been  an- 
nounced  by 
T h  om as  Roy 
Jones,  president 
of  the  company. 
Mr.  Trayser,  who 
is  likewise  a  di¬ 
rector  and  mem¬ 
ber  of  the  exec¬ 
utive  committee 
of  the  Curtis 
Publishing  Com- 
has  been  in  complete  charge  of 
■  Auction  of  the  Curtis  publications 
:  the  past  four  years.  He  is  largely 
KHiible  for  the  perfection  of  the 
;r.ii  4-and-4  precision  color  pro- 
officially  adopted  by  the  Curtis 
:pany  last  year,  by  means  of  which 
;;.  ;peed  printing  of  four  colors  on 
.  sides  of  a  magazine  page  in  one 
:;;ion  was  made  practical. 

Hr.  Trayser  was  born  in  1895  in 
:  Louis.  His  first  business  experi- 
r  with  with  the  Woodward  &  Tier- 
Printing  Company  of  that  city, 
.r  some  five  years  as  apprentice 
.journeyman  printer,  he  joined  the 
.  S.  Army  at  the  time  of  the  World 
Enlisting  as  a  private,  he  was 
-diarged  in  1919  as  a  Second  Lieu- 
.:  of  Infantry.  Immediately 
softer  he  attended  the  Harvard 
.raduate  School  of  Business  Admin- 
ication,  his  field  work  being  done 


L  W.  Trayser 


Hi  "BIG  NEWS"  BREAKS 

Clip  the  seconds  between 
liiotype  and  press,  with 

WORLEY 

MATS 

They  save  time  in  the  stereo 
room  because  they  mould  ac- 
™rately,  scorch  quickly  and 
release  easily  without  oil  or 
powder. 

T^y  require  minimum 


in  the  lithographic  industry.  His 
previous  connection  with  American 
Type  Foimders,  Inc.,  commenced  in 
1921  and  continued  through  1924. 

In  1931  Trayser  went  to  Curtis  as 
assistant  supervisor  of  manufacturing. 
He  became  director  of  manufacturing 
in  1935,  having  been  elected  a  director 
and  member  of  the  executive  com¬ 
mittee  of  the  company  the  previous 
year. 

Speaking  editorially  at  the  same 
period  the  “Ladies’  Home  Journal” 
states: 

“From  now  on,  thanks  to  the  in¬ 
genuity  of  our  manufacturing  staff, 
who,  under  the  able  and  imaginative 
direction  of  Lewis  W.  Trayser,  direc¬ 
tor  of  manufacturing,  developed  this 
revolutionary  method  (as  well  as  the 
necessary  equipment),  there  need  be 
no  limit  to  the  number  of  four-color 
pages  in  the  Journal.” 

W.  T.  Henderson  Dies 

William  Terrell  Henderson,  41,  chief 
machinist  for  the  Washington  (D.  C.) 
Star  since  1936,  and  inventor  of  a 
matrix  stick  for  use  in  connection  with 


Ludlow  composition  which  permits 
composing  and  casting  matrices  of 
variable  size  in  the  same  line,  died  on 
Aug.  2  from  a  heart  attack  at  his  home 
in  that  city.  He  was  a  member  of 
Columbia  Typographical  Union,  No. 
101,  and  a  life  member  of  La  Fayette 
Lodge  of  Masons.  Besides  his  wife, 
he  leaves  two  sisters  and  a  brother. 


Changes  Head  Dress 

The  Green  Bay  (Wis.)  Press- 
Gazette,  has  changed  its  type  face,  as 
of  Aug.  1.  Four  faces  are  used  in  the 
headlines.  The  largest  heads  are  set 
in  Bernhard  gothic;  larger  single  col¬ 
umn  heads  are  set  in  Erbar;  banks  on 
all  news  heads  and  smaller  news  heads 
in  Metro,  the  two  latter  types  to  be 
generally  used  for  news  heads 
throughout  the  paper;  and  Memphis 
for  the  society  page  and  women’s  page 
heads.  The  change  necessitated  pur¬ 
chase  of  a  Model  30  Linotype  with 
eight  magazines.  With  this  addition 
to  present  equipment  the  Press- 
Gazette  is  able  to  set  all  news  head¬ 
lines  by  machinery  with  the  excep¬ 
tion  of  the  large  streamers. 


U.  S.  Buys  Ludlow 

The  Bureau  of  Engraving  and  Print¬ 
ing,  a  division  of  the  U.  S.  Treasury 
Department,  Washington.  D.  C.,  has 
enlarged  its  Ludlow  equipment  by  the 
recent  installation  of  a  second  Ludlow. 
The  first  Ludlow,  originally  installed 
in  1937,  had  been  used  in  the  produc¬ 
tion  of  government  bond  coupons  and 
certificates,  on  over-printing  of  pre¬ 
cancelled  stamps,  and  on  ruleform 
work,  supplanting  single  typ>e  composi¬ 
tion  previously  used.  The  Ludlow 
has  shown  definite  advantages  in  re¬ 
peat-casting  on  bond  coupons,  in  the 
elimination  of  much  electrotyping,  in 
the  avoidance  of  broken  characters 
resulting  in  discarded  sheets,  in  the 
elimination  of  work-ups,  and  in  com¬ 
pactness,  permitting  concentration  of 
work  within  a  small  area. 

Louis  A.  Fridell 

Louis  A.  Fridell.  66,  veteran  printer 
employed  30  years  on  the  Houston 
(Tex.)  Post,  died  July  12  at  his  home 
in  Glendale,  Cal.  He  had  retired  in 
1932.  Fridell  was  credited  with  the 
invention  of  the  printers’  line  gauge. 


Introducing 

LUDLOW 

Radiant  Medium 

A  typographic  star  of  the  first  magnitude  is  Radiant  Medium, 
the  newest  member  of  the  Ludlow  Radiant  family  of  type 
faces.  This  sparkling  face  is  vitally  new,  yet  it  has  the  legi¬ 
bility  and  attractiveness  of  a  standard  traditional  face. 

The  vogue  for  monotone  sans  serifs  has  been  world  wide 
and  that  for  monotone  flat  serifs  is  at  its  height.  Both  have 
proven  their  worth  and  have  taken  their  place  among  the 
standard  typefaces  of  ()ermanent  value. 

But  the  experience  of  centuries  has  taught  us  that,  to 
attain  the  fullest  measure  of  legibility,  a  typeface  design 
must  depend  upon  variation  in  weight  of  stroke  to  assure 
easy  recognition  of  letters.  So  why  not  a  basic  design  for  a 
txpeface,  modern  in  concept— stripped  of  inessentials,  and 
simple  yet  practical  —  having  the  variations  in  weight  of 
stroke  which  contribute  so  effectively  to  ease  of  reading 
—a  typeface  which  invites  reading  and  combines  modern 
style  with  legibility  ? 


RADIANT  MEDIUM 

Smart  Clothes 

24  Point 

Finer  Model 

30  Point 

Personnel 

36  Point 


RADIANT  BOLD 
EXTRA  CONDENSED 


24  Point 


Educational  Books 

30  Point 

Newest  Method 


moulding  pressure  —  won’t 


Why  not  indeed?  The  asking  of  thest:  questions  was  re- 


36  Point 


i^reak  dowti  type  or  cuts — 
give  deep,  clean-cut  im¬ 
pressions  that  produce  clean- 
Printing  stereos. 

^  conditioning  gives  them 
®*actly  the  right  amount  of 
shrink. 

A  letter  from  you — samples 
from  us 


sponsible  for  Ihe  earefully-wcighed  decision  lo  produce 
Ihe  Radiant  family  of  Ivpcfaees.  Ludlow  is  proud  lo  presenl 
this  family  as  representing  a  new  trend  in  typeface  design 
—a  trend  most  clearly  observable  in  the  Radiant  Medium. 
Other  members  of  the  Ludlow  Radiant  family  now'  available 
are  Radiant  Bold  Extra  Condensed  and  Radiant  Heavv. 

A  few  sizes  onlv  of  these  three  series  are  shown  in  the 
column  at  the  right.  Specimen  sheets  showing  the  full  size 
range  of  any  of  these  series  will  be  gladly  sent  on  request. 


% 

RADIANT  HEAVY 

Demanding 

24  Point 

Masterful 


J^Rley  button 

*®ufacturing  Company 


New  Hampsliire 

46  East  11th  Street 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


30  Point 

Bargain 

36  Point 


Jgj,  SIAOR  o 

10  MORE  LINOTYPES  TO  INDIANAPOLIS  NEWS 


The  best  testimonials  are  written  on  a  dotted  line.  About 
six  months  ago  The  Indianapolis  News  installed  two  new 
Blue  Streak  Linotypes,  Mechanical  executives  carefully 


checked  these  machines  for  production,  operating  ease, 
economy,  dependability.  The  decision.?  They've  just  or¬ 
dered  ten  more  Blue  Streaks.  What  more  could  be  said? 


RIGID  FLEXIBILITY— Linotype  Six-Mold  Disk  is  rigid  in 

construction,  “hefty”  in  one-piece  design,  and  made  oI 
an  alloy  which  has  approximately  times  the  tensile 
strength  of  most  cast  iron.  But  operating  flexibihty  is 
still  an  important  feature.  Its  molds  have  changeal^ 
liners  so  that  any  or  all  slug  sizes  can  be  easily  vaned 
without  excessive  cost. 


IT  SATISFIED  —One  of  the  two  Linotypes  installed  a  few 
months  ago  at  The  Indianapolis  News.  It’s  a  Model  30 
Mixer  with  Six-Mold  Disk,  Self-Quadder,  Mohr  Lino-Saw. 
Checking  it  over  are  Maurice  Geckler,  head  machinist 
(left);  Milliam  H.  Williams,  mechanical  superintendent 
{arms  folded);  Frank  Butsch,  foreman  (ivith  cigar);  and 
William  Smith,  operator.  Ten  more  new  Blue  Streaks  are 
now  being  installed  by  this  great  Hoosier  daily. 


LINOTYPE 


Linotype  Erbar  Bold  Condensed  and  Scotch  No.  2 


